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The tools men teach to “think” 
—to mastermind mass production 


d automobile might cost into finished produc ts by batteries of 


our free, competitive business system. 
re it 


not for mass produc- mathines controlled entirely by elec- . 
machine tool industry is tronics. One such machine ts so con- }chind every machine tool company 
cornerstone ol mass production scientious it tries to correct any error, you'll find - bank working on Close, 
vhose products range from zippers shuts itself off when it can’t! friendly terms with the treasurer, 
a supplying essential financial services. 
In its Herculean contributions to our Witl 


our correspondent banks, we 
illed manufacturers construct tools, progress in peace and our 


victories provide every type of banking service 
gs, gauges and intricate pro- in war, the machine tool industry to 

nm machines [To make one jet ty pihe s the produc tion achieve- 
aircraft engine requires 20,000 tools! ments continually encouraged by 


rsatile drills, grinders, lathes and 


this and many other progressive 
industries. How can we help you in 
your businessr 


endous milling machines cut, a 

rce and shape metals to tolerances ‘ [a= 
, , ; | . Member 
th the width of a human hair. eax 
Federal 


iw materials can be transformed ® O M PA N , f Deposit 


Ins 
16 Wall Street, New York 15, N. Y. Rector 2-8900 Corporation 





Editor's questions reveal 
how famous air rifles got 
their name...what'’s dangerous 
about wooden automobiles 
...and how safety can 


mean savings. 


by KENNETH A. THOMPSON 


business and financial editor, 
The Detroit Free Press 


“The Question Askers on 

those high-powered quiz 

shows had nothing on me 

when I started to write this 

story. First question: What has Wiscon- 
sin’s city of Wausau got to do with busi- 
ness here in Michigan? 

“That question was answered for me by 
top men in some of our state’s most im- 
portant and interesting companies. These 
men told me that out of Wausau has come 
an altogether unique way of doing busi- 
way of working that has all the 
qualities of the community itself. From 
what I hear, Wausau people are competent 
and efficient. But more than that, they 
have a neighborly kind of helpfulness. 
Wherever there are Employers Mutuals 
people, there’s this ‘bit of Wausau’ too. I 
can see why they have a reputation here 
in Michigan—and nation-wide—for being 
‘good people to do business with?” 
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A Daisy! Mr. Edward C. Hough, president of Daisy Manufacturing Company at 
in 1888, his father praised the company’s first B-B gun by calling it a 


Plymouth tells how, 
Hence the 
they count on Employers Mutuals’ 


Hi 


daisy 


program 
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Hough calls Employers Mutuals a “‘fine 
help with the plant’s 


shows the newest Daisy to Jur 
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continuou 
r Police 
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man Bob Stewart. 
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EDITORS REPORT 


BUSINESS 
EK 


Dear Readers: 

If you did a doubletake at the 
front cover of this week’s issue, 
we wouldn't be a bit surprised. In 
fact, we would feel disappointed if 
you hadn't noticed it, or liked it. 

This is not the first cover change 
BUSINESS WEEK has had. Since our 
first issue, Sept. 7, 1929, we've 
had seven different covers. To give 
you an idea of what some of the 
old covers looked like, we have re- 
printed several above. 

The new cover is the latest in a 
series of important illustration and 
typographical changes we have been 
making 

Illustrationwise, BUSINESS WEEK 
has come a long way in the past 
five years. We have developed 
a new brand of photo journalism, 
as well as new styles of charts and 
tables. We have also drawn on the 
talents of the nation’s top illustra- 
tors 

In line with this greater use of 
illustration, we have been using 
more and more four-color illustra- 
tions, especially on our covers 
However, we felt that our old 
cover with the maroon frame de- 
tracted from the excitement of our 
color work and of pictures. 

Our new cover, we feel, with 
larger illustration area, provides 
greater impact for our cover illus- 
trations. While most of the traces 
of our old cover have disappeared, 
we have kept the logotype with its 
maroon background, which has be- 
come a very familiar and welcome 
sign through the years to our 300,- 
000 subscribers, and the thermom- 
eter showing the latest reading of 
the Business Week Index 

THe Epirors 
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With the great variety of BAKELITE Plastics 


There's always something 


Brilliant gem-colored tumblers made of Baxerre C-11 Plastic pro- 
vided a double sales punch for Sealtest cottage cheese promotion. In a 
range of colors, the tumblers, filled with cheese, dominated counters in 
eye attraction. And, because they are designed to be re-used for serving 
beverages (the lid becomes a coaster ) they please the practical purchaser 
Virtually unbreakable, and very resistant to chemicals, C-11 Plastic is 
ideal for beautifully colored cabinets for portable radios, and other 
products where intricate detail in molding, dimensional stability, and 
non-staining are also “musts.” 


“Ground beef keeps better” in a film bag made of Bake rre Poly- 
ethylene, reports this portion packer. “Exposure is the big problem in 
keeping all meats, particularly chopped meat. Polyethylene film keeps 
the juices in during freezing...and a marked increase in sales testifies to 
the customer reaction.” ( Note, also, how the printed package marks off 
uniform portions.) Longer shelf life, with fresher and truer taste and 
flavor, are provided for practically all kinds of fruit, meats, produce and 
processed foods by packaging in polyethylene . . . with equal benefits 
for other products, from hardware to sweaters. 


Taking “the bite” out of acids, this film drum-liner made of BAKELITE 
Brand Polyethylene offers many impressive advantages according to the 
user. “It is durable, chemical resistant, easy to work with, requires no 
attention or pre-shipping inspection, has excellent storage stability, is 
tough and flexible, protects contents from being contaminated by cor- 
rosion of the container, and, above all, assures safe delivery.” Entire 
drums molded of Bake.tre Polyethylene possess similar advantages, 
with a plus in light weight for savings in shipping costs. 


To protect the contents, a coating based on Bakexrre Brand Vinyl 
Resins seals the paperboard carton, helps maintain freshness and unim- 
paired flavor longer. In many other ways, coatings based on BAKELITE 
Resins provide superior protection ...on paper, film and foil for pack- 
ages ...as paints for masonry, metal, and wood on fabrics for wall 
coverings and upholstery. Newest of all are quick-drying, interior wall 
paints that provide a new high in hiding power, smooth leveling, and 
washability within hours. 
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fe. 
bet 


new in packaging 


In shapes, colors, finishes... 

in new materials, new methods 

...in cost savings, time savings—in 
doing a job better in any of many ways, 


Look for the new, the unique, the better way to 
package, and you find BAKELITE Brand Plastics lead- 
ing a parade of versatile, job-proved materials 
BAKELITE vinyls, styrenes polyethylenes, high- 
impact styrenes, epoxies silicones, polyesters can 
provide exciting packaging ideas for your products. 
For information on any of the applications shown 


here write De pt. XL-14. 


Unusual strength, brilliant clarity 
make Krene Cast Vinyl Film a nat- 
ural for “skin packaging Drawn 
tight by vacuum, the sparkling film 

igs snugly to the outlines of even 


the most irregularly shaped products 


ids them firmly to their mount- 
x, protects them from moisture and 
rnishing, and enhances the eye ap- 
peal of the sales message. Write for a 
sample of this tough, clear film, and 


more ideas on how to profit with it. 
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First 
in the world 
of plastics... 


BAKELITE 


PLASTICS 





BAKELITE COMPANY 
Division of Union Carbide Corporation 
30 East 42nd Street, New York 17, N., Y. 


The terms Baxe ire, Krenz and the Trefoil Symbol 
are registered trade-marks of UCC. 





ur company has often been called the 

leading independent petroleum research 
organization. This may be true, as far as it goes, 
but it falls far short of a true description of our 
function in the great petroleum industry. In the 
broad sense, UOP is a service organization oper- 
ating on the basic objective of improving petro- 
leum refining technology in order co help any 
refiner better his operating and economic posi- 


tion by producing a larger volume of higher 


quality petroleum products from each barrel of 


oil he processes. The attainment of this objective 


encompasses a wide field of endeavor 


= s 
(ee——F 
“¢ ) 
Ic all starts in our laboratories. Here, in an ideal 
research atmosphere, scientists and technicians 
search out that elusive new idea that will provide 


a better and more efficient refining process or 
method. 


We may follow many unfruitful 
paths and carry out diverse 
experiments until we find a 
promising approach. Then it is 
analyzed and evaluated by 
UOP’s top-flight group of scientists and engi- 
neers. This expert consideration determines the 


practical importance of the theory. This appli- 
cation is then carefully developed in exhaustive 
pilot plant investigations. Standard facilities are 
maintained for this or special ones developed as 
necessary. These pilot plant studies also give 
helpful design data and cost information on 


plant construction and product manufacture 


When proved, the new process 


becomes available for license 


nt 


by any refiner, anywhere. 


We realize fully our responsibility to provide the 
licensee with the pattern to make UOP proc- 
esses work in practical commercial operation 
Our process engineers, our designers and other 
technical specialists render a complete detailed 


design of the commercial process unit. 
F 


Having designed the equipment to make the 
process work, we do all we can to make sure 
that the plant built for the process will perform 
efficiently. So we make available to our licen- 
sees experienced UOP engineers to supervise 
its Construction. 


Regardless of the quality of the design and con- 
struction, it still takes people to run a refinery. 





TO THE OIL REFINING INDUSTRY 


That's why we provide a comprehensive instruc- 
tion program for licensee plant operational per- 
sonnel. This insures the know-how to make 


facilities and process work together properly. 


We never forget our Customers. 
To help the refiner maintain his 
plant at the cop level of safety, 
ency and profitability we offer the on-the- 


assistance of our experienced engineers 


inspectors 


Beyond this basic development and servicing 
of UOP processes we provide a variety of labo- 
ratory services to our licensees and customers 
in the petroleum refining industry. These in- 
clude evaluation of crudes, product examina- 
tions, analyzation of automotive, 
et and diesel fuels and other 
materials important in the day- 


to-day operation of a refinery 


ae 


Beyond its development, design 
and service functions, Universal 
appreciates the problems inher- 
ent in the constantly changing 


economics of manufacturing and marketing. 


Therefore it offers the services of its experienced 


Market Research and Economics Group. 
® 
(e 

Through forty years, the world around, Universal 
has been responsible for the development of 
many of the most important refining processes 
now in use. Even more important, we believe, 
is the broad and thorough measure of service 
we have consistently provided the users of our 
processes to assist them in making products 
from petroleum economical to manufacture and 


profitable to market at prices within easy reach 


of every man’s purse 


Petroleum Ref 


UNIVERSAL OIL 
PRODUCTS COMPANRY 


30 Algonquin Road 
Des Plaines, Illinois, U.S.A. 








“Tin cans” really aren't, you know. . 





chemicals 
at work 











. it isn't thot 


simple at all. Steei strip, tin anodes, electricity, and 
caustic soda ingeniously work together to produce 
these universally used tinplate containers. 


Fast bath for tin cans keeps beans fresh for years 


This banqueting Knight of the Open 


Road needn't guard his “independ- 
ence” too jealously. In many respects 
he’s one with us conventionally hard 
working folk. Take that smoking 
symbol, the ever-present tin can that 
both protects his meal and provides 
the pan to stew it in. Fifty thousand 
million tinplate containers of all types 
were produced last year. Into them 
went better than thirty million tons of 
perishable or fragile merchandise 
foods, beverages, baby powder, paint, 
tobacco, any number of goods 

The ubiquitous “tin can” begins as 
steel strip, or sometimes sheet. The 
steel is coated with an extremely fine 
layer of tin, generally measured in 
microns (try easily visualizing .00254 
of one inch). The unique corrosion 
resistance and “keeping” qualities of 


10 


tinplate carry products safely through 
the decades and around the globe 

Since 1942, most tinplate has been 
produced electrolytically Total out- 
put, concurrently, has very nearly 
doubled. Steel strip and pure tin anodes 
enter a bath rendered highly alkaline 
by that familiar chemical workhorse, 
caustic soda. Caustic’s presence eases 
the tin smoothly into solution, and 
under electric current helps regulate its 
uniform deposition onto the steel. This 
delicate operation clips along at hair- 
raising speeds: 5,000 feet per minute 
isn't unusual. 

For good tin-to-steel adhesion, the 
strip must be perfectly clean as it whirs 
into the tank. Caustic soda accom- 
plishes this, too, in company with 
another versatile alkali, soda ash. 

Many tinplaters get their caustic 


from Columbia-Southern . . . and their 
soda ash, too. That's general practice 
among thousands of quality-conscious 
firms throughout industry. A leading 
merchant producer of chlorine, 
Columbia-Southern is “first pick’’ for 
a wide range of alkalies and related 
chemicals that help businesses make 
better products faster, more safely, 
with increased economy. 


COLUMBIA-SOUTHERN 
CHEMICAL CORPORATION 


SUBSIDIARY OF PITTSBURGH PLATE GLASS COMPANY 
OWE GATEWAY CENTER ~ PITTSBURGH 22 - PENNSYLVANIA 
Chiorine, Alkalies and Related Chemicals 
Offices in Principal Cities 


IN CANADA: Standard Chemical Limited and its 
Commercial Chemicals Division 





Popular Adirondack Mountain Hotel 


Proves Sprinklers “Good Business’ 


_——t— 








SPRINKLER SYSTEM 


Picturesque Colonial Arms occu- 
pies the site of two previous 
buildings which burned to the 
ground. The present hotel was 
saved from a possible similar 
fate by Grinnell Automatic 
Sprinklers. 


Fire struck here in the hotel 
kitchen. Fat drippings 
broiler caught fire and a sheet 


in a 


of flame enveloped the ceiling. 
Overhead sprinklers opened 
automatically, doused the fire 
in seconds. 


One hundred guests filed 
quietly out of this dining room, 
réturned on schedule for break- 
fast next morning because 


damage was so slight. 


Mr. E. B. Whitacre, Manager 
Colonial Arms Hotel, Warrensburg, N. Y. 


“The sense of security of staying in 
a fireproof hotel is very important 
to guests. This, combined with our 
own fortunate experience with 
sprinkler protection, proves to us 
that a Grinnell Automatic Sprin- 
kler System is just good, sound 
business.” 

That's right! Grinnell Sprinklers 
are good, sound business — be- 
cause they operate with automatic 
day and 


to stop fire at its source, 


certainty ... stand ready, 
night, 
whenever and wherever it starts. 
The losses they prevent, the secur- 
to 90% 


reduction in fire insurance premi- 


ity they offer, and the 50% 


ums they often make possible — 
all add up to an investment that 


pays for itself. 


Does your business have this sure 
Grinnell Protection? We'll gladly 
survey your property and submit 
an estimate without cost or obli- 
gation. Write or phone Grinnell 
Company, Inc., 265 West Exchange 


Rhode Island. 


St., Providence 


4) GRINN ELL 


PROTECTION AGAINST EVERY FIRE HAZARD 


Manufacturing, Engineering and Installation of Automatic Sprinklers Since 1878 





for your motor-driven products 


Whether powering industrial, commercial or domestic 
products, Lamb Electric Motors have a record of exceptional! 
performance. 


Outstanding motor quality and uniformity are the results of 
our high degree of specialization in both equipment and 
methods, combined with rigid process control. 

Your staff and ours working together can give your product 
the dependability and long life that result from this standard 
of motor quality ... and frequently give you lower costs. 


THE LAMB ELECTRIC COMPANY «+ KENT, OHIO 


In Canada: Lamb Electric—Division of Sangamo Company Ltd.—Leaside, Ontario, 


7 mt SPECIAL APPLICATION MOTORS 
FRACTIONAL HORSEPOWER 


Turbine for canister- 
type vacuum cleaner. 
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Needs a Rewrite 


Dear Sir: 

It is respectfully suggested your 
research department investigate the 
following: (1) The difference be- 
tween a savings bank and a savings 
and loan association. (2) The dif- 
ference between a commercial 
bank and a savings and loan asso- 
ciation. (3) The difference be- 
tween a savings bank and a com- 
mercial bank. (4) The number of 
savings banks in Illinois. (5) The 
difference between the rights of de- 
positors and those of shareholders. 

Then rewrite the article, Run 
on Three Chicago Banks [BW— 
May4’57,pS2}. 

GEORGE M. WASEM 
VICE-PRESIDENT 
COMMERCIAL NATIONAL 

BANK OF PEORIA 

PEORIA, ILL. 


. .. I should think that so astute 
a magazine aS BUSINESS WEEK 
would be more careful of its termi- 
nology in describing savings and 
loan associations within the state 
of Illinois. ... 

LAURANCE H. ARMOUR, JR. 
VICE-CHAIRMAN OF THE BOARD 
LASALLE NATIONAL BANK 
CHICAGO, ILL. 


... It might be well if your edi- 
torial staff and reporting staff be 
briefed on the meaning of the word 
BANK. ... 

L. N. SHONKWILER 
EXECUTIVE VICE-PRESIDENT 
SKOKIE TRUST AND SAVINGS BANK 
SKOKIE, ILL. 


It is understandable that 
many people confuse the two types 
of institutions but it is suggested 
that the editors of your publication 
should be able to distinguish be- 
tween the two. ' 

JosEPH M. NAUGHTON 
PRESIDEN 
THE SECOND NATIONAL BANK 
OF CUMBERLAND 
CUMBERLAND, MD. 


e BUSINESS WEEK takes pride 
in its record for editorial ability 
and accuracy in writing about finan- 
cial institutions. However, its edi- 
tors can make mistakes and they 
certainly proved it in this case. The 
headline of the article should have 
read: “Run on Three Chicago S & 
Ls” and the article itself should have 
made the same distinction between 
a bank and a savings and loan 
association. 


BUSINESS WEEK e May 18, 1957 











How to build 


into an office layout 


Johns-Manville Asbestos Movable Walls can be quickly changed at will 


You can make your offices com- 
pletely flexible with J-M Asbestos 
Movable Walls. They are readily 
movable, yet have the stability and 
appearance of permanent and solid 
wall construction. 

Johns-Manville Movable Walls can 
be erected, disassembled and re- 
located time and again—wherever a 
change in space is required. This time- 
saving and money-saving flexibility 
permits quick and economical altera- 
tions in size, arrangement or type 
of layout. 

J-M Movable Wallis are prefinished 
in stippled, textured colors of light 


Bo 


3 its 100th Anniversary. 


w 
18571957, 


Johns-Manville congratulates the 
i American Institute of Architects on 


— Consult an architect— use quality materials. 


green, light tan and light gray, with 
other solid colors available on order. 
Their hard, tough finish is scratch and 
stain resistant. These walls lend dig- 
nity and beauty to any type of 
office interior. 


Made of asbestos and cement J-M 
Movable Walls are fireproof, strong, 
rotproof and long lasting. Wall 
changes can often be made in a few 
days or during a weekend. You save 
construction dollars. For free brochure 
*‘Asbestos Movable Walls,’’ write 
Johns-Manville, Box 158, New York 
17, N. Y. In Canada, write 565 Lake- 
shore Rd. E., Port Credit, Ontario. 


JOHNS MANVILLE 


PRODUCTS 


Johns-Manville flush or glazed par- 
titions are furnished and erected by 
J-M’s own Construction Department, 
complete with doors, door hardware, 
glass and trim. 


JM Johns-Manville 





Who quotes letters 





any more ? 


Cie: 
me 
+ 
 ®) 
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AGE-OLD PRACTICE REPLACED BY VERIFAX COPYING IN THOUSANDS OF OFFICES 


No need to dictate paragraphs quot- Verifax copies to all concerned. Free . . . new Don Herold booklet. 
ing from letters reports, news artic les Your secretary can whisk out 5 of Famous cartoonist-humorist offers 


bic i ae 
to dictate the same text over and these errortree copies in | minute for painless treatis« lat 


over again in separate memos to key 2'2¢ each 
men Lots of other short cuts. You'll ar 
page. How to answer ma 
So much easier to jot your com- swer half your mail without dictation tation and typing* How t 
ments on the original—like ‘loe, note and typing—save ten minutes here, typing jobs in 20 minutes - 
this”; “Bill, check this and send ten minutes there all day long. an offset master in 1 mit 
Safe to say your Verifax Copier will on and on. Mail coupon. Or ph« 
Pr noted subject pay for itse lf the first month in sav- Verifax dealer listed in I] 
. nge under “Photocopying I 


niques has smik S ind work Sa 
for you and your secre 


ings in dictation and typing, alone. 


VYerifax Copying ca 


DOES MORE... COSTS LESS... MISSES NOTHING nj lowes 


with 





EASTMAN KODAK COMPANY. Business Photo Methods Division 
343 State Street, Rochester 4, N. } 


Gentlemen: Please send free copy of Don Herold’s 
new booklet “How I Learned the Verifax of Life.” 


ONLY $148... Kodak’s new Verifax —_— p 
Signet Copier makes 5 copies in 1 min- 
ute for just 2%¢ each. Even one-man Company 
offices report saving its cost the very 


first month! Thousands in use. Pays to 


sition 











Street 





have one in every department. Cits 











Another example of 
? 


Ma 


way” versatility 


CHEMICAL 
PROGRESS 


General Electric 
Resin Chemistry 


GIVES TANK CARS A TWO WAY STRETCH 


Corrosion that never touches a chemical tank car can 
still severely limit its usefulness—in this way: A car 
delivering acid may have to stand idle or be returned 
empty if its protective lining isn’t impervious to attack 
by other corrosive chemicals. 


To solve the problem of chemical corrosion —for 
processing equipment as well as tank cars— General 
Electric chemical research has developed a class of 
coating materials called G-E Methylon® Resins. These 
resins have all the chemical resistance of phenolics, 
plus unusual resistance to alkalies, soap solutions and 
strong oxidizing agents such as chromic acid. Under 


Tank car being sprayed by Lithcote Corp. with coating based on special phenolic resin de- 
veloped by General Electric. Unusual chemical resistance of coating gives tank cars “two 
enables them to haul acid one way, make return trip with hot caustic 


severe operating conditions, G-E Methylon formula- 
tions have far outlasted standard coating materials. 

Resin chemistry is an important part of General 
Electric research, for G.E. makes a wide range of 
resins for industry. For further information on 
Methylon resins, write Dept. CMD, CHEMICAL and 
METALLURGICAL DIVISION, General Electric 
Company, Pittsfield, Mass. 


Progress /s Our Most Important Product 


GENERAL GQ ELECTRIC 
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Dou't Hedge ou Quabity 











Maintenance costs can gobble up your savings in a few months! 


* 
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LUNKENHEIMER QUALITY is no longer a 
luxury—it’s your vitally needed insurance 
against today’s sky-high maintenance ex- 
pense. Labor rates are going still higher . . . 
“downtime” costs are multiplying . . . re- 
pair charges are rocketing up—with no 
relief in sight. Today, it pays to buy the 
best valves you can get, with no hedging on 
quality. Your purchase of Lunkenheimer 
Steel Valves is an investment that pays 


worthwhile dividends in maintenance sav- 
ings .. . year after trouble-free year. The 
Lunkenheimer Company, Box 360, Annex 
Station, Cincinnati 14, Ohio. 


The cost of a LUNKENHEIMER VALVE 
Gets smaller...and smaller. ..and smaller... 
with each passing year af dependable service 
A check on the cost of maintaining your 

cast steel valves will prove this point. 


STEEL *BRONZE *IRON ¢ PVC 





“Which model has the most dates?’’ 


of these models has kept only one date — the other, via Air Express, planned their promotional programs and 
OV 50,000! 


“One 


sales with no fear of a hitch 
On the left is the one-date model — the original, hand- 
ae aca 
ail Se ISLULII-UC 


Using Air | xpress, we reg 
signed Henry Rosenfeld dress #5026.’ Its 


tion of the fashion business 
only date was our Spring showing 


For example, a typical 15-lb. shipment from New York 
to Richmond, Va., costs $3.23 with Air Express — $3.82 less 
than any other complet 
- without missing What's more, Air Express uses radio-controlled trucks to 

rush our shipments to and from airports 


ilarly meet the fierce competi 


And we save money doing it! 
I lb 
On the right ts a copy. The dress caught on, became a 
tn and we had to deliver it — fast! Thousands of 
Were shipped to hundreds of stores 


r 


ic thanks to Air Express 


Buyers all over the country, knowing how much we ship 


lif SCTVIC¢ 


and, whenever nec- 
essary, a private teletype system to trace shipments instantly.” 


—__ & AlirExpress on 


30 YEARS OF GETTING THERE FIRST via U.S. Scheduled Airlines 





CALL AIR EXPRESS division of RAILWAY EXPRESS AGENCY 








Steam Supply by B & W 


Steam does numerous jobs in the modern hospital, from the impor- 
tant chore of sterilization to the routine task of heating the building 


Saves Monmouth Memorial Hospital $10,000 a Year 
“Package” Boiler Supplies Clean, Dry Steam for Many Uses 


An oil-fired B&W Integral-Furnace 
Boiler is saving $10,000 a year for the 
350-bed Monmouth Memorial Hos- 
pital at Long Branch, New Jersey. 
This boiler heats the hospital, nurses’ 
residence, doctors’ office building, and 
clinic. It supplies steam for the cafe- 
teria, main kitchen, floor pantries, 
sterilizers, and laundry. 


Cost of Fuel Consumed Each Year 
equals original cost of boilers in most 
cases. You'll be surprised how much 
money you're burning. This is the 
money that really matters—not the 
initial cost of the boiler. 


It Will Pay You to look at your steam 
costs regardless of your demands, 
whether large or small, or for process 


MODERN STEAM 
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MAKES 


or heating. During the normal life ex- 
pectancy of many boilers, the fuel bill 
can amount to several million dollars. 
Unless it is well engineered, serviced, 
and maintained, a boiler’s efficiency 
can drop off 2 or 3 per cent or even 
more. This amounts to a substantial 
sum of money. 


You Save on Your Steam Supply with 
a B&W Boiler. It pays to buy the best 
— top level engineering, long range 
sustained economy, and best perform- 
ance. A national network of plants and 
engineers, supported by nearly a cen- 
tury of steam generating experience, is 
yours with B&W, 


“Steam, Its Generation and Use”, 
the definitive book on the subject, 


YOUR PRODUCT 


BETTER 


covers all of the applications of steam 
to industry. It was written by the same 
B&W engineers who can bring you 
long range sustained economy for your 
steam operations. We'll be glad to tell 
you how you may obtain a copy for 
yourself or your engineers. Just drop 
a note on your company letterhead 
The Babcock & Wilcox Company, 
Boiler Division, Dept. BW-5, 161 East 
42nd Street, New York 17, N. Y 


G-840-1B 
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WHAT IF THE 


PRESIDENT AND THE OILER 


EXCHANGED JOBS FOR A DAY! 


It probably won’t happen. But in many com- 
panies perhaps the president and the oiler 
should take each other’s job for a day. The 
oiler’s first decision as acting president 
might be to get rid of old-fashioned manual 
lubrication methods. And management, after 
a day in the oiler’s shoes, would approve of 
this important step. Here’s why: 

Management would find out what the oiler 
already knows—that you can’t protect mod- 
ern machines and keep them running with 
an inadequate lubrication system. Both man- 
agement and the oiler would realize how 
vital production time is wasted when ma- 
chines must be stopped for lubrication. 

An outmoded manual lubrication system 
is often the source of serious hidden plant 
losses. Product spoilage, wasted man-hours 
and needless machinery failures cut into 
profits. Yet, for all these problems, there is 
a simple, sure solution. 


ALEMITE 


If you are paying the penalties of old- 
fashioned lubrication methods, you can get 
expert help from Alemite. 


Modern Automatic Alemite Lubrication. A 
Mid-west manufacturer cut costs $20,000 a 
year.A paper company saved $3,000 a month. 
And a textile firm ended substantial produc- 
tion wastes. 

The answer: Modern Alemite systems that 
automatically feed exactly the right amount 
of oil or grease to every lubrication point... 
that keep machines running longer with less 
downtime .. . that eliminate oil waste and 
product spoilage. 

Take a look around your shop. Ask your- 
self if an Alemite lubrication expert might 
not recommend an inexpensive solution to 
your lubrication problems. Wherever you 
are, there is an Alemite representative ready 


to serve you—and help you save money! 


STEWART! 


PEG US PAT OFF 


Division of STEWART-WARNER CORPORATION 








FREE NEW BOOKLET! Send for 

a free copy of “An Executive 
Approach to Lubrication Problems,” 
No obligation, of course. 


1850 Diversey Parkway 
Chicago 14, Illinois 








Making 
man the 
master of 
paperwork 


As the business pace accelerates in this year of 1957, 
paperwork costs are multiplying even faster. 

The keen competition for clerical workers doesn’t 

help the situation in any way. For some businesses, 
Underwood automation of paperwork has been the 
actual means of survival. For many others, the 

efficiency of Underwood systems has meant an improved 
profit picture through lower clerical costs, 

closer management control and improved service 

to customers. Let Underwood help put you on top of 
paperwork problems. Call your local Underwood showroom 
(see Yellow Pages), or write to Underwood Corporation, 
One Park Avenue, New York 16, N. Y. 


Underwood’ 


master-control systems 


Post-Master, Sundstrand and Elecom 50 Dataflo® 
Elliott-Fisher electronic computer processing 
accounting machines systems systems 
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FABRICATION CONSTRUCTION 


LURIA MEANS FULL RESPONSIBILITY 


A practical solution to your building problem 


Buildings for new or expanded facilities go The Luria way helps you turn plans into 

up faster, and more efficiently, when they’re production — fast. It answers management’s 

handled the Luria way. That’s because Luria demands for a quickly established, profitable 

operates on the basis of “full responsibility.” operation, with minimum investment. Get 
Chances are that a standardized building the full story from a Luria representative. 

from stock materials will fill your needs. But He'll be glad to call on request. 

if a special building is required, Luria works 

closely with you during the planning stage, 

then designs and fabricates your building New Snap-on Tools Co 

in its own plants. In either case, Luria also anouS Sarenen, ? 

handles all phases of construction, thus cen- 

tering all responsibility from start to finish 

in one competent organization. 


LURIA ENGINEERING Company 


LURIA ENGINEERS * FABRICATORS * CONSTRUCTORS 
511 Fifth Avenue, New York 17, New York 


DISTRICT OFFICES: ATLANTA © PHILADELPHIA © BOSTON © CHICAGO » NEW YORK © WASHINGTON © PITTSBURGH © RICHMOND © DAYTON + PLANTS: BETHLEHEM, PA. © CHICAGO WEIGHTS, ILI 
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A Knowing Look 


- 

\ hen Lockheed wanted to watch the in-flight — of the TV camera to overcome distance, dust, o1 

behavior of the giant skis on their 62 ton C-130 hazardous locations—even to peel inside a boiler! 

Hercules propjet—they used an [T&T closed- It takes you anvwhere—and sees everything. 

circuit TV system to show engineers inside the This is another major contribution in iad 

plane exactly what was happening. telecommunication and electronic controls by the 
Closed-cireuit television systems developed by creative engineering of ITaT. 

International lelephone and Telegraph Corpora- 

tion are proving to be valuable tools for industry, 

management, and the military. 


When there’s a need to see, you can use the eyes 


INTERNATIONAL TELEPHONE AND TELEGRAPH CORPORATION, 67 Broad Street, New York, N.Y. 


For information about Closed-Circuit Television Systems write Industrial Preducts Division of IT&T, 100 Kingsland Road, Clifton, N. J. 





Taming a jet’s fiery blast 


... with super-heat-resistant alloys, vacuum-melted by 


General Electric’s Metallurgical Products 


The hotter the temperature inside a jet engine, the more power it can 
produce. But every increase in heat robs engine parts of hours of life 
That’s where vacuum-melting, pioneered by General Electric, comes in 

Alloys melted in a vacuum — instead of in air — offer spectacularly 
improved physical properties. Only they can survive the heat and stress 
generated in modern jet and rocket engines. These alloys are now being 
produced by G.E.’s Metallurgical Products Department . . . the depart- 
ment that specializes in working on the frontiers of metallurgy 

Its responsibility is to turn the metallurgical discoveries of G-E research 
laboratories into commercial reality. The list at right indicates how 
diversified this department’s product scope now is. And coming along 
are many new developments from which all industry will ultimately 
profit. Metallurgical Products Department of General Electric Company, 
11183 E. 8 Mile Blwd., Detroit 32, Michigan. 


Department 





Metallurgical Products 
Department is now 
supplying industry with: 


Carboloy” Cemented Carbides 

Carboloy Cemented Oxide 

Carboloy Machinability 
Computer 

G-E Alnico Permanent Magnets 

G-E Hevimet 

G-E Thermistors 

G-E Thyrite” Varistors 

G-E Vacuum-Melted Alloys 











Progress /s Our Most Important Product 


GENERAL @@ ELECTRIC 
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come down here thig minute, Henry Jones 


|” 





Henry: 
Martha: 
Henry: 
Martha: 
Henry: 
Martha: 
Henry: 














Martha. Really! 

Don’t “Martha Really”’ me! 

This isn’t like you, dear. After all, I left you with 

a thriving business and a secure .. . 

Henry, did you remember to get in touch with the Man 
from Equitable? 

I had a note in my pocket to call him. 


He planned to get you, the lawyer, and the banker 
together to talk about a new kind of business insurance, 


I know I wrote it down... 


He wanted to show you how we would have money for 
inheritance taxes, without having to sell the business. 
It was on a little piece of paper . . 

Well, Henry, we didn’t have enough to pay the 
inheritance taxes. We had to sell the business 

for much less than it was worth. 

I guess I never did call that Man from Equitable. 

I guess you never did, Henry. 

Terribly careless. 

Terribly. 

Not like me. 

Not like you. 


Now what did I do with that harp? 


Living Insurance 
for Business 


ry Equitable 





Here Comes A New Way Of Life 


That lonely truck moving through the night 


is a symbol of the way we live today. What 
you see, of course, is a modern motor vehicle. 
What you don't see are the fresh and pac kaged 
foods it’s carrying to some suburban shopping 

center, there to be unloaded before opening 
time tomorrow ... It’s just one of many trucks 
you ll probably meet before you get where 


youre going and one of millions continu- 


ally at work across this country on the ever- 


lasting job of moving increasing mountains of 


merchandise of every description to where 





they're needed ... Actually it’s a new way of 
life, this truck you're passing in the night, 
for with their flexibility and speed, their 
ability to go wherever there are roads, trucks 
have changed our whole pattern of living. 
loday, because of trucks, we can live and shop 
wherever we please and mills and plants 
can locate just about anywhere, too 

(America is growing at a rate and in directions 
undreamed of a generation or so ago and 
made possible to a large extent by the truck- 


ing industry, expanding to serve you. 


AMERICAN TRUCKING —— 


American Trucking Associations, Inc., Washington 6, D. C. 





DRAVO-LURGI sinter plants 
convert iron ore fines to usable form 


Two new sinter plants, with a com- 
bined annual capacity of over 
10,000,000 tons, are being built by 
Dravo. Each plant will contain three 
huge sinter machines for processing 
iron ore fines into clinkers suitable 
for charging blast furnaces. 
Through an exclusive licensing 
agreement with the Lurgi Company, 
Europe’s foremost builder of sinter 
machines, Dravo Corporation’s ex- 
tensive engineering and construc- 


(| A} ae sa) pelt 


Blast furnace ‘owen . ‘tae & power glents + | . bridge sub-structures - cab conditioners 


i ; 


foundations - ama & ia cranes + gos & oil pumping stations » ~- and rd dams « on 
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with 
Lurgi’s design experience. The new 
plants now under construction are 
a result of this combination. 
Dravo’s engineering and con- 
struction skills play an important 
part in making new processes and 
techniques available to industry. For 
information on any of the products 
or services listed below, write 
DRAVO CORPORATION, PITTS- 
BURGH 22, PENNSYLVANIA. 


tion facilities are combined 
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CONNECTICUT MANUFACTURER SLASHES COSTS 
14 WAYS WITH STAPLING—COULD YOU ? 


All of these on-the-job photos were taken in New 
Britain, Connecticut. They show Bostitch stapling going 
on in three divisions of The Stanley Works, manu- 


facturers of hand and power tools and hardware. 


Bostitch stapling reduces fastening costs, improves 
package strength and appearance, cuts shipping costs 
and enhances product looks and salability. 

Many of these applications were developed with 
the aid of a Bostitch Economy Man, working in con- 


junction with this manufacturer’s personnel. Whatever 


Stapling tags to wooden boxes — 20% faster 
than tacking with hammer. 


Easier handling and storage when door 
springs are looped and stapled. 


Stapler sets up accessory cartons as needed. 
Saves space and handling. 


your business, this same careful analysis can be yours, 
too, without obligation. The Bostitch Economy Man 
nearest you is one of 375 trained fastening specialists 
working out of 123 cities in the U.S. and Canada. 800 
Bostitch staplers and 200 types of staples assure fasten- 


ing methods and equipment exactly suited to your work. 
Begin probing now for hidden savings in your 
plant, offices and shipping room. 
Look up Bostitch in your phone directory or sen 
the coupon for useful free information. 


Fastening box tops and bottoms simultaneously with staples earns 60% time 

















Stapling ends of long narrow boxes is “best Operator simultaneously tacks wooden plugs in ends of paper 


method.” Saves time, cuts cost. 





Stapling box bottoms as needed Staples seal screws in envelopes or bags Long, narrow 5-panel carton stitched full 
torage space for work space. faster, cheaper than adhesives length with tucker blade. Faster than taping. 


( arding small items with staples increases sales appe al, cuts pac king time and costs. Handsome cartons help sell tools. Staples 
seal them strongly, preserve appearance. 


Stapled box corners stronger ue tter warehousing control results fron 


Ope rator learns in day iste: ot onths pling move tickets to cartons. 


p- --------------------------------- on 


Mail this for more information 


| 
Fasten it better and faster with | BOSTITCH, 445 Briggs Drive, East Greenwich, Rhode Island 
> » » 

| Send 12-page Plant and Office broadside Ask a Bostitch Economy Man to ca 

| Send 8-page Shipping Room booklet Send me specialized information on 
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HE DOESN’T KNOW IT, BUT WATER CAN BRING DOWN A JET 


New Bendix super filter 


safely removes water from jet fuels 


Eliminating water from jet fuels is 
Because jets fly high— 
range many 


important 
where temperatures 
degrees below zero—water freezes, 
and ice can clog fuel systems and 
flameout. Adding to the 
is the fact that, unlike 
gasoline, jet fuels have an 


cause a 
problem 
ordinary 
actual affinity for water, thus more 


water must be removed 


The new Bendix filter-water 


separator solves this problem by 


literally drying the water out of jet 


A thousand products 


fuels before it enters the airplane. It 
also removes other impurities. 
Whereas military standards formerly 
permitted the retention of approxi- 
mately 14 gallon of water per 1,000 
gallons of jet fuel, the new Bendix* 
Filter than a 
thimbleful. No matter how much 
water was originally present—even 
in aircraft carrier operations where 
salt water is sometimes pumped into 
shipboard fuel tanks to 
minimize vapor hazards—the Bendix 


Condi” 


AVIATION CORPORATION 
Fisher Bidg., Detroit 2, Mich 


leaves less harmless 


storage 


Filter allows only pure jet fuel to 
enter the plane’s fuel tanks 

Our Bendix-Skinner Division is a 
leader in the filtration field. It makes 
this and many other types of air, oil, 
fuel and hydraulic fluid filters for 
many automotive, aviation and in- 
dustrial applications 

It is equipped to handle both high- 
volume production and customized 
jobs. If you have a filtering problem 
Bendix-Skinner Division may be of 
help. P.O. Box 135, Royal Oak, Mich. 


REG S$. PAT. OFF 


a million ideas 





Old Brother Bass and his finny 


kinfolk have something in com- LET THE NORFOLK AND WESTERN TELL 
YOU ABOUT RELIABLE WATER SUPPLY AND 
THESE OTHER INDUSTRIAL ADVANTAGES IN 
THE LAND OF PLENTY: 


mon with industry. Neither can 
use a river if dry spells rob it of 


water. The fish, of course, can e Varied raw materials ¢ Manpower 
with high production records ¢ Near- 
ness to domestic markets e Big, modern 
take off down the stream, but the Port of Norfolk connecting industry 
with world markets e Dependable N&W 
rail service ¢ Top grade limestone in 
vast deposits e World's finest Bitumi- 
nous Coal e Ample industrial power at 
Reliable rainfall would solve low rates ¢ Favorable tax structures 
e Good climate e Clean, progressive 
communities, small, medium and large 
both problems. e Fair real estate values e Room 
to grow. 


manufacturer is left high and dry. 


LOOK AT THIS 
RAINFALL RECORD! Write, Wire or Phone: 


L. E. Ward, Jr., Manager 


, if you'se looking for a strenmeide pleat site, industrial and Agricultural Department 
check on rainfall records in the area. e U.S. 
average annual rainfall is 31-36 inches — dwt Drawer B-756 (Phone Diamond 4-1451, Ext, 474) 
that of The Land of Plenty is 40-45 inches, about 
30° more. No state in this great and growing Norfolk and Western Railway 
industrial region is below the national average. Roanoke, Virginia 








Land § Peng. 
THe SIX GREAT Stare. : «ST 
GERVEO BY THe ; 
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STYLE “H” 
SKY-VENT® 


STYLE “V’ SKY-VENT® 


ww , 


dl 


VENTILATE AND/OR HEAT YOUR 
PLANT QUICKLY, EFFICIENTLY, AT 
LOW COST SUMMER OR WINTER! 


“BUFFALO” POWER ROOF VENTILATION—No plant “BUFFALO” 

is modern and efficient without adequate ventilation, PACKAGE 

and it need not be a major expense. “Buffalo” Sky- PROPELLER 
Vent Roof Ventilators have proved to be one of the FANS — 

most reasonable and completely satisfactory solu- Modest in first 
tions. They're delivered to you as ready-to-run units; cost,and the most 
thus, you save on installation cost. They handle large inexpensive fans 
plant areas without need for duct systems, a further to install, “Buffalo” Package Propeller Fans provide all the 
saving. They're efficient, husky and weatherproof. desirable features for heavy-duty industrial and commer- 
In combination with heater sections mounted under cial ventilation. In 24” to 120” sizes, they deliver fresh, live 
roof openings — or with heating coils and various air to any area from a small room to a whole plant or a giant 
damper arrangements built integrally into Style “H” auditorium. Very efficient at slow speeds, they are unusually 
stacks — they can readily be used for winter supply quiet — and built for a lifetime of low-cost, beneficial ven- 
of heated make-up air. Write for Bulletin FM-2345 tilation. Ask your Engineer or Contractor about “Buffalo” 
and check these “Buffalo” ventilation values with Fans, Heating and Ventilating Units or Central Air 
the “Q” Factor* ! Conditioning Cabinets! 





*The “Q” Factor — the built-in Quality which provides trouble-free satisfaction and long life. 


BUFFALO FORGE COMPANY 
BUFFALO, N. Y. 
Canadian Blower & Forge Co., Ltd., Kitchener, Ont. 
Sales Representatives in all Principal Cities 


INDUSTRIAL EXHAUSTERS BELTED VENT SETS PROPELLER FANS “E’ BLOWERS-EXHAUSTERS 





There’s Great 


Industrial 


Opportunity 


Along the Route 
to Lansing, 


Grand Rapids 
and Muskegon 


<0 pain? . 


a 








For expert, confidential assistance 
involving no obligation on your part 
contact Industrial Development Dept., 
Consumers Power Company 








MICHIGAN 


GRAND RAPIDS 


ONTARIO 
CANADA 
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DETROIT 


\t one end ol the road is Detroit, automotive capital of th 
world. At the other is Muskegon, busy industrial ce nter, with on 
Ol the best h irbors On the Csreat | rkes just across l ake Mighi 
ean trom ¢ hicagvo ind Nils Lukes 

In between are two of America’s finest cities of moderate size, 
Grand Rapids and Lansing. Grand Rapids produces much of 
\merica’s finest furniture, but the major part of its larg indus 
trial production comes trom metalworking industrics. Lansing, 
the state capital, is home of Oldsmobile and many diverse in- 
dustries. Michigan State University is in East Lansing 

\lso along this route are substantial communities of smallet 
size whi re living 1s pi Salil and miclustrs Duisy 

None of them —in tact, no community in Michigan — is more 
than 85 miles trom the Great Lakes-St. Lawrence system And 


none is more than a lew minutes’ dris 


from beautilul inland 
iters that offer boating, fishing and swimmin 
Put your plant where industry th ind busine 


in Outstate Michigar 


CONSUMERS POWER COMPANY 


An Electric and Natural Gas Utility Company Serving 3,700,000 People in Outstate Michigan 
GENERAL OFFICES « JACKSON, MICHIGAN 
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GROW BETTER COTTON— Farly season insect effectively and economically controls a large 
ontrol with toxaphene insectic ides helps farmers number of insect pests on a wide \ ty of 
produce healthy bolls before the time of greatest crops For example toxaphene is off 
infestation, loxaphene has long been the key mmended for control of more cott 

tone ol comple te control programs because it than any other insecticide. 


VITAMIN TABLETS—Purity is a must for such products as SELL FINE FURNITURE— \lost furniture is naturally protected 
\bbott Laboratories multivitamin tablets. Hercules® cellulose ind beautified with fine lacquer for lasting beauty and durability. 

es as a disintegrator in these tablets; helps to quickly Hang tags like this are available at nominal cost through the 
Here: 


il 


» vitamins into the system. The exceptionally high many lacquer manufacturers who base their finishes 


ercules cellulose gum (YY.o4 ) and its nitrocellulose hes fags alen te 
nist 


m iles 
+} 
( t 


| ie 


t ideal for many medicinal preparation lacquer ! 


HERCULES POWDER COMPANY 


968 Market St., Wilmington 99, Delaware HERC ULES 


CHEMICAL MATERIALS FOR INDUSTRY 
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Don't take ail the talk about higher steel prices at face value 

Increases averaging $8 a ton and more are being discussed, to be 
sure. But this may be in part strategic—to get customers in now 

A top of $7 a ton is more logical (BW—Apr 20°57,p44). And you may 
be able, by bargaining, to chip something off list in any event 


One simple fact gives you your clue on steel prices: Customers are 
being offered some concessions even now. (This despite the fact that a 
few buyers already are hedging on higher prices with advance orders 

Iron Age reports these phenomena, side by side, in today’s market 


This tells you, as plain as words, that whatever increase is posted on 
July 1 will be an asking price. It will go on the books against the day 
when demand picks up and mills can exact full official prices 


New orders for steel may rise a bit in the next few weeks in anticipa 
tion of higher prices. But there is no real bulge in demand in sight before 


the autumn. 


Even some of the tighter steel items, such as plate and pipe, have 
become a little more plentiful as demand for other products eased 


Steelmen look for their operations to drift lower, bottoming in July 
or early August. At that time the auto people will come in for steel 
to build new models—and other customers will act accordingly 

Inventories all around will be low enough so buying could be brisk 
The next test—how the new cars sell—will be faced in later winter 

e 

Auto output for the second quarter apparently will run fairly well 
ahead of 1956. April just about held its own while May and June should top 
last year’s low figures very comfortably 

We haven’t quite 1956’s new-car glut to depress output this year 

The industry has backed down from 1.7-million plus to about 1.6-million 
for this quarter. But last year’s turnout was only 1,450,000 


Trade estimates put the stock of cars in dealers’ hands a little ove! 
700,000 now. That isn’t low (even in these days of stocking colors and styles 
to suit all buyers) but it’s 200,000 under a year ago 


March registrations of new cars, on which the count has just been com 
pleted, came to 574,000. That was only 60,000 less than in 1955 and a fine 
March figure by any other standard of comparison 


Moreover, the jump over February was well above average 


Nevertheless, first-quarter registrations barely nosed ahead of 1956, 
totaling 1,450,000, and reports on current sales are less than ecstatic 


Auto output this year should easily top 6-million (to beat 1956 by over 
200,000) but whether sales will, still puzzles Detroit 


Much depends, as auto men see it, on the fourth quarter 
1 


This is not entirely a question of resting their faith on new models 
It’s also a matter of the time purchaser. For, by late 1957, a very large 





BUSINESS OUTLOOK continued) 


BUSINESS WEEK part of the 1955 installment paper will have been paid off 

MAY 18, 1957 Few expect that this will mean a repetition of 1955's buying surge (nor 
do they want one if it means 36-month terms again), but at least the 1958 
buyer will own the 1955 car he presents for a trade-in 





Higher output in the auto industry this year has a distinctly beneficial 
influence on the level of employment. 
Jobs in the auto industry declined by about 200,000 in the first fou 


months of 1956; this year’s drop has been less than half that much 


Over-all, employment continues to rock along at record levels. 


More than 64%-million workers were holding jobs when the Census 
Bureau made its April check. Yet the year-to-year gain has been shrinking 
Last month we were only half a million ahead of 1956. However, non- 
farm employment was up by 1.1-million (fully offsetting the drop of 600,000 
in agriculture, which was partly due to bad weather in the census week). 


Employment in manufacturing, despite greater stability in the auto 
industry, has fallen somewhat more from last autumn’s peak than it did in 
the same 1955-56 months 


The drop has been 450,000 against 300,000 a year earlier 


This difference isn’t large, to be sure. And the total remains close to 
16.8-million. Nevertheless, factory employment now is down to its year-ago 
level and 540,000 less than at this season in 1953. 


Symptomatic of the present tight labor market is the number of people 
who are working part time, apparently as a matter of choice. 


About 9.6-million workers put in less than 34 hours on the job in the 
week of the April nose count. Of these, some 3.1-million were working 
short time because they had no option. 


But close to 6%4-million customarily work a short week (presumably, as 
in the case of housewives, because that’s all they want or need). This 
“usually work part time” total is up fully 400,000 in a year. 


Manufacturers’ efforts to control costs (along with short work weeks due 
to slack in some industries) continue to nip away at the size of weekly pay- 
checks. April's average of $81.80 for factory workers was about $2.25 
smaller than the December peak though $2.80 better than a year ago. 


Retail sales figures continued in their slight down-drift during April, 
according to the Commerce Dept.’s seasonally adjusted figures. 

The decline so far, however, is too small to be considered significant 
And the year to date remains better than 5% ahead of 1956. Moreover, 
when the difficulty of adjusting for so late an Easter is considered, the 
April decline might be nothing more than a statistical slippage. 

— 

Recent reports of easier mortgage money find no reflection in the bids 
on the standard 5% FHA-backed liens. Nationwide, the discount on pur- 
chases of such paper averaged 2.7% in April, the same as in March 
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HILTON HOTELS LEAD THE :WA 


Se tea: 


¢. a ee } From the moment you? 


enter, you are sure 


hospita | ity 4 to discover the trie 


§ meaning of friendly 
2 e 
Hilton hospitality. The —\ ” 





1 courteous, well-trained 
staff of Hilton Hotels 
thoughtfully anticipates 

gs and fulfills your every 

ae need, assuring you of at’ 
thoroughly pleasant stay. 


For immediate reservation 
service at all Hilton and 
Statier Hotels, contact 
Out-of-Town Reservation 
ry Service at any hotel in the 
wore group, or Hilton Reservation 


\N : Pew N. nh, President Offices listed below. 
EXECUTIVE OFFICES * THE TONRAD HILTON * CHICAGO 5S. iLi 


RN in New York: T W rf-Astor T Pla T tatler y 3 * In Washington t * in Boston ta * In Buftalo 
« In Hartford: T tat iTR . N In Chicago T 
nnati: T Nett diit Ter H « In Columbus T « In Dayton 
in Beverly Hills: 7 ’ y Hilt * In Los Angeles * In Houston 
« In Fort Worth: H * In El Paso: Hilt Hotel « In Albuquerque, New Mexico 
in San Juan, Puerto Rico arit dilt * In Mexico City 


f In New York 
« in Miami 





Wheeling steel with a million diamonds 


molds plaster for beauty, versatility and safety 


Take a room. Design it as intricately, as ornately For over 60 vears Wheeling has been coopera 
you ple ast And one thine is sure. Wheelin ing with the plaste ring and building industri: 

Metal Lath and plaster will make it a reality pioneering, developing and perfecting Metal Lath 
But more, all the beauty will be permanent! Lath Accessories and other fine building materials 
For. vou see. Wheeling Metal Lath’s millions of All are readily available from the Wheeling ware- 

sturdy steel diamonds hold plaster in a vise-like house nearest you 

grip. So all plaste red surfaces are more likely to Consult your architect, builder on 


stay smooth, slick and free from unsightly cracks. your plastering contractor. 


WHEELING CORRUGATING COMPANY + WHEELING, WEST VIRGINIA 
IT’S WHEEL'NG STEEL 


Atlanta Boston Buffalo Chicago Columbus Detroit Houston Kansas City Louisville Minneapolis New Orleans New York Philadelphia Richmond St. Louis 
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Defending His Budget 


l = 1) | - ] e hy 
EISENHOWER began ppealing till oppose hi ending recommend embracit 
\ thi veek in defens non rte 
brand of R Still Cutting—( 


ty 


Che Senate Appi 
ut $714,000 in 
i ind judiciary mon 
mother $16-million ft 
embattled U.S 
¢e A Hou 
onference the mended a $272-millic 
made it plain he ippropriations, mosth 


Republicans who e New Roles—Demo 
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the role of budget-cutters, 
of defending the spending 
ocratic Presidents and 

rting ! owe! est 
Republican 

Senate and the 

ose Kisenhower’'s 

conhdent pre 

than $3-bilhon 

hoping for a groundswell 

Ol at «lc li Rep iblic in 
meantime, another significant 
hift appears—the drift of the 
ommunity away from Eisen 
warmly supporting him in 


umnpaign l’o learn 


39 





“Ike's turned out to be no better than 
Truman and the New Deal crowd...” 


— a Midwestern banker 


“Eisenhower's all right, but he’s surrounded 
by a bunch of socialist egg heads...” 


— a New England industrialist 


“ , : - 

If we can't cut government spending with 
a Republican in the White House, then 
we're heading for a bust...” 


— a Southern executive 


“Until we reorganize the party along sane 
lines, I'm not going to contribute a 
dime...” 


— a West Coast executive 


“If George Humphrey leaves the cabinet, 
economy goes out the window...” 


— a Midwestern executive 


Businessmen vs. Eisenhower 


I 
Lake Citv. For the ¢ 
, i J . P ‘ budget is intimate] 
and its policies. Although the fight focuses on spending, it in- future of the R 
volves an important struggle for control of the Republican Party. * Lost Love—Ilx 


cntiment toward 


The budget ruckus has brought into the open the disenchantment @s Providence, R 
many businessmen are feeling with the Eisenhower Administration 


L SIATEMENTS displayed above, But not all the grumbling normal been labeled a bt 
gat ced BUSINESS WEEK report Some of it is definitely spurred by o1 tration was clearh 
1 off-the-re d= interview with ganized campaigns carried on by the mecting of the Dept 
cn across the nation this week, National Assn. of Manufacturers and Business Advisor r 
ndication of a rising tide of the U.S. Chamber of Commerce ( veck in the secludec 
itent with the Eisenhower overtones are bemg heard in busines llomestead, in Hot Sprin 
n ntions from New York to Uhe BAC meeting, att 
f this discontent is littl rancisco, in the club cars of tl than 100 t p 
than the normal resentment that gressional and the 20th Centurn il Administration 
urk lose beneath the skin of in Washington's International [ formal, closed 
ny businessman paving high taxes yort—wherever businessmen gather the economi 
lhis spring, the battle over the budget t is apparent, too, at the seri itomic energ) 
between Conger ind the Administra cional conferences being held bricfings, repor 
rh brought a lot of these fecling the GOP, in preparation for the 5 businessmen Were 1 


th urface Cong nal election in ich bout 1957 | 


tra 
MW1O! 











onversations, BAC members freely 
to sharp criticisms of the 
Administration and its policies. 


Although the BAC’s top-drawer 


membership is largely Republican in its 


na 
gave ent 


mpathi this did not soften the at 
tack on the Administration. On_ the 

itrary, many businessmen expressed 
the view that thev had been “let down” 
nd “betrayed” by the Administration 
thev h supported 
¢ Not Unanimous—By no means. all 
businessmen, either at the BAC meet 
ing 1 major cities throughout th« 
nation, are voicing discontent Lhe 
GM _ official who last week blasted 


kisenhower’ unsound monetary poli 

cics and New Deal-inspired international 

WPA” is an exception 

men, in fact, exempt the 
i from any 


Manv business 
President him 
find no 


Administration 


1] 
blame, and some 
TT 1] } 

f t all with the 


But there no question that the busi 
i mmunity as a whole feels a deep 

t lisillusionment 

() measure of the extent of this 
disillusionment is the total absence of 
\ | enthusiasm for the Administration 
| inessmen and business organiza 
t Vhrough Eisenhower's first four 


\ there was no lack of business sup 


port for the President and for most of 


h licies. It was apparent not onh 
in speeches and campaign contributions 
ij fim the willingness ot executives to 
p Ip their positions to take jobs with 
the Administration 

Now, however, many prominent busi 
nessmen not only refrain from public 
praise but indulge in private attacks 
Moreover, a conspicuous number of 


executives are leaving top Administra 
tion posts. Among those already gone 
ire Reuben B. Robertson, president of 
Champion Paper & Fibre Co., who 
served as Deputy Secretary of Defense, 
nd Charles $ 


Thomas, president of 


Foreman & Clark, Inc., who has just 
resigned as Secretary of the Navy 
Among those slated to leave are Secy 
of Defense Charles E. Wilson, Secy. 


of Treasury George M. Humphrey, and 
Under Secv. of the Treasury W. Ran- 
dolph Burgess 

e Situations Not 
ministration would have 


W anted— | he Ad 
had little diff 


culty getting suitable replacements 
from the ranks of top executives am 
time in Eisenhower's first term. But 
now many top businessmen are reluc 
tant to serve in an Administration in 
which, thev feel, their views are being 
given short shrift. As one BAC mem 
ber put it last week: “I wouldn’t be 
ome a member of the Administration 


for all the tea in China. I would only 
be banging my head against the wall 
like George Humphrey.” 


George Humphrey, who was in at 


tendance at the Homestead both as a 
former chairman of the BAC and as 
Secretary of the Treasury, is a rallving 
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PRIVATELY, Commerce Dept.’s Business 


x the business revolt. Although 
he himself is now supporting the Pr 


dent 


higure f 


over the budget, his original mi 
givings about government spending have 
stimulated much of the 
that businessmen now feel 


resentment 


|. The Budget Issue 


The Administration’s spending plans 
outlined in the 1957-58 budget are the 


And 


we ll organ 


focal point of business discontent 
the budget has 


spurred a 



































Advisory Council talked of discontent. 


ed drive for economy that 1 


now in 


full swing 
e Prime 
Chamber 


Movers— Ihe 


ire spearheading the 


NAM and _ the 
ittack 
iwainst the budget, with rallies (includ 
ing I Boston ‘Tea 
Part ind a big letter campaign. Th 
Americal Bureau bederation 1s 
supporting cftorts Next 
group of 19 professional and industrial 


enactment of the 


l'arm 
their 


, 
wcch 


organizations is meeting in Chicago to 
concerted budget-cut 
Even the Committec for 


map plans for a 
ting drive 





4) 


| moO 
is the broad-minded of 
groups, published a statement this week 


Development, which ranks 
most business 


proposing tax reductions next year based 


pro] 
on cuts in government spending 
As the Chamber and NAM see it, the 
hght for economy this spring represents 
the last chance’”’ 
under 
that 


to bring government 
Their main 
if expenditures are 


spending control 
irgument 1 
illowed to soar at a time of high pros 
peritv—and while a Republic in occupies 
the White House—then “big and un 
justified spending will have 
nxced 
of life 
¢ Where to Whittle—There is littl 
disagreement over just where the budget 
can be cut Ihe Chamber and NAM 
both feel that foreign aid must be 
reduced And minded 
favor cutting it to the 
bone, although few -go so far as one 
Midwest stated We 
will all end up in the poor house unless 
wi top handouts to ' 

he NAM has a specific 
budget bv a 
Besides a cut in 
of $2.2-billion, it 


illion cut in 


become I 


unchangeable pattern in our way 


most economy 


usin men 


executive who 
forcigner 

program to 
reduce the minimum of 
’-billion toreign 
recommends a 
military spending, 
than $4-billion in other areas, 
a 20 cut in the budget of 
the Dept. of Health, Education & Wel 
rare I he 


t rs 


1 re 
including 
Chamber, which calls for a 
billion, agrees with the NAM 
cr pruning aid, 
other social ser 
It, too, believes that defense need 
he Con idered al sacred COW 
ics to cutting the budget 


foreign school con 


; 


ction ind most 


when 


ll. The Policy Fight 


Indi 


much less 
that 
in defense. On 


idual businessmen ar 
ie than their organizations ar 
in its can be mad 
this score, thev do not question Eisen 

judgment. But 
who think the 
would like to see 
to the states 
iwainst the 
lcxa 


} 


CTal 


hower most business 


men budget is swollen 
cuts im grants-in-aid 
One executive, 
drought relief provided 

explained: “I don’t see why fed 
money should be provided for the 
richest state in the That's a 
trend that must be stopped 
¢ Old Guard—The fact is that a hard 
ore of orthodox Republicans has never 
ontent with the 
This group IS well rep 
NAM, which railed last 
zainst the rise in spending, con 
tained in the 1956-57 budget. ‘They 
are vehemently opposed to most of the 
social services that Eisenhower supports 


protesting 


union 


been President's 
budget polic ics 
resented in the 
Vcal it 
} 
' 


l’'rom this orthodox view. Eisenhower's 
concept of Modern Republicanism 
(BW—Nov.10°56,p36) is just as dis 
tasteful as the platform of ‘Thomas F 
Dewey and the actual policies of the 
Fair Deal. As Ernest Swigert, president 


42 


of the NAM and the Hyster Ce 


“paving the wav for 


, sees it 
Eisenhower is 
socialism.” 

In Midwestern cities like Chicago 
and Milwaukee, this is the prevalent 
view among businessmen. GOP leaders 
in these areas admit that business sup 
porters are against Modern Republican 
ism and are sniping at Eisenhower for 
In Shebovgan, Wis., last week, 
a party meeting agreed with the speaker 
that “left wing or leftist 
Republicanism is not going t 


apost 1S\ 


who warned 
~P 
in Wisconsin.” 

e Broad Base—But the 
the business community 
bevond the comparatively small group 
of orthodox economizers who have been 


dissension in 
extends far 


cvecl STC 
the convention of 1952. Much of the 
broader attack on the based 
belief that if spending is r 
taxes can be cut. Manv business 
men are quoting Chamber of Com 
e statistics showing that the Eisen 
hower Administration “in a little mor 
than five ill have 
collected more taxes than did the whol 
Truman Administration, lasted 


cool toward Eisenhower 
budget 1s 
on the 


duced 
mer 
vears of its existence Ww 


which 
7% vears.”” 

businessmen who 
too high but who 
chorus for a cut in 
thev feel, will 
Republi 


cutting 


Ther ire 
rree that 
ire not joining the 
pending. ‘To do so, 
mean the certain end of the 
can Administration. “We are 
our own throats bi 
1 West Coast 
ter how much the 
be talking economy, the 
look like 
larly, some businessmen take Humphrey 
to task for making public his discontent 
with the budget 

But this sympathetic attitude is not 
shared by a majority of the 
ommunity, certainh 
tives of small and 
who bulk large among members of the 
NAM and the Chamber. One 


of Eisenhower's Cabinet argues 


many 
taxes are 


attacking Ike,” said 
businessman. ““No mat 
Democrats mav now 
would mak 


' 
Fisenhower a piker Simi 


busing 
not among execu 
middle-sized firms 
member 

‘A lot 
of businessmen are being short-sighted 
in attacking the Administration. W< 
haven't abandoned economy—it is just 
that the times call for 
But too manv of our 
thinking onl 
interests 
count 


1 bigger budget 
supporters art 
of taxes and their 
not of the needs of the entire 


own 


ll. Divided Administration 


Some businessmen feel that part of 
the trouble is that the Administration 
has been remiss in stating its own case. 
Wherever it has made an effort to ex 
plain the reasons behind its budget pol 
icv, resentment has moderated. At the 
GOP regional conference in Salt Lake 
City, for example, Atty. Gen. Herbert 
Brownell’s defense of the budget drew 
such comments as “I’m not nearly as 


and “thos« 


been 


concerned as I was before’”’ 
of us who have been beefing have 
taken for a ride by the Democrats 
Mhere is no doubt that the tactics of 
the Administration—and of Eisenhower 
himself—contribute to the discontent 
of the ss community. Many p 
litical that would 
have been no more than the usual budg 
etary tug-of-war Admin 
istration and Congress if Humphrey 
had not publicly warned against higher 


spending and if Eisenhower had made 


busin¢ 
observers feel there 


between the 


1 strong defense of the budget earlier 
than he did 

e What They Said—Certainlv, Secy. 
Humphrey's outburst was unprece 
dented. ‘The Democrats quickly seized 
it as a chance to make political capital 
So did the perennial idvocates of lower 
spending. The NAM, for example, cites 
Humphrey as being on its side in the 
budget fight, and it has used his curl 
vour-hair remarks in its campaign to 
cut spending 

failed to 1 il 
ittacks on the 
declared that the 
e the kind of 
provides,” he ilso 


1 duty to 


irenth 


Eisenhower app 
ize the seriousness of the 
budget. Although he 
American people “desen 
this 
suggested that Congress had 
make cuts. Then, apparent] 
pressure, he ordered an administrative 


SCTVICES budget 


bowing to 


budget. Later, he came 
bstantial cuts, and 
supported the foreign aid 
But 
there is no 


Hum 


review of the 
out against any su 
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ind school construction programs 
that 


him 
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Nor has any attempt been made to 

rebuke other Administration officials 

xpre ssed « bout the budget. 

For example, the very dav that Eisen 

stated 1 $2-billion cut in 
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hower that 
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urv Under Sec ITg¢ 
Congress that the budget 
be cut from $2-billion t 
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much, Ire iS 
s testihed before 
ould safely 
$3-billion 
President's 
television addre 
budget, his assistant Sh« 
said that a $l-billion te 
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’ Administra 
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fight for economy. Ad 
critics claim, for 


The indecisiveness of the 
tion about its 
encourage the 
ministration instance, 
that 


government spending—it’s his 


Eisenhower is against increased 
idvisers 
who are responsible for the new budget. 
But the President's speech to the nation 
that he is taking 
full responsibility for the Administra 
tion’s spending program (page 39 
e Reasons Why—There are a 
of reasons for Eisenhower's 


defending the 


this week made clear 


number 
slowness In 
budget. For one thing, 
he was intimately involved with the 
Middle East crisis at the time of the 
original dispute For another, he lacked 
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that Arthur Burns, 
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President's 


il 
bu 


overnment 
f the 


ONng_Tess 1 


ee pending 

hip o 
ent ¢ 
olt against the 
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LUXURY LINE represented by this $10,000 Mercedes-Benz Roadster balances new stripped-down Studebaker in 


preview 


Studebaker Shows Its New and 
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Atomic Hands Across the Sea 


@ The U.S. will probably come to the aid of friendly 
nations abroad that are developing nuclear power. 

@ In the Euratom group alone, it would mean a mar- 
ket for $500-million worth of reactors and other equipment. 

@ What's more, lessons learned in Europe now would 


help nuclear power programs at home in years to come. 


ifter all, the advantage will 


ountries catch up 


\ far-reaching program of U.S. heip to come 


in the development of atomic power diminish as other 


in to emerge from nd as the 
Administration, nuclear 


S ror export 


Russians begin offering 
equipment, fuel, and knowhow 
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kw. of nuclear power by 1967—at a 
cost of more than $6-billion 
Of this total 


$54-billion will be 


cost, an estimated 
for capital invest- 
ment in atomic power plants. That's 
more than twice the bill for facilities 
to produce the equivalent amount of 
The in 
start slowly, but from 
1965 on, it would mse to a peak of 
$500-million to $600-million a year 
1.5 of total investment in 
the six nations. In addition 

ir fuel inventory would cost about 


power by conventional means 
vestment would 


OI ibout 


member 


l-billion morc 
beginning, perhap 50 of 
cessary reactor equipment would 
to be imported from the U.S. and 
Britain, according to Kuratom expert 
c is the Europeans gained know 


they would produce more and 
ind thi 
rage of equipment 
Even so, the total 

xpenditure for cqui} 

ment would come to $1.1-billion 

¢ Another Billion—Importing nuclea 


fuel during the 10-vea1 period 


would r 
X h mig 


would 
t Sl-billion more in foreign exchangs 
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of the Joint Committee on 
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built abroad 
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Industry Tackles Atom Fusion 


General Atomic’s $10-million research project is first 
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NICARAGUANS man outpost in brief but heated border flare-up with Honduras. 


Behind the Latin Jungle “War' 


The smell of oil in disputed area, mixed with heat of 
Latin politics, set off the blast OAS has now checked. 


Nobody has located oil there yet, but the search goes 


on. How quiet things stay depends in part on what they find. 


America the 
map 


VEN IN Central “Nios 
a quito Coast considered 
n isolated, desolate, jungled area that 

ne avoids who can. But last week 
machinerv of the 21-nation organi 
tion of American States went into ac 
to halt a wa caused by 

e The smell of Since the Suez 

the major U.S oil 

] 


franticaliv obtaining oil ex 


companies 
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| Ameri Some 
oil in the disputed tern 


geologists believe 
ympany is now drilling 

under a Nicaraguan 

e Latin politics and tempers. Hon 
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ntral American 
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concession 


states, 18 gov 
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I he 
over the 


tury, 


countries have disagreed 
border for more 
ilmost from the time thev achieved 
from Spain But the 

So the dispute 


] 
has remained an issue for national pride, 


two 


than a cen 


independ nce 
irea is desolate border 
ind nothing more 

¢ War and Peace—Then 
Somoza 
THU h 


Lui 
inaugurated with 
pomp ind CTCTIOTN ! N itd 
gua’s president, taking over from his 
issassinated father, Anastasio Somoza 

the blow came. Somoza announced that 
Honduran troops had invaded the Nic 
iraguan town (11 Indian huts) of Mo 
The inauguration audience of 
45.000 peopl stoned and sacked the 
embass\ the Nicaraguan 


general 


just a 


was being 


oron 


Honduran 
ordered mobilization, ind 
started moving their troops toward the 
frontier 

While the “war” turned out to be 
comic opera affair—probably no mor 
than two Nicaraguans and three Hon 
durans killed in the whole af 
frav—it could have Both 
irmies are heavily equipped with [ 
materiel (picture As it is, the 10-day 
mobilization cost cach of the two coun 
tries probably $l-million, and cut off 
trafhc on the Interamerican Highway 
almost all 
still 


wer'c 


been serious 


came to a stand 
Nicaragua’s gross national prod 


cOTMnMmc4»ree 


uct was only $140-million in 1956, Hon 
duras’ $331-million.) 

An emergency session of the OAS 
was called in Washington, and a five 
man fact-finding commission rushed te 
After 
hawing, it managed to negotiate 


] 
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the scene hemming and 


SOTLIC 
1 four 
then a mor permanent 
ireement restoring the state of affair 
that existed before the flare-up 

¢ Search For Oil—How long the agree 
to be Much 
depends on whether or not oil is found 
Houston oilmen sav the 
comes under th 
wildcatting,”” that proved 
hields that because of the ter 
rain and the climate, it’s extremely ex 


ment holds remain secn 


whole search 
heading of “extrem 
there are no 
Ti irby 


pensive to get oil crews into the jungk 
Yet the search goes on 
¢ Houstonians John Mecom 
Ernest Cokerell, Jr., several months agi 
purchased an interest in a 
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of Corpus Christi. T believed 
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mith of the disputed region. Ther 
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till active 
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Truce at F-M 


Settlement ends Penn- 
Texas attempt to gain control 
of Fairbanks, Morse & Co. But 
nobody really won. 


sides in the bit 
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¢ Compensations—Actually, the fina 
il ke to Silberstein may not be so 
leak as it seems at first. Bw selling to 
I’-M the stock he bought toward th« 
end of the battle—and some of that 
went over $70 a share—he can probabh 
claim a capital loss, for tax purposes, of 
well over $3-million 
d the 2] reduction in th 
of Fairbanks, Morse outstanding 


ck proportionat LCTCUses th mong cr things 
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here secms little doubt that Sil tract pavment dates much of the 


; ' ‘ 


cm ca majpornty [ fcs m 
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The Air Force plane pic- 


tured above ascends ver- 


tically, then makes a quick . 4. 


transition to horizontal flight. Lhe “ | 
hips than the 
rimental jet plane, the X-13 t bomb 
wast cond gerting Ol interceptor 
in the an 
becoming 


1 15.000 


shapes fe 


eTti I sition 
the landing cable. The 
t zero air speed until it has 
to hook itself onto th cable 
under the plane’s nose replaces ( Ryan cng 
tandard landing gear—and results 10 nced to 
) weight saving twa 
Ihe Vertijet was demonstrated la ompanv 
veck by Rvan Aeronautical Co., whicl savs the 
built the plane for the Air Forc« vertical 
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engine develops more thrust than the it least 
plane’s over-all weight. Since high su- _ practical lit 
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needed t gain the benefits of zero 
ngth take-off 
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Voting Machine 


Every time a coin is put in the slot and the lever pulled, that’s a vote. 

The gum or candy bars that get the most votes are the ones made by man- 
agement and workers who cooperate to give the best and most gum and candy 
for your money. Management invests in best equipment and materials; work- 
ers use them wisely and well; the public benefits and so buys... workers 
benefit by better jobs, management benefits by better profits they can con- 
tinue to use for better machines. 

Millions of times every day America votes for good value, against high 


costs. Good workmen who use good machines well, a/ways win that vote. 


WARNER 
SWASEY 


Cleveland Warner & Swasey 1-A machining 
ey-T tellt-tlels parts for paper-making machines 
MACHINERY 
SINCE 1880 


YOU CAN PRODUCE IT BETTER, FASTER, FOR LESS WITH WARNER & SWASEY MACHINE TOOLS, TEXTILE MACHINERY, CONSTRUCTION MACHINERY 





Gas Prices Keep Moving Up 
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More Hikes to Come 


With new fields getting 
harder to find and more ex- 
pensive to develop, pipelines 
are willing to pay through the 
nose for big reserves. 


HI cuimMsB of the figures in 
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ppening in the natural gas industry, 
figures tell only part of the 
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largest single amount of gas sold 
on the Gulf Coast 


¢ Price Shock— I h« 


itement centers 


hase 


timate 


s;OUTCeS 


cvVc!l 


price at which th 


1 Tee 


was sold is also believed to set 


ord. The proposed price is 22.4¢ per 

cf. until Nov. 1, 1962, after which it 
would escalate by 2¢ per mcf. every fou 
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LONG-LASTING TRUCK TARPS 


STRONG, EASY-TO-HANDLE EQUIPMENT COVERS 


Covers of Du Pont nylon are good news for businesses 


Coated nylon fulfills today’s need for 
waterproof fabric on hundreds of jobs 


Now there are waterproof fabrics that bring new dimen- 
sions in lightness, durability and economy to the covers 
needed in hundreds of businesses— waterproof fabrics of 
coated nylon. Uses range from open-top truck tarps to 
shipboard awnings, from giant theatre tents to tiny 
wading pools. 

Nylon covers are made in a variety of coatings for 
many different uses. Coated nylon is waterproof, and, 
when properly fabricated, will last up to three times as 
long as other covering fabric. Coated-nylon covers resist 
the effects of rot, mildew, chemicals and hard wear. And 
they’re easy to repair, easy to handle .. . stay flexible 


even when they’re used at sub-zero temperatures. 

Find out how this new material can fill the require- 
ments of your particular operation. Ask your regular 
fabricator or fabric supplier for information, or write: 
E. I. du Pont de Nemours & Co. (Inc.), 4531 Nemours 
Bldg., Wilmington 98, Delaware. 


BETTER THINGS FOR BETTER LIVING... .THROUGH CHEMISTRY 


COATED NYLON -— long-wearing...easy to handle... lightweight 


... waterproof...resistant to rot and miidew 





In Business 


Centralized Control and User Tax 


Urged for Airways by Commission 


\ special Presidential commission this week came up 
with two major—and controversial—proposals for a new 
approach to the nation’s increasing aviation problems. 
\fter 15 months of study, commission chairman Edward 
P. Curtis, an Eastman Kodak official, turned in a 51-page 
report, with these main suggestions 

Creation of a Federal Aviation Agency, lumping 
regulatory authoritv and the management of the airways 
for civilian and military aviation hese functions are 
now widely diffused among various agencies. 

* Adoption, as natural policy, of an “airway user 
charge’ to ease the government's fiscal pain in develop 
For a starter, the 
sion suggested earmarking for the airways system 


ing a modern airways safety svstem 
COMMIS 
the present 2¢ a gal. tax on aviation gasoline and other 
industry excise taxes 

° 


Alleghany-Backed Slate Wins 
One Seat at Mopac; It Sought Five 


\ tepid proxy fight at the Missouri Pacific RR seems 
to have reached a lukewarm conclusion. 

When the count of stockholder votes is completed, it 
is believed that Robert R. Young's Alleghany Corp. will 
have won onlv one of the five seats it sought on the 
Mopac board—all that were being contested under the 
stagger system. 

It is understood that 73-vear-old Paul J. Neff, a prin 
ciple target of Alleghany, will move up from president 
Russell L. Dearmont, 
vice-president and general counsel, is expected to take 
over the presidency 


to a newly created chairmanship 


‘he setback is said to sit badly with Young, who may 
wage a much fiercer proxy fight next year. 


Fed Stresses Inflation Fears 


As Treasury Refunding Limps 


Money market experts turned out to be right in their 
prediction that the ‘Treasury's latest refunding opera 
tion would meet a cool reception (BW Mav11°57,p43). 
Although the new securities offered the highest interest 
rates since 1933, the holders of more than 28% of the 
$4.1-billion maturing securities preferred to take cash. 

light money conditions were blamed. Market au 
thorities said the results would have been even worse 
except for heavy purchases of the new securities by the 
I reasury itself. ‘Treasury officials said the big pavout was 
“in line with expectations considering that we faced the 
tightest market im vears.” 

Meanwhile, the Treasury will have to raise more money 


52 


in the next few weeks. And officials hinted that, despite 
the Federal Reserve Board’s tight money policy, they 
might offer a long-term bond to holders of the $600- 
million F and G bonds maturing June |. 

That the Fed is putting renewed stress 
straint was confirmed last week by C. Canby Balderston, 
vice-chairman of the Board of Governors. Canbv’s state 
ment that the “problem of inflation is a real one” 
echoed unofficial reports that the Fed was shifting 
to restrictive policy (BW —Apr.27°57,- 


in credit re 


from “passive” 


pt). 


Once-Burnt, British Distributor 
Starts Censoring U.S. Publications 


Britain’s largest newspaper distributor has set itself 
up in the censoring business—to get out from under 
violations by imported U 
libel laws 

The distributor—W. H. Smith & Son, Ltd.—not only 
scans all U.S. publications, but demands that the pub 
maintain in London an editor to defend libel 
suits and (2) guarantee anv court 
W. H. Smith in future cases 
an article in Newsweek on the 
Adams, the Eastbourne physician who was 


S. pt blications of the severe 


lishers (1 


costs assessed against 


Lhe msue arose Ove 
trial of Dr 
recently acquitted on charges of murdering a patient. 
The article violated Britain's stringent laws on what can 
be printed about a trial 

Ultimatelv, W. H. Smith was fined $140 for distrib 
uting the issue of Newsweek, and Rolls House, which 
imported it, was slapped for another $140 

Right now, the U.S. publishers are trying to get W. HL. 
Smith calmed down. Newsweek, for one, savs it is ready 
to handle court costs, but has no intention of letting its 
London staff be tossed into jail. 


Business Briefs 


\ Nashville businessman this week won the first round 
in his fight on 
when a General Sessions judge held that the statute was 


l'ennesssee’s anti-davlight saving law, 


against busi 
ness. Albert H. Phillips, a real estate and insurance man, 
was arrested last week for turning his clock ahead one 


hour (BW—Mavy11°57,p54 lhe 


appealed all the way to the state supreme court 


unconstitutional because it discriminated 


case will probably be 


Gross national product rose in the first quarter to an 
annual rate of $427.1-billion, savs the Commerce Dept., 
confirming earlier estimates (BW —Apr.13°57,p39). The 
annual rate in fourth-quarter 1956 was $424-billion. In 
the first quarter this year, personal consumption spending 
rose to an annual rate of $275-billion, up $4-billion; per 
sonal income reached an annual rate of $336.5-billion, up 
$3.3-billion. 


Allegheny County, and Pittsburgh, hope to innoculate 
everybody between six months and 40 years against polio 
bv this summer. ‘The 126 wholly free clinics are aiming 
at 80,000 persons; 7,000 got their first shot on opening 
night this week. 
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Only .250” THICK 


NOTE WIRE f 
RETAINER ™P/, 





Save weight and space with world’s thinnest radial 


ball bearings-AQ@e-\ UM by Kaydon 


H] ERE it is! A Reali-Slim radial ball bearing with a Wire 
parator that has just short of a full complement of 


balls for maximum capacity. What’s more, you still get all 
the advantages of a separator between the balls. This design 


ilso gives vou a bearing that’s light-in-weight and is, without 
a question, the thinnest bearing ever built in this diameter. 
Whatever your product design, there’s a small or large 
umeter Reali-Slim bearing that can be the right answer 
our thin-section bearing problems 
Che radial ball bearing, illustrated here, is really slim ~— 
12.000" 1.D., 12.500” O.D., .250” thick 


and weighs only 


— —-MUSKEGONeMICHIGAN— 








eight ounces. It has 9,810 lbs. static load capacity, 1,256 
lbs. at 100 rpm. Kaydon is able to produce Reali-Slim, high 
precision bearings because Kaydon specializes in the unusual 
Kaydon bearing engineers are prepared to give you valu 
able help with technical, thin-section bearing problems 
For detailed information on Kaydon’s Reali-Slim line, 
ask for engineering catalog No. 54-RS3 detailing: 


Reali-Slim Ball Bearings — Conrad, angular 

contact and 4-point contact types in seven © 
standard cross sections from 44” to 1.000” and | 
in bore diameters from 4” to 40 ss 
Reali-Slim Roller Bearings — Radial and aT) 
taper roller types in cross sections from 4, Yi 
and in bore diameters from 5” to 40 


ENGINEFERIN G co nRrP. 
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Sold Through Plumbing, Heating and Industrial Distributors 





If you will put 
a Jenkins Valve, 
recommended for your 
particular service, 
on the worst place 
you can find — 
where you cannot keep 
other valves tight — 
and if it is not perfectly tight 


or it does not hold steam, oil, acids, 


te 


water or other fluids longer 
than any other valve, 
you may return it and your money 


will be refunded. 


Donkins (rez 


This famous Fair Offer, 
which has appe ared 

in every Jenkins catalog since 1869, 
gives the buyer of Jenkins Bronze, Iron and Steel Valves 
a unique assurance of dependability. 
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Eisenhower’s whole legislative program is in trouble—not just the 
budget. 


This situation has been pretty much obscured by the attack on the 
big spending plans outlined by the President in January. When the mail 
to congressmen started pouring in, demanding that spending be cut so 
taxes can be reduced, Congress turned a critical eye on other Eisenhower! 
proposals. Now, with the session’s end less than 90 days away, it’s pretty 
clear that most of the President’s program will be left dangling—at least 
this year 


Congress will go ahead and cut the President’s budget, despite the 


ls the spending is justified 


radio-TV explanations of why Eisenhower fee 
page 39 

One reason is that Eisenhower's fight is too late. Back in January, the 
President seemed to agree at press conferences with the position of Treasury 
Secy. Humphrey that the budget could and should be cut. So, members 
of Congress, including many in the President’s own party, went on record 
in favor of cuts. They were encouraged in this by the mail flood. Often 
the writers were asking their congressmen to help Eisenhower save money 


Another reason is that the GOP doesn’t like the big-spending label 
that the Democrats are pasting on it. Over the years, Republicans have 
identified themselves with economy. As a result, they find the President's 
big budget—a record for peacetime—hard to take. Businessmen are turn 
ing cold toward the President (page 40). So are millions of workers, who 
yearn for tax relief 


Note what’s going on in the Senate (page 39). For the first time in 
years, the Senate Appropriations Committee and the Senate itself are 
going along with budget reductions voted by the House. The Senate 
usually puts back money that the House takes out 

jut a word of caution on economy claims that are connected with 
prospects for a tax cut next year: In acting on the budget, Congress 1 
doing two things—authorizing future commitments, money to be spent 


in later years, as well as providing funds for spending next year. Most 
of the cuts to date are in authorizations for the future. These cuts may 
well run to between $3-billion and $4-billion. But the actual reduction 
in the spending schedule for next year will hardly exceed $1-billion 


You will see some GOP efforts to back the President. But present 
signs are that the victories will be small—they won't offset the defeat 


The State Dept. money bill is an example. The House sliced off $47 
million of the department’s operating budget. You may well see the 
Republicans line up to restore this cut. It would make headlines and 
indicate to the world that Secy. Dulles is still strong in Washington 

But it will be different on foreign aid. Eisenhower has already given 
up about $500-million of the $4.4-billion of new money he asked in January 
There will be a big Republican vote to'make an even bigger cut when 
this issue reaches the House and Senate floors 

s 

There’s polities in Eisenhower's budget defense—politics aimed at both 

Republicans and.Democrats 


Eisenhower isn’t happy with his budget. White House sources insist 
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this is true. For support, they point to the January-February position of the 
President, when he gave the impression that if Congress could make cuts, he 
would be happy to accept them. 


A quick rundown of legislative prospects indicates that only a few of 
Eisenhower's proposals have much, if any, chance at this session 


The biggest victory to date is the House and Senate’s O.K. of the Middle 
East policy, which permits the use of force to maintain peace in the area 

School aid has only a slight chance. This is the top domestic proposal 
backed by the President for action this yéar. It’s getting bogged down in 
the integration issue as well as in the economy push. Very few congressmen 
buy the President’s idea of a four-year federal aid program. The feeling is 
that, once the program is started, it will run on and on, cost more and more 


Civil rights legislation is in doubt. The Southern maneuver to couple 
the “right to work” (without belonging to a union) with the right to vote will 
put many members of Congress on the spot. On top of. this, a Senate fili- 
buster is sure. Congress won’t take the Washington heat to vote the issue 
When mid-July rolls around, the adjournment push will be on. 


Broadening of the minimum wage hasn't much push behind it. It’s 
likely that opponents will stall this one until next year. 


Regulation of union funds won’t be voted now. Eisenhower backs ac- 
tion, and so does a majority of the House and Senate. But Congress will 
delay any legislation until the McClellan committee finishes work 


The farm program won't be rewritten, despite Agriculture Secy. Ben- 
son’s complaint that his ‘own flexible price support plan isn’t working 
Neither party has a good substitute to offer (BW—May11’57,p41) 


The natural gas bill is about dead. Though the President favors some 
kind of legislation, the provisions that his advisers insist must be in the bill 
are opposed by most producers. Consumer opposition is coming from poli- 
tically big areas—the North and Northeast. 


Home-buying terms will be eased. Congress will put through legislation 
cutting downpayments under the FHA mortgage insurance program and 
authorizing the government to buy housing paper to support the mortgage 
market. Whether or not this legislation acts as much of a stimulant for 
housing will depend, largely, on the over-all supply of credit. Right now 
the prospect is that credit will stay tight for some months yet, even if the 
Democrats make a political issue out of it 


On credit, some Washington sources think they see signs that more busi- 
nessmen are becoming concerned about the Federal Reserve’s tight money 
policy. The Fed’s position is that credit should be held on the tight side so 
long as prices threaten to rise. But now there’s rising worry that the Fed 
will press things too far. 


Does the Fed actually want to turn prices down? There have been 
indications for some weeks that it does want to do this (BW—Apr.27’57,p49) 
At the recent meeting of the Commerce Dept.’s Business Advisory Council 
Fed Chmn. Martin talked about credit policy. Some of his audience got 
the impression that the board’s aim is a reversal of the price trend 
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Always sends you home relaxed... 


Cfood, 








This aluminum executive chair with five-way comfort control does the trick 


Sure, it's been one of those days a And your Comfort Master Deluxe is 
t of tension and long hours at your mighty handsome, too. The many com 


fut, when it’s over and you're binations of anodized finishes and 


feeling almost as fresh as you did in warm, harmonious upholstery materials, 


morning, you'll be glad you spent either plastic or cord, give your chair 
that dav in a Comfort Master Deluxe that custom look. Cushioning is foam 
rubber, cool in the summer, comfortabk 
With five separate adjustments, it can 
the year ‘round 
tailored to fit you as comfortably as 
ir favorite suit. It follows your every Unlike ordinary aluminum chairs, this 
vement, giving you the kind of sup one is heat treated after the frame is 
rt that completely eliminates muscu completely fabricated for extra hard 


strain and fatigue ness, extra strength throughout. This 


MODE-MAKER, GENERALAIRE, 1600 LINE DESKS ® GOODFORM ALUMINUM CHAIRS 
SUPER-FILER MECHANIZED FILING EQUIPMENT @ GF ADJUSTABLE STEEL SHELVING 


GF metal business furniture is a GOOD investment 


means a lifetime of beauty and service 
Try relaxing with a Comfort Master 
Deluxe in your office—for a day or a 
week! Just phone your local GF dealet 
or branch, or write The General Fire 
proofing Co., Dept. B-82, Youngstown 


1. Ohio for an illustrated brochure 


GENERAL 
FIREPROOFING 


Foremost in Metal Business Furniture 








Listen, friends, to the hideous fate 
of the man who learned about cables too late 


Lucius K. Watt was an engineer 
He was eager and honest and able, 
And one of the things he did for his firm 
Was to buy electrical cable 


Now he knew all the people at Okonite 
But with orders he’d seldom reward ’em, 
“Recause,”” he would state, “the cables are great 


But who in the world can afford ’em?”’ 


Now that was a fault of the late Lucius K’s— 
‘That he had such a silly illusion; 
lor Okonite insulates cables all ways: 


Strip, taping, dip and extrusion. 


Only Okonite uses all methods, you see— 
Our prices are not always highest: 
And thus when you ask us what cable to use 


Our recommendation’s unbiased 


So Lucius K. Watt went out and he bought 
\ cable he heard was a bargain 
And this was too bad, for Lucius was had... 


By some Madison Avenue jargon. 


The thing was installed (with a minor defect) 
In a most inaccessible place; 
When Lucius K. Watt went out to inspect... yy. \ 
Neollelo. 
he ¢ . Ww ; i< ‘al | 
Che cable blew up in his face! evan 


We hate to relate this horrible fable 
But here is the moral for all: 
If you should desire a superior cable— 
$y extrusion or strip... by taping or dip 


Just write us a letter, or call. 


No matter what insulation or method of application you 
want (and we use them all) you'll get the best of its kind 
from Okonite. For a frank, down-to-earth discussion on 
cable insulating methods, write for Bulletin BW-1106C 
The Okonite Company, Passaic, N. J. 


where there’s electrical power... there’s OKON ITE CAB LE 
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Air Conditioning Still Has Stars in its Eyes 


In Thousands of Units In Thousands of Units 
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Air Coolers: Off on a New Spurt? 


Air Conditioning & Refrigeration In- 
stitute. And it’s also true that room 
forward to a period of explosive growth in next five years. units started the new season with a 


zable inventory, which latest estimates 
To a great extent, their optimism is based on the greater are upping to close to 500,000 
But industry leaders are by no mean 


versatility of their product and new marketing practices, which — downcast. Even what looks like a whop 


Manufacturers of both room and central units are looking 


: i f th f li ping carryover is only “slightly higher 
are taking away some of the curse of seasonality. than normal,” one expert reports. And 
it least some feel that the building 


[FE AIR CONDITIONING is readying the No. | problem for room units: thei lowdown may help sell air condition 


1 stretch drive dependence on the weather and a short ng. Builders will trv hard to sell, and 
hild prodigy of the postwar selling season uch efforts mean stressing “feature 
done pretty well—but it hasn’t ¢ ‘Technical improvements in both h as air conditioning. Central unit 
to its advance notices. Retail central and room units are resulting in’ manufacturers point out that the cut 
ires, especially for room units, quieter maller, better-looking, and back in housing is mainly at the bottom 
rettv much educated guesses more efhcient products that are easic f the price line—which leaves the lush 
ntlv. Nevertheless, thev indi ind less costly to install t housing market still on tap. Finally, 
neither room units nor cen e ‘The shakedowns on the manu both central and room unit makers are 
tems have repe ited the terrific facturing ide in the past two veal I ng the fix up market to offset th 
f 1953, when sales of both tvpes iain mainiv in room unit promis 7 in new homes Irane Co. is on 
than doubled (charts). The child — greater stability in production and m f 1 v who feel this wa 
leveloped fast into something _ keting r, there are some signs to giv 
roblem child, and it is still ¢ This Year's Targets—This year th vei o the industn yptimism. Re 
its wav through this stage industrv has set its sights on these tat les most places ire still slow. But 
last vear’s sales showed good — gets: for room units, about million aul Augenstein, sales manager of Gen 
nd manufacturers of both room _ sales, against some 1.6-million last vear ( lectric Co.’s room air condition 
itral systems expect them to pick For central residential, about 250.01 ng division, 1 its sales to GE. distrib 
1 this vear—despite a slump in units—a hefty jump from roughly I¢ ito 30% ahead of last vear’s at 
ising. Projections for the next 000 in 5 I nd distributor sales to deal 
promise explosive growth that the homebuilding re 60% ahead 
Behind the Optimism—Three factors slump may gnaw these estimates down e Five Years From Now—Looking 
it for most of the optimism “There's no doubt that it should hurt.” head five vears, the industry talks this 


e The industry is beginning to lick ;corge S. Jones, director of th nt past five 1 it sold some 
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NORMAN ROCKWELL 


I ur ration just as m a letter 


It's expressive. If it is carefully se- 
mtribute much to the total effect.” 
nicrest ustrations have 


Better papers 


are made with 
Cotton Fiber 


| hrough the years papers made of cotton 
And for 
good reason. This special fiber is responsible 


fiber have been symbols of prestige 


for the exceptional beauty, strength and per- 
The unique 
processes and equipment used in making cot- 
ton fiber papers represent one of the proud- 


manence these papers possess 


est achievements of the paper-making art. 
Don’t compromise quality or performance. 
Choose cotton fiber papers. 


YOUR SUPPLIER KNOWS 
why papers made of cotton fiber (25% 
minimum to 100% in the best grades) per- 


Ask him 


about cotton fiber business and social sta- 


form better in a variety of uses 


tionery, indexes, ledgers, onion skin and draw- 
ing, tracing, blue print and other papers. 


=) a 


ao ao) 


*LOOK FOR 
“COTTON” OR “RAG” 
IN THE WATERMARK 

OR LABEL 


Ocortt Fiber Paper Manufacturers, 122 East 43nd St., N.¥.C, 
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In the next five, 
we'll sell 16-million,” says one company 
official confidently. Other estimates put 
annual sales at about 4-million by 1965. 

On central residential units, Cloud 
Wampler, chairman of the board of 
Carrier Corp., figures that sales of close 
to 170,000 last year will be more than 
tripled in five years. 

Dollar sales are tricky, especially in 
room units, where discount selling plays 
havoc with suggested retail prices. In 
experts think total 
conditioning sales last year 
about $821-million—with 
it around $426-million, getting the 
lion’s share. By 1962, experts are look- 
ing for something close to $1.5-billion. 
¢ Central vs. Room Units—Manufac 
turers are still divided on where the big 
home market lies. ‘The central system 
camp still is convinced that central sys 
tems represent the greenest pasture in 
the long run. But there’s a new spirit 
of optimism among room unit makers. 
Don't sell the room unit short,” they 
av. Even for new housing, they point 
out, the smaller units have greater ver 
satility. Without expensive controls, 
you can get vour cooling where vou 
want it. New apartment house owners, 
merits in individual 
built-in units rather than a central sys- 
tem that must be operating full-time. 
¢ A Little of Both—Actually, the two 
schools, who so violently opposed each 
other a few vears ago, are recognizing 
the fact that there’s something to be 
said for both sides. Salvatore Giordano, 
president of Fedders-Quigan Corp., at 
first put all his eggs in the room unit 
basket. Now Fedders is in the central 
ficld, with units that use warm air ducts 
and other units for wet heat svstems 
Philco is another room unit merchan- 
that has just into central 
systems 

On the other Carrier, which 
has from the start been a major pro- 
ponent of central systems, is changing 
its tune Wampler still is con- 
vinced that central units are the major 
market. But he says the time is ripe 
for Carrier to increase its share of the 
room market, too. 
¢ Added Attractions—Both camps are 
working hard to gain some of the mar- 
keting advantages of the other side. 
The existing-house market has been the 
stronghold of room units, thanks to 
the high cost of installing svstems in 
old wet heat houses. Now GE’s central 
division is bringing out relatively low- 
cost cooling systems that require only 
limited ductwork. Cost of the unit it- 
self is around $500. Whirlpool-Seeger, 
Chrysler Airtemp, Fedders, and Worth 
ington are among the manufacturers 
with new systems for easier installation. 

By the same token, the room unit 
manufacturers are secking to give their 
products some of the extra value of 


>-million room units. 


home air 
came to 
room 


dustr 


units, 


too, cc ome 


diset gone 


side, 


some, 


year-round heating and cooling systems. 
Che high-cost heat pump for central 
home systems is still relatively small 
potatoes; sales last year were estimated 
at 7,000 units for homes. But room 
manufacturers are pushing the heat 
pump principle hard. This type ex 
tracts heat from the air inside the 
house when cooling is wanted; in win- 
ter, the pump’s cycle is 
heat is taken from the outside air and 
pumped indoors. York pioneered the 
heat pump tvpe several years ago. Fed 
ders has one, costing mavbe $20 to $30 
more than a regular unit, that will take 
the chill off the air in spring and fall. 
GE puts great store on a heat pump 
room unit, not available till next vear, 
that will do a year-round job 

In its present state, though, the heat 
pump has a limited market, and such 
leaders as Carrier, Chrysler Airtemp, 
and others feel it has been overplayed, 
at least in its present state of develop 
ment. ‘The problem has been that in 
warm areas, you have to buv more heat 
ing capacity than vou need to get the 
proper cooling capacity. And in cold 
climates vou have to buy more cooling 
capacity than you need in order to get 
the necessary warmth. But GE. points 
out that, with more big names getting 
into the heat pump area, its develop- 
ment ought to come faster. 
¢ Longer Working Span—lven in its 
somewhat limited state, the heat pump 
does offer this plus to room condition- 
ers: It lengthens their working span, 
takes away some of the curse of season- 
ality. 

It may well be vears before the room 
unit dependence on the 
thermometer, which has plagued it from 
the start. But there are signs of a change. 
In 1952, only 6% of the industry's 
annual sales occurred in the first three 
and last three months of the vear. Last 
vear, this figure was up to 18%. 
¢ Cooling Plus—Slowly, the public is 
beginning to buy more than cooling. It 
is buying cleanliness, health (you can 
deduct the cost of a unit from your 
income for tax purposes if you have 
a doctor's prescription)—and this seg- 
ment of the market buys even when the 
thermometer registers less than 90. 

Che industry hopes that its brand- 
new effort to use Btu.’s (British Thermal 
Units) as the basis for selling per- 
formance will help sell off-season. 
Till now, manufacturers and dealers 
have talked about horsepower, tons, ice- 
cube evaporation equivalent, and what 
not, with the result that the consumer 
has little idea what he is buying. “Get 
him used to Btu.’s,”” one manufacturer 
thinks, “and he'll start planning on a 
certain unit.” Planning, the industry 
hopes, means buying sometime before 
the heat wave breaks 

By now, too, most room unit manu- 
facturers offer 


} 
reversed and 


loses its 


incentives to their dis 


BUSINESS WEEK e¢ May 18, 1957 














4 
¢ 







ieee 






SO NG le A OLE gy P54 oy eR ore 








Aicoa buyers associate Scott with value and reliability 


“We buy Scott towels,” says Mr. Ralph O. bility means a lot—and we know how well 


Keefer, General Purchasing Agent for Alumi- 
num Company of America, “after evaluating 
both the product and the ability of the Scott 

distributor to meet our service requirements. Your local Scott Distributor can help you 


the Scott Paper organization meets every con- 


dition of purchase.” 


\ comps with your washroom problems. 
r o 





iny’s reputation for quality and relia- 
bees SCOTT PAPER 
~ A] COMPANY 


~ Scott 
Scott ~— Scott 
UHA Makers of the famous Scott paper products you use in your 
MULTIFOLD : : 
home. Consult your local TV schedules for Scott's program, 


SINGLEFOLD 1 ' 
T j owels 
—— Towels “Father Knows Best.”’ 












The reason why 
under-insurance 
is so prevalent 


from the Currents’ Service BuLLetTINn 
of The AMERICAN AprpratsaL Company 


Reported data on fire losses on in- 
dustrial, commercial, institutional 
or residential property indicate that 
a large proportion of property 
owners were under-insured. 


Inadequate coverage of insurable 
values is often the result of neglect 
by management or lack of interest 
in the insurance program—a failure 
to foresee the consequences which 
could result. The following are 
among the chief causes of under- 
insurance: 


1. Failure to recognize the full im- 
pact of inflation on property 
values — particulary in the case of 
buildings, machinery and equip- 
ment. 


. The tendency to base insurable 
values on property accounting 
records not designed for this pur- 
pose. Seldom are all property ad- 
ditions and improvements cap- 
italized, and the accounting rec- 
ords reflect original costs which 
must be converted to present 
costs of reproduction. 


3. The use of depreciation for ac- 
counting purposes to measure de- 
preciation sustained. Book depre- 
ciation is designed to recover the 
costs of the assets over their 
useful lives in some systematic 
manner. Amortization and special 
write-offs further distort the re- 
corded figures. It is not unusual 
to find many useful assets fully 
depreciated on the books and an 
over-all depreciation of 50° or 
more indicated for the entire 
property. 


Insurance companies and ad- 


justers take a realistic view of 


accrued depreciation in measur- 
ing “‘actual cash value’”’ referred 
to in the standard insurance 
policy. They maintain that any 
specific building or machine 
which is serving its intended pur- 
pose is usually not depreciated 
beyond 40% or 50%, and the 
over-all depreciation on a well- 
maintained and efficiently operat- 
ing plant would be far less than 
that. For isurance purposes, age 
times an accounting rate alone is 
not the measure of depreciation; 


62 Marke fing 


full consideration must be given 
to the maintenance and repair 
policies, accrued obsolescence, 
and the operating condition of 
the property units. 


When we consider these deficien- 
cies in the property accounts as a 
basis for estimating insurable values 
and the great inflation in the costs 
of buildings and equipment during 
the past 15 years, it is not surpris- 
ing that a current detailed appraisal 
generally reveals the need for more 
insurance. It points the way for 
better protection for the property 
owner at.a proper cost and provides 
the means for assuring prompt and 
satisfactory loss adjustments. 

* * 7 

Continuous American Appraisal Service® 
gives management a “moving picture” of 
fixed assets, reflecting physical changes as 
well as fluctuations in value. It prevents 
under-insurance by providing current, prov- 
able facts. It eliminates errors in property 
accounting. This is one of the services of 
The American Appraisal Company, leader 
since 1896 in property valuation for pur- 
poses of insurance, accounting, property 
control, taxes and corporate financing. 


me AMERICAN 
APPRAISAL 


Company 


SINCE 1896...LARGEST...MOST WIDELY USED 
Home Office: Milwavkee, Wisconsin 

Atlante Cleveland New York 
Baltimore Dallas Philadelphia 
Boston Detroit Pittsburgh 
Buffalo Kansas City St. Lovis 
Chicago Los Angeles Sen Francisco 
Cincinnati New Orleans Washington 

Affiliated: Canadian Appraisal Company, Ltd. 

Montreal and Toronto 


= 


The American Appraisal Company 

) FE. Michigan St 

Milwaukee 1, Wis., Dept. BW 

Without obligating me, put my name on 
the list to receive your Clients’ Service 
Bulletins which discuss valuation prob- 
lems. 


Name 
Firm 
Position or Title 


Address 
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tributors to buy early—and these in- 
centives are passed on to the con- 


sumer. 
e Shakedown—The shakedown in the 
room unit branch of the business has 
helped build up sounder merchandising 
practices. Three years ago there werc 
some 50 manufacturers turning out 
about 100 major brands plus countless 
minor labels. Today the field has dwin- 
dled to about 25 manufacturers, per- 
haps 50 brands 

Manv who have fallen by the wav- 
side are unheard-of names. But even 
such considerable concerns as Crosley, 
Magic Chef, and International Har- 
vester found the going too rough. And 
some big refrigeration specialists jomed 
up with other concerns: York became 
i: division of Borg-Warner, Mitchell 
Mfg. Co. teamed up with Cory Corp. 
[his means a tighter, stronger list of 
giants in the room unit field 

In the central system business the 
trend is still toward growth—more com- 
panies are coming into the field. About 
seven. companies entered the central 
svstem business this year, bringing the 
total to about 78. As the official of one 
company puts it, every furnace and 
boiler maker is in the air conditioning 
business today 
¢ Size and Style—In the fixup market, 
some central system manufacturers are 
concentrating on packages that will cut 
down costlv duct installations for warm 
air heat. Others are developing cooling 
systems to hook into hot water or steam 
\ few companies are do- 
ing both—but evervone has his eve on 
minimizing installation costs. 

Room unit manufacturers, 
while, are concentrating on more com- 
pact, better-looking units. Muniatures, 
such as Philco and Fedders are bring- 
ing out, seem to be the trend. Most 
companies in the past year or so have 
been advertising sleeker, more svelte 


pipe s\ stems 


mcan- 


models 

The technical developments are no- 
where near an end. Whirlpool-Seeger, 
for example, has developed an electronic 
unit with no moving parts—but it’s still 
1 long wav from the production stage. 
¢ Price—Gradually the price of both 
central and room units has come down. 
GE estimates that the cost of central 
vstems to the consumer dropped 50‘ 
to 60% between 1952 and 1956. One 
industrv leader estimates that in the 
past three vears the average room cooler 
has dropped about $50; this year’s mod- 
els run around $250-$275. Manufac- 
turers insist that prices can’t go lower, 
that, if anything, they must go up 

On this point, though, it’s likely that 
the weatherman will have the last word 
If summer is kind to air conditioning, 
the room units may well stick at those 
prices. But if summer blows cool, all 
past experience indicates prices will 
drop with the temperature. END 
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Phantom view of one type automobile air conditioning system 


Compressor H. Refrigerant Lines Clamped to 
Condenser Frame Beneath Car 


Receiver Liquid Line Dehydrator and 


A 

8 

c 

O. Receiver Check Valve Filter 

E. Metering Solenoid Evaporator end Blower Assembly 
F 
G 


Liquid Line Sight Glass Fresh Air Intake 
Flexible Connectors in Refrig- L. Discharge Ducts and Air Distri 


e 

erant Suction and Discharge bution Grilles 

Lines M. Return Air Grilles on Package 
Shelf 


Air conditioning an automobile is not a new idea...just one that 
presented a variety of material specification problems. One of the 
most important of these problems was the need for a rubber with 
low enough permeability to be used as a vehicle for commercial 
refrigerants. This was solved with a Paracril” rubber. 

Paracrils are Naugatuck’s butadiene acrylonitrile rubbers. 
Rubbers capable of carrying refrigerants while possessing out- 
standing resistance to oils, fuels, aromatic hydrocarbons and many 
hydraulic fluids. In addition Paracrils provide: 


@ superior aging resistance, @ outstanding abrasion resis- 
even at elevated temperatures, tance, 

@ high and low temperature @ unusual tensile properties, 
flexibility, @ the best resistance to air and 


gas permeability. 


SS 





Division of United States Rubber Company 


For complete information on how 3 
Naugatuck, Connecticut 


the oil-resistant Paracril family can 
IN CANADA: NAUGATUCK CHEMICALS DIVISION 


help you improve or develop a 
ss Dominion Rubber Company, Limited, Elmira, Ontario * Rubber Chemicals * Synthetic 
product, write to us, today. Rubber « Plastics * Agricultural Chemicals * Reclaimed Rubber © Latices * Cable Address: Rubexport, N.Y 





How XEROGRAPHY 


cuts duplicating costs 


-_ 


SPEEDS 
PAPERWORK 


$22,500 


Communications speeded 
Costs reduced 


Accuracy improved 


John Q. Adams, Manager of Communications and Printing Department is shown at XeroX Camera No. 4 giving instructions to operator 


at 


“As a rule,” asserts John Q. Adams, 
communications and printing mana- 
ger of the American Mutual Liability 
Insurance Co., “when you improve 
production efficiency by relieving 
manhours or bottlenecks in one phase 
of the plant, you invariably pick them 
up in another. 

“However, when we installed the 
XeroX” copying equipment, the load 
was not transferred—it was elimi- 
nated. Speed is the watchword in this 
business and, for my money, XeroX 
copying equipment is basic when it 
comes to getting out a lot of work fast. 
When information 
offices and policyholders must be 


for our branch 


prepared within minutes or not at all, 


7 


Xerography copies anything written, 

printed, typed or drawn © Same, en- 

larged, or reduced size @ For all kinds 
of masters—paper, metal, 
spirit, translucent for du- 
plicating © Copies line 
and halftone subjects. 


AMERICAN MUTUAL 
LIABILITY INSURANCE Co. 


xerography is the means by which it 
is possible.” 

Xerography is used at American 
Mutual in the preparation of thou- 
sands of offset paper masters a year 
from which multiple copies are then 
run off on an offset duplicator. Amer- 
ican Mutual’s goodwill depends 
largely on the manner and extent it 
serves its policy holders. Conse- 
quently, the effectiveness of its “Mr. 
Friendly” advertising is enhanced be- 
cause clients and branch-office per- 
sonnel are adequately and properly 
informed at all times 

XeroX copying equipment forms 
the lifeline of this flow of information. 
Forms reproduced by xerography in- 
clude office and policyholder forms, 
copies of correspondence, news re- 
leases, reports of all kinds, training 
and procedure manuals, instructions, 
and miscellaneous memos. 

American Mutual uses xerography 


Human error removed 
Doubt eliminated 


Need of two typists and proof- 
reader completely relieved 


for many other purposes. It has led 
to a dramatic cost improvement in 
duplicating operations and an actual 
documented saving of 66%. The im- 
proved speed of communications is 
even more gratifying. Besides, things 
are now being done by xerography 
that before were deemed impractical. 

Let us show you with facts and 
figures how versatile xerography can 
cut your duplicating costs for all kinds 
of paperwork. 

WRITE for proof-of-performance 
folders showing how xerography is 
saving time and thousands of dollars 
for companies of all kinds and sizes. 
THE HALOIDB COMPANY 
57-12X Haloid Street, Rochester 3, N. Y. 


Branch offices in principal U. S. cities and Toronto 


HALOID 
XEROX 
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A big part of this 
is stil 


But this form of credit has 
leveled out at 1949 ratio 


(as % of total sales) 


are the 
fast gainers now 


(as % of total sales) 
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Data: Federal Reserve Board. 


To make it easier for their customers to buy, U.S. retailers are 
more avid than ever in their promotion of credit. The latest vogue 


is for the revolving credit plan, already available in most U.S. 


department stores and gaining ground all the time. 


REASINGLY Clear, as the figures 
indicate, that the nation’s de- 
it stores are rapidly becoming 
for their customers. 
more than before, re- 
re pushing credit as a means 
uraging sales. In the past, of 
major retailers have always used 
is one of the inducements to 
in customers, especially those 
handle the long-established 30- 
harge account. That’s still a major 
‘f department store credit; it was 
n about half the credit sales last 


evel 


But in the last few years, time pay- 
t svstems—as distinguished from 30- 
harge accounts and other forms of 
ling that aren’t over-the-counter for 
h—have expanded so that today they 
the fastest growing kind of retail 
odin 
¢ Two Ways to Pay—For U.S. depart- 
this deferred-payment 
down into two distinct 


stores, 
t breaks 


Installment credit. This is the tradi 
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tional conditional sales contract under 
which the store (or, perhaps, a bank 
keeps title to the specific merchandise 
until the bill is paid. Ordinarily, this 
form of credit applies to major single 
purchases, such as an appliance 

Revolving credit. This relatively new 
vehicle is aimed primarily at 
softgoods. It time payments, 
based on a customer’s monthly unpaid 
balance, of anywhere fr 4 to 24 
months. 


moving 
illows 


1. Wave of the Furu, 2 


Revolving credit is growing fast—both 
in use and scope. As a result, retailers 
are excited about its possibilities as a 
merchandising tool. One merchant, 
Samuel H. Shaffer, controller of the 
May Co., Los Angeles, puts it this way: 

“Revolving credit is the wave of the 
future. The 30-day account will prob- 
ably be available for the customers who 
want it, but the trend is toward the 
revolving credit type of account.” 


Such enthusiasm isn’t universal— 


© Business weex 


Department Stores Play Banker 


Montgomery Ward, for one, hasn’t yet 
adopted such a plan, although it is 
studving but most large d 
partment stores and chains offer some 
form of revolving credit. Federated 
Dept Stores that 9 out of 
10 large retailers now let customers pay 
their monthly bills this way, 
only half that number six vears 
¢ Future Mainstay—If present trends 
ire anv indication, there is_ little 
question that this tvpe of credit will be 
the retailers’ major weapon to get 
of the consumer dollar, and that 
it will cover almost any kind of put 
chase. In fact, it is likely that revoly 
ing credit will become as much a part 
of the consumer economy as ordinary, 
one-purchase installment credit. 
According to R. M. Grinager, credit 
for J. L. Hudson Co., big 


Detroit department store: “The even- 


the idea 


estimates 


against 


igo 


COTE 


OTC 


manage! 


tual objective seems to be, if possible, 
one flexible account for all but excep- 
tional hardgoods purchases.” 

This trend toward making revolving 
credit the mainstay of store credit policy 
was pointed up in the last few weeks by 
R. H. Macy & Co. It is now promoting 
what it calls its new CT Plan, with a 
monthly balance limit up to $330. Un- 
the CT Plan, Macy’s tells its 
customers 


“Nothing ts 


det 
too big or too little, 
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Exclusive with 
Stran-Steel 
Buildings 


STRAN-SATIN 
METAL WALL 


For new beauty 
in all-steel construction 


Now rugged Siran-Steel buildings are 
clad with a look of luxury. With new 
Stran-Satin metal wall you get an attrac- 
tive rib design and a soft pleasing luster. 
A wall that is strong and durable, assem- 
bled with panels that are longer, wider 
and easier to erect. In combination with 
other materials—brick, stone, wood or 
glass—Stran-Satin metal wall gives you 
limitless variation of exterior decor. 


America’s newest and finest Rigid Frame 
buildings can be site-styled, too. They are 
available in clear-span widths of 32, 40, 
50, 60, 70 and 80 ft. and multiples thereof. 


Up to $25,000 is available to finance these 
buildings through the Stran-Steel Purchase 
Plan. As little as 25°, initial investment, up 
to 5 years to pay. 


STRAN-STEEL CORPORATION 
Detroit 29, Michigan + Division of 


NATIONAL STEEL CORPORATION 


Here's where to obtain more information: 


Atlanta 3, Go., 206 Volunteer Bidg 

Clevelond 15, Ohio, 20950 Center Ridge Rd. 
Detroit 29, Michigan, Tecumseh Rd. 

Houston 5, Texas, 2444 Times Bivd. 

Minneapolis 4, Minn., 708 S. 10th St. 

N. Kansos City 16, Mo., 1322 Burlington 

San Francisco 3, Calif., 1707 Central Tower Bidg, 
Washington 6, 0. C., 1200 18th St, NW. 


Stran-Steel Corporation, 
Detroit 29, Michigan 


Please send me the Industrial Build- 
ings Catalog. 


Please have your representative call. 
Name 
Title 
Company— 
Address. ee 


City ___ Zone State 


5?-SS-2 
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whether it’s a package of pins or a piano. 
You can buy furniture or furs or needles 
and thread .. .” 


ll. The Particulars 


Actually, there are 
tions of revolving credit 


numerous varia 
md more are 
being added as stores get greater ex 
perience with their systems 

Basically, the credit idea 
emerged out of the old 30-day charge 
system. It was designed to provide 
regular credit for income groups that 
could afford, in a opinion, 
monthly payments of, say, $10. Credit 
departments set up firm limits on the 
amount of credit a customer could have 
outstanding at anv one time. This 
amount—say $100—would then be paid 
off in 10 monthly installments. 

But, as the balance declined, the 
customer had the right to bring the 
balance back again to the $100 level 
and still only pay the $10 a month 

This was a tight rein to apply to 
customers. Some stores made special 
allowances foi peak season buying 
such as at Easter or Christmas—and 
let customers extend their credit beyond 
the fixed limit, as long as they made 
bigger monthly payments for a few 
months until the normal credit limit 
was regained. 
¢ Flexibility—Out of this 
idea for what credit men now call 
flexible credit plans. Onc 
them was the discovery that customers, 
instead of higher limits as 
their established, shifted 
buving to another store to boost thei 
vailable credit 

loday, flexible plans are coming into 
general use The “ideal” 
outlined last month at the 
Retail Drv Goods Assn. credit meeting 
in Cincinnati bv A. S. Roberts, credit 
of Kresge-Newark, New 


revolving 


store s 


came the 
reason fol 


isking for 
credit was 


sctup was 


National 


sales manage! 
irk, N. J 
First, the 
option of 
within 
be ho 


would have the 
monthly — bill 
for which there 
charge. But the plan 
would ilso provide a schedule ot pas 
ments for amounts carried bevond 30 


customer 
paving his 
30 davs would 


SCTVICC 


days. For each range of unpaid balances 
$50 to $100, $100 to S150. and 
on—there would be a specific monthly 
pavment of $10, $15, or $20 due 
¢ Variations—No plan exactly matches 
this ideal. But most of the changes in 
the last couple of 
made to incorporate flexible 
At Federated Dept. Stores, a num 
ber of variations on what is called the 
chart plan are in use. Essentially, 
though, the customer gets a 
of payments for 
monthly balances 
the monthh 
established by 


receives, his 


vears have been 


featurcs 


schedule 
varving ranges of 
As long 
payment requirements, 
a chart on the bill he 


credit i 


is he meets 


maintained 


lerms vary from store to store—all the 
wav from 12 months down to six 

J. L. Hudson probably 
close as any to the ideal. For the past 
vear, it has been offering its regular 
30-day charge who mak« 
up 63% of total sales) the option to ex 
tend their payments by remitting onc 
fourth of the monthly unpaid balance 
This gives customers who need extra 
time up to six or seven months to pay. 
It they pay within 30 days, there is 
no service charge—after that, it’s 1% of 
the unpaid balance. 


comes a 


customers 


lll. Problems 


All this raises questions on which, 
is vet, there is no firm agreement 

Most important—and controversial 
is this one: How much should a store 
charge a extending i 
volving credit? 

Earlier this vear, New York State en- 
acted into law specific limits on retail 
ers’ charges for this kind of credit 
(BW—Mar.23'57,p70). It put a ceiling 
of 14% per month on unpaid balances 
up to $500, 1% on balances over that 
amount. The minimum charge pet 
monthly account was set at $1 

According to most retailers, that pat 
tern applies countrywide—with 
exceptions, of such as J. I 
Hudson. Formerlv, the monthly service 
charge (retailers insist on calling it that, 
instead of ing charge 
ran around 1% 

A couple of years ago, though, Sear 
installed revolving credit for the first 
and established the 14 figure 


tudies indicated 


customer for 


ilmost 


course, 


interest 


time 
which, it claimed, cost 
was necessary. 
¢ Expensive Business—Not everybod 
igrees that 14% is fair looked 
it one way, it amounts to 18% a ve 
But, say retailers, when 
we—in the case of Federated, for 
stance—less than $98, the 14 
doesn't pay all the costs of 
the credit. Those costs includ 

e Extra working capital (one stuc 
puts the necessary increase at 40 
yf annual revolving credit sales 

e Increased bad debt 
high as 0.8%, against less than 
for regular charge 

e Additional accounting 

But credit men got a warning at th 

NRDGA meeting last month. Kresg« 
Newark’s credit manager cautioned that 
talk of 13% for 
push customers into borrowing from 
banks of which offer a form of 
revolving credit at 
buying at discount house 
¢ How Long?—Tied imto financing 
charges is the question of how long a 
term revolving credit should provide 
Not long ago some stores were extend 
ing payments as a means to boost sales 
Now, they say, they are trving to pull 


since, 
iccounts aver 


prob ib] 


A irr’ ng 


loss¢ s- 


iccount 


service charges na’ 


some 
month—and 
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NEWS OF THE MONTH 
FROM SQUARE D 


PAPERWORK PROGRESS... .This month 
Square D will receive one of the 
first three RAMAC data processing 
machines to be delivered to 
| U. S. Industry. Because it can 
} store millions of facts and pro- 
vide rrent data in a matter 
of seconds, RAMAC speeds process- 
ing tremendously—will reduce 
sost of inventory control, cost 
accounting, payroll and other 
business procedures. 

ae 
NEW SWITCH STANDARDS... .Square D 
has introduced a complete new 
line of safety switches to meet 
revised National Electrical Man- 
ufacturers Association (NEMA) 
standards for heavy, normal, and 
light duty applications. Square D 
introduced the first safety 
switch in 1906. 


| COMMENCEMENT EXERCISES. ..Another 
class has been graduated from 












Runaways 








i Square D's field engineer train- 
ad to be topped ng program, having completed 
e postgraduate work in the conm- 
any's major product headquar- 
— cans in ieleodne. Detroit, and 
j sveland. These me } ipicked 
A remotely-operated ingot “buggy” in a Pittsburgh steel mill Pras <p it ie re Reroaes Porage ~ secbae9 : 
frequently went “out of control’’ and ran wild. On one of its will be as: ine tae field offi ‘. 
sprees it ran off the end of the rails, through the bumper block supplementing a staff of 235 
and 75 feet across the yard. On another dash, it damaged tilting + field engineers in 80 principal 
and approach tables. U. S. cities 
j Several possible solutions were tried. Railroad-type air brakes, tape _ ; 
ed > P o . CONVENTION TIME... housands otf 
ee for example. But the car wasn’t adaptable to compressor and air- alectrical Giateiiuters oti acet 
f lines, and maintenance was excessive. An emergency battery to in Washington, D.C., for the 
feed the motors didn’t do the job. 40th hannai Goaveation of <i 
At the suggestion of Field Engineer PAUL LACKE, ECaM Nati A iation of Electri- 
Dynamic Braking Control* was installed. It provides a “‘fail- il Distributors, May 24-26 
safe’’ circuit which stops the car within 1!4 lengths. Stopping is Square D will have an acti - 
i independent of external power since motors on the buggy supply yey because of its "part 
their own power for quick stops. Costly runaways have been com- map Vai SFsout ” 
; pletely eliminated by this EC&M control system. —s ssi Pi ; 
\ } *E CaM Steel Mill Control is manufactured by a a 4 . 
i ‘ The Electric Controller & Mfg. Co., a division of the Square D Company GEORGIA PEACH p re D’ new 
At your service—in 3 important ways plant in Atlanta began full pro- 
i bad Field Engineers are available through Square D branch ti t it Serving t 
| offices in all principal United States cities—and in Canada, ght theastern state t 
Mexico and England. Backing up these engineers are the 53 } t. I ity 
lesign and manufacturing facilities of 14 strategically lo- I t tion a n i 
| cated Square D factories and the localized services of a equip baSO Sorve = 4 
} nation-wide network of authorized electrical distributors. redistribution point for standar 
| equipment produced at Square D' 
f Paul Locke ' Detroit and Milwaukee plants. 


now...EC&M prooucts are A PART OF THE SQUARE D LINE | 


SQUARE J} 





Another “Golden Egger” 
Coming Up 


Another good season for you to sell Ohio farmers. But that’s 
true all the time. Broad diversification holds income at a 
big, steady level right around the calendar. Each year finds 


Ohio among the nation’s richest farm states. 


And using THE OHIO FARMER is still the best way to reach 
this active farm market. Here’s a paper read thoroughly by 
4 out of 5 Ohio farm families. It’s home-edited, devated to 
their interests exclusively. 


Put MICHIGAN FARMER and PENNSYLVANIA FARMER on 
your schedule, too, the preferred papers in states with sim- 
ilar farm income patterns. All 3 magazines are 4-color 
gravure printed. Saves you plate costs. Write 1010 Rockwell 
Avenue, Cleveland 14, Ohio, for details. 


* Omo farmer 


CLEVELAND, OHIO 


MICHIGAN FARMER, East Lansing 
PENNSYLVANIA FARMER, Harrisburg 





back. Thi ugil Nla Will give aS mu 
is two vears to pa under special a 
rangements, the tendency today is t 
limit revolving credit to 6 to 10 months 

According to A. L. Trotta, NRDGA’s 
credit management department chief, 
revolving terms are stabilizing at about 
cight months 

This may partly be the result of cx 
perience that shows increased bad 
debt losses under these plans. ‘The 
generally tighter money supply may also 
have something to do with it 
¢ Money ‘Trouble—Financing, esp 
cially for smaller stores, is anothe 
headache Big companies such 
Federated and Sears—find it fairl 
to sell their accounts receivabl 
major banks. The pa’ only slight! 
more than the prime commercial rat 
since they take over the chore of kee] 
ing the accounts straight, collecting, 
and dunning—and will buy the bad 
paper back from the banks 

But the smaller stores find it harder 
to get such treatment and still main 
tain control over customer accounts. 


IV. It Pays Off 


Regardless of the problems, there 
isn’t much doubt in the minds of re 
tailers that revolving credit is one wa\ 
to boost sales. Store after store report 
direct sales increases attributable to the 
installation of some form of revolving 
credit 

Federated’s Fred Lazarus, Jr., a prime 
believer in the idea, calls the extension 
of credit “an instrument of consump 
tion.” It’s his idea that the vounger 
middle-income groups are excellent risks 
in the postwar econom' ind that de 


‘ 


partment stores must tailor credit 
policies to fit their needs 
e Sears Joins Parade—He thinks it is 
significant that Sears, Roebuck—for vears 
a cash store and then for manv more 
years a store providing only installment 
credit—has now adopted revolving 
credit. Since initial experiments in 
954 in Greensboro and Charlotte, 
N. C., Sears has extended revolving 
credit to almost half (340) of its stores 
Today 6% of Sears’ total sales volume is 
in revolving credit 

Besides that, study after study has 
shown that consumers are willing to 
pay for the convenience of credit and 
aren't too aware of what it costs them 

Experience of stores shifting charge 
accounts into revolving credit plans sup 
ports this idea. ‘That adds up to one 
other advantage of such credit. It is 
one way to get rid of the headache of 
delinquent charge accounts As J. I 
Hudson’s credit manager puts it 

“It will give us the important ad 
vantage of placing more and more 
counts receivable investments on «en 
income paying basis when more than 
30 davs are taken. END 
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When Besos. we 7038 


Reliable control is vital in aircraft operation on the ground 
as well as in space. To steer the nose wheel on the B-58 
Hustler, the new U. S. Air Force Supersonic Bomber, 
Manning, Maxwell & Moore created a highly sensitive con- 
trol system for Convair. This system typifies the compact, 
weight-saving design of our airborne components such as 
turbojet engine temperature control amplifiers and after- 
burner control systems . . . pressure gauges, fuel control 
valves and electronic amplifiers . . . pressure switches for 
rockets, jet engines, airframes. 

Whether your problem is to control, protect, measure or 





2 . 2 $ cE 
Pr. cs") a im At 
; x. Q * = rs Set rt 
t= rs s 
‘Hancock’ ‘Ashcroft’ ‘Consolidated’ ‘American’ Aircraft ‘American-Microsen’ ‘Budgit’ *Budgit’ ‘Load Lifter’ “Shaw-Box"’ Electric 
Bronze and Steel Pressure Safety and Relief Industrial Control Process Control Chain Blocks Electric Electric Traveling Cranes 
Valves Gauges Valves Instruments Products instruments Hoists Hoists 


MANNING, MAXWELL & MOORE, Inc. 


AIRCRAFT PRODUCTS DIVISION: 
Danbury, Connecticut ¢ Inglewood, California 


SHAW-BOX CRANE & HOIST DIVISION: 
Muskegon, Michigan 


INDUSTRIAL CONTROLS DIVISION: 
Stratford, Connecticut. 





CONSOLIDATED ASHCROFT HANCOCK DIVISION: 
Stratford, Connecticut * Tulsa, Oklahoma « Watertown, Massachusetts 


is your problem... 


lift, Manning, Maxwell & Moore has the know-how and 
products to serve you. We produce industrial valves to con- 
trol flow . . . regulators to control temperature . . . safety 
and relief valves to protect personnel and plants . . . gauges 
and thermometers to measure pressure and temperature. 
We build cranes and hoists in so many types and capaci- 
ties, countless lifting problems are solved economically for 
industry every day. 

District offices and industrial distributors in the U. S. 
and Canada, agents and manufacturing licensees through- 
out the world are ready to serve you. We invite your inquiry. 


EXECUTIVE OFFICES: Strat! 


MANNING 


CANADIAN SUBSIDIARY: 
Manning, Maxwell & Moore 
of Canada, Ltd., Galt, Ontario 


OF CANADA LTO 
EXPORT DIVISION: 
Chrysler Building East, New York, N. Y. 
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New Dog Food Bids 


For the Canine Trade 


Ralston Purina, an old hand with animal and poultry feeds, enters 


its Purina Dog Chow in the grocery store competition. 


HE HEARTY APPETITES of the family 
pet, kennel club members (left), 


id inmates of the laboratory add up to 

flourishing business for which a lot 
of companies are competing hotly 

rhe latest ittempt to woo more of 
the tronage of the canine set began 
last mth when Ralston Purina Co. 
launches 1ew packaged dry food, 
| Dog Chow, with a $3-million 
nat idvertising campaign. Ralston 
n bigger slice of the 


c  . 1 


Z | dog food market 
¢ For Grocery Shelves—Ralston Purina, 


iding producer of animal 
feeds. with $397-million in 
been selling dog foods 
: 19 2¢ But its iles have been 
chiefly th igh feed store outlets. Now, 
ft rs of product development 
sting. the company is out 
t ik into tl mportant grocery 
ement of the business. These 
ibout 60 of the 
I d SO of the dollar 
f all di og food sold, accord 
Geott Baker, vice-pre ident 

i gc of the Ralston Di 
e The Field—Ralston’s move will bring 
t I p against a lot of livel 
n, particularly from other big 
that ha entered the field 
dk I iwree that 


Gaines, a product of the Gaines Div. 
of General Foods Corp., is the leading 
national brand. Next comes Friskies, 
made by Albers Bros. Milling Co., a 
subsidiary of Carnation Co. A cluster 
of other brands follows: Gro-Pup (Kel- 
logg Co.); Ken-L-Meal (Ken-L-Products 
Div. of Quaker Oats Co.); Austin’s 
(Sunshine Biscuits, Inc.); Kasco (Corn 
Products Refining Co.); Nutrena (Nu- 
trena Mills, Inc., an affiliate of Cargill, 
Inc.); Walter Kendall and Hunt Club 
Standard Brands, Inc.); Milk Bone 
National Biscuit Co.); and Surechamp 
General Mills, Inc. 

Ihese br inds are il] dr Gog foods. 
Ihe list doesn’t include manufacturers 
of the other basic type of dog food, the 
canned variety, though some of the 
companies mentioned, like Gaines, also 
make a canned food. Last vear, the can- 
ned type dog food accounted for about 
60% of the tonnage sold 
¢ Growing—A brief look at the size of 
the dog food market explains the inter- 
est. Ten vears ago, according to Ralston 
figures, about 17-million dogs con- 
sumed around 808.5-million Ib. of com- 
mercial dog food, both canned and 
dry. The U.S. dog population last year, 
ivs the Gaines Dog Research Center, 
passed the 25-million mark, and wolfed 
( lightly m than 2.5-billion Ib 


qownl Silgi 
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GUINEA PIG, which often bears the brunt of scientific experi- 


menting, siphons off his lunch of canned formula, 


MEHITABEL may soon 


don her garbage can fare in favor of cat foods. 


18, 1957 


































PURE BREDS and mutts show the same 
stripe when it comes to appetite. Last year 
they devoured 2.5-billion Ib. of dog food. 
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MONKEYS used for research seem to pre- 
fer the sophistication of prepared dinners 


to the jungle’s delicacies in the raw. 





be persuaded to aban- 
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Creative Papers from Mosinee 


--.- are custom-tailored to specific needs... particularly yours 





Making a tougher wrapping 
for packaging hard cash 


Branpt AUTOMATIC CASHIER Co, when being filled and rupture if 
makes the paper wrappers for both dropped. 

coins and paper currency. While the MOSINEE created the sulphate 
job might seem simple enough, the paper needed . .. maintains uniform- 
paper from which the wrappings are __ ity ofall desired characteristics with- 
cut and formed must have the right in each run and from order to order. 
combination of qualities. It must To see how Mosinee may be able 
have a good printing surface, be to help you get the correct papers 
easy to glue and must have inherent for your product, processing or 
strength to prevent both collapse packaging, mail coupon. 


— See 
i) . | ¢ ; | (| t c. PAPER MILLS CO 
B tk ; i +) i f dr. ,) MOSINEE, wis, 


MOSINEE PAPER MILLS CO., Dept. BW-5, Mosinee, Wisconsin 
Please furnish details on how you can create special papers to meet our needs. 


TITLE 


city . STATE 


| ADDRESS 


PRODUCT 
Jc 
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. . . the rise in family in- 
come lets pet owners use the 
easily prepared commercial 
food rather than scraps...” 


STORY starts on p. 70 


of dog food—for which their owners 
footed a $325-million bill. 

Further, dog food manufacturers, 
including Ralston, believe they have a 
growing market. In addition to the past 
growth records, they point happily to 
these factors 

e The trend toward larger families 
should result in an increasing dog popu 
lation, since research by Market Re 
search Corp. of America shows that 
larger families—especially when they in 
clude children—are more apt to own 


e The population shift into the 


suburbs stimulates dog ownership, 


since, as might be expected—and as 
MRCA research confirms—people in 
less-densely populated areas, living in 
single-family dwellings, are more likely 
to own one Or more dogs 
e The rise in the family income 
permits pet owners to use the easily 
prepared commercial food, rather than 
feed their dogs on scraps 
¢ For the Epicure—For the industry, 
these facts add up to a steadily growing 
market for dog food products. And 
they explain Ralston’s expansion move 

In 1951, Ralston became dissatished 
with its predominantly feed store busi 
ness in dog food It was selling three 
brands of food, chefly to the farm and 
kennel market. But sales were lagging 
behind the rest of the industry The 
company decided to go after the house- 
hold pet market catered to largely by 
grocery stores. 

Before it could take this step, though, 
one problem had to be solved. The 
company felt its dog foods weren't 
tasty enough for the pampered family 
pooch. So it set to work to make a new 
product. After two years, it came up 
with its present hght, more tastv food. 
(Following what is apparently a_time- 
honored industry gimmick, Ralston 
salesmen from time to time eat a bowl 
of the new dog food to demonstrate 
how good it is 

Chen came a period of testing. Rals- 
ton made use of the facilities of its 
723-acre Purina Research Farm near St 
Louis where animal and poultry feed 
are developed (BW Mar.13°54,p48). 
The food was tested for taste and nutri 
tion. Ralston distributed samples of 
the new food to kennels, private owners. 
The dogs loved it. 

e Market Tests—Having won Fido’s 
O.K., Ralston decided to conduct mar- 
ket tests successively in five areas; Littl 


Rock, Rochester (N. Y.), Columbus, 
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EVANS 4}. CARS... 


popular with shippers ... profitable for railroads 


DF cars are popular with shippers because they 
give freight the ‘“‘kid glove treatment,’’ positive 
protection that pampers freight and eliminates both 
damage and dunnage. DF cars are profitable to 
railroads because shippers keep them loaded coming 
and going . . . load them heavier, use them oftener 

. and this shipper-preference can increase a DF 
car’s revenue as much as 300% over ordinary 
box cars. 

47 major railroads now own cars equipped with 
DF. For full details about DF equipment, write 
Evans Products Company, Dept. B-5, Plymouth, 
Michigan. 


Av 


The “Kid Glove Treatment” 


THAT LOCKS IN LADING... 
ELIMINATES DAMAGE AND DUNNAGE 


DF LOADERS 





*DF is a trademark of the Evans Products Company ... 
only Evans makes the DF loader 


EVANS EVANS PRODUCTS COMPANY also produces: truck and bus heaters; 
8 g 4 bicycles and velocipedes; Evaneer fir plywood; fir lumber; Evanite battery separators and Evanite hardboard 








OME TIME AGO we mentioned here an advertise- 
ment, addressed to engineers, which empha- 
sized in its headline that we did not offer them 
swimming pools, cottages by the sea or sudden 
wealth—but that we did offer solid opportunity. 

Since then many people have commented, mostly favorably, about our 
“unorthodox” ad. Actually it is not unorthodox at all, but rather an honest 
reflection of a basic policy. 

We do not believe the fantastic—often ridiculous—inducements being 
offered engineers are really healthy for the engineers or anyone else. We 
offer good working conditions, but nothing approaching the lushness pic- 
tured so widely. Facilities in our laboratories are completely adequate, but 
our people are not encouraged in the uninhibited buying of batches of “‘fancy 
dan” equipment, for instance, without a lot of careful soul searching. 

Our products are basic to the world’s economy and have an expanding 
future—but they’re not as glamorous as weapons systems, anti-gravity 
devices, and space satellites. 

With all these apparent “disadvantages,” we have been able to build, 
and expand, a top-notch research and development organization. The 
reasons for that are, we believe, basic ones. 

First, we use engineers as engineers on important projects. We don’t 
stockpile them, wasting their abilities on paper shuffiing or other boondoggle 
assignments. That means a lot in professional growth to engineers who are 
serious about their profession. 

And second, we leave our research and development people alone as much 
as possible. That does not mean that they run-wild and starry-eyed. They 
have practical objectives and they have budgets. But we honestly try to 
give them maximum freedom to be creative in their own way. 

Fortunately there are many engineers who prefer solid opportunity to 
frothy window dressing. And we’ve found they are the dest engineers for us. 
. * * 

Along with businessmen and engineers, a student at Massachusetts Institute of Tech- 
nology wrote us about our company’s “unorthodox” approach to engineers. He said, 
in part: “I agree with your attitude. Some of my friends and | have been offered 
lucrative summer jobs including little work and many transfers from department to 
department to ‘show us the company’. This causes some jokes among students 
comparing soft jobs, but | do not believe it accomplishes its intended purpose.” 


* . * 


Earlier this year our subsidiary, Edward Valves, delivered the final shipment 
of the equipment it was manufacturing for the first full scale nuclear power plant 
being built at Shippingport, Pa. Later the customer informed us that we were the 
first supplier of equipment for the primary coolant circuit to complete our 
contract. * * * 


Analysis of our Delta Power Tool Division’s sales shows a very heartening 
continuation of the trend toward the use of light, rugged, and relatively 
inexpensive power tools to supplement—and often replace—heavier, costlier 
equipment. This is especially true where flexible automation is important 
in keeping quality output up and costs down. 


One of a series of informal reports on the operations and growth of the 
ROCKWELL MANUFACTURING COMPANY 
PITTSBURGH &, PA. 
for its cust rs, liers, employees, stockholders and other friends 


PP 
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“... Ralston has developed 
special feeds for trout, for 
laboratory animals like 


‘ 


monkeys, mice, and rats...” 


STORY starts on p. 70 


Memphis, and Salt Lake City. Called 
simply Purina X-24+ Dog Chow, the 
new product was put on the market in 
5-lb. and 25-lb. bags. Coupons re 
deemable for free samples were mailed 
to thousands of homes. Ralston people 
sat back and waited. 

In their view, response was terrifi 

In Little Rock, already a strong market 
for its products, Ralston’s market sharc 
in dog food rose from 20% to 40‘ 
In Rochester, where Ralston hadn't 
even been in the running earlier, a 
survey showed it had 18.5% after three 
wecks. At Memphis, the new chow 
carved out a 37.7% share. 
e Ad Onslaught—Based on results lik« 
these, Ralston felt it has a product good 
enough to challenge the national maar 
ket. It rushed to completion a new 
plant at Davenport, lowa, and began 
laying plans for a national advertising 
campaign. 

Ihe advertising onslaught released 

last month includes a TV program, 
“The Big Story,” and spot announce 
ments on 20 stations around the coun- 
try; ads in more than 50 newspapers, 
in a fistful of industry trade papers, and 
in four consumer magazines, including 
Life. In all, the budget totals $3-mil- 
lion, broken down into 34% for TV, 
18% for the four consumer publica- 
tions, and the rest on local and. regional 
advertising. In addition, Ralston esti 
mates it spent $l-million in product 
introduction before this big kickoff 
¢ Sales Impact—Though the new dog 
food will have been in distribution na 
tionally for only a few months, Ralston 
estimates sales as of the fiscal vear end 
ing next September will exceed 65,000 
tons. The company’s five-year goal for 
its new product i50,000 tons an- 
nually. 
e Fish and Fowl—As in the case of the 
new dog food,. Ralston is constantly 
on the lookout for new products. For 
example, it has developed a special trout 
feed for hatcheries and keeping lakes 
and streams stocked with the fish, and 
foods for various laboratory animals 
such as monkevs, mice and rats, for 
birds like pigeons, and quail, for mink, 
and even for insects like beetles and 
crickets. At present, it is sounding out 
the feline taste. 

Dr. James E. Corbin, manager of 
special chow research for Ralston Pu- 
rina says, “There’s no limit to what 
Ralston Purina will develop so long as 
there is a potential market for .the 
product.” END 


BUSINESS WEEK e May 18, 1957 





oren Prevewre Sensi, “ 
Storcn wis. 
Peay, ~ 


° --aitiwe tT 


olls of color... 
hundreds of uses! 


Hundreds of use possibly thousands! Every department in 
your plant can use “Scotch” Brand Pressure-Sensitive Lape uv 
/ Some of these tapes ire strong enough to tow a truck: other 
ilkali, and 
Here are a few uses you're sure to find: decorat 
Ask your tape 
in colors. or write u 
Dept Bl -57. 


. and stick 


colors 
stick even in freezing cold. Still another group ts acid, 
olvent resistant 
ny sealing, color coding banding jOUInY, labeling 
distributor about “Scotch Brand ‘Tapes 
direct. Addres SM Co., St. Paul 6, Minn., 

Always pecily “Scotch” Brand, 
with it! 


the quality tape... 


COLORED TAPES... 


among the more than 300 pressure-sensitive tapes 


COTCH 


BRAND 





Look what you can do 
with colored tapes ! 











: ; «< 
COMBINE packages in attractive com- 
bination “deals” at production-line 
speeds. “Scotch”’ Cellophane Tape and 
“Scotch” Automatic Package Bun 
dier doit ata rate of 75 deals a minute 


~ 


DECORATE products. Above: foun- 
tain stools are trimmed with stripes 
of red “Scotch” Brand Acetate Fibre 
‘Tape No. 700. Economical and easy 
toapply; long-aging and tight-holding. 


LABEL metal items or flat surfaces 
with “Scotch” Brand Automatic Tape 
Applicator and printed tape at speeds 
to 300 units a minute. Almost ll 
“Scotch” Brand ‘Tapes are printable. 


CODE piping, conduits, cables, fuel 
lines, for easier identification, safer 
maintenance with bands of “Scotch” 
Plastic Tape. Eight vivid color 
thousands of combination 


form 
vcr 
aoe ® 0, 


> 


"eseanc 








Fidon +lopouniter’ 


enables even small and medium- 
size businesses to make their account 
ing automatic. Whatever is typed on a 
Flexowriter—an invoice, for example Ss 
also reproduced on by-product punched 
tape. Tape can then be processed by 
other common language Tape-Talk ma 
chines at nearest IDI enter. Flexowriter 
tape can also be used to actuate address 
plate embossing machines, tabulating 
card punches, computers, and the same 


or other Flexowriters 


riden tape-talk can. systemize 
the work pattern in any ollice 


Whatever your office work pattern involves - human errors in recopying is eliminated. 
time ecards, invoices, sales orders, inventory con- With one or more Friden Tape-Talk machines 
trel. repetitive accounting steps—these Friden your oflice can realize immediate benefits from 
Integrated Data Processing machines can handle an automated system. For every pressing paper- 
the job far more efficiently, a less costly way! work problem, Friden has a Tape-Talk answer. 
The means is punched tape... carrying data Each machine quickly pays for itself. 
translated into a common code language from Here is a new kind of automatic office world 
one automatic Friden machine to another... to vou can’t afford not to learn more ry Call 
another and another. your nearby Friden agency or write FRIDEN 
By tape these new machines streamline office CALCULATING MACHINE Co.. INc.. San Leandro. 
procedures. They originate. interpret. and pro- California... sales. instruction, service through- 
cess on Lape beth numerals and words. Chance of out U.S. and the world. 


Pyidow nilomakie, 
Caleutator 


10-key patented keyboard, Visible ; eg is the essential programmer in many 
eck window for accuracy. Models IDP systems. Operating alone or in 
vailable with or without automatic ae combination with other automatic ma 
tep-over of multiplicand. Specialized < ° chines, this famed Calculator performs 
idaptations of the Friden Adding Ma p } 4: more steps in figure-work without opera 
sate or are actuated by IDP tor decisions than any other calculating 


machine ever developed. 





- 
' ir DP n 


Hiden Comduitiy por’ = YP pideon (dd Pawele 


achine combining auto- 
g and automatic calculating. 

2d with automatic tape punch 
ader, it interprets and records 
iabetical and numerical data. 


tape enabling other machines 


is the 10-key adding and listing machine 
with tape punch mechanism. A key IDF 
unit, the Add-Punch ‘“‘writes’’ punched 
tape while printing on adding machine 
tape. The punched tape can be inter 
preted by other similarly-equipped ma 
chines. Typical Add-Punch functions 
include recording of retail 


at writin 


iat 


data to punched cards or 
records; or data may be 
ire to other offices. The Friden 


2r is widely used to system- 


sle« 
audit, production and inventory 


and coding statistical data 
inventory, cost analysis, sales 


on, statistics, other typing- 


perations 


From the Friden fully automatic Calculator, famed Thinking Machine 
of American Business...to the unique Natural Way Adding Machine 
to IDP systems units that streamline procedures with automatic Tape-Talk 
chapter by chapter the FripEN StReET STORY presents challenging new 
opportunities for cost-savings in every office! 


Kriden “te 


ROCHESTER, N.Y., SUBSIDIARY 











EVERY TYPE—EVERY USE 





© Ball Bearings 

= Cylindrical Roller Bearings 

€) Spherical Roller Bearings 

2) Tapered Roller Bearings (“Tyson ) 


= U.S. Pat. Of. Tyson Bearing Corporation 


SKF INDUSTRIES, INC., PHILADELPHIA 32, PA. 
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In Marketing 


Big Three Auto Makers, Others Sued 
By Unfranchised Dealer, Charging Plot 


\n unfranchised auto dealer—Willis Auto Sales, of 
Westport, Ind.—filed suit last week in the Indianapolis 
t court against the Big Three car makers, seven 
hised dealers, and the Greensburg News Publish 


g Co 
Willis bought what it calls “excess” cars from the 
f hised dealers, sold them as new. It claims that, 


result of what it calls unlawful combination to 
n trade, its new car business has been “completely 
ved Specifically, Willis charges that manufac- 


t “fix” car prices; that franchised dealers and manu 
facturers cooperated to cut off Willis’ car supply It 

s the Greensburg News of dropping Willis’ ads 
r pressure from the other dealers. 


Rich’s Decides to Cast Its Lot 
With $32-Million Suburban Center 


Rich's, big and venerable Atlanta department store, 
iking with its downtown tradition to go into its 

t shopping center. 

l he $32-million regional center, also a first for Atlanta, 


ned by the Samuel Roberts Noble Foundation, of 


\rdmore, Okla., whose subsidiary, Lenox Square, Inc., 
perate the center. The foundation was set up by 
I 1 Noble, oilman, to research the fields of heart dis 


| dward EF. Noble, son ot 
founder, savs the center's income will go for the 
purpose. 

Rich’s will be the biggest of some 70 stores in what 
is described as “the biggest center south of New York” 
(72 acres, with 800,000 sq. ft. of store space for all stores). 
S. S. Kresge Co. and Food Fair Stores have also signed 
l 


incer, and agriculture. 


In explaining Rich’s move, Chmn. Frank H. Neely 
the company had long known it would have to take 
tself to the suburbs to serve its market. 


Schick Sues Sperry Rand for $5-Million, 
Charging Visual Deception on TV 


he possibilities of tricking the consumer's eve on TV 

lvertising have been under some scrutiny lately. The 
Federal Trade Commission is looking into charges of 

ual deception (BW—Mar.9’57,p154). 

| his week the question came into the spotlight again. 
Schick, Inc., sued Sperry Rand Corp. in the New York 
Supreme Court for $5-million, accusing Sperry Rand of 
“false, disparaging, misleading, and damaging” statements 
n IV commercials. 

[he complaint alleges that Sperry’s Remington divi 
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sion first identifies “Ladv Schick,” an electric shaver for 
women, as a “competing shaver” with Remington's own 
Princess razor. ‘Then, the complaint says, the comme 
cial shows another unidentifiable razor that tears a stock 
ing—leaving the inference that the Lady Schick is rough 
and damaging to the skin. 

The complaint cites commercials carried over Colum 
bia Broadcasting System network on Remington Rand's 


What's My Line program. 


Ford Buys $5.5-Million of Radio Time 
From CBS; Big Names a Major Lure 


Network radio, currently back in favor with a lot of 
advertisers, showed further evidence of strength last week 
when CBS-Radio picked up a reported $5.5-million ordet 
from the Ford Div. of Ford Motor Co., through its ad 
agency, J. Walter ‘Thompson, Inc. Arthur Hull Hayes, 
CBS-Radio president, says that the Ford order is the most 
dramatic vote of confidence network radio has received in 
10 vears 

\ number of details aren't settled vet, but the order 
calls for four hours and 40 minutes a week of time for 
26 programs, consisting of foul weekday shows and six 
five-minute weekend programs. <A key factor in the radio 
deal was CBS's ability to offer Ford some big names im 
its program package Talent is one of the unsettled 
points. Arthur Godfrev and Edward R. Murrow ar 
scheduled for shows and other names like Bing Crosby 
and Rosemary Clooney have been discussed. 


Court Reversal of Kentucky Ruling 


Gives Fair Traders New Hope 


“Fair traders” rejoiced last week. ‘The U.S. Court of 
Appeals for the Sixth Circuit reversed a lower federal 
court in Kentucky, which had held that both the federal 
McGuire Act and the Kentucky Fair ‘Trade Act were 
unconstitutional (BW —Jul.21°56,p36). 

The appellate court held that a Kentucky state court— 
not a lower federal court—must rule on whether the 
state law violated the state constitution. 

Regarding the McGuire Act (the law that spelled out 
the legality of the clause making fair trade contracts 
binding on nonsigners), the court cited the fact that the 
U.S. Supreme Court has refused to hear cases based on 
constitutionality and has stuck with its original 1936 
decision upholding resale price maintenance 

The appellate court noted that, in the McKesson & 
Robbins case, in which the Supreme Court held that a 
manufacturer who doubled as wholesaler contt not fair 
trade with independent wholesalers (BW —Jun.16'56, 
p45), the high court had said this: “lhe McGuire Act 
was not only bound by the limitations marked by Con 
gress, beyond which price fixing may not go, but was 
also bound to construe such limitations strictly, since 
resale price maintenance 
free market.” 

This statement, the appellate court said, is “certainly 
persuasive that the Supreme Court views the McGuire 
Act as not invalid on Con 


1 privilege restrictive of a 


titutional grounds.” 
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The HOME BUILDING SLUMP 


Percent Gain or loss From 1956 Bull Market High 
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...And on Building Supply Trade Earnings 


Jan. -Mor 

Per-Shore + 

Earnings Earnings 
1957 1956] Change i 1957 1956 


$ $ ! $ $ 


Jan.-Mar 
Per-Share 





Heating, Plumbing 
American Radiator & S.§ 
Crane Co 
Holland Furnace 
Murray Corp 
Walworth Co 


Glass 
Amer. Window Glass 
Pittsburgh Plate Glass 


. Wall Board, etc 
Armstrong Cork 
Certain-teed Prod. 
Flintkote Co. , 
Johns-Manville .... 
Masonite Corp. 
National Gypsum 
Ruberoid Co 

U. S. Gypsum 


0.26 
0.26 
DO.47 
0.35 
0.55 


0.55 
0.12 
0.59 
0.41 
**0.60 
0.76 
0.45 
1.01 


| os 
4 vu 
Ww © 


& 
wo oO 
wo 


DO.34 & _ 
1.34 1.60 16.3 
Lumber 
E. L. Bruce 
U. S. Plywood 
Weyerhaeuser Timber 


Paints 
Glidden Co 
National Lead 


0.13 
*0.53 
0.38 


**0.65 
1.22 


""O.74 12.2 
1.16% + 5.2 











D. Deficit. * Quarters ending January 3! **Quarters ending February 28 


Suppliers Fall Out of Favor 


ply stocks for a major Wall Street brok- 
erage house. “They feel the group will 
stav in the doldrums for the next three 
years.” 

e Degrees of Pain—Few manufacturers 
of building supplies depend wholly on 
the residential construction market, 
1.4-milhon but tied closely to it 
fairly than others. In some cases, companies 


Once-popular shares of companies that produce building 
materials have slid far below the market as a whole. Investors 
see hard going for the homebuilding trade for years to come, 
though there are offsetting gains to be made. 


S HOUSING STARTS decline, many 100,000 below the record some are 
companies that supply the home- in 1950, and last year 


more 
staved 
Starts Now, 


builders are suffering a loss of carnings strong with 1.1-milhon 
(table, above And the investment 
world centered around Wall Street 
doesn't take kindly to the profits pinch. 
Building supply shares have dropped 
farther from their 1956 highs than the 
market as a whole (chart, top). 
Bitterness of investors seems to have 
intensified by the fact that, a 
year or two ago, building supply stocks 
ameng their darlings. Only two 
vears ago, housing starts ran a mere 


been 


were 
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however, most observers look for be- 
tween 900,000 and I-million starts m 
1957; April’s seasonally adjusted annual 
rate was a dull 940,000 

Suddenly, too, the longer-range pros- 
pects have dimmed, with the rate of 
houschold formations destined to re- 
main sluggish for years (page 200). 

“Investors now are completely apa- 
thetic toward these shares,” says an 
analyst who specializes in building sup 


have completely offset the loss in home- 
building sales by increases in other 
areas of their business. 

Plumbing, heating, and gypsum com- 
panies are among those that draw much 
of their income from sales to home- 
builders. But they also sell substantial 
volume to homeowners who are repair- 
ing or modernizing their houses. The 
fix-up market could be a big help to 
their earnings if it should expand. 

Celotex Corp., for example, figures 
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Why cars don’t mind having the shakes 


An occasional health club shake-up makes 
people feel better. But everyday road 
vibration can make cars grow old too soon. 

Tinnerman Speep Nuts are helping pre- 
vent this, on cars as well as appliances, toys, 
and all types of assemblies. 

Here’s how we make certain that SPEED 
Nuts will hold tight even under severest 
vibration. Special vibration equipment in 
our lab shakes SpeED Nut-fastened assem- 
blies strenuously in three directions, cycling 
from only a few strokes to 3600 cycles per 
minute. Every Speep Nut designed must 
undergo this test ... and every one must 
pass before it’s approved. 

This is another reason why you can 
rely on any Tinnerman Speep Nut Brand 


Fastener to give your assemblies greatest 
fastening security. 

Write for “A Story of Quality”, which 
describes the complete Tinnerman research 
facility. Address: 


TIN NEBERM™MAN PRODUCTS, (nC; 
P.O. Box 6688 + Dept. 12+ Cleveland 1, Ohio 








TINNERMAN 


Speed Mis” 


FASTEST THING IN FASTENINGS® 














CANADA: Dominion Fasteners Ltd, Hamilton, Ontario. GREAT BRITAIN: Simmonds Aerecessories Ltd. Treforest, Wales. FRANCE: Simmonds S.A, 3 rue Salomon de Rothschild, Suresnes (Seine). GERMANY: Mecane-Bundy GmbH, Heidelberg, 
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LLGIN can mass-produce your precision 


miniature assemblies at lower cost on schedule! 


Manufacturers unfamiliar with the specialized techniques of 
handling small, precision parts often run into costly production 
delays. Unusual skills, methods, tools and a depth of specialized 
experience are needed to manufacture and assemble miniaturized 
parts in volume. That is why leading companies make a date 
with Elgin to have this work done for them... after all, Elgin 
has been “making dates” with miniaturization for years. When 
your big problem is a small assembly, save cost, call Elgin. 


ELGIN NATIONAL SS WATCH COMPANY 


MICRONICS DIVISION « ELGIN, ILLINOIS 


RESEARCH AND DEVELOPMENT FACILITIES AT ELGIN, ILLINOIS AND BURBANK, CALIFORNIA; 
MANUFACTURING FACILITIES AT ELGIN, ILLINOIS AND LINCOLN, NEBRASKA 
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that about 45% of its business is in 
the residential field, but its residential 
sales drop only half as fast as the rate 
of housing starts. Other companies say 
it’s hard to estimate the effect of the 
housing decline on their business; they 
have only a vague idea of how much of 
their output goes into new house 
how much into existing homes (BW 
Mav+4'57,p1 36) 
¢ Hitting Bottom—Executives in the 
building supply industry talk more con 
fidently than Wall Street investors act 
Ihev sav the industry is at or close to 
the bottom of the dip. “The worst is 
over,”” says the president of a big West 
Coast lumber company 

Optimists are talking about housing 
starts upward of 1.5-million in_ the 
carly 1960s, about the new wave of fam 
itv formations when the offspring of the 
early postwar years come of marrying 
ige. “It'll be the biggest homebuilding 
boom in history,” exclaims an analvst. 

Until homebuilding reaches _ this 
boom, however, building materials sup 
pliers may be carrying a lot of over 
capacitv. Right now, they have the 
capacity for 1.4-million housing starts 
per vear. With the exception of cé 
ment and possibly steel, virtually every 
material that goes into a new home is 
in easy supply 
e Effect on Profits—lThis condition is 
responsible, more than anything else, 
for the disenchantment of investors. 
Ihev look at earnings, and they don’t 
like what thev see 

With most materials abundant and 
ompetition keen, it’s hard for makers 
of building supplies to put price in- 
creases into effect. Yet their costs are 
going up—labor, raw materials, freight, 
even the expense of carrving idle capac- 
itv. First-quarter earnings show what's 
happening to their profit margins 

As a group, the plumbing and heat- 
ing companies have suffered particularly 
in the price squeez¢ heir furnaces 
ind bathroom fixtures aren't so imter- 
changeable with other markets as even 
the output of the lumber mills. And 
the price trend has been down as home 
construction has sagged 

Last May, the Bureau of Labor Sta- 
tistics index for plumbing equipment 
prices stood at 135.0; last month, it 
was 131.6. The heating supply index 
similarly declined. Several plumbing 
and heating companies cut thei divi- 
dends last quarter. lron Fireman Mfg. 
Co. omitted a dividend for the second 
quarter in a row; Briggs Mfg. Co., 
maker of bathroom fixtures, halved its 
40¢ quarterly rate for fourth-quarter 
1956 and deferred action on first- 
quarter 1957. 
e Stiffening Prices—In contrast, cement 
and steel suppliers aren’t much affected 
by a slide in residential construction. 
Only 2% or 24% of total steel produc- 
tion, for example, goes into homebuild- 
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Capital Replacement: 
A Dilemma of Inflation 





QUARTER CENTURY of monetary 
A depreciation has created a host of 
problems, but few more perplexing to busi- 
nessmen or more menacing to orderly eco- 
nomic growth than that of financing the 
replacement and expansion of industrial 
plant and equipment. Obviously, deprecia- 
tion reserves based on the original cost of 
capital goods will not be large enough to 
replace these goods if the cost of replace- 
ment has been increasing. In the course of 
. sustained period of steadily rising costs, 
the deficiency can become an extremely 
serious matter. 


The problem is aggravated by the con- 
tinued use of accounting practices and tax 
policies founded upon the traditional 
assumption that money is a dependable 
standard and store of value over long time 
intervals, an assumption which the experi- 
ence of recent years has belied. Some in- 
dustrial managements are now in a real 
quandary over how to finance needed 
capital expenditures for which no ade- 
quate provision has been found possible 
and are calling upon government to re- 
examine the concepts of depreciation and 
profit underlying the revenue laws. 

Profit or Capital Consumption? 

The Machinery and Allied Products In- 
stitute has developed an index of prices of 
business capital goods (plant and equip- 
ment) which shows that the average cost 
1f such goods has approximately tripled 
since 1933. The amount by which original- 
cost depreciation falls short of providing 
tor repli icement at current costs amounts 
to approximately $6 billion a year, accord- 
ing to the Institute’s calculations. The In- 
stitute calls this figure the amount of 
capital consumption on which American 
industry will pay income taxes this year. 


Guaranty Trust Company of New York 


Capital Funds in excess of $400,000,000 


40 ROCKEFELLER PLAZA 
PARIS BRUSSELS 


140 BROADWAY FIFTH AVE. AT 44th ST. 
‘LonDON 


MADISON AVE, AT 60th ST 








The Federal Government has done vir- 
tually nothing by way of recognition of the 
serious financial problem of capital re- 
placement which business faces because 
of the shrinkage of the dollar. If govern- 
ment is primarily responsible for the sta- 
bility or instability of the dollar, it be- 
hooves government to correct, in so far as 
possible, the inequities and hardships 
arising from instability, especially when 
these inequities and hardships involve a 
direct threat to the sound maintenance and 
growth of the economy. 


A Good Place for Tax Relief 


It is not necessary to disturb time-hon- 
ored definitions of depreciation and profit. 
Capital replacement is more a problem of 
practical business finance than a question 
of accounting terminology. Instead of per- 
mitting depreciation reserves in excess of 
original cost, the purpose would be ade- 
quately served by tax-free accumulation of 
funds under some other name, such as spe- 
cial replacement reserves, for example. The 
additional funds must be set aside for re- 
placement in any case, and it is both unfair 
and economically destructive that they be 
taxed as ordinary profit by the very gov- 
ernment that has created the diffic ulty by 
failing to maintain the value of money. 
When the state of Federal finances makes 
tax relief possible, this would be an excel- 
lent place to begin. 


From the May issue of Tue Guaranty Survey, 
monthly revieu of business and economic condi- 
tions published by Guaranty Trust Company of 
New York 

The complete is 





: : — 
sue is availabk 1 
JL 
on request. 
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Surv \ 


Member Federal Deposit Insurance Corporation 
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IN THE PULP AND PAPER INDUSTRY 


.». you'll find Thermoid 
Rubber and Friction Products 
used everywhere 


Out where the going is rough, giant 
loads of logs ride safely on trucks 
equipped with Thermoid Brake Blocks. 


PAPER MAKING 


Constant stream of water through Thermoid 
Wash Down Hose keeps machines and floor 
free from slippery, resinous pulp ingredients, 


In the pulp and paper industry, 
and in practically any industry 
you can name, Thermoid Prod- 
ucts are on the job—delivering 
even more than is expected of 
them. Quality materials and 
versatile engineering, plus multi- 
plant facilities and personalized 
service—all are yours when you 
specify Thermoid. 
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Logs move through ring driven by Thermoid 
V-Belts as Heavy-duty Hose supplies 1,500 
gallons of water per minute at 1,500 psi. 


CHEMICAL RECOVERY 


Concentrated black liquor at 240° F. 
is sprayed into furnace. Thermoid Hose 
withstands constant flexing action. 


hermol 


Thermoid Company * Trenton, N. J. 





ing, and cement companies look to 
highways, public buildings, industrial 
and commercial projects for their big 
market. 

Undismayed by the conduct of the 
new-home business, cement makers have 
steadily boosted their prices. Most 
Eastern mills have just jumped prices 
10¢ or 15¢ a barrel, and the rest of the 
country is expected to follow suit. Paint 
makers, too, hiked prices last week, on 
top of a rise of 3% to 5% at the whole- 
sale level last September and some addi- 
tional rises in March 

Prices of gypsum sheathing are about 
1% higher than a vear ago, but all of 
the increase took place in 1956. 
¢ Home Improvement—The gypsum 
trade plans increasing emphasis on 
home modernization, to make up for 
the shrinkage in home construction. 

“Our approach at the start of this 
year,” savs Chmn. Melvin H. Baker of 
National Gypsum Co., “was to organize 
our efforts to put more of our business 
into repairs and modernization 
and into ind = industrial 
uses.” However, the company still gets 
65% of its business from homebuilding, 
earnings for the first 
$3.3 from a vear 
earlier (table, page 80 


work, 


commercial 


and per-share 
quarter dropped 


Ihe paint makers are actually better 
off as stress is laid on home improve- 
ment rather than new homes—less than 
6% of their residential paint volume 
comes from construction, anyway. 
When family budgets are tight and 
credit is hard to get, people postpone 
roof repairs and heating-plumbing in- 
stallations because they don’t have the 
skill or equipment to do it themselves. 
But they're likely to redecorate their 
homes by their own labor. 

National Lead Co. succeeded in lift- 

ing its first quarter earnings per share, 
but did it by expanding titanium, nickel, 
and thorium operations ay well as by 
boosting paint sales, 
e Shift of Markets—Both glass and 
lumber hope to gain by the home im- 
provement campaign that the industry 
is pushing. Many they 
hope, will install picture windows, new 
paneling and partitions, material to 
finish expansion attics. But they count 
even more on the growth of other 
sectors of the market. 

For example, even if fewer homes are 
built and fewer cars are assembled, the 
glass makers point out that modern 
homes and automobiles contain more 
glass. And increased activity in office, 
factory, school, and hospital construc- 
tion—all big users of glass, thanks to 
modern architecture—is buoying up the 
tetal demand for glass. 

lhe lumber business, too, is hope- 
ful that demand for the heavier timber 
used in industrial, commercial, and 
public construction will more than bal- 
ince the loss in homebuilding. eno 


homeowners, 
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DOORS STAY OPEN AS YOU ENTER See NEMAIN MOTIONLESS 
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DOORS CLOSE QUICKLY 
DOORS CLOSE QUICKLY AFTER YOU ENTER AFTER LAST PASSENGER ENTERS 
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WESTINGHOUSE TRAFFIC SENTINEL® ELEVATOR DOORS 


DONT LUNGE AT YOU! 


Westinghouse Elevators with Traffic Sentinel never a premature closing. There’s a measur- 
Doors give dependable, operatoriess service in able saving in time . . . definite savings in oper- 
hundreds of heavy-traffic buildings—including ating costs, too. Ask your nearest Westinghouse 
Nashville’s landmark, The Life and Casualty Elevator representative for full details. 

Tower where above photos were taken. These 

elevators avoid delays because they adjust auto- s 

matically and instantly to changing traffic pat- vou CAS SS SURE...1F ws 

tern demands. 


AT THE LIFE AND CASUALTY TowER, , D°°'S Pea Promptly—then Traffic Sentinel \ Vestinghouse 


keeps them absolutely motionless until every pas- 
NASHVILLE, you can ride operatorless Westing- senger is aboard, be it one or many. Never a lunge 
house Elevators with Traffic Sentinel Doors. 4-987430 


WESTINGHOUSE ELEVATORS AND ELECTRIC STAIRWAYS 





Higher Basic Standards of Accuracy 
A NEW APPROACH TO LOWER-COST PRODUCTION 


The product you manufacture may — or may not — require fine preci- 
sion, in itself. In either case, higher basic standards of accuracy will 
make it possible for you to reduce production costs and speed up out- 
put. Precision standards will help you maintain the correct tolerances 
— broad or close — for your product, clearly define these tolerances for 
your operators, and insure work always within correct limits with 
minimum scrap losses. Accurate measurement will insure faster, 
lower-cost assembly and often eliminates expensive selective assembly. 


The right means for establishing higher basic standards of accuracy in 
your plant may be just a set of precision gage blocks... or a fully- 
equipped “Standards Room.” But whatever your 
needs, you can be sure of the finest when you select 
from Pratt & Whitney's complete line of Basic 
Measuring Equipment. 





Write for complete information 
Pratt & Whitney Company, Incorporated 
41 Charter Oak Boulevard, 

West Hartford, Connecticut 
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/ 
GAGE BLOCKS . . . STANDARD MEASURING MACHINES . . . SUPERMICROMETERS .. . COMPARATORS 
CONVENTIONAL GAGES... THREAO COMPARATORS... AUTOMATION AND CONTINUOUS GAGES 


PRATT & WHITNEY 


FIRST CHOICE FOR ACCURACY 
MACHINE TOOLS +« GAGES + CUTTING TOOLS 
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Atom Risk Insurance 
Being Written at Last 


Insurance policies covering atomic 
energy risks are being written at last. 
The Nuclear Energy Property Insurance 
Assn., composed of 185 capital stock 
insurance companies, is covering—sub 
ject to final rate and review—a chemical 
processing plant in Missouri. The asso 
ciation is also reviewing some 22 other 
risks in which nuclear hazards are in- 
volved. The association has a net under 
writing capacity for property damage 
at $40-million per risk. This is expected 
to increase to about $60-million in 
the near future with the help of forcig 
reinsurance now pendimg 

Liability insurance policies are being 
prepared by the 138-member Nuclear 
Energy Liability Insurance Assn., which 
will have a capacity of $50-million a 
risk when foreign reinsurance is ai 
ranged. Between the two associations, 
companies working with atomic proc 
esses and materials will be able to pur- 
chase insurance protection of up to 
$100-million against atomic risks 

Sen. Clinton P. Anderson (D-N. M.), 

member of the Joint Committee on 
Atomic Energy, savs that rates are still 
too high for the small reactor operators. 


Chase Manhattan Move 
To Staten Island O.K.'d 


Ihe Chase Manhattan Bank, which 
it last report (BW —Apr.13°57,p90) had 
lost its title as New York’s largest and 
the nation’s second largest bank to th 
First National City Bank, will soon 
extend its operations for the first time 
icross the harbor to Staten Island 

This week the New York State Bank 
ng Dept gave prelim lary appro il of 
1 Chase Manhattan merger with the 
Staten Island National Bank. Stock 
holders are expected to approve on th 
basis of six shares of Chase Manhattan 
for one Staten Island National 

Chase Manhattan, which already has 
93 branches, will obtain five more, with 
ibout $36-million in resources and a 
ommanding position in the onh 
maining growth territor vithin§ th 
limits of New York City. Competition 
m the island consists of local banks, 
two branches of Chemical Corn, and a 
First National City unit 

Although Staten Island’s population 
of 210,000 represents only 2% of New 
York City’s, it is the equivalent of a 
New Haven or a Des Moines. The 
Island’s area is twice that of Manhattan; 
about half of it is vacant. The island’s 
growth may be accelerated in a” few 
years if the proposed Narrows Bridg 
to Brooklyn is built. eno 
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Conventional high-quality 


acid hose is charred and cracked 
after only 8 weeks’ use. 





Hose lining of HYPALON in same 
service (66° Be. sulfuric acid) 
shows no damage in 2 years. 





NOW HE HANDLES ACIDS SAFELY 


Rogers Cartage Co. ends hose failures 
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Is your cash 


BOTTLED 
DF ete 


When considerable sums of 
money are tied up in any type of 
inventory—whether it is food 

or beverages —solids or liquids — 
hard goods or soft goods— 
here’s how Douglas-Guardian’s 
Traveling Credit can help you 
recapture part of the cash 
invested in your products before 


they are sold. 


We issue warehouse receipts on 
your merchandise wherever it 

is located. It makes no difference 
whether you manufacture bon 
bons or business machines. Our 
field warehouse receipts— backed 
by your merchandise and turned 
over to your bank or other 
lending agency— become sound 


security for a loan on inventory. 


Hundreds of manufacturers 
and distributors are increasing 
available cash with the 
Douglas-Guardian Plan of 
Traveling Credit. To find out 
how our services can help 


your business, mail the coupon. 
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DOUGLAS-GUARDIAN 


WAREHOUSE CORPORATION 
118 N. Front Street, New Orleans I, Louisiana 


Please have your representative call us for an appointment. 
Send us information on Field Warehousing. 
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FINANCE BRIEFS 








The investment trust trade now has two 
billion-dollar units. On Mar. 31, assets 
of $1,029-million were reported by In- 
vestors Mutual, Inc., an open-end bal 
anced fund with headquarters in Minn« 
apolis. ‘That put it clos¢ on the heels 
of the $1,073-million held on the samc 
date by Massachusetts Investors Trust, 
the nation’s oldest common stock fund. 
. 


Business loans of Federal Reserve mem- 
ber banks rose $195-million in the first 
four months of 1956; in the same vear- 
ago period the rise was $1,437-million. 


. . . A major borrower was the Roval 
Dutch-Shell oil group. It was learned 
last week the oil combine borrowed 
$150-million earlier this vear from New 
York banks, to help pay for Venezuelan 
oil concessions. 

e 


Many big financing deals are in the 
ofing. ‘Two companies are planning 
$70-million bond offerings, three have 
$50-million projects. Other offerings 
will include three of $40-million, three 
of $35-million, seven of $30-million, 
and 14 of $25-million 


The SEC has scrapped two plans for 
tightening rules covering security offer 
ings of less than $300,000. The action 
followed a marked decrease in the num 
ber of these offerings, and a lessening 
of fraudulent sales among the small 
flotations 
* 

Soap has changed from an “uncompli- 
cated business into a chemical 
industry requiring extensive research,” 
savs Kelly Y. Siddall, Procter & Gamble 
vice-president One out of everv six 
of our employees is now engaged in 
some phase of research,” Siddall said, 
adding that “more than half of our 
volume today is coming from products 
that didn’t exist in 1945.” 


$27-million of new stock is being offered 
to its shareholders by the Bank of Mon 
treal. ‘That’s 900,000 shares, priced at 
$30 each. 

. 


State governments went into the red 
by $490-million in the fiscal year that 
ended last June 30, with total state debt 
climbing to a record $12,890-million 
hat’s the report of the Census Bureau, 
which adds that revenues reached a peak 
of $18,385-million, while spending was 
at an equally record-smashing $15,875 
million. Education took the biggest 
bite—$5.7-billion, or 12% more than 
the vear before. Highwavs came a clos¢ 
second with $5,35l-million, a rise of 
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WORK BOTH 


from the seat of an 


INTERNATIONAL 350 Utility tractor 


Built-in brawn gives the International 350 Util- So try it! Your IH Dealer will gladly dem- 
ity tractor for 1957 the strength and stamina for onstrate the rugged International 350 Utili- 
cost-cutting equipment combinations, such as ty. Just phone him .. . look in the classifi- 
rear-mounted fork lift and front-mounted loader. ed directory and call today! 

You make one tractor do the work of two, for & 
countless material handling jobs not justifying SEE YOUR 


more costly single-purpose units! INTERNATIONAL 


So easy to operate! With built-in power steer- 
ing, the operator easily maneuvers the 350 Util- HARVESTER beater 


ity with one hand, freeing the other for con- International Harvester products pay for themselves in uvse—McCormick 
i" Farm Equipment, Farmall and International Tractors Motor Trucks... 


trolling fork lift or loader, on the go. Construction Equipment ... General Office, Chicago 1, Illinois, 








| 


f 


Profit-power pair! ... the International 
350 Utility tractor with 2-ton fork lift ! 
capacity and the narrow-tread, 10-hp 

International Cub® Lo-Boy® for utility | 

hauling and plant grounds maintenance. “ 7 


- 


mm eg |e 


7 








Goodrich-Gulf Chemicals, Inc. 


NEW 
DEVELOPMENT: 


Goodrich-Gulf introduces 
Ameripol “crumb rubber” 
to save you processing 
equipment and cost 


At Ameripol hot polymers are now avail- 


able in the form of crumb rubber — 
developed and introduced by Goodrich-Gulf 
Chemicals. 


This innovation in butadiene-styrene rubber 
is of particular value to manufacturers of rub- 
ber adhesives, mastics, cements, or other prod- 
ucts where the rubber raw material must be 
put in solution before processing. Here the 
need for milling or chopping equipment and 
operations is eliminated, and the Ameripol 


crumb rubber can be processed as received. 





In molding and extrusion too, the use of 
crumb rubber cuts costs. Manual cutting of 
conventional bales of rubber to exact weight 
can be eliminated. 

Ameripol hot polymers in crumb form have 
been fully evaluated in use, and are now avail- 
able in production quantities. More than ever, 
Ameripol is the preferred man-made rubber. 
Contact us for your requirements. 


Cold Non-Oil 
Polymers 
THE NAME TO REMEMBER FOR . 
Cold Oil-Extended 
QUALITY BACKED BY YEARS OF q Polymers 


> 
Hot Non-Oil 
Polymers 


RESEARCH AND EXPERIENCE 


Goodrich-Gulf Chemicals, Inc. 


3121 Euclid Avenue «+ Cleveland 15, Ohio 
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Who Wants Defense Work? 


@ Some companies have to be in it. They've grown 
up on it, and that’s where their market is. 


@ But others that have more choice about it are cut- 


ting government work to a smaller share of volume. 


@ At the same time, still others are seeking defense 


contracts to make up for shrinkage in civilian markets. 


Defense business today is like a wife. 
n't live with it, and can’t 
ithout it—you adapt to it.” 


I his remark by a Midwestern indus- 


you 


t is echoed bv businessmen every- 


After 15 years of blowing hot 
Id on defense work, most of in- 
that international 
is practically permanent, that 
ss 1s here to stay at close 

olume. Yet few com 
to live with 


has caic¢ ided 
busine 


government 
ill others 
little 
s. electronics are 
n official of 
land I ist 


$6-billion 


forsaking 
choice 

in this 
Clevite 
elec- 


ndustries have 


vCal, 
business, and 
vernment took 75% ot 
If you want to be in electronics, 
im’t extricate vourself 
busin even if 


g those 
from de- 
vou want 
However, nationwide survey by 
SINESS WEEK finds that three times as 
ompanies are trying to reduce 
hare of defense work as to in 

it Nearh is many 

get out of government 


ire seeking to break 


companies 


Big Business Factor 


Wer-all, defense business is a 


in today 


Major 
s economy that industry 
t afford to ignore, regardless of how 
ndividual companies feel about it. 

the 1S months ended last June, the 
ise. Dept. awarded $25.6-billion 

of prime contracts—an annual 

of close to $18-billion, compared 

im annual rate of $55-billion for 


business and consumer spending on 


And the defense contracts 
include sizable expenditures for 
usands of standard supply items. 
Nobody knows for exactly how 
ny companies share in defense busi 

Che 100 companies listed for the 
test 18-month period accounted for 
early 69% of all prime contracts. If 
| subcontractors are included, a Penta 


h dgoods 


+ 


sure 
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gon source estimates that roughly 40,- 
000 companies are involved 

¢ A Shifting Load—The makcup of this 
total is continually govern 
ment policies and the companies’ 
policies adjust to new conditions. Of 
the top 100 companies listed in_ the 
1950-53 Korean War period, +2 don’t 
appear in the latest list 


These changes come 


shifting as 
own 


ibout for two 
main reasons 

e Military strategv has switched 
the emphasis from conventional equip 
ment such as tanks, guns, 
tion to airpower and guided 
Relatively few companies have found it 
feasible to shift to the new field 

e Many find civilian 
business too attractive, profits too low 
work, or competition for 
government contracts too strenuous. So 
thev have either 
of military business 
field entirely 

Me inwhile, 

ing the 
Sam. The 
Command in 


ind ammuni 
missiles. 


companies 
in detensc 
reduced their volume 
or have quit the 
new companics are enter 
business of supplying Uncle 
Ordnance Tank Automotive 
Detroit sav ompanic 
that shrugged off defense work a couple 
of vears ago are now knocking on the 
seeking thei 
command has 


military 
had to 
13.000 sup 


door, hare of 
spending. The 
split its business among 
pliers instead of the 11,000 of only two 


yvCars ago. 


ll. Pros and Cons 


Both the 


tages of 


idvantages and disadvan 


militarv business 
in one of the largest com 
field—General Dynamics 
Corp. (BW —Mav11°57,p61). Direct de 
fense business accounts for 75 to 
SO0% of General Dynamics’ 

On the 


has boosted the company’s sales 
\ 


relying on 
can be seen 


panies in the 


volume 
work 
from 
»336-million in 1950 to more than $1 
billion last 
company 


positive side, defensc 


vear, and it has 
technological _ le idership in 
atomic submarines and a high place in 
uircraft, missile, and electronic fields. 
On the negative side, the 


given the 


company’ 


profits last year ran slightly less than 
3% of sales, compared with 7.1% for 
the average manufacturer. 
« Compensations— lo counterbalance 
the slimness of the profit margin, Gen 
eral other advantages 
in staving in defense business 

“Defense industry in the gen 
cration,’ Vice-Pres. Thomas G 
Lanphicr, Jr., in charge of long-range 
planning, “has accomplished technical 
advances which concentrating 
in commercial fields, haven’t touched 
Everv single technological advance in 
the automobile industry in the past 15 
matched by a hundred in 
the aircraft industrv. Mavbe we did it 
because we had to, but the challenge 
is the stimulant that brings us peopl 
with the greatest ability tech 
nical, even executive 

Other companies also find challenge 
ind stimulus in the difficulties of de 
fense work. A small Georgia papermaket 
tram 
vork 


Dynamics sees 
past 


SAVS 


others, 


vears can be 


scientific, 


“It's exceptionalls good 
ing for our personnel. If the 
isn’t right, it’s rejected. Snaps ‘em right 


up on their toes 


notes 


lll. More Pro Than Con 


Businessmen who discussed — thi 
problem with BUSINESS WEEK reporters 
cited kinds of 
for soliciting defense work 

e The government finances 1 
earch and development that the com 
couldn’t hope to undertake alone. 
e Defens« 
head or take up the slack in bad seasons 
e It’s good to keep a foot in the 
door in case of another wat 
¢ Development Work—It's 
igreed that the profit in defense con 
tracts is in production, not develop 
work Yet 
though only a fraction of the estimated 
+() 000—offer 

earch as a prime reason for interest. 
Says Don C. Pippel, manager of Ford 
Motor Co.’s mobilization planning and 
defense sales: “In research and develop 
ment, defense we 


gencrally three reasons 


pat 


contracts cover oOvcr 


generally 


ment many companics 


government-financed — r 


irk obviously can form 
1 springboard to other fields, some of 
A Crane Co. off 
“What were 
ernment specials are now standard prod 
ucts, such as the 
originally developed for chemical wat 
fare 

“The biggest 
work,” savs Dr. Oliver W. Burke, Jr., 
of Burke Research Co., Detroit spc 
cialist in rubber and plastics, is that it 
goes into areas where extreme conditions 
ipply. That allows us to explore funda- 


them commercial.” 
cial points out 


once LON 


chlorine valves we 


idvantage of defens« 
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The all-automatic Dri-Stat ‘200’ 
really does a job—and it’s 


Boy or girl, if you use or make copies 
of anything from office correspondence 
to legal documents, from photos to 
blueprints, from memos to contracts, 
you'll be excited, too, when you see 
what the Dri-Stat ‘200’ can do. For 


example: 


e it copies anything written, printed or 
drawn—at a cost of only pennies a 


copy. 


The copies are clear, sharp, black 
and white, with no muddy in- 
betweens — something you would 
expect with any photocopyer, but 
don't always find. 


Works in normal office light. 


Copies papers up to 9” wide, in any 


length. 


Eliminates proofreading copies. 


STAT 


Name 





PEERLESS 
Nee 
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Company 


Street 


City 
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ly 19 


than 3 minutes’ instruction. 
e Pays for itself in time saved! 


e Can be used by anyone, with less 


The proof of the pudding is in the eat- 
ing, and in this case, we'll stand behind 


our claims with an actual, no-obliga- 
tion demonstration. Ask to see the 


machine. 


priced under $350. 


Dri-Stat ‘200’ before you decide on any 


And remember: The Dri-Stat ‘200’ is 
the first truly automatic photocopyer 


Also availabie: a larger Dri-Stat 


photocopyer, Model ‘400’, taking 
material up to 14 inches wide; and 


Auto-Feed, an exclusive, automat- 


ic paper feed, available as option- 
al equipment on both machines. 


DRI-STAT Division atte 


> Peerless Photo Products, Inc. 
* Shoreham, N. Y. 


C I'd like to see the Dri-Stat ‘200’ at work 
in my office. 


( Send me more information on the low-cost 


Dri-Stat ‘200’. 





mental problems whose objectives go 
beyond industry into critical areas that 
most commercial research doesn’t go 
near.” 

e Plugging the Holes—Many companies 
confess that they go after government 
business largely through inertia. “It’s 
easier to go after the government as a 
customer,” says one executive, “than to 
buck the consumer or industrial mar- 
kets. And once you're in, they keep 
coming back for more—and it’s easier 
to take this business than to refuse it.” 

A Cleveland company makes a con- 
sumer product that would quickly lose 
its market position in wartime. ‘Th 
company wants to keep “a little bit of 
defense work” permanently on hand as 
a wedge to full-scale war work if the 
emergency should arise. 

Other companies, such as_ Fafnit 
Bearing Co. of New Britain, Conn., 
have products that are interchangeable 
between civilian and military markets, 
and “as long as the money is being 
spent, we want our share.” 

Many more companies want defense 
work to take up the slack in civilian 
demand. “‘We wouldn’t bother with it 
if we had enough civilian orders,” savs 
an official of a large Southern textile 
company, “right now we like anvthing 
that keeps our looms running.” 
¢ Sticking to Their Last—Over and 
over, companies say it’s unwise to tak 
on defense products that differ to 
much from their regular line. Thev s« 
nothing but trouble in trying to mec 
rigid specifications on unfamiliar prod 
ucts. A brassiere maker who took a 
contract to make life rafts, for example, 
nearly went brok« 

“We'll be glad to bid on anything we 
already make,” says a tool maker. “If 
we don’t like the specs, though, or if 
the thing will be particularly tricky, we 
bid so high we know we won’t get it— 
that way we still keep our name on the 
list.” 

This attitude may be softening. A 
$100-million hardware company has for 
vears accepted government orders only 
for its standard commercial products, 
“although we mav add a hole here or 
make the item a little bigger.” Now, 
with homebuilding in a slump, the 
company spokesman says: “If busin« 
falls off much more, we'll get down t 
Washington and take anything we can, 
to keep our shops working 40 hours.” 
¢ Winning Formula—The consensus 
among companies that were interviewed 
seems to be that there’s only one way to 
be really successful in defense business: 
to be ahead of the crowd in developing 
and, if possible, producing the advanced 
items—missiles, aircraft, electronics, nu 
clear stuff—that change so fast that no 
price norms can be set and competitive 
bidding is impractical. 

In standard items, businessmen say, 
competition is too rough. “With the 
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CUTS COSTLY SUNDAY MAINTENANCE 


Revolutionary 


development... Electronic “stepless” 


crane control...eliminates 60% of wearing parts 


Servicing your cranes on Sunday to avoid pro- 
duction-line interruptions during the week is ex- 
pensive, isn’t it? P&H electronic crane control is the 
answer to that problem. 

P&H electronic crane control is an outstanding new 
crane development, exclusive with Harnischfeger, 
and proved in over 300 installations. It’s a simple 
wiring circuit that eliminates over 60% of the wear- 
ing parts found on previous crane controls — the 
wearing parts that need most frequent replacement. 

Electronic control not only reduces maintenance, 
it furnishes “stepless” control response, making 


possible infinitely variable—more sensitive —crane 
operation. What’s more, this major improvement can 
be applied to any existing AC crane. 

Make sure your next overhead crane inquiry spec- 
ifies this revolutionary crane development — P&H 
Electronic Control. Write Dept. 102A, Harnischfeger 
Corporation, Milwaukee 46, Wisconsin. 


HARNISCHFEGER 


INDUSTRIAL DIVISION 
MILWAUKEE 46, WISCONSIN 
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. . . Some companies are 
going out of defense busi- 
pholtl Mod's Meey | 118 2538 me tellil ) ) 4p) ness without any choice 
and STAFFED BRANCH OFFICE about it 
only $150 —— yiele) per month STORY starts on p. 91 


pressure off,” a metal fabricator says 
“the government 1S price-shopping. 


N There are so many hungry outfits unde! 
NBO PLA bidding just to pay fixed charges and 
AVERAGE MonTHLY keep themselves going that you prac- 
BRANCH OFFICE OvERHEAD tically have to work for free.” 


necepliamibt— % 325 IV. More Con Than Pro 
Rent: (25004 fe at #4pmf)_ 10 Some companies are going out of 


defense business without anv choice 


ee about it. A Pennsylvania machinery 


NEW SALES MANAGEMENT IDEA 


maker with a volume of $200-million a 
15 vear, for example, has dropped military 
Teletype work from 50% of its sales to less than 
12% because its tank armor and gun 

Ofyrre equip dager . components are no longer needed. 
acililies (5 4% ; Others are making a point of reduc- 
A ing or even eliminating their reliance’on 
defense work. Koppers Co., which does 
a business of $300-million a vear in 
chemicals, metal products, engineering, 
and construction, has been cutting back 
and in 1956 cleaned up its last contract 
“Defense business is so much up and 
down,” savs an official. “Contracts are 
always renegotiable; profits slim. Unless 


® The NBO ‘PLAN a crisis develops, we'll pass.” 


This unique plan offers you a International Harvester Co. has cut 
low-cost, high-efficiency branch its defense business back to about 4 
office, tailored to your needs with of its billion-dollar volume because 
Modern Nis machines complete office facilities 2 e's plus defense yrofits ire sO slim 
(electric typewriter, copy- the services of a full-time secre- rhea macs 
_— ne cuiiions, tape tary-receptionist trained by you ¢ Too Much Crutch—With military 
Services of @ FULL-TIME ‘ 3 to type your correspondence and spending variable from vear to year, 
SECRETARY-RECEPTION = rf reports, write and place orders, companies worry ibout depending on 
IST (specially trained by | make appointments, forward it too much. A Georgia manufacturer 
p08 St So SS : = mail, make routine sales phone . ary, egg —— 
spas a earmggenn calls and follow-up on time-con- of trailers is pleased that government 
eies Genito suming detail orders helped it to expand—the military 
“ takes 200 of the 500 trailers it makes 


Your own phone, num- SAVE $350 — $400 per month each month, and the company has just 


ber, listing ond ofter- err 
hours onswering service. It would cost you about $550 per finished a $1-million expansion. But 
month (for comparable facilities 


Ka — 

one i the company is nly ajor en 
f G4 ’ based on a national average) € company 1 the only major em 
<> if you were to maintain your ployer in a small town, and it fears what 
































You pay just one Modern, furnished own branch office. With the a cutback would do to local economy. 
tax-deductible bill office, conference NBO Plan, you pay just one « Chief C i 

i an, é thief Complaints—Renegotiation 

" n ; - 4 < g 
om o or eens Sa tax-deductible bill each month the urincinal mphint of defen on 
A oO S l- 
@ MORE PRODUCTIVE USE OF . . . no taxes, insurance, payroll, Ps | : 1 teimaapannhes 
YOUR SALES PERSONNEL maintenance or utilities. tractors. “You're lucky if you can get 
before _ taxes, 1 manufacturer 


NOW AVAILABLE imcy aad af | ES grumbles, “and you never know when 


they'll take that away from vou.” 


fee meets eden, Gee oat a Others complain about red tape (“‘th« 


this coupon on your letterhead. Mr. R. W. Bertha, buying office doesn’t tell the inspectors 
NATIONAL BRANCH OFFICES that the specs were changed, and you're 


NATIONAL . 2040 Ww. Wisconsin Avenve, Milwaukee 3, Wis. tied up tor weeks’’), the fact that con 

POS RACES Oh eee Sees > Mp Clantng cites tractors for research often don’t get th« 

BRANCH es alias sail Seailaseiitainadeaiaeiiii ’ ‘ more profitable production contracts. 

* OFFICES ee NAME : eniecioeninemntthaanuntie sonpenseanccenemuneecet invasion of privacy (“a government man 
2040 W. Wisconsin Ave. III. Cisslsisntinnacanciicind cenniniainiietih brought my competitors into my plant 
Milwaukee 3, Wisconsin ee ssapibiniihinieaile and showed them my processes”), and 
Phone WEst 3-3500 @  cirv........... ie the government’s unwillingness to 


TWX MI 243 Reccondiasantaiaies recognize, on cost-plus contracts, eme 


gency costs or even some normal corpo 


WRITE, WIRE OR PHONE COLLECT FOR MORE INFORMATION rate Cxpenses. END 


is 
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CREATING A NEW WORLD WITH ELECTRONICS 











. el ctron t il 
rch that brought abx dustr long record o 
r-to-air missile developed by accomplishment. These include not only the FALCON, | 
Force will make such cargo missiles als li Automatic Armament Con- 
- and control ft ym take-off to trol, stand d equipm | re interceptors 
systems which include such Your own business can undoubtedly benefit by th 


ippli- 
rhes SEMICONDUCTORS cation of Hughes « Y sroducts to office and plant 
t one example of Hughes Prod | ngineer will work 
; 


earch, development and witl taff on req { write: Hughes Prod 


Hugh tl nic 


/ 
f 





CLUSTER-FAR | cartons have space for advertising 
to “billboard” your product ... act as their own display 


e, you spend from thousands to millions urging STRONGEST CARTON MADE 
' tan sit gar ] eter-P < 
to reach for your products at point of purchase. No other carton offers Cluster-Pak 
do ible protec tion. You get the une qualea 
@ strength of famous Mead quality kraft 
peting packages? Or a sign that says, “This is what N ‘> combined with the world’s only sel 
‘ locking construction that needs no glue 
ooking tor? > sw s “ar with Cluster-Pak'! S . . " aps: math ’ ‘ ’ 
r oking tor The answer's clear with Cluster-Pak! It (Ss ! , So your products are safer in Cluster-Pak 
For full details on low cost market tests, 
it pays to put your products in Cluster-Pak! write P. O. Box 4417, Atlanta 2, Georgia 


at do they see when they get there? A confusing blend 


ea shouts your name and message. As sure as “it pays 


Atlanta Paper Company 


Where Packaging is Advertising 
> > > 
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THE SPEAKER was Theodore V. Houser, chairman of the board of Sears, Roebuck. He talked of corporations as trustees for public. 


A Code for Corporate Citizens 


Business bears ever-broadening 
responsibilities in U.S. society 
today, Sears’ board chairman 
says in the McKinsey lectures. 


(9 









| Oe 
orn " Ae 
THE AUDIENCE at Columbia Business School listened intently to three Houser lectures 


Ihe message: Business must consider employees, customers, suppliers, the community 
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Washington, D. C. Daily News 


! have watched the development of many areas in 
Florida, but never have I seen one to quite equal 
the scope of this ambitious undertaking.” 


The MIAMI HERALD 


1 Forida development that is living up to its fan 
fare is Indian Lake Estates. Leon Ackerman is the 
Washington realtor who is creating the state's first 
private city on 7,000 acre Last July, The Herald 
carried a story about this heavily-advertised develop- 
vent. The verdict then: Indian Lake Estates was 
NOT in the wildcat and misleading mail-order 


PHILADELPHIA INQUIRER 


rreat progress is already going forward at this mults- 
dollar development Indian Lake Estates.” 


atte 
é 


The Journal of Commerce, New York 
Indian Lake Estates announced pl lans for the con 
structior f many new homes on the oh pert They 

I / “4 lt al n nl de ri lines ay ’ é 
plans, Indian Lake Estates will bec« 
mmunity adler to Mountain Lake nearby.” 


ORLANDO SENTINEL 


adi ant Ing 
P ; 


n at Indian Lake 
c ti 1 I t aut It 
f Central Florida 


“gets Basson, LAKE WALES NEWS 


Bal predicts land values to rise as Indian Lake 


MIAMI DAILY NEWS 


Indian Lake Estates is living up to develo pers’ 
aims... You can see with your own eyes what 
Ackerman is doing.” 


- 


Oe ' 
— eae ee J a 


Actual Photograph: Indian Lake Estates’ 15-5q mile spring-fed lake, fringed with palms, bas a firm, sandy bottom sloping gently from the sbore, 





INDIAN LAKE Smee 


A Multi-Million Dollar Private Planned 
Country Club Development in South Central Florida 


18 MILES SOUTHEAST OF LAKE WALES! FOR VACATIONS, FOR YEAR-ROUND LIVING! 


Indian Lake Estates, the widely ac- 
claimed Country Club Development, 
borders 15-square mile Lake We-oh- 
ya-Kapka in the beautiful highland 
lake country of South Central Florida. 
In its delightfully dry climate you 
can enjoy year-round outdoor activ- 
ity. There is a difference in climate: 
higher, dryer, cooler in summer, 
warmer in winter 


Indian Lake Estates is expertly 
planned for discriminating * people. 
All purchasers must be approved by 
the Indian Lake Club. Building plans 
must be approved by the Architec- 
tural Control Committee. Personnel 
at the gate entrances to the property 
maintain the complete privacy of this 
community 


Here you will enjoy friendly sub- 
urban privacy with the conveniences 
of a metropolis. All residential sites 
are one-half acre, 100 feer wide by 
218 feet deep, with an additional 70- 
foot park-strip back of each site... 
priced from $1750. Sites fronting the 
golf course or on the lagoons are 
proportionately priced, business sites 
available. Terms can be arranged. 





—e—— 
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High above sea level (a gradually 
rising elevation from 64 to 115 feet) 
and away from enervating humidity 
and the threat of hurricanes, this 
beautiful lake property is close to 
both Ocean and Gulf. The ideal lo- 


cation, incomparable climate and the 7; / 


expansive beautification and im- 
provement program explain the wide 
acclaim which this multi-million dol- 
lar development has received. 


LCN he tht tite 
President of Indian Lake Estates, Inc. 


WASHINGTON, D. C. 
910—17th STREET, N.W. 
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the Darcie wou |" 


Ew Shouldn’t she be home 
ey unpacking, uncrating, 
, unrolling rugs, shoving 

furniture i in place? Of course 

not! She moved the easy 

way ... the Burnham way. 

All this little lady did was call 

her Burnham agent. Burnham’s 

expert, trained personnel did 

all the rest . packed, moved, 

unpacked, placed everything 
just as she wanted it. 

You too, will appreciate 
Burnham’s complete service. 
Moving day is easy .. . if you 
move the Burnham way. 


Burnham’s 
Van Serwice 


HOME OFFICE evennans oy 
COLUMBUS 
GEORGIA 


For a free 
estimate call 
your local 
Burnham 
agent. He’s 
listed in the 
Yellow Pages. 
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lecture jointly by the 
university and the McKinsey Founda 
tion for Management Research 
Houser’s thesis is that the managers 
of today’s giant corporations are 1 
le for more than just turning a 
Once, the company 


Spons! ) 
profit paid fe ilts 
only to its owners. Now, in addition, 
it must consider employees, customers, 
suppliers, the communities in which all 
live, government, the nation as a whole, 
ind even new obligations overseas 
¢ One Heresy—In general, most execu 
tives would agree, despite certain dif 
put the ideas into 
practice. But there is no such accord 
on another statement, tucked innocenth 
into the end of one of his addresses 
that top management is overpaid 
Houser admits that executive talent 
is scarce and much in demand. But 
he thinks salary structure merely re 
flects custom in the marketplace—and 
that there should be some 
made. Management, he says, 
reckon on some 


ferences on how 


changes 
should 
compensation other 
than pure cash if it’s sincere in believin 
(1) that the publicly owned corpora 
tion is the most effective way to serve 
the nation’s material needs, and (2) that 
it directly and indirectly affects ever 
one’s cultural desires and needs 

After all, savs Houser, the services of 
great educators, great 
great public servants—equally valuable 
to the nation—aren’t measured ex 
clusively in cash terms. If management 


scientists, ind 


changes its emphasis, he suggests, the 
public will be quick to recognize that it 
isn’ t—contrary to some opinion—devoted 
purcly to its own selfish interests 
¢ No Details—Houser didn’t spell out 
a way to achieve this salary revolution. 
He was more specific, however, about 
the responsibilities of corporations 

In the McKinsey lectures, he was 
speaking against a background set last 
vear by Ralph J. Cordiner, president of 
General Electric, in the inaugural series. 
Che lectures are designed as a sounding 
board for leaders of large 
organizations—described by Dean 
Courtney C. Brown of the Columbia 
B-School as “more and more typical 
of our society.”” Their aim is to close 
some of the gaps between classroom 


busine ss 


theory and business reality, and to put 
business philosophies to the test 

Last vear, Cordiner said bigness in 
business is here to stay. In anv in 
dustrial socictv—U. S., German, English, 

Russian—units of production and di 
is best to deal 
with the man scgemecnts of modern 
he declared. He ngled out 


this country’s large companic is the 


tribution must be big 
business 
most effective, described wavs to 


ind concluded with a di 
ion of future problems 


ioK them 


Vhis vear Houser went on from there 
¢ Unique Economy—As head of the 


world’s biggest distributing concern, 


Houser has been an architect of many 
of the current changes in patterns ot 
consumption and _ distribution. His 
thesis, im essence, is that in all its 
history the U.S. has been evolving an 
economy new and different from any 
other in the world 
Some of its trademarks 

bad [he 
tral planning by government 
of competition 


iwoidance of detailed cen- 


e The existence 
guaranteed by measures such as the 
Sherman and Clayton Acts 

e The rise of large units of produc- 
tion and distribution 

e Mass marketing, 


ustomers through lowet prices OT im 


with savings to 


proved .merchandise¢ 

in the process, the U.S. has become 
the ge richest and most productive 
nation. Now, Houser thinks, there is a 
new business trademark—the fecling of 
responsibility 
This takes various aspects 

Responsibility to employees: In 
Housers view, this is a paramount 
obligation. No longer is it enough to 
give a worker a day’s pay for a day's 
work and then forget him 
many other problems to meet. For in 
stance, most people nowadays work for 
somebody else As companies get big 
individual’s future is often d 


unong large compamies 


There arc 


ger, an 
termined more by an 
ministrative process than by the free 
plav of the labor market. So it’s possi 
ble for an able man to be buried. To 
void this, Houser suggests that com 
panies 

e Select the right kind of people 
in the first place, to fit easily into the 
company and its special needs 

e Expose them to as varied expe- 
rience as possible—and keep the best 
moving upward. 

¢ Give them the maximum possi- 
ble autonomy and_ authoritv—advice 
often preached but little practiced, 
Houser contends. 

e Let them know what the com 
pany is doing—and why. 

e Give them an interest in the 
business, its security, and _ theirs 
through salary policies and such devices 

pension and stock-sharing plans. 

Responsibility to stockholders: ‘The 
primary way to meet this, savs Houser, 
healthy company and 
But he admits that the 
problem of communicating with share 
wners has him stump¢ Stockholders 
if big corporat often lack the tradi 
tional owner's ( f responsibility 
he laments 


impersonal ad 


is to maintain 


, 
pa dividends 


Houser’s solution of the moment 

e Full disclosure f management 
thinking on reinvestment of earning 

e Full disclosure of company opera- 
tions in annual report 

e Regular explanations of long- 
term plans and expectations 

e Regular payment it least 
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For your needs in 


YDROGEN 


it’s wise to plan with 


The steady march of chemistry in industrial 
processes and manufacturing techniques has 
brought hydrogen into wide use. Some require 
large volumes. Other users need very little. But 
in all cases, a dependable supply is vital; hy 
drogen must always be there when you need it 

NCG has won many friends and steady cus 
tomers by recognizing the importance of de 
pendable supply in industrial gases. NCG 
tailors the delivery of hydrogen, for example, 
to each user’s specific needs. Some require 
ments are met best by the regular supply of 
hydrogen in single cylinders. Larger users are 
served with hydrogen in bulk from tube trailers 

If you require hydrogen, you will find it pays 
to plan with NCG. You may gain many im 
pressive advantages by locating your new plant 
near an existing supply of NCG hydrogen 
Consult NCG before you build. Write or 


wire today 


IN ELECTRIC POWER GENERATION 
Because of the high heat condu 
tivity of hydrogen, itis circulated as 
a cooling agent through large power 
generators such as those 
Commonwealth Edison Cor 
Chicago and Northern Iilino 
lume of hydrogen used 


ut its dependable supply 
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IN MAKING TRANSISTORS 
Germanium crystals, the heart of 
transistors, are jrown’ in quartz en 
closed furnaces at a temperature of 
about 1760°. A furnace atmosphere 
of purest hydrogen is maintained to 
prevent oxidation of the germaniun 
Minneapolis-Honeywell crystal manu 


facture is shown 


IN POWDER METALLURGY 
Tungsten and molybder 
metal powders, needed 
producing strong, du 
metals with many uses 
»btained by treating 
naterials with high 5 
NCG hydroger 

pecial furnaces 

re at Fanstee 


orporat 


INDUSTRIAL GASES 
METAL CUTTING & WELDING EQUIPMENT 
MEDICAL GASES 
HOSPITAL PIPING & GAS THERAPY APPARATUS 


NATIONAL CYLINDER GAS COMPANY 


EXECUTIVE OFFICES 
640 N. Michigan Avenue, Chicago 11, tilincis 


© 1957, National Cylinder Gas Company 




















Whether your fruit product is large as a grapefruit or small 
as acurrant...%s grown locally or in the tropics . . . 1s frozen, 
. sliced, crushed or diced . . . squeezed into a 


fresh or dried. . 
processed into a concentrate, 


juice or mashed into a sauce... 
or is still in its original whole... 


syrup or extract... 


Continental has the right package for you! 


Each Continental division is a leader in its field. Each has its own unexcelled 
facilities for manufacturing, research, development and sales. Now, each is 


backed up by a breadth of experience unmatched in the packaging industry. 


= bs 
continenrat © CAN COMPANY 








Chemicals for Industry 


can png ich ROHM & HAAS 
videly varied appl | 
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Notable WASHINGTON SQUARE, PHILADELPHIA 5, PA, 
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"the competitor with adequate 
cash available at all times 
is at a distinct advantage” 


MORE CASH...as long 
as you need it... 


WITH the present condition of the money market, 
three features of COMMERCIAL CREDIT’s Commercial 


Financing Plan become increasingly important 


1. Cash is available as long as needed. It is not subject 
to calls or renewals. 

2. You adjust the amount used automatically as the 
need varies. It is not necessary to get cash in advance 


to be sure of enough for peak requirements 


3. If increased sales create the need for increased cash, 


the money is available automatically. 


Experience has proven this method usually provides 
more cash than other sources. Getting started is simple, 
whether the need is for $25,000 or millions. There is no 
interference with management and usually cash is ready 
for use a few days after first contact. The one reasonable 


charge is tax deductible. 


For additional facts, contact the nearest COMMERCIAL 
CreDIT CORPORATION office below. Just say “Send 
me more information about the plan described in 
Business Week.” 


BALTIMORE 2; Commercial Credit Building, CHICAGO 6; 222 


W. Adams St., Los ANGELES 14; 722 S. Spring St., New York 17; 
100 E. 42nd St., SAN FRANCISCO 6: 112 Pine St. 


Consult 
COMMERCIAL 
CREDIT 


Capital and Surplus 
over $200,000,000 


COMMERCIAL CREDIT COMPANY'S subsidiaries, during 
the past year, advanced over one billion dollars to manu- 
facturers and wholesalers to supplement their cash working 
capital. The total volume of its finance subsidiaries 
amounted to over three and one-half billion dollars. 
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when should you pa 


$13.00°a pound 
for TITANIUM? 


The answer is when its cost/life ratio makes titanium less 
costly than other metals—as it often does. Look at it this 
way 


More Metal Per Pound— Titanium weighs only 56% as 
much as steel of the same strength. Where 50 pounds of steel 
is needed—28 pounds of titanium will do the job. 


it's Final Cost That Counts— Fabricating takes the lion’s 
share of production costs on most jobs. Considering material 
and fabricating costs together usually whittles down the 
titanium price differential to 2 or 3 to 1. And, most impor- 
tant... 


REM-CRUYU 





TITANIUM 


MIDLAND, PENNSYLVANIA 


Titanium Outlasts Most Metals — even those generally con- 
sidered ‘corrosion-resistant, by 10, 20, even 50 times or more. 
Added together, these facts often make titanium the most 
inexpensive material you can use. And only titanium can 
prov ide its exceptional combination of light-weight, high- 
strength, and resistance to corrosion. Ask a REM-CRU engi- 
neer to give you complete details about what titanium can 
do for you. 
*The actual cost of titanium mill products varies with the 
grade, size and quantity ordered. The $13.00 figure is re pre- 


sentative of today’s prices for items used in commercial ap- 
plications. 


World's Most Versatile Metal 


Sales Offices: 6033 East Bandini Boulevard, Los Angeles 22, California + 4501 W. Cortland Street, Chicago 39, Illinois * 405 Lexington Avenue, New York 17, WN. ¥. 





In Management 


Sterling Aluminum Says Ex-Officers 
Accepted Payments From Suppliers 


Reason for the complete changeover in top manage- 
ment in Sterling Aluminum, Inc., St. Charles, (Mo.) car 
piston producer (1956 sales: $21 million), is now out in 
the open. 

Last month the company president and treasurer, and 
two vice-presidents—holding 25% of the company’s stock 
between them—voluntarily stepped aside, reportedly be- 
cause they were all at retirement age and wanted a new 
management to take over 

Now, in a letter 


to stockholders, the company says, 
“Unfortunately, it has come to the attention of your en- 
tire board of directors that certain officers and employees 
ympany—some of whom were directors at the time 
tendered their resignations—have been in 
iccepting payments of money in the form 
mmission, from certain firms with which Sterling 

minum has been doing business.’ 
e of counsel for the company that the 
sayments was improper, the ofhcers 
involved offered to make resti- 

» the company 

idmitted 
me of the ertain officers and employees” re- 


\ll I can say at this time,” he said, “is that 


yt hurt in any wavy bv the matter in contro 


Duncan, the former president, freel) 


ingement 


“The prices Sterling 
market price, and was 


simply was a commission art 
' “ 

our suppliers 

Was a fall 


Id have made them ourselves, he de- 


ther ex-officers are still attached to the com- 
“technical capacity.” 


Two-Company Team Breaks Up, 
But Pinsetters Will Still Be Made 


int foray by Murray Corp. of America (Eljer 

plu ind Easy home laundry 
Brun \ ck Balke Collender Co 

production and sales of a bowling pinsetter was termi 

ited last week. For Murrav, which sold its interest to 

B-B-C, it was a diversification move that didn’t pan out. 

he two came together because B-B-C needed an auto 

meet competition. B-B-C had a pro 

capital to develop and produce it. 


equipment) and 
bowling products), in 


\lurrav, 
business joined in to form the jointly owned Brunswick- 
Murray Pinsetter Co. 

Murray's job was to develop the pinsetter and then 
subcontract production to Otis Elevator. B-B-C’s func- 
tion was to sell and install the new machines, and service 
them (via contract with Otis). 


secking diversification out of the auto parts 
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However, coordination was a problem, so was financing. 
I'he venture lost money and Murray finally decided to 
bow out. 

B-B-C, however, is staying with the business, plans 
to expand it, and claims to have a backlog of orders and 
hopes for black ink. 


Executives Told to Rid Themselves 


Of Ivory Tower Research Notion 


Executives who think and speak of their research peo- 
ple as long hairs and ivory tower dwellers, are actually 
locking themselves, in a tower, and tossing away the key. 
‘That's the opinion of Robert Ingersoll, head of big highly 
diversified Borg Warner Corp. (1956 sales: $598-million). 

Ingersoll suspects many executives tend to insulate 
themselves from those strange people and projects “over 
at the lab,” and thereby lose out. 

Research is costly business, savs Ingersoll, and badly 


handled it will bleed away precious cash, time, and talent. 


Management should lav out clearly what it wants long 
term. With this well established it mustn’t hesitate to 
ride herd on its re rcher 

What's more he savs 


stanth 


it pays to keep researchers con- 


rubbing shoulders with the production, sales, en- 


SiNeCcrilyg, and management people. 


Management Briefs 


An old company with a new name: At last weck’s 
annual meeting Felt & Tarrant Mfg. Co., 70-year-old 
maker of comptometer calculators, assumed the name of 
its product, Comptometer Corp. and announced diver 
Management 


sified product plan y 
abortive prox battle but still faces two big 


ilso squashed in 
problems: 
a week-old strike for a 20¢ per hour wage increase, and 


two years of red ink operations. 


Pressed Metal of America, Inc., the auto parts pro- 
if going out of business for 
Mar.2°57,p167), took a hard 


iutomotive 


ducer teetering on the edgy 
the past few months (BW 
blow last week Uhre ustomers had given 
them 
ompany could not guarantee it would go 
reason: failure to 
contract 


the company tentative contracts but withdrew 
when the 
into production on schedule Ihe 
agree with the union on a new, low pay 


Katv, the Missouri-Kansas-Texas RR, which moved its 
headquarters operation from St. Louis to Dennison, 
last March, is 
manent headquarters there—as soon as it can raise the 
mone’ BW —Apr.27'57,p1 36 


lex., almost overnight, setting up per 


One merger went through and one fell through last 
weck I'xpansive General ‘Telephone Corp. acquired 
Peninsular ‘Telephone Co. of ‘Tampa, Fila., via an ex- 
change of stock. A proposed stock exchange merger 
between two office machine producers, Underwood Corp. 
and National Cash Register Co. fizzled, over the final 
price. 
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PRODUCTION 


Tars Put Out to Sea 
In All-Plastic Boats 








Craft made of glass fiber carry a higher price tag than their coun- 
terparts made of conventional materials; but the cost—and labor 
—of keeping them seaworthy is much less. 


HE rHOUGHT of the wecks of scrap the top builders—this year reports that 
= sanding, caulking, and painting — its order books for glass boats have been 
involved in getting a wooden or steel closed since Mar. 15 
WOODEN mold. already coated with a ‘ft ready for the summer has kept ° Selling Points—Spurring this demand 
many a would-be sailor on drv land is the growing ven of Americans to get 


But a season of sailing without all this out onto the water—in any kind of a 
back-breaking work and purse-straining — boat The big selling point for glass 
is a prospect most yachtsmen find hard _ fiber boats is their ease of maintenance 
to resist e Thev do not rust, rot, nor dry 


‘ 


Last vear, between 30,000 and 40,000 out. 


parting agent,” is sprayed with a color. 


} } 
] 


succumbed to the tempting ads for the e The colors are molded in a 
casy-does-it molded glass fiber boat (pic factory, cutting to a minimum 
tures). This vear, the industry is talking mount of painting needed each s 

in terms of 50,001 e There are no seams to 

¢ Optimism—These are heady figures no metal fastenings to replace 

for the glass fiber reinforced plastics e They are easier and cheaper t 
boat people, for the industry is still repair 

young BW —Jun.30°51,p54 Until e Strides—Productionwise, the industrn 
1949, few companies had had much has made tremendous strides in boost 
experience with these “glass” boats ing output to fill the demand. So far, 
Even by 1954, production was barely it has concentrated on turning out th 
off the ground. Only 12,000 were built more popular and faster-selling boats 





that vear, scarcely 5% of all boats built the outboard-powered fishing skiffs and 
Last vear’s sales upped the take to 15% the small runabouts ranging in size from 
What makes the glass fiber industry 12 ft. to 16 ft 
i so optimistic is the fact that demand is However, glass fiber mnstruction 
LAYERS of glass cloth are laid in, satue running way ahead of production. For isn’t limited to the lower-price craft 
rated with resin, then smoothed out. example, Lone Star Boat Co.—one of In the last year or so, two boats in par- 


HULL is removed from mold, put on an 


assembly line for finishing touches. 


STIFFENERS are cemented to bot- 
tom to give the hull more body. 
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End of production line puts many hued runabouts, hardtops, and express cruisers but onc 
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FOAMGLAS: 


the cellular, stay-dry insulation 


isture- proof structure of FOAMGLAS f 


rewalls of Lorillard’s Greer 


h space for condensation ac 


boro plant 


umulati 


yroved important 


it permitted use 


n between insul ts-Engineers 


sulating value from moisture drainage 


Lockwood 


y wee, 


ee Gey & 


Wax re 
“LL RPO om 


i. 
5 oe wee Sages * 
Se eS a oe 


n and exterior brick. Only FOAMGLAS can guarantee no loss of 


Archi- 
York. 


across its surface 


Greene Engineers, Inc New 


Loriliard controls cigarette-making “‘weather’’ 
because FOAMGLAS root insulation stays dry! 


The quality of Old Gold and Kent ciga- 
rette tobaccos depends, in part, on rigid 
control of the* Loril- 
lard Company's manufacturing plants. 
Stabl 


weather” inside P 


temperatures of over 75°F. must 
the 
Inorganic, moisture-proof 
FOAMGLAS insulation plays an im- 
portant part in that 

Constant 


rmeuble 


be maintained with humidities in 


Ot) rane 
“weather” control. 
ruin 
completely 
Expen- 
lost temperature control and mots- 


humidity 
insulations 


high can 


troy their insulating value 
ture condensation problems will result. 
Knowing this, Lorillard engineers spec- 


ihied FOAMGI AS to 
plant 


insulate three 


Louisville roots five years ago. 
Ih insulation provided constant, 
trouble-tree these 
When Lorillard’s architects, 
Lockwood Greene Engineers, Inc., 
specified FOAMGLAS to insulate roof 


" 
and walls of a new 13-acre plant, com- 
pleted last year at Greensboro, tT et 


performance on 


buildings 


® 


Aliso manutacturers 


were assured the 


same dependable insulating value. 


Lorillard knew they 
in- 
dustry and their architects have found 
make FOAMGLAS top 
choice for dependable insulating per- 
for 


Like Lorillard, leaders in every 
it pays to 


formance industrial plants, 
public and commercial buildings, low 
temperature spaces Or piping and equip- 
ment. Solve your insulating problems 
with inorganic FOAMGLAS.. 
ture-proof, rigid, dimen- 
sionally stable, incombustible. Send for 


a free sample and directions for 


. Mois- 
strong and 
SIX 
simple tests to prove its benefits in your 
own office. Ask, too, for new building 
literature. Address... 


Pittsburgh Corning 


Corporation 


Dept. F-57, One Gateway Center 
Pittsburgh 22, Pennsylvania 


In Canada: 57 Bloor St. W., Toronto, Ontario 


of PC Glass Biocks 


FOAMGLAS is easily cut 
tools, it 


Because with ordi 


nary was quickly and economically 
Lorillard roofs. Its 
pressive strength of 7 t 
porary catwalks 
roof traffic during or 

FOAMGLAS was 
dling areas 


installed on unique com 
ft. made ten 
to protect it 


after 


ns/sq 
unnecessary 
from installation 


used over tobacco han- 


over office spaces 





ticular have caught the public’s fancy 
ind helped to spotlight the possibilities 
of glass fiber in larger and more special- 
ized craft. These similar in 
nothing but the material—are 

The Bikini, a high-speed hydroplane 
designed by Ted Jones, who also de- 
signed some of the world’s record-break- 
he Bikini is a semi 
custom job produced by Bellingham 
Shipyards Co., Bellingham, Wash. A 
single-engine version costs $9,750; twin 
screws raise the price to $12,500. 

Ihe new Bounty II, a 41-ft. auxiliary 
sailboat that comes complete even to a 
glass fiber mast. It will be turned out 
at the rate of one a week by Coleman 
Boat & Plastics Co., of Sausalito, Calif., 
retailing for $19,000 to $20,000 
¢ Bread and Butter—Glamorous as 
these boats are, the bread-and-butter 
part of the business will always be sup- 


two boats 


basic 


ing speedboats 


plied by the smaller boats that are com- 
ing off production lines in droves 

In the last couple of after 
other of the glass boat manufacturers 
broken loose their production 
lines, with Molded Fiber Glass Boat 
Co. of Union City, Pa., giving one of 
the top performances. This company 
turned out than 3,000 boats in 
1956—its first full vear of production 

[his isn’t too far behind Glasspar Co. 

Santa Ana, which claims to be the 
biggest maker of “reinforced plastic 
boats of the outboard type Glasspat 
nearly +,000 boats last vear, with 


just over $2-mil 


years, Onc 


] 


Have 


OTC 


made 

, ; 

l Sa it OLUTIIC ot 
lion 

Other 


g thei 


manufacturers that are push 
production into the 2,000-plus 
Crosby Aecromarine Co.; 
Bellingham Shipvards, Goodyear Air- 
raft Corp., Whitehouse Reinforced 

Winner Mfg. Co ind Wiz 
Inc | ompetitive rea 
if these guard 
production rates jealously. 
¢ Techniques—Within the industry, 
production techniques vary almost as 
widel 


include 


OM panies 


| 
their actual 


is_ the types of boat wanted or 
the size of outboard motor preferred 
Son Lone Star 
highly mecha 
nized production line. Others such as 
Bellingham Shipyards use production 
line techniques mostly in finishing. 
Most of the boat builders use a single 
mold in which the glass fiber is laid up 
bv hand ver, Molded Fiber Glass 
Boats and Goodyear use matched metal 
molds and stamp out boat hulls under 
ind 230K. Mascot 
uses another of the 
mold which 
; drawn through the 


COTM Panes such 1S 


their boats on a 


Howe 


700-tons 
Plastics 


matched 


pressure 
variation 
system, in resin 
pre-laid-up glass 
under 
¢ Blend—Bellingham Shipyards’ opera- 
tions represent a neat blend of old-time 


vacuulM 


shipbuilding experience and newer: glass 


he 
the 


fiber fabricating techniques. com 


pany’s approach, moreover, is one 
‘ 
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owe Ice Machine Company of 
HH Chicago, Illinois, uses built-in 
Viking Pumps to assure positive lubri- 
cation of compressor bearings, pis- 
tons and cylinder walls. Their system 
incorporates a Viking 31/2 gpm rotor, 
head and idler into an integral cas- 
ing. They are rugged pumps, serv- 
ing dependably 10 to 20 years. 


Used by Howe since 1921, Vikings 
that 
other manufacturers have since used 


have proved so _ satisfactory 
similar pumping systems. If you are 
using or planning equipment that 
could use built-in pumping, investi- 
gate Vikings. To see your 
Viking distributor, or write for bulle- 
tin series 57S 


start, 


VIKING PUMP COMPANY 


Cedar Falls, lowa, U.S.A. 


In Canada, it’s “"ROTO-KING” pumps 


THE ORIGINAL “‘GEAR~WITHIN-A-~GEAR'' ROTARY PUMP 


Bhs 
V 
t “. 


1+ take biggest sheet sizes 
2= automatic feed is standard 
3 fold up to 12,000 sheets of 
814"x11” per hour 
4 score, separately or simul- 
taneously with folding 


5* perforate, separately or in 
combination with folding 


6* slit, separately or simul- 
taneously with folding 


7 + provide micrometer knob for 
very fine fold settings 


_ 8*move on built-in wheels - 


DAW ED CN 


DAVIDSON CORPORATION 
A Subsidi . 
29 RYERSON STREET, BROOKLYN 5, NEW YORK 





y of M holer Linotype Company 


Distributors in oll principal cities ond Caneda 
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little folding machine 
Davidson Embee Models 230 and 360 give 


you more for your folding money—in 8 
exclusive ways! See a demonstration. 


Model 230 folds 
up to 9%” x 18” sheet 


Model 360 folds 
up to 13%” x 27” sheet 


Name 





Firm 
Street 
_State___. 
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... SQUEEZE-TO-USE PACKAGING 


Shasta EZ Squeese Syrup 
Shasta Waser Co. San Francisco 


Squeeze-party hostess 


Society editors may miss this birthday spree, but food packers 
everywhere are taking a long look at the revolutionary package 
... BRACON polyethylene tubes. 

The Shasta dessert toppings, in several flavors, are among 
the nation’s first food preparations to be marketed in these 
unique containers. Convenient, easy to use, the BRACON 
tubes dispense just the right amount of contents with a gentle 
squeeze ... remain neat and fresh by drawing back any excess 
within the tube when pressure is released. 

Refreshing BRACON containers captivate shoppers at the 
point of sale ... charm them at the point of use. 

How about your product? .. . Could it stand an economical 
packaging pick-up? Your Bradley representative will be glad 
to bring you up to date on the many uses for these functional 
squeeze-to-use tubes, bottles and cans. 


BRADLEY CONTAINER CORPORATION 


Maynard, Mass. — New York, Chicago, Los Angeles, Toronto 


SZ 
_ (& 
wl 


N 


112 Production 





that will probably be used by present- 
day builders of wooden cruisers as they 
switch to glass fiber 

Bellingham markets its boats under 
the Bell Boy label—which ranges from 
in 8-ft. dinghy ($225) through the 
16-ft. runabouts, hardtops, and express 
models ($895-S1,495), to a 21-ft. express 
with either inboard or outboard power 
up to SO.SY)) 

Before it turned to build glass fiber 
boats, Bellingham followed the up and 
down pattern of most shipyards. During 
World War II and the Korean War, it 
built minesweepers, landing and other 
wartime craft. In peacetime, it built 
1 few commercial fishing boats and 
pleasure cruisers, and gradually laid off 
men. Today, about 200 dealers around 
the country are selling the Bell Boy 
line. It still builds wooden boats, too. 
¢ Step by Step—Bellingham uses the 
hand lay-up method to build its boats. 
lhe company starts with a female mold 
for a hull. The original hull is made 
of wood, and the important thing is 
that it be as smooth as glass, because 
the finished product will have the same 
smoothness as the inside of the mold. 

First step is to spray a “parting 
ient’” on the mold, to facilitate re- 
moval of the hull from the mold in the 
latter stages of construction 

I'he mold then gets a color spray— 
1 special plastic substance called Gel- 
kote. This coat works into the outer 
laver of resin in the finished hull. 

This mold, containing the start of a 
new hull, goes back to the plant for 
the buildup of the actual hull. Work- 
men slap on a layer of polyester resin, 
lay in a pre-cut section of glass fiber 
cloth, then slap on more resin. . Work- 
ing quickly, thev smooth out the cloth 
to eliminate wrinkles and air pockets. 

After the first laver of cloth has been 
laid up, the hull is left to dry. (Half a 
hull is done at a time. The mold tips 
on its axis to make it easy to lay up the 
side being worked on.) Later, the mold 
is tipped on its other side. Where the 
two sections come together, the cloth 
is overlapped to provide stiffening and 
idditionai strength 

When the first laver is dry, a laver of 
glass fiber is laid in, just as the cloth was. 
Che mat, of a feltlike consistency, gives 
bodv to the hull. The mat is soused in 
resin, smoothed out, and left to drv and 
harden 

Finally, another laver of glass cloth is 
laid in and the hull is ready to be sprung 
from the mold—after it has cooled down 
from the heat created by the hardening 
reaction. 

The complete hull is then sand- 
papered where needed, and the over- 
laps of glass fiber cloth and _ resin 
trimmed off. It is then ready to move 
down the final assembly line—hulls of 
the same size are going down the same 
linc Here one-piece deck and cabin 
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MAKING 
MONEY 


OF A 


WASTE WR 
PROBLEM 


ION EXCHANGERS 


Chrome platers and anodizers are actually making money out of 
what once was a tough waste disposal problem. Rinse water from 
chrome-plated and anodized products contains chromic acid, 
a costly, toxic material. Nalcite Cation and Anion Exchangers 
recover virtually 100% of the chrome, and purify the rinse 
water for re-use! Nalcite Cation Exchangers are used to purify 
the acid plating bath itself. Chrome and water recovered, 
waste treatment costs saved, and simplification of plating 
bath maintenance add up to real money making opportunities! 


These are the jobs Nalcite Ion Exchangers do for the plating 
industry alone. Other waste disposal, water conditioning 
and chemical processing applications are saving time and 
money throughout industry. Write for data on what Nalcite 
Ion Exchangers may be able to do for you. 


NATIONAL ALUMINATE CORPORATION 


6208 West 66th Place Chicago 38, Illinois 
CANADA: Alchem Limited, em Ontario 
NORTHWESTERN UNITED STATES, HAWAII and ALASKA: 
. The —_ Company, Inc., Minneapolis 3, Minnesota 
ALY: Nalco italiana, S$ p.A. amnet . 
WEST GERMANY: Deutsche Nalco-Chemie GmbH Serving World Industry 
SPAIN: Nalco Espanola, S.A through Practical Applied Science 


k to NALCO for these products and services... 


® 


PRODUCTS 


eee eee eee eee eeeeeeee 


eeeeeeeeeeee 


WATER TREATMENT © PAPER MILL PROCESS CHEMICALS « REFINERY CORROSION CONTROL « ION EXCHANGE + WEED 
AND BRUSH CONTROL « SLIME AND ALGAE CONTROL * PROCESS ANTIFOAMS AND COAGULANTS * PETROLEUM 
CATALYSTS * COMBUSTION CATALYSTS © FUEL Oil STABILIZATION « CHEMICAL INTERMEDIATES * CONSULTING SERVICES 





IN THE LAND OF BIG OPPORTUNITY 


Nature blessed the B&O area with rivers and lakes 
and an ocean! 
B&O has the warer ...and the data you need 
Let a B&O man help you plan! 


PHONE OR WRITE: 
G. E. FERENCE 


Industrial Development Agt. 
NEW YORK 4—Digby 4-1600 
£ A. C. TODD, Industrial Agent T. G. GORDON, Industrial Agent 
3 i CINCINNAT! 2—DUnbar 1-2900 BALTIMORE 1—LExington 9-0400 
FIELDING H. LEWIS, Industrial Agent W. E. OLIVER, Industrial Agent 
{ PITTSBURGH 22—COurt 1-6220 CHICAGO 7—WAbash 2-2211 


. as 


B.O BALTIMORE & OHIO RAILROAD 


CONSTANTLY DOING THINGS—BETTER! 
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tops, deck hardware, fittings, lights, and 
other equipment are sct in. 

In the beginning, one of Belling 

ham’s big problems centered around 
resins—how much hardening timc to 
build into the resins, for example. 
e Advantages—One big advantage to 
using glass fiber is that it lends itself to 
large-volume operations. Unlike wood, 
steel, or aluminum, most of the cost is 
in the basic material, and in the mold 
The actual cost of fabricating glass fiber 
boats is low. One reason is that the 
operation requires few workers, and few 
skilled men. For example, two Belling 
ham workers can turn out a completc 
hull every four hours 

Despite this, most glass fiber boats 
are not cheaper than those made of 
conventional materials—in the smallet 
sizes they cost about 10% more. How 
ever, this cost differential may soon 
disappear. L. J. Neiger, president of 
Glasspar, says his company can. now 
make boats to compete pricewise with 
those of other materials. This is coming 
about because of the demand for large: 
boats and larger motors. Building thesc 
strongly reinforced boats takes com 
paratively more labor, Neiger says, and 
labor cost is where glass fiber construc- 
tion catches up. 

About the biggest motor cruisers 
actually built and operating—not count 
ing naval craft—are the 27-ft. Crvysta 
liner Cruiser class, built by Crvystaliner 
Corp., Newport Beach, Calif., and 
Anchorage’s 29-ft. twin-screw cruiser 
class. It is turned out at Warren, R. I. 

Glass fiber has another advantage in 
that it can be readily molded into th« 
complex curves most sailboats demand 
For this reason, glass sailboats tend to 
undersell their wooden counterparts 
the Bounty II costs about half that of 
a comparable wooden sailboat. 
¢ More Roadblocks—Despite this ros 
outlook, the industry hasn’t hurdled 
all the roadblocks in its drive to capture 
more of the boat-building industry. 

FE. L. Goodwin, president of Cape 
Cod Shipbuilding Co., Wareham, 
Mass.—an old vard that is now leaning 
heavily on glass fiber for sailboats, out 
board cruisers—savs that the tremendous 
demand for any kind of boat actualh 
works against glass fiber. He points 
out that most of the established com 
panies in the cruiser field (20 ft. to 
50 ft.) also are working to capacity and 
selling evervthing. Under these condi 
tions, there is no reason for a yard to 
shift to glass fiber, unless the competi 
tion gets tough. Changeover would 
mean learning a new business, training 
new personnel, revamping the plant. 

On the other hand, Ray Greene of 
Ray Greene & Co., Toledo, Ohio—an 
other top producer of glass sailboats 
says that his company finds that once a 
man has owned a glass fiber boat, he’s 
through with everything else. END 
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BullDog helps Caterpillar build better equipment 


Production efficiency calls for efficient use of power! That's why 
Caterpillar Tractor Co. uses more and more BullDog electrical 
distribution systems for the plants that turn out the world's most 
famous earthmovers. 


For instance, 20,000 feet of BullDog Plug-in Duct™ are installed at 
Caterpillar's main plant in Peoria. And other major Caterpillar plants 
also employ BullDog bus duct, Trol-E-Duct® (shown above) and I-T-E 
switchgear to power the production lines that build 'em faster and better. 


Caterpillar shows the way! To get a convenient, economical and 
flexible power network, from safety switches to unit substations, IF IT'S NEW... 1F IT'S DIFFERENT... (F IT’S BETTER... IT'S 
call in your BullDog field engineer. Use the talents and products of 


the country’s most outstanding electrical company—lI-T-E Circuit 3 U i | D O G 
Breaker Co. and its divisions and subsidiaries—R&IE, Chase- 
Shawmut, Kelman, Victor Insulator and BullDog. BEPCO ELECTRIC PRODUCTS COMPANY 


BullDog Electric Products Co., Detroit 32, Mich. * A Division of I-T-E Circuit Breaker A DIVISION OF I-T-E CIRCUIT BREAKER COMPANY 
Company «+ Export Division: 13 East 40th St., New York 16, N.Y. In Canada: BullDog 
Electric Products Company (Canada), Ltd., 80 Clayson Rd., Toronto 15, Ontario. 








Look what paper 
is doing now: 


* Saves your shirt 
* “Pull” in the film business 
* For fine-line drawing 


* No tickee, no washee . . . but the 
“tickee” isn’t any use if the laundry 
loses your shirt. Riegel helps keep 


track of your laundry with a special 
tough little paper tag that stands 
steaming hot water and detergents 
without going all to pieces. 


* There was a time when a piece 
of photographic film had to be 
spliced onto the end of rolls being 
developed, just to give a “leader” 


for pulling the film through process- 
ing machines. Naturally this was 
expensive. Now a tough Riegel pa- 
per does the leader job successfully, 
in spite of chemical immersion, high 
dryer heat, and mechanical wear of 
handling and threading. 


* Detail drafting paper has to be 
pretty nearly all things to all drafts- 
men; dimensional stability, strength, 
erasures without linting, ink over 
erased areas without blurring, and 
colors easy on the eyes. Riegel De- 
tail Drawing Paper has all these 
qualities and more. It’s another of 
600 papers tailored by Riegel for 
the needs of industry. Can we help 
you with your paper problems? 
Riegel Paper Corporation, P. O. 
Box 250, New York 16, N. Y. 
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/ Now...what can \ 
\we do for you?’ 
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TECHNICAL PAPERS FOR INDUSTRY 
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REMOTE RECORDERS in Niagara Mohawk Power Corp.’s downtown Buffalo head- 


quarters monitor controls at power station. Controls system is made by Brown Instruments. 


One Sale in 10 Years 


It can make a manufacturer happy if it means breaking 
into a new and fast-growing field. That's how Brown Instru- 
ments feels about its automatic power controls system. 


Is a decade of hard work and no profit 
too high a price to pay for invading a 
promising new market? Minneapolis 
Honeywell Regulator Co. is on the 
point of finding out. Its Brown Instru 
ments Div. is completing installation 
of electric generator and distribution 
controls for the first buver of its new 
control system 

Brown's engineers are putting the 
finishing touches on a new type of loac 
md frequency control system that will 
regulate the generators in Niagara Mo 
hawk Power Corp.’s largest plant, the 
756.000-kw. Huntlev Station, a steam 
power plant in Buffalo. The system is 


] 


ilready operating six generators, and ré 
sults are said to be good. Controls for 
idditional generators and another powcr 
house are now nearly installed. 
¢ Selling a System—Brown Instruments 
is well established as a maker of auto 
matic controls for the petroleum, chemi 
cal, and steel industries. It has long 
sold recorders, meters, and gauges for 
electric power control systems assembled 
by other companies. 

len years ago, Henry F. Dever, Min 
neapolis-Honeywell vice-president in 
charge of Brown Instruments, and his 
staff studied this branch of the business 
Figures on sales of control equipment 
to utilities showed that Brown was 
getting a smaller share of the busines 


than it ought to be able to count on. 

“It was obvious,” says Dever, “that 
we couldn't improve our position much 
by simply selling components. We had 
to do the same thing some of our com- 
petitors were doing—design and sell 
complete control systems.” 
¢ Long Development—Ihis took time 
For seven years, enginecring develop 
ment costs piled up without any orders 
for business. Then Niagara Mohawk 
ordered the svstem for Huntley Station 
The power company’s satisfaction with 
the completed portion of the system 
wugur that the next customer will com¢ 
more casily than the first 

“We're more 
the market for this equipment will b¢ 
1 tremendous one,” says Dever. “And 
we're convinced we can make significant 
technological contributions and win a 
good share of the market. We don’t 
spend more than a quarter of a million 
dollars without expecting it to pay off.” 
e New Features—Brown Instruments 
Div. has incorporated some innovation 
in its svstem, such as all-electronic tele 
metering and controlling and use of 
solid-state transistors, 
rectifiers, and magnetic amplifiers) at 
every possible point. 

The system also claims cost advan 
tages: its use of standard components as 
building-blocks, the fast and foolproof 


ertain than ever that 


components 
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AUTOMATION MEANS 
NO MARGIN 
FOR ERROR 


MONROE Automation brings speed 
and accuracy to... 


3 


ny 
5 yen nnes oa of 


“KQRERICA, 


oe 


EORD WOTOR TOWMPANY 
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Top American companies like these are ever 
I 


on the alert to benefit from improved methods and equipment. Pom 
Today in their offices Monroe Automation 

is setting new speed standards for figurework. The amazing new 
Monro-Matic® Duplex Calculator answers several problems simultaneously. 


It actually adds as it multiplies, adds as it divides, 
and by storing individual answers, automatically eliminates cy 


fi 
heed aly — 


the time-consuming addition or subtraction of results when the 
final answer is needed. 


Figurework time MON R re: E 
has been measurably See the MAN from 
reduced for hundreds 


‘ ens , é for CALCULATING 
of companies, large and small. This can apply to your business. 


. . : aa a iX) ADDING 
Write or telephone Monroe Calculating Machine Company, Inc. 


ACCOUNTING 
General offices: Orange, New Jersey. Offices throughout the world. DATA PROCESSING MACHINES 










CREATE theSAME 
IMPACT 


with every 


IMPRESSION 














W/TH AN 
RCA 16mm PROJECTOR 


Take your product, public relations or 
training story wherever you want it 

and put your best foot forward 
every time with films and an RCA 
16mm Projector. RCA’s faithful sound 
reproduction gets your message 
across perfectly. Steady motion and 
bright pictures never vary and never 
fail to make your story memorable. 
What's more, you get RCA depend- 
ability, fast threading, design simplic- 
ity and quiet operation. Make that 
impact heavy, make it steady on an 
RCA 400. Call your RCA Audio-Visual 
Dealer for a demonstration see 
‘Motion Picture Equipment” 
Classified Directory. Ask for free book- 
let ‘Films Projectors ... |ldeas"’ or 
write to Dept. SC-26 at the address 
below. 


























in your 
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RADIO CORPORATION 
of AMERICA 


AUDIO-VISUAL PRODUCTS+*CAMDEN,N.J. 
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HENRY F. DEVER, head of Brown In- 


struments, sees big growth in controls field. 


maintenance that comes from use of 
plug-in modules, and a_telemetcering 
sctup that operates over teletvpewriter 
lines at S$] per mile per month instead 


of telephone lines at $3.60 


Other utilities will be watching the 
operation of this system, which is said 
to undercut competing prices. If 
performs as advertised, Brown Instru 


ments can win several million dollar 


worth of annual sales a few vears from 


now 

¢ Exclusive Market—In most industrial 
ficlds, a record of a single sale in 10 
vears In a new venture would be reac 


is a Warning to crawl back under cove! 
of the original business. But the power 
ecncration field is different. It is nar 
row, and tough to crack 

Automati controls for load 
ing the generators in power 
omplex but must be foolproof. Utili 


system 
stations 


tics are notablv conservative about buy 
ing any cquipment from newcomers 
Once a new item has been thoroughh 
tested and shown to have advantages 
however, electric power companics arc 


] 


is anvone to welcome the sales 


I, 
iS TCA 





Wid 

When Dever talks of competitors in 
the ntrol svstem field, he is speaking 
hieflv of Leeds & Northrup Co., one o 
Brown Philadelphia neighbors Ac 
industrv source, Leeds 
& Northrup has installed mor 
300 of the 330 svstem load and fre 


cording to one 
than 
quen ontrols in operation. The rest 
of the business is credited to General 
Electric Co. and Westinghouse Flectri 
Corp 


¢ Growing Volume—These automat 


stems are relatively costlv—from $100, 
000 to $250,000 apiece, according to 
Leeds & Northrup. Their job is t 


detect the first tiny change in custom 
rs demand for clectricity and, fast 
than a man could 


ind more accurateh 








MAKES MERCHANDISE MOVE! 


Nature makes Arizona the 
center for sales, service and 
distribution to the Southwest. 


Far-sighted legislation helps, 
too. Under Arizona’s “‘open 
port’”’ law, merchandise stored 
for ultimate delivery in other 
states is tax-free. Delivery is 
easy. The market is immense. 
Thirteen million people live 
within a day’s drive. 


Want to know more about 
fast-growing Arizona? Write 
for Arizona Industrial Facts. 

Ask for specific information 

regarding your industry. 


AO 


PHOENIX ARIZONA 





| : 
This is a BUSINESS CARD ? | 
ims 1s a ARD - | 
Certainly! What's more, your business 
card information on a fine Barton Sabre 
Pencil is headed straight for your cus 
tomer’s or prospect's pocket. You're there 
between calls . .. even during com- 
petitors’ calls. 
For practical business cards that stay 
alive ... and active .. . write today for 
detailed specification sheet on the Sabre. 


“you're there” with 


SHAW- BARTON 


Calendar and 





SALES OFFICES IN PRINCIPAL CITIES ce 
GENERAL OFFICES, COSHOCTON, OHIO 
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Canada 
welcomes 
your partnership 


The world’s fastest growing 
country welcomes your partici- 
pation. Five hundred branches 
of The Bank of Nova Scotia from 
the Atlantic to the Pacific are 
at your service. 

Through these branches you 
have at your disposal the sea- 
soned experience of men who 
have served in every phase of 
Canadian business. 

Let us be your partner in help- 
ing Canada—and you—grow. 

Write for our Monthly Review, 
a regular report on various phases 
of Canadian business. 


The BANK of NOVA SCOTIA 


New York Agency: 37 Wall St. Chicago 
Representative: Boord of Trade Bidg. 
General Offices: 44 King St. West, Toronto, 
Conedo. London Offices: Walbrook House, 
E.C.4; 11 Waterloo Place, S.W.1 and corres- 
pondents all over the world. 





HOW LONG 
IS AN_ILLNESS? 


TE 
ee: 
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It’s simple enough to compute an 
average period of disability due to 


sickness and accident . . . or an aver- 
age cost for hospital, surgical and 
medical care. So—as most group in- 
surance plans do—it’s easy to provide 
average benefits for average expenses 
for average employes who suffer aver- 
age disabilities. 

Other employes—those who become 
sick or injured unexpectedly and incur 
above-average expenses—need a dif- 
ferent kind of protection. 

They need Zurich-American’s 
MAJOR MEDICAL EXPENSE 
Group Insurance . . . multi-thousand 
dollar protection for all employes, 
average and otherwise. 

Get Zurich-American’s MAJOR 
MEDICAL story...through your own 
insurance agent or broker. 


We Join In Saluting The Nation's Hospitals 
National Hospital Week, May 12 — 18 


ZURICH INSURANCE COMPANY 
ZURICH LIFE INSURANCE COMPANY 
AMERICAN GUARANTEE & LIABILITY INSURANCE CO. 
135 S. La Salle St., Chicago 3, Illinois 
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“ .. every power company 
has its own idea of what 
system load controls should 
ere 


STCRY starts on p. 116 


do it, to adjust the generator output to 
anticipate the new load. The system 
distributes the load among the genera 
tors for the greatest operating economy 

Such controls are more important 
than ever these days when utilities tend 
to interconnect their Their 
purpose—to share the benefits of pool- 
ing their most efhcient power units 
would be thwarted if the switching of 
load from one distnbution grid to an 
other is slow or imprecise. 

According to Leeds & Northrup, only 
about $700,000 worth of control svs 
tems were sold in 1947, compared with 
$3.2-million worth last vear. Since auto 
matic load 


systems. 


controls were developed 
more than 20 vears ago, another source 
savs $40-million or $50-million worth 
have been installed. Many in the trade 
predict that nearly all new power sta 
tions from now on will be automatically 
controlled, and that many older in 
stallations will have to add automat 
controls to stay competitive 

¢ Custom Tailoring—Selling the whol 
system instead of the separate compo 
nents has its rewards, but it calls for 
costly custom enginecring, too. Gen 
crating control 
utility to utility. 
that run only one or two generators in 
small stations. Others, such as Niagara 
Mohawk, want centralized setups that 
program the total output of whole fam 
ilics of generators in more than onc 
powcrhous¢ The 
tro] will operate six generators in one 
station and two in another, for ex imple 

“Every power company has its own 
idea of what its load controls should 
That’s one 
reason why it took Brown Instruments 
so long to break into the business 

At the start, Brown had onlv on 
clear pattern of specifications—those for 
government power plants. It built a 
prototvpe load control 
small hvdroclectric 
the Army Engineers 

Phat gave us valuable experience,’ 
Dever recalls It also taught us how 
we had to simplify our equipment to 
make it useful to the utilities.” 

Ihe Niagara Mohawk | installation 
has called for on-the-spot custom engi 
necring on a scale Brown Instruments 
doesn’t expect to have to match after 
this. With a tried and proven system 
using standard components as building 
blocks, the company hopes to have a 
product that many utilities can buy 
without much need for tailoring. No 


roblems varv from 
} 


Some require controls 


Brown svstem con 


do,” a utility man savs 


svstem for a 


plant operated b 


Kill the 
blueprints. 


WE DON'T NEED THE 
ADDITION NOW!” 


Plant expansion may be a sign 
of progress — but it is expen- 
sive, too. Before your plant 
suffers “growing pains,” in- 
vestigate Wheelabrator® airless 
blast cleaning equipment. It 
not only pays for itself fast in 
reduced metal cleaning costs, 
but produces volume cleaning 
in a relatively small space. 
With it you can make your 
production “grow” without 
adding extra space for cleaning 


operations. 


For complete details on time-saving, 
money-saving, space-saving Wheela- 
brator equipment, send today for Cat- 
alog No. 74C. Wheelabrator Cor pora- 


tion, 461 S. Byrkit St., Mishawaka, Ind. 











WHEELABRATOR® 
Ainley BLAST EQUIPMENT 
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Why boiler manufacturer's 
rush orders 90 NKP Piggyback 


When winter hits Chicago, dealers 
there want home-heating boilers— 
and they want them fast! That's 
why a Buffalo boiler manufacturer 
uses NKP Piggyback for rush and 


ience, right at his back door. 

More Piggyback advantages: 
shipper and consignee always know 
exact location of shipment; rail 
safety; competitive rates. Phone 
regular orders. your local NKP representative 


An NKP truck driver picks up 
the boilers at the factory whenever 
the shipper chooses. If an order is 
loaded in the morning, Nickel 
Plate can put that shipment in 
Chicago early the next morning — 
in all kinds of weather. Delivery 
is made at the dealer's conven- 


today for full information. 











General Offices: 
Nickel Plate Road 
Terminal Tower 
Cleveland 1, Ohio 
Phone: MAin 1-9000 


damaged production 
disrupted delivery 


labor... 
equipment... 
schedules. 





The man in your plant in charge 
of lifting operations has a heavy 
responsibility. It is good manage- 
ment to provide him with the best 


for Better 
Values 


Your Most Important Production Operation 


..may be lifting your finished 
product, or a major assembly. A 
dropped load can result in serious 
losses from wasted materials and 


possible tools for his job. 

The slings he uses are vitally 
important. The safest slings made 
are acco Registered Wire Rope 
Slings. Each is precision made 
and pre-tested at twice its work- 
ing load before leaving the 
factory. 

To protect your production line, 
call your nearby acco Registered 
Wire Rope Sling distributor. 


Write for Booklet: American Chain & Cable Company, Inc., Wilkes-Barre, Pa. 


In Canada: Dominion Chain Company, Ltd., Niagara Falls, Ontario 


agco 


ACCcCO Registered’ Wire Rope Slings 
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Dining a la Radar 


A new method of preserving food, 
by using radar microwaves, had the food 
industry talking this week. ‘The process 
is still in the laboratory stage, but if it 
pans out it will be possible to store such 
delicacies as lobster tails, breast of 
chicken, and strawberries in dry form, 
on the shelves indefinitelv, without am 
loss of flavor, color, or form 

The Pittsburgh convention of the 
Institute of Food Technologists heard 
ibout the process from Dr. David Cop- 
son, of the food lab at Ravtheon Mig 
Co. Here's how the process works 

Meat, fish, fruits or vegetables— 
cooked or uncooked—are frozen under 
vacuum. Thev’re bombarded with mi 
crowave energy, such as is given off by 
radar. ‘The microwaves penetrate the 
dry food particles and vaporize the ice. 
In conventional dry-freezing, it takes 
high surface heat to penetrate the dr 
food particles and so achieve dehvdra- 
tion all the wav through 
damage the particles and impair flavor. 
¢ Shape Retained—In the Raytheon 
the item frozen retains its 
original shape. But, since most foods 
ire 70% to 95% water, it loses a great 
deal of its weight. When the food is 
to be eaten, it is simply placed in water 
for a few minutes. After this, it both 
tastes and looks about as it did before 
the freezing 


This heat can 


proc CSS, 


At present, the process is too expen- 
sive to be commercially practicable. But 
if costs could be brought down a bit bv 
volume production of the equipment, 
it could be of great value for big-scale 
food processing for the armed services. 
[he process would make possible a field 
ration that was lighter to carry and bet- 
ter tasting. And, refrigeration storage 
costs would be brought down. Eno 
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Let your Frigidaire Custom Cooling man show you how—and for how litt! 

























Why adapt your business air con- unit. He may even suggest one or 
ditioning needs to an old-fashioned, more full capacity Frigidaire room 
inflexible air conditioning system? conditioners to do the job. 

Why, indeed, when you can have me a at ae : 
Frigidaire low cost custom cooling _ Whichever Frigidaire system is 
adapted expressly to your type of right for you, your dealer will quick- 
business, your cooling load and ly know. No obligation for a survey. 
available space? And when you own Frigidaire cus- 


tom cooling, you don’t have to be an 
air conditioning engineer to know 
your system meets the top of the 
standards you set for everything you 
use in your business. 


What’s good for your business 
neighbors may be all wrong for you 
in performance and cost. Ask your 
Frigidaire Air Conditioning Dealer. 
He may recommend a self-contained 





: Compact, easily installed ; strs soe - . ; lan lo >, _ 
| packaged conditioners unit or a strategically located cooling See the Yellow Pages, or write 


coil and blower with a completely re- FRIGIDAIRE Division, General Motors 
mote air- or water-cooled condensing Corporation, Dayton 1, Ohio. 








Attractive 
ceiling- 
type units 


GO FRIGIDAIRE 


Room conditioners Al R i © WN D ie y IO N E R Ss 





TUBEXPERIENCE IN ACTION | 


You may owna 


WHITE ELEPHANT 


and not know it 


If your firm carries an inventory 
of all the small tubing sizes and 
analyses you need for production, 
you may well be the unhappy 
owner of a white elephant. He 
lives in your warehouse, greedily 
devouring your firm’s money in 
the form of (1) interest on capital 
invested in your tubing inventory; 
(2) cost of the storage space itself; 
(3) insurance costs; (4) inventory 
taxes; and (5) handling and 
processing costs on your tubing 
inventory. 


Your nearest Superior Tube dis- 
tributor can be your warehouse, 
carrying your inventory and 
supplying tubing promptly on 
order. He can act as your assistant 
PA by advising you how and 
when to buy to get the most for 
your money and often give you 
helpful information on technical 
tubing problems. He can furnish 
Superior small tubing in 121 
analyses, and in a wide range of 
shapes and sizes. He also handles 
many other metal products 


In return, your firm can forget 
such warehousing costs as light, 
heat, watchman service, depreci- 
ation, inventory tax, scrap, waste 
and obsolescence. With less floor 
space tied up, your plant produces 
a greater profit per square foot. 


Call in a Superior Tube distrib- 
utor. Unload your warehouse 
white elephant on him. He’ll pay 
you for it with efficient service 
and expert advice. Superior Tube 
Company, 2009 Germantown 
Ave., Norristown, Pa. 


<S“ wr lide 


The big name in small tubing 
NORRISTOWN, PA. 
4il analyses 010 in. to % in. OD 
certain analyses in light walls up to 2¥, in. OD 


West Coast: Pacific Tube Company 
5710 Smithway St., Los Angeles 22, Colif.eRAymond 3-1331 
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...Roughs It in New Luxury Bus 


[his outsized bus with the accordion 
pleats in the middle is practically the 
last word in luxury. It features hostess 
service, light refreshments, rest room, 
music, free magazines, and pillows for 
the passengers. Despite its jumbo size 
it’s more maneuverable than 
standard buses 

The new bus is being used by Con 
tinental Trailways Bus System on its 
scenic 113-mile Pike’s Peak route. It 
was developed and built by Kassbohrer, 
Karl, Fahrzengwerke, GbmH., Ulm, 
Germany, which also designed and 
built Continental’s Golden Eagle series 
(BW —Sep.29'56,p1 36). Continental 
christened the new coach the Academy 
Express because it stops at the U.S 
Air Force Academy on its Denver 
Pueblo run. 
¢ Big But Agile—The jointed coach is 


60 ft. long and seats 64 passengers, com 


most 


pared with 41 for Continental's older 
coaches. Yet the inside turning radius 
of the new 10-wheeler is less than 40 
ft. because it has a steering unit in the 
front and rear of the bus; the average 
for standard 35-ft. buses is 60 ft. And 
the high-tensile steel and aluminum 
construction cuts the weight of the new 
coach to about the same as a 40-footer 

linted glass on the outside sections 
of the roof make 
pleasant. The refreshment bar, hostess 
seat, and other 
facilitics are located in the 
pleated section. ‘The rest room is in 
the rear of the section. Each 
passenger seat is equipped with a read 
ing light and an ash tray. An illumi 
nated clock, altimeter, and thermometer 
are mounted where passengers Can sec 
them easily. 

The Academy Express was shipped 


sightseeing easy and 


passenger serving 


accordion 


second 
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New Air-Van Service moves houseful of . 
furniture coast to coast—overnight! 





United Air Lines and North American Van Lines team up to 
provide a fast, new service for “executives on the move.” 


Executives transferred to key cities in the U. S. and over- 
seas can be moved lock, stock and barrel without wait- 
ing, worry or the expenses of hotel living. New, unique 
Air-Van Service combines the finest features of North 
American Van Lines and United Air Lines Air Freight. 
Expert handling. North American Van Lines personnel take 


over the complete job of packing. Every piece is individually 
prepared for shipment. 


Special containers. New-type Air-Van units hold up to 
1200 Ibs. each, travel door to door as a sealed unit. 


Typical Air-Van Door-to-Door Rates for 4 Rooms 


PHILADELPHIA to DETROIT 

BOSviwe to CLEVELAND 2. we cc stascssnvee « CM 
ee er teaiers Te Ne te | ee a 
LOS ANGELES to CHICAGO - $1038 
NEW YORK to SAN FRANCISCO . $1306 


Rates shown are for information only, are subject to change, and do not include the 


3% federal tax on domestic Air Freight shipments. 


Door-to-door service 


Newest cargo planes. Giant, 300-mph DC-6A Cargoliners 
operate on regular overnight schedules between 12 major 
terminals on United Air Lines’ 14,000-mile route, serve the 
main international gateway cities onthe East and West coasts. 


Reserved Air Freight guarantees that space will be available 
for an Air-Van shipment on a DC-6A Cargoliner leaving 
that night 


Next-day delivery in many areas of U.S. Air-Van Service 
usually means that furniture is delivered and unpacked by 
the time the family arrives 





SHIP FAST...SHIP SURE...SHIP EASY 


For service, information, or free Air-Van estimate, call the nearest North American Van Lines or United Air Lines representative 


r write Cargo Sales Division, United Air Lines, Chicago 3. IIL 





* 


. 
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Corrugated Fibre Boxes Corrugated Paper Products 


in shipping container quality... 


PEOPLE ARE PLENTY 
IMPORTANT, TOO 


Sure, we have modern plants, mills and machinery. We 
have integrated operations. We have pushbuttons and auto- 
mation. 

But there’s craftsmanship involved in the making of 
quality corrugated containers. It takes people. 

We think ours are pretty special. They're steeped in con- 
tainer experience (that’s been Fort Wayne’s sole function 
for nearly half a century). They're trained, skilled, know- 
ing, with all their abilities concentrated on the development 
and manufacture of one superior product. 

They're important, plenty—to your shipping container. 





CorRUGATED Paper COMPANY 





GENERAL OFFICES 


FORT WAYNE 1, INDIANA 
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from Antwerp, Belgium, to Houston, 
Tex. From Houston it was driven to 
Denver. It cost Continental approxi- 
mately $50,000. 


Heading Two Ways 


Moving semi-trailers around con- 
gested truck terminal loading areas is a 
dificult job using conventional truck 
tractors. They've poor mobility in 
tight spaces, visibility to the rear is 
poor, and connecting and disconnecting 
the trailer is complicated. The unusual 
vehicle shown above, developed by 
Four Wheel Drive Auto Co., of Clin- 
tonville, Wis., is designed to overcome 
these problems 

The cab, which is offset to the left 
of the 165-hp. motor, has a window 
in the rear so that the driver can see 
down the side of the trailer. It’s 
equipped with two sets of accelerator 
and air brake pedals and a swivel seat. 
When the vehicle is going forward, the 
driver uses one set of controls. When 
he goes in reverse he swivels the seat 
round the steering column and _ uses 
the other set of controls 

The steering wheel controls the 
front wheels of the vehicle, and a 
lever on the stecring column controls 
the rear wheels so that the added mobil 
ity of simultancous front and rear 
wheel steering is possible. A simplified 
hydraulic fifth wheel, which eliminates 
hand-cranking of dolly wheels, along 
with a small platform on the cab from 
which he can make air hose connections 
lets the operator connect and disconnect 
trailers without getting down on thc 
ground. 

Four Wheel Drive developed the 
vehicle after extensive study of the 
need for better trailer maneuvering in 
terminal areas 

Che three speed forward and reverse 
torqmatic transmission vehicle is called 
1 Trailer Spotter. It costs $13,000. eno 
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.-.-engineered in their “language” 


Currently under installation in South Korea is a 
project which splendidly illustrates America’s 
ability to help other free peoples help themselves. 

When our armed forces entered that country 
in 1950, they found a most primitive, inefficient 
telephone system. With war ended, and the na- 
tion’s expressed desire to stay free and self-suffi- 
cient, a modern method of communication be- 
came imperative. 

Hence, from the United States’ Korean Civil 
Assistance Command, the order to give to South 
Korea Stromberg-Carlson’s modern telephone 
service. This will become a reality in the near 
future—when the country will be linked, from 
Seoul to Pusan, with central offices and inter- 
connecting lines covering this land’s varied and 
difficult terrain. 


SC STROMBERCG-CARLSON COMPANY 


+ ED; A OivistoOn orf 


% 


GENERAL 


hundreds 


of switchboards—miles of poles and wires. The 


There'll be thousands of telephones 


system is manually operated, since dialing is un- 
familiar to the population. 

And wherever rugged mountains and impass- 
able streams interfere, there will be wire-line 
Carrier. By this electronic magic, dozens of 
separate electrical circuits are impressed on wire, 
so that many parties can converse at the same 
time without the expense or trouble of stringing 
countless extra lines. 

Any company would be proud to have a part 
in such a project. We're especially gratified to 
have been awarded this U. S. Army Signal Corps 
contract. Such jobs, done with precision, are the 
sort of challenges on which we have grown. 
“There is nothing finer than a Stromberg-Carlson”® 


CD 


c 
OYNANMICS CORPORATION : 


General Offices and Factories at Rochester, N. Y.—West Coast plants at San Diego and Los Angeles, Calif. “ae on™ 


Civilian and Military Electronic Products ¢ X¥® Telephones and Central Office Dial Equipment, Pagemaster®, Relays and Switches @ Sound Systems, Radio and Hi-Fi 





New Anti-Rot Chemical 


\ low-cost chemical to preserve and 
change the properties of cotton fabrics 
ind paper has been developed by ‘I ce- 
Pak, Inc., of Chicago. The chemical 
can be used for about 4¢ per yd 

(he preservative is expected to make 
7} . cotton products virtually rot- and mold 

We Nift the bor—- proof, keep paper from oxidizing, and 
make it a better dielectric for msula 

/” tion. A treated fabric can be washed 

hot the furnace: or dry-cleaned without losing its pro 

tective quality, and repeated treatment 

with the chemical can increase fabric 
weight up to 150% 

\t present, it’s being used to treat 
shoe stitching—which is usually the 
first part of the shoe to rot out. It 1s 
ilso used to control the amount of 
ink different papers will take, and pre- 
vent them from yellowing. Future uses 
may include prevention of rot in mili 
tarv uniforms, tents, hotel linens, and 
rope l'ee-Pak is a manufacturer of 
meat casings and cellulose products. It 
plans to license the new preserving 


process. 





NEW PRODUCTS BRIEFS 





A cylindrical calculator with greater 
accuracy than any slide rule currenth 
on the market is being manufactured 
by Arthur F. Smith Co., Rochester, 
N. Y. The greater accuracy is achieved 
by spiraling the scales around a tube 
instead of in a straight line, which 
gives the tubular rule as many gradu- 
itions as a 66-in. slide rule. It can 
be used to solve problems of multipli 
cation, division, proportion, percent- 
Lennox Industries, Inc., iges, logarithms, roots, and powers. 


oa 


eliminates heavy lifting in It costs $19.95 
packaging by placing lightweight 
H&O corrugated boxes around by 


\ portable winch that can be powered 


: 1 car batterv is useful for dragging 
warm air furnaces. Cuts shipping 1 car out of the mud, hauling a boat 
costs, too. Heavy product? out of the water, tightening a fen 


or hanging Jecaus \ 
Better see H&D. hanging an elk. Because the winch 
isn't stationary, it can be used fo 


my job around the car that is within 


Sf. > 
(: 7) reach of the battery power source. It’s 
Le f manufactured by Blue Anchor Winch 
7 vo Co., Klamath Falls, Orc It costs 
ny Subsidiary of West Virginia Pulp and Paper Company $149.50 in the 6-v. model and $159.50 
™Mty 5) 
in the 12-v. model 


AUTHORITY ON PACKAGING + SANDUSKY, OHIO .« 
“om 14 FACTORIES + 42 SALES OFFICES 4 


* 
I'V camera so sensitive that it rc 
ceives as clear an image from the light 
of an ordinary match as a man with 
20/20 vision does from a 150-watt bulb 
has been built by Admiral Corp., Chi 
cago, for the Navv Bureau of Aero 
nautics. The Navy uses it for under 





water, land, and air reconnaissance and 
in conjunction with a television moni 
tor. It is not now available for civilian 
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For over 70 years United Engineers 
has been a leader in the design and construction of 
power plants of every type. A natural development of 
this standing was entrance into the atomic power field 
Our experienced staff now offers full services on all 


problems and projects in this category 


preliminary 
studies and reports, including the evaluation of size 
type and design of reactors; economic and hazard 
studies and plant location surveys; conceptual design 
detailed engineering and design; and atomic power 


plant construction. 


of atomic particles disrupted from their normal orbits, detaile 
reactor, a simple pow thus does Stanley Meltzoft tell the 
as it is harnessed t rve and benetit the industries of the nation 


No matter what your project—power plant or 


chemical plant, gas plant or pipeline, steel mill or 
industrial building—United 
/ 


Engineers has the skills 
and creative ability to augment the engineering staff 
of your own organization. Best proof of our skills 
} 


n 
aii 


ability lies in our record of assignments from 
clients previously served. 

Our background of more than 70 years’ experience 
as designers, construction engineers, and consultants 
is your assurance of getting the maximum for each 


dollar « xpende d 


UNITED ENGINEERS 


& Constructors Inc 


U.E.& Canada) Ltd 


New York 17 * PHILADELPHIA 5 * Chicago 2 


Our list of clients includes many of the nation's forward-thinking industries and utilities 














Gasoline keeps us 
all on the go 


A tankful is a ticket to high adventure 
or hard work. Gasoline keeps us all on 
the go. Pleasure boating. Driving. 
Ploughing. Turning work engines, and 
moving motors that save work. 

The companies which prospect for 
petroleum and refine gasoline are 
large, small and numerous. Competition 
among them creates better fuels, lubri- 
cants and by-products. 

Much money and many financial serv- 
ices are necessary to make this possible. 

America’s commercial banks help 
provide both. 

The Chase Manhattan Bank of New 
York is proud to be a part of this bank- 
ing system that helps keep the nation 
strong, the economy free. 


THE 
CHASE 
MANHATTAN 

BANK 





York Air Conditioning provides the 
kind of comfort hat ly iws crowds 


in every type of busin from th 





iggest superm cet to the smallest 
ife. York Sell- ntained unit 
mav be installed sinely or in multi 
ple without closin 
ness or ticine’-ul 
Choice ol 
models trom 
H.P. to fit 
York cent 
yctting 


tial in your m 


ARE YOU GETTING YOUR SHARE? * | A 


\re vou completely satislied with the traflic and sales your store ts 


’ Really happy with the size of meal checks in your restaurant 


and occupancy in the buildings you own? loday, air condi- 
i and retrigeration can make the diflerence between average 


ICcss and really food busines with a corr pondinely largvcr protil 


You can be sure oi geetuins yo Hull Share ol business with York 
products specifically designed to give you carelree, trouble Iree alr Con- 
tioning, ice making and retrigeration 4 surprised at how 


ittle it costs to install York quality. You'll graulied at how little it jpn mS Units ovide per- 
) Operate and maintain this truly outstanding equipment ove! lect reirigerauion | tOW leMmpera- 
, ture ¢ > ee ina wa » coolel 


e years. Why not contact your York deal today for bigger and Backed by -Yeat otection Plan 


better business tomorrow, on hermetically sealed compressors 


a tao ag 
York "Snorkel" Room Air Conditioners « Yorkice Ice Makers deliver from new exclusive 
thousands of offices modernize t 100 to 8,000 Ibs. of ice per dav for other Yorkie 
Because not one inch juts outs only pennies. Pour kinds of ice for make cubes 


the Snorkel conlorms to mi every serving and preserving need 


w restrictions. ho { machines that make the 


retngeration 
sir conditioning 
° 


the quality nam iW air eonilioning andy nofrig eration, 


YORK CORPORATION, York, Pa., Subsidiary of Borg-Warner Corporation 





In Washington 


Goodrich Denies Justice Dept. Charge 


Of Private Research on Federal Grant 


I'he Justice Dept. has filed suit to require B. F. Good- 
rich Co. to hand over all technical details, plus a royalty 
free production license, on a new process for synthetic 
rubber that is the chemical equivalent of natural rubber. 

"he government's claim: The process was developed 
by Goodrich chemists under a $1.7-million government 
research contract in effect from 1949 to 1955. The gov 
ernment’s objective, Justice Dept. attorneys say, is to 
make the process available to the entire rubber industry. 

Narrowly defined, the suit involves only one synthetic 
rubber research contract, but the outcome can pack 
significance for all companies engaged in their own re- 
search while doing related work under the grant. 

Goodrich indicates a three-part defense will be made 
against the suit: (1) The synthetic breakthrough was 
achieved by Goodrich-Gulf Chemicals, Inc., a subsidiary 
which it owns jointly with Gulf Oil Corp.; (2) private 
corporate funds financed the research; and (3) the dis- 
puted process for the new synthetic rubber, known com- 
mercially as Ameripol SN, is in no way related to the 
federal research project. 


GSA to Try, Try Again With Plan 


For Lease-Purchase of Buildings 


Ihis week the Administration decided to revive its 
lease-purchase program—shelved three months ago be- 
cause of tight monev—for the sake of obtaining some 
much-needed public buildings. 

Under the plan, private interests were supposed to 
finance and construct federal buildings on long-term 
lease-purchase contracts with the government. But in 
more than two vears, only one such deal was made. 

Now the General Services Administration hopes to 
advertise by yearend for 39 projects worth $71-million. 
(‘his time it will sound out investors in advance—and it 
won't ask for bids unless financing seems sure. 


Congress Ready to Boost Housing 
But Not by Direct Cash or Loans 


An omnibus housing bill is a virtual certainty this 
year. Last week the House set the pattern when it voted 
overwhelmingly for legislation designed to draw more 
private money into the mortgage market and to cut down 
requirements on payments. 

But direct federal spending or lending will not be 
forthcoming—and they are what most observers consider 
necessary for any sharp upturn in homebuilding. 
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Major provisions in the bill passed by the House: 

¢ Authorize the Federal National Mortgage Assn. 
(Fanny Mae) to invest an additional $14-billion in the 
second mortgage market. 

¢ Kase FHA down payments on homes for everyone, 
while allowing the GI loan program to expire. ‘The 
FHA schedule of down payments is 3% on the first 
$10,000, 15% on the next $6,000, 30% on value over 
$16,000—with the maximum loan still $20,000. ‘Thus 
on a $20,000 house, the old $3,200 down payments would 
be cut to $2,400. 

¢ Direct the Housing & Home Finance Agency to 
study mortgage credit as a prelude to setting legal limits 
on mortgage discounts that can be imposed on home 
builders, sellers, or purchasers. 

The Senate is expected to pass a similar bill. 

\leanwhile, federal figures this week indicated that 
the decline in homebuilding may be nearing a stop 
In April, starts were 92,000, up from 83,000 in March 
Seasonally adjusted, the annual rate in April was 940,000 
units, compared with 880,000 in March. But housing 
is still soft; a year ago the annual rate was 1,157,000 units. 


Natural Gas Hits Stiff Opposition 
In Fight Against FPC Jurisdiction 


lo the dismay of the oil industry, the Eisenhower 
Administration has specified tough terms for legislation 
that would free natural gas producers from most regula 
tion by the Federal Power Commission. 

Major proposals by the Administration for any “gas 
bill” would: 

¢ Permit FPC to consider production cost as a factor 
in gas purchase contracts between suppliers and inter- 
state pipelines. FPC would retain direct regulatory 
jurisdiction over pipelines, and could force producers to 
defend proposed rates in controversial cases. The pe- 
troleum industry insists that the going field price, not 
cost, should be the factor in FPC’s field rate regulation. 

¢ Make periodic escalation in prices subject to FPC 
review. ‘The Administration favors automatic escalation 
only to cover any tax increases slapped on natural gas 
production. 

The outlook as of this week: No gas bill in 1957, unless 
the Administration relents. Petroleum’s friends in Con- 
gress won't accept the Administration approach, but they 
can’t pass their more liberal version of the legislation 
without White House support. 


Wilson Assigns Deputy to Head 


Missile and Satellite Programs 


Defense Secy. Charles E. Wilson has named William 
M. Holaday to boss both the nation’s missile program 
and the Vanguard earth satellite project. In the missil« 
job, Holaday—a former Deputy Assistant Secretary of 
Defense—succeeds Eger V. Murphree. 

The satellite is scheduled for launching as part of the 
International Geophysical Year beginning July 1. 
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“Tama 
Burlington 


I’m the Burlington’s Local Agent in my 
home town. 

Some nights I lie awake and hear one of 
my railroad’s fast freights rumble over the 
Main Street crossing... or the distant horn 
of a speeding Zephyr. And then [| think about 
my railroad...about the things my neighbors 
eat and wear and use on their jobs... and all 
the other things my railroad brings to my 
home town. 

Sometimes I think about our crops and 
manufactured goods ...carried to consumers 
by my railroad. And there’s another thrill 
for me in the fact that the Burlington's 
streamlined Zephyrs make it so easy for my 
neighbors to visit and know our America. 

You can see why I’m proud to be one of 
the 30,000 Burlington men and women. Our 
railroad—11,000 miles of it in fourteen mid- 
western states—is an essential artery of our 
nation. I’m glad to tell my friends and neigh- 
bors—**] am a Burlington Man!” 





Burlington Chicago, Burlington & Quincy Railroad 


Route Colorado and Southern Railway 
Fort Worth and Denver Railway 








BURLINGTON LINES: Svezgauhere West 
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BAYER, West German chemical company, has 300 buildings in its Leverkusen plant (above). Successor of I. G. Farben, Bayer is . . . 


Coming Back Bigger Than Ever 


Nearly 40% of Bayer’s products 
have been developed in its own 
laboratories (right) since 1948. 
Now the company is spreading 
into overseas markets. 


wis YEAR the Big Three of West 

Germanv’s chemical industry— 
l'arbenfabriken Baver, Badische Anilin 
und Sodafabrik (BASF), and Farbwerke 
Hoechst—ignored the Hannover Fair, 
howcase for industrial products. To 
the West German chemical trade, this 
meant “the return of the I. G. Farben 
spirit’ —the feeling of being on top of 
the world and not caring about pub 
licity 

There’s no doubt that the Big Three 
successors to 1. G. Farben, Germany’s 
prewar chemical giant—have moved back 
into the big time 

In 1946, the Farben group under 
the Baver name did a $52-millhion busi 
nes In 195l1—when the Americans, 
British, and French carved Farben into 
three big and two smaller companies 
the new Baver had sales of $220-mil 
lion. Last vear Bayer could boast a 
$380-million busine with BASF 
($357-million) and Hoechst ($353-mil- 
lion) not far behind. Next vear, Baver 
axpects sales of $476-million 
e Across the Sea—One sign of Baver’s 
esurging—and broadening—activitv is its 
steady, quiet movement into the U.S 
market. In two of the hottest chemical 
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Y Vorld’s largest Radiant Tube 
Pit-type Carburizer| r ae 


.-.more precise heat treatment 
for larger gears 


my 


New heat-treating equipment, including 
the largest radiant tube pit-type gas carbu- 
rizing furnace ever built, has recently been 
installed in the Pittsburgh plant of our sub- 
sidiary, Pittsburgh Gear Company. These 
new additions to BRAD FOOTE's extensive 
heat-treating equipment provide facilities 
for the most advanced techniques in deep 
case carburizing and hardening in con- 
trolled atmospheres. 

The new carburizer can handle gears or 
machine parts up to 6 feet long, 6 feet wide 
and up to 8500 pounds in weight. In addi- 
tion to its size, the new equipment has an 
unusual ability to control carbon penetra- 
tion, giving extremely precise control of the 
depth of surface hardening. 

Special heat-treating equipment, like this 
new carburizer, allows BRAD FOOTE to im- 
part the precise metallurgical characteristics 
which make for longer wear, shock resist- 
ance and freedom from distortion in gears 
of all sizes and types. And BRAD FOOTE 
heat-treating is under the supervision of 
metallurgists with long experience in the 
special problems of the gear industry. 

Whether you want one gear or ten thou- 
sand, BRAD FOOTE's extensive facilities and 
specialized skills are at your disposal. Send 
us the specification on your next problem 
job for quotation. No obligation, of course. 


Brap Foore 
Gear WorkKS, INC. 


1304 South Cicero Avenve « Cicero 50, Illinois 
Bishop 2-1070 «+ Olympic 2-7700 « TWX: CIC-2856-U 
| AMERICAN GEAR A MFG. CO. PITTSBURGH GEAR COMPANY 


subsidiaries Phone: Lemont 920 Phone: SPalding 1-4600 
Lemont, Iilinois Pittsburgh 25, Pennsylvania 





fields—plastics and _ insecticides—Bayer 
has established strong ties here. 

In 1954, it joined with Monsanto 
Chemical Co. in forming Mobay Chem- 
ical Co. to develop and produce poly- 
urethane plastics. Mobay is just be- 
ginning to operate in the black. 

Bayer has also acquired half the 
voting stock of Chemagro Corp., a 
company formed jointly with Pittsburgh 
Coke & Chemical Co. to produce in- 
secticides. Chemagro’s plant in Kansas 
City, now under construction, will 
probably start production late this year 

Recently, Bayer has taken full con 
trol of Vero Beach Laboratories, Inc., in 
Florida—an experimental lab on a 63- 
acre site for testing insecticides. 
¢ Films and Dyes—In the photographic 
field, too, Bayer is in the early stages 
of a sales campaign to market two 
new types of films and two new 
cameras in the U.S. under Bayer’s 
Agfa trademark. The company began 
negotiations with General Aniline & 
Film Corp. last year to reacquire U.S 
rights to the Agfa trade name. Outside 
the U.S., Baver has long been selling 
Agfa photographic supplies—and run 
ning a close second to Eastman Kodak 
Now, with negotiations here settled 
Baver has set up Agfa Photo, Inc., to 
sell Agfa products in the highly com 
petitive U.S. film and camera mat 
ket 

Baver’s latest move—not vet officially 
announced—is the purchase of Verona 
Chemical Co. and Verona Dvyestufts 
This will firm up its reportedly close 
ties with Verona for exchanging tech 
nical information and distributing Baver 
dvestuffs in the U.S 
¢ Bayer Aspirin—The only major area 
where Bayer has made little headway 
in pharmaccuticals 

Back in 1912, it formed Baver, Inc., 
here primarily to make and sell Bayer 
aspirin. When the government seized 
Bayer during World War I and put it 
up for sale, Sterling Drug Co. won the 
bid. Since then, Sterling’s Baver Div 
has had exclusive U.S. rights to usc 
the Baver trademarl During World 
War II, Baver also lost its trademark in 
four Commonwealth countries.) 

Manv observers think that Baver 
could easily forget its trademark here 
even though it uses the trademark in 
West Germany and other foreign coun 
tries—and come out with pharmaceuti 
cals under a new name. However, it 
U.S. lawvers—Amold, Fortas & Porter 
of which Thurman Arnold is a partner 

have a casc pending in the federal 
district court of northern New Jerse 
that could force Sterling to licens« 
concurrent use of the trademark te 
Baver 

Meanwhile, since 1949, Bayer has 
developed close ties in the pharmaceu 
tical ficld with Schenlev Laboratories 
¢ Licensing—On top of all this, Bayer’s 
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American Type Founders Co., Inc. saves $6050 every two years at their modern 


main plant in Elizabeth, New Jersey . . 


. uses Sylvania’s Group Replace- 


ment Plan to change over 11,000 lamps and overhaul over 5,000 fixtures. 


$6050 saved regularly by American Type Founders 
with Sylvania’s Group Replacement Plan 


American Type 
Founders Co., Inc. 
estimate a regular 

saving of $6050 over 
former lamp replace- 


i a 
ra 
ment and fixture main- 
tenance costs with 


~_ 
Sylvania’s Group Re- 


placement Plan. 

This major saving is on labor alone — 
employed to change over | 1,000 Sylvania 
fluorescent lamps and to completely 
recondition over 5000 fixtures every 2 
years. ATF also enjoys the additional 
advantages of greater lighting efficiency, 
increased production, less work interrup- 


SyLVANIA ELectric Propucts INc 
Lighting Division, 60 Boston Street, Salem, Mass. 
In Canada: Sylvania Electric (Canada) Ltd. 
Shell Tower Building, Montreal 


SYLVANIA ¥ 


»++the fastest growing name in sight! 


LIGHTING + RADIO s+ 
TELEVISION ~-+ 


ELECTRONICS 
ATOMIC ENERGY 


tion, and improved employee morale. 

These major lighting economies are 
largely due to the service life, the quality, 
and the improved maintained brightness 
of Sylvania fluorescent lamps. 

For example, when ATF initiated 
their Sylvania Group Replacement Plan, 
lamps were changed annually. ATF 
found that in actual operation Sylvania 
fluorescent lamps were exceeding their 
Rated Life of 7500 hours, because of the 
minimum on-and-off cycles in effect. 
Consequently, it became possible to 
adopt a 2-year replacement plan. Burn- 
out records showed a rate of less than 
20°% over a two-year period! 


Your local Sylvania Representative will 

be glad to discuss your plant or office 

lighting equipment and maintenance 

practices. Without obligation, he will 

demonstrate how you, too, can cut light- 

ing costs with the right lamps—selected 

from Sylvania’s complete line of fluores- 

cent, incandescent and mercury-vapor 

lamps—and a Group Replacement Plan 

based on your particular requirements. 
Call your Sylvania Representative, or 

send today for a Free book- 

let about the practical and 

important economies 

of a Sylvania Group 

Replacement Plan. 





Name 


“AAIL COUPON TODAY <== 

SyLvania ELectric Propucts IN 

Lighting Division, Dept. 7L-1405, Salem, Mass 

Gentlemen: I'd like to know more abouf the Sylvania Group 
Replacement Plan and how it can cut lighting costs 





Company__ 
Address_ 
> 
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AIR MOVING PROBLEMS? From aircraft to air 
HERE IS YOUR ANSWER! conditioning —heating and 
ventilating to electronic 
controls and instrumenta- 
tion—no matter what 
branch of industry you are 
in, Torrington has the 
answer to your air moving 
problems. 

Among the users today of 
Torrington air impellers 
are literally all of the major 
producers in the air 
moving industries... plus 
many more whose 
products involve specialized 
problems of cooling, 
heating and ventilating. 
If you have such problems, 


talk to Torrington! 


THE TORRINGTON MANUFACTURING COMPANY 
TORRINGTON, CONNECTICUT + VAN NUYS, CALIFORNIA + OAKVILLE, ONTARIO 
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. . . the Western powers 
were slow in breaking up 
the Farben empire . . .” 


STORY starts on p. 133 


ofice in New York—Metachem, Inc., 
headed by E. M. Phlueger—negotiated 
at least 20 agreements over the past 
four years involving patent licenses and 
knowhow. ‘Through Mobay, which 1 
looking for licensees, Bayer has signed 
agreements with Goodyear ‘Tire & Rub 
ber and General Tire. B. F. Goodrich 
has latched onto two Bayer processes. 

In turn, Bayer has about 10 licenses 

from U.S. companies, including du 
Pont’s Nylon, though it holds this 
license primarily because Bayer’s own 
Perlon overlaps with Nylon in certain 
production steps. 
e Strong Backbone—Bayer’s relativel\ 
quick comeback at home and in foreign 
markets stems from the fact that the 
Western powers—despite their best in 
tentions—were slow in getting down to 
the practical job of breaking up the 
Farben empire 

At war's end, Farben represented 
45% of all capital invested in the Ger 
man chemical industry. It had nearly 
200,000 employees, was doing a $1- 
billion-a-vear business. It held direct 
or indirect control over 400 German 
and 400 foreign companies—55 of these 
in the U.S., according to Baver. 

In 1951, the piecemeal program of 
chopping up Farben and weeding out 
Nazi elements came to a head. In 
stead of calling for 43 separate com 
panics, the final breakup decree ordered 
Farben to split into five companies 
Bayer among them. Bayer started with 
two advantages: $92-million in Farben 
capital—the largest of any of the 
five new companics—and a_ postwar 
history of little interference from the 
British occupation forces. 
¢ New Empire—Today, sketching out 
the Bayer organization, vou get this 
picture: four main plants, at Leverkusen 
(300 separate buildings there), Uerdin- 
gen, Elberfeld, and Dormagen; 2-mil- 
lion tons of raw materials moving to 
these plants mostly by barges on the 
Rhine River; 47,000 employees com- 
pared with 21,000 at war's end. 

In the past eight years, Bayer has 
invested about $1.6-billion in plants 
and laboratories. These include new 
facilities for producing Agfa film, 
synthetic fibers, pharmaccuticals, anti 
biotics, and isocyanates 

Altogether, the new Bayer empire 
produces some 3,700 chemicals, 6,800 
dyestuffs, 1,180 pharmaceuticals, 55 in 
secticides, 390 photo-chemical products, 
and 2,000 resins. 

e Share of Business—Like Bayer, th« 
German chemical industry still has not 
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Your choice of Lummus to build your new plant is the starting gun 
in a race to meet or beat the completion date 


Deadlines are set for supplying critical information to design, 
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How to beat the clock 
for $10,000,000 


Not least among the skills required to build a multi- 
million dollar process plant is the ability to make the 
whole intricate job come out on time. The day you sign 
a contract with Lummus, a group of specialists in the 
art of getting things done goes into action. Their work 
continues without let-up until the last instrument is re- 
cording process data. Here is another reason why it’s 
faster—and usually more economical—to let Lummus 
design, engineer and build your new plant than to risk 
your start-up date on a do-it-yourself approach. 


THE LUMMUS COMPANY 
385 Madison Avenue, New York 17,N.Y. 














First, Lummus’ Coordinating Group sets up a master schedule, a 
Teal-ticlel(-Miclm@ell Meolailalil-+ Mla lil-M sla) (-141 
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and for the purchase and delivery of key equipment 
in the proper construction sequence 





All together, these things mean on-time completion 
an art Lummus has red 


ENGINEERS AND CONSTRUCTORS FOR INDUSTRY 


HOUSTON * CHICAGO * MONTREAL © CARACAS © LONDON © PARIS © THE HAGUE * BSOCEBAT 











In the Chemical Industry 


Honeywell instruments record and control important process 
variables in the production of cellulose acetate at Celanese 
Corporation of America, New York, N. Y. Complex chemical 
processes are easily controlled and quality is kept high through 


instrumentation. 





In Metal Processing 

Honeywell controls regulate critical temperatures in gas-fired 
furnaces which continuously bright-harden small spherical 
rollers and races at SKF Industries, Inc., Philadelphia. Precise, 


automatic controls hold rejects to a minimum. 
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In the Food Industry 


Instrumentation helped production spurt from 
3,400 pounds of milk processed per day in 1934 to 
a phenomenal 100,000 pounds per hour today, at 
the completely modern Lehigh Valley Co-oper- 
ative Farmers Dairy, Allentown, Pa. Each 
Honeywell-controlled continuous pasteurizing 
system handles 125,000 quarts of milk per 
day—a total hourly capacity of 40,000 pounds. 


capacity into profits 


with Honeywell automatic controls 


Tae a look at the examples of what engineered instrumentation 

is doing for major industries. Wherever modern methods of process 
measurement and control are applied, quality and output go up, unit costs 
come down. Why not discover the full potential of your own plant 
through instrumentation? 


Whether you’re modernizing your present plant or planning a new 
one, instrumentation by Honeywell can lead the way toward more 
economical production . .. can even substantially reduce your capital outlay. 


Honeywell, the world’s largest maker of automatic controls, is 
ready to make instrumentation start paying off for you right now. 


MINNEAPOLIS-HONEYWELL REGULATOR Co., Jndustrial 
Division, Wayne and Windrim Avenues, Philadelphia 44, Pa.— 
in Canada, Toronto 17, Ontario. 


Lil Honeywell 


Tout we Couttol 





NEW DEPARTURE 


BALL BEARINGS make 
GOOD PRODUCTS BETTER 


Get these advantages 
when you buy—look for 
this label—your assur- 
ance of extra quality. 


ANOTHER 
SHERATON HOTEL 
“FIRST 


NOW — Direct-Dial service to anywhere 
from every room in Boston's 
Sheraton Plaza Hotel 


No more ‘'switchboard delay" when you make calls from Boston's 
famed Sheraton Plaza Hotel. It's the first hotel in the U.S. A. to be 
completely equipped in every guest room with a dial telephone. 
Sheraton proudly announces this great innovation for the conven- 
ience of its guests. It's another of the important extra services that 
have made Sheraton Hotels the favorite home of luxury-loving 
travellers 


® SHERATON 


THE PROAIOLLST MAME 4 HOTE!I Ss 


SiNCSS Abroad 





For Direct-Line 
Teletype 
reservations at 
any Sheraton Hotel 
call the Sheraton 
nearest you 


EAST 
NEW oy 
BOSTO 
WASHIN Ae 
PITTSBURGH 
BALTIMORE 
PHILADELPHIA 
PROVIDENCE 
SPRINGFIELD, Mass. 
ALBANY 
ROCHESTER 
BUFFALO 
SYRACUSE 


MIDWEST 
CHICAGO 
DETROIT 
CINCINNATI 
ST. LOUIS 
OMAHA 
LOUISVILLE 
DALLAS 
Sheraton Hotel 
Opens 1959 
AKRON 
INDIANAPOUS 
FRENCH LICK, Ind 
RAPID CITY D 
SIOUX CITY, IOWA 
SIOUX FA 
CEDAR RAPID WA 


PACIFIC 
SAN FRANCISCO 
LOS ANGELES 
PASADENA 
CANADA 
MONTREAL 
TORONTO 
NIAGARA FALLS, Ont, 
HAMILTON, Ont, 





g } pre 10n m W 
chemical markets. Back in 1938, it ac 
counted for 22 of world production; 
todav, only 6%. But its chemical ex 
ports rank third—behind the U.S ind 
Britain 

Baver’s exports play a big role in the 
German economy. While its total sales 
represent roughh 10 of West 
Germany's $3.S-billion chemical sales, 
its exports are about 1( of the $900 
million worth of chemical exports 
e Ambitious—Baver looks at its com 
back as a triumph over high costs of 
raw materials and high tariff barriers in 
many foreign countries. The company 
claims its raw material costs are three 
or four times those of the U.S. chem 
ical industrv. Most of the 1,377 Ger 
man chemical companies have met this 
problem by concentrating on a limited 
number of products. But Baver has 
gone in for a wide range of products 
based on a relatively small number of 
cheap raw materials 

Overseas, Baver is planning a dy 
stuff plant in Pakistan. It already has 
one subsidiarv in South Africa, another 
in Chile, two in Argentina, and fou 
in Brazil. In Brazil—for instance—Baver 
is putting $35-million initially into pro 
duction of bichromates, anilines, tex 
tile and pharmaceutical intermediate 
Next vear 
While H 
has a ti with W. R. Grace & 
Baver pla o go it alone in Braz 
¢ Strong on Research—The compan 


] 


uccess rests on two things: intensive 
earch and strong management. It h 
some 1,500 s l i Nobel Pt 
winner among them. It is spending a 
high proportion—around 5%—of each 
sales dollar on research. Result: Nearh 
+0) of Baver products now being 
old have been developed since 1948 
Boss of Baver’s management is Dr 
lrich Haberland, 57, who started with 
Farben in 1928 and during World Wat 
Il became president f what is now 
Baver. Haberland is a chemical engineer 
in fact, he still teaches occasionally at 
Bonn University As director of 
Deutsche Bank West, he has good con 
nections for getting financing for Ba 
er’s growth 
¢ Concentrating Again—With BASI 
ind Hoechst, Bayer has bought up most 
of the shares of Cassella Mainkur—onc 
of the two smaller successors to Farben 
Ihe Big Three are starting to buy into 
the fifth Farben successor—Chemische 
Werke Huels 
Over the vears ahead, the Big Three 
observers note—could regroup into a 
giant like prewar Farben. But as onc 
man savs That would 
management problem.” And he add 
All these companies—Baver includcd— 


have their old friendships and unwritten 
’ 


be too huge a 


but definite agreements about the proc 
ucts each will mak« END 
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more speed! 





more ease! 





more value! 





WITH THE NEW MULTIPLYING 
omptometer 


COMPTOGRAPH ‘220 M 


Yes, the wonderful new Comptograph “220 M” has six 
new features to make figuring easier... 
NEW Multiplication Key—electric short cut multiplication... 
fully flexible ... even prints both factors and the right answer 
on two easy-to-read lines! @ momo ow ooo eee sees eoe-2, 
NEW Dual-Purpose Lever—converts from multiplying to straight % 
adding. 11-digit listing —13 totaling capacity. @ eee new m mn dy, 

-— 
NEW Color—smart “Autumn Tan,” scientifically selected for y x 
eye-ease and ready blending with modern office decor. 
NEW Variable Space Control—adjusts for single or double spac- 
ing. Spaces the way you want them when you need them, 
NEW High Speed—super fast .. . operates at startling speed 
of 220 cycles per minute... over 30% faster than most other 
10-key adding machines. 


NEW More Flexible Keyboard —accepts new figures faster. eo... 


New Comptograph “220 M” combines more fine features 
than any other 10-key listing machine. Here are just a 
few of them... 

Exclusive Automatic Visi-Balance Window —always shows at 
a glance the running debit or credit balance. 

Interlocking Keyboard —won't accept more than one digit at 
a time. Insures accurate entries. 

Adjustable Keyboard Angle —Lightweight Portability—Two-Color 
Printing—Quiet Rotary Action—Streamlined Styling—Concealed 
Paper Roll—Detachable Cord. 


COMPTOGRAPH “220 M” Figures Faster Than You Think 


Comptograph’s scientifically designed keyboard elimi- why there’s greater speed and accuracy—lower-cost op- 
nates “lost motion” of hand and arm. Single-cycle keys eration—with Comptograph “220 M.” It’s the world’s 
are engineered to perform just one function, increasing finest all-electric 10-key listing machine. 

speed and efficiency. Add up the features: You'll know Prove Comptograph “220 M” on your own work, FREE. 


.  — 7 oe a hae) oo) oe 
omptometer orporation 


TO BETTER BUSINESS 


Comptometer Corporation 

1733 No. Paulina St., Chicago 22, Ill. 

In Canada: Canadian Comptometer, Ltd. 

501 Yonge St., Toronto 5, Toronto 
Arrange FREE office trial for me on: 
Send me literature on: 
Comptometer Comptograph “220 M" 
Comptometer Commander 
Comptometer Adding-Calculating 
Machine 

Name 


NEW Customatic COMPTOMETER — Comptometer COMMANDER-—Insures ac- Firm 
World's fastest way to figure ... now curacy in dictation. Life-time recording 
faster than ever. Try it FREE on your own belt saves far more than machine costs. 
work. Mail coupon. See for yourself. Mail coupon. City Zone _ State 


Address 











You're SAFER 


—time and m 


with — 


ALLOY SLINGS! 


LX). 
5.0.5 TAYLOR 
; uses 


GAMMA RAY 
QUALITY CONTROL 
on master, joiner 
and end links... 


CONTROLLED- 
ATMOSPHERE 
HEAT-TREATING 


on popular chain sizes 


6) New, patented 
fo 


SD vTayvco 
WY) HOOKS! 


Pat. No. 2,646,306 —7/21/53 


Famous TM factory 
made Alloy Sling 
Chains are tougher— 
and safer! The use of 
Gamma Ray assures 
flawless, trouble-free 
welds on master, joiner 
and end links. This, in 
addition to our rigid 
standards...Controlled- 
Atmosphere Heat- 
Treating of popular 
sizes ... patented Tayco 
Hooks and other supe- 
rior production tech- 
niques, makes TM fac- 
tory made Alloy Slings 
a better buy! 


Cali your INDUSTRIAL 
DISTRIBUTOR today! 


5.G. TAYLOR CHAIN CO., Inc. 
Hammond, Ind. 
Pittsburgh, Pa. 


Taytor Mave 


A GREAT NAME IN 


. 
SINCE 1873 
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Fast Comeback in Colombia 


That’s what the country expects, now that it is rid of 
Rojas’ dictatorship. But squandering has cost the nation dearly, 
and outside help may be sought. 


Last weekend, another Latin Ameri- 
can dictator bit the dust. Gustavo 
Rojas Pinilla, a professional army man 
who once worked on Detroit assembly 
lines, had taken over power a little 
less than four years ago when Colom 
bia’s two traditional civilian parties had 
brought the country to near civil war. 
Rojas had been welcomed by the so 
phisticated Colombians. Their idea was 
that Rojas would restore peace quickly 
and turn the government back, to the 
civilians. He didn’t. Colombia, famous 
for its strong parliamentary traditions, 
became a typical Latin American dicta- 
torship 

Chis week a military junta of junior 
officers under Rojas overthrew his per- 
sonal dictatorship, promised to return 
the country to civilian rule. Rojas fled 
to Spain There was general optimism 
in Bogota that the country, potentially 
one of the richest in Latin America, 
would now make a slow, sure recovery 
to orderly government. Elections are 
promised next year 
¢ Squandered—But the Rojas interim 
has cost dearly. One informed private 
estimate this weck was that the Rojas 
regime had cost Colombia about 20- 
billion pesos—something like $5-billion. 
This had been squandered in a mannet 
that has become almost traditional in 
Latin America; in effect, it was a 
smaller, shorter replica of the Peron 
dictatorship in Argentina (BW—Nov.5 
"55,p59 lavished on 
the armed forces—and since Colombia 
traditional enemies on_ its 
it was simple Police 
units were equipped with expensive ap 
paratus to keep civilian protest to a 
minimum. Both army and police were 
bought off by allowing them to import 
luxury goods, then peddle them to the 
rest of the population. Rojas’ daughter, 
ipparently modeling herself after Eva 
Peron, organized social welfare agencies 
—less philanthropic than ostentatious 
Rojas, himself, became the subject of 
a whole welter of jokes about his grow- 
ing fortune. And even though he told 
reporters after his flight that he had 
only $15,000, private banking sources 
in Bogota reckoned this week that he 
had $10-million salted away in foreign 
banks. 

Beyond the ruin that could be calcu- 
lated in dollars and cents, Rojas had cost 
the country much in morale and stam- 
ina. Businessmen’s first complaint was 
the increasing and definite deteriora 
tion of republican institutions; the 


Vast sums wer 


has no 


borders waste 


impudence with which state affairs were 
handled has had no equal in dignified 
Colombia’s history. 

The final crisis came when Rojas 

clashed with the Catholic Church, more 
powerful in Colombia than in any other 
Latin American country. The Church 
had taken up the cudgels against Rojas 
when youth groups in the country be 
gan to violently against the 
government, threatened to go over to 
Communist or other radical leadership 
if the conservative clements didn't 
assert themselves against Rojas. 
e Recovery—There is confidence now 
that the economy, almost at a standstill 
last week due to political strikes and 
lockouts against the Rojas govern- 
ment, would recover with astounding 
speed. A new study of Colombia's 
backlog of payments to overseas sup 
pliers will be undertaken although th« 
recently negotiated agreement to fund 
them will be honored (BW—Feb.16 
"57,p150 d 

Much of the confidence can be attrib 
uted to the appointment by the military 
junta of Antonio Alvarez Restrepo, 
finance minister in pre-Rojas days, t 
pick up the economic pieces. Alvarez 
has some margin to play with. The 
Colombians have a $113-million line 
of credit with the World Bank, not all 
of which has been drawn, and some of 
which has already been repaid. Financial 


swing 


circles in Bogota speculated this week 
the new government would probabh 
isk for further foreign loans, perhaps 
ifter a devaluation of the peso 
Alvarez is expected to establish 

single exchange rate replacing the mul 
tiple rate which facilitated so much of 
the corruption unde the Rojas regim«¢ 
Chere is talk of liquidating some of the 
state companies like the Barranca 
bermeja paper mill and the government 
owned periodicals. Alvarez also is re 
ported planning national economic 
advisory council that would help him 
undertake a complete reform of the 
foreign exchange and fiscal system 

¢ Era of Good Will—Much depends 
of course, on whether the political ait 
can be cleared The two political 
parties, the Conservatives and the Lib 
erals, have signed a pact to cooperate 
Che optimists are predicting a five-year 
period of good will. The army will not 
dominate the picture, they say, since it 
got a good demonstration last weekend 
of the fact that machine guns are not 
enough to stem revolutionary ferment 
when it reaches fever pitch. &no 
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Look at the amazing things Alcoa Industrial Foil is doing! 





Foil plus Fiberglas 
makes duct system that 
costs 25-50% less! 


A revolutionary central air-transfer system made from 
specially processed Fiberglas insulation enclosed in 
Atcoa® Aluminum Foil is today’s new bargain in the 
home air-conditioning field. Performance is outstanding, 
yet costs are 25-50% less than usual materials. With this 
new duct, peak cooling efficiency can be obtained with 
a smaller air conditioner. 

ALcoa Foil, a natural and highly effective moisture 
vapor barrier, provides positive condensation control in 
cooling applications. 

Imagine duct that is packaged and shipped flat, that is 
prefabricated for easy installation, that is assembled and 
sealed with positive adhesives and tape (no screw holes 
or imperfect fit), that is quiet (no “duct whistle”). 

Light weight and easy to handle, this new foil-enclosed 
duct can be installed at less cost with a smaller crew. 
Better looking, too. The bright, clean ALcoa Foil im- 
presses every homeowner. 


ALCOA does not make foil-enclosed duct systems, 
but we will be glad to send you names of manufacturers 
who do. And perhaps it will pay you to learn more about 
ALcoa Aluminum Foil, the amazing material that makes 
hundreds of products work better, look better, cost less, 
last longer. For more information, get in touch with 
ALCOA, greatest name in aluminum. 

Write to ALUMINUM COMPANY OF AMERICA, INDUS- 
TRIAL Fou Division, 1655-E Alcoa Building, Pittsburgh 


19, Pennsylvania. 
ALCOA B&B. 2 


*‘. «THE ALCOA HOUR 
ALUAAINU TELEVISION'S FINEST LIVE DRAMA 


ALUMINUM COMPANY OF AMERICA ALTERNATE SUNDAY EVENINGS 








CMP 


RESTRICTED 
SPECIFICATION 
ole) So ie) SS jo) 
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Size 
ANALYSIS 
FINISH 


HARDNESS Non-Scalloping quality 
THICKNESS 


TOLERANCE + 0005 Incl. crown 


WIDTH 
rourrance + °095 
COM Size 
PACKAGING 


8x .045 
1010 
#2 finish 


- 


250% per inch of width 


12 x 032 

1010 

#3 finish 

#4 Temper 

+ .0005 Incl. crown 


SIZE 
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HARDNESS 
THICKNESS 
TOLERANCE 
WIDTH 
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COM SIZE 


+ .005 


up te 2002 per 
inch of width 


PACKAGING — lnterioaved— 


SIZE 
ANALYSIS 
FINISH 
HARDNESS 
THICKNESS 
TOLERANCE 
WIidTH 
TOLERANCE 
COIL SIZE 
PACKAGING 


Many times, by varying processing methods, CMP 
is able to develop properties in cold rolled strip 
steel which greatly facilitate production operations 
and/or give the product supericr qualities without 
adding to end product cost. End result is lower 
costs through improved products or better assembly 
and improved yield. 

We believe you will find it worthwhile to investigate 
the possibilities of CMP Restricted Specification 
Cold Rolled Strip Steel applied to your production. 


THE 3 IN 1 SOURCE FOR YOUR 
COLD ROLLED STRIP STEEL 
Now there are three CMP plants with facilities for 
production of “Restricted Specification’ cold rolled 
strip. Strategic locations at Youngstown, Indian- 
apolis and Los Angeles, provide the security of 3 
sources of supply plus the close working relation- 
ship which these local production centers make 
possible 
CMP PRODUCTS 

low Carbon, High Carbon — Annealed 
or Tempered, Stainless, Alloy, Electro 
Zine Coated. 


THE CoD Merat Propucts co. 


GENERAL OFFICES: YOUNGSTOWN, OHIO 
NTS: 
YOUNGSTOWN, INDIANAPOLIS, LOS ANGELES 


SALES OFFICES: New York © Cleveland © Chicago 
indianapolis © Detroit © Los Angeles ® San Francisco 
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In 1956 

these coffee producers 
supplied a total of 
$1,300,000,000 of 
coffee to the U. S. 


(Millions of Dollars) 


Colombia 
Mexico 

El Salvador 
Guatemala 


Venezuela 
Dominican Republic 
Ecuador 

Honduras 

Costa Rica 


Nicaragua 
Haiti 


Data: Pan-American Coffee Bureau & 
U. S. Dept. of Commerce, 


A Hill of Beans 


A huge one, in fact: 
That’s what Latin American 
coffee sales mean to a wide 
range of exports. 





The U.S. exporter this week got a 
vivid glimpse of how much coffee means 
to him—coffce that has been translated 
by trade into money that pays for his 
goods in Latin America 

The glimpse was provided by the 
Pan-American Coffee Bureau, a promo- 
tion agency set up in New York by 
Latin American countries. What the 
bureau set out to demonstrate was that 
U.S. purchases of coffee in the 14 
coffee-producing —_ nations—$1.2-billion 
in 1955 (chart)—provided a very big 
chunk of the $2.7-billion that the same 
countries in the same year spend on 
imported North American consumer 
and capital goods. 

lo make its point, the bureau sur- 
veyed 1,058 companies scattered pretty 
well all over the U.S., using as its take 
off point an earlier breakdown of the 
$2.7-billion U.S. exports. These figures 
showed that $630-million was in heavy 
machinery, $517-million in vehicles 
(autos, ships, or trains), and $400-mil 
lion in grain, vegetable, and animal 
products, and other U.S. agricultural 
products 
¢ Variables—These exports, of course, 
were of varying inportance in different 





How To Get Things Done 
Better And Faster 
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BOARDMASTER VISUAL CONTROL 


Gives Graphic Picture—Saves 
Money, Prevents Errors 
Simple to operate—Type or Write on Cords, 
Snap in Grooves 
Ideal for Production 
Scheduling, Sales, Etc 
Made of Metal Compact and Attractive. Over 
150,000 in Use. 


Full price $4950 with cards 


FREE 24-PAGE BOOKLET NO. B-300 
Without Obligation 
Write for Your Copy Today 


GRAPHIC SYSTEMS 


55 West 42nd Street © New York 36, N. Y. 


Time, Saves 


Traffic, inventory, 














NOW 
VISUALIZATION MADE EASY AND 
INEXPENSIVE BY CHART-PAK 


Tapes, Templates, Boards . . . 
everything for graphs, charts, 
presentations, office and plant layouts, 
organization charts—all from Chart-Pak. 
All have pressure sensitive adhesive 
backing—can be affixed, removed or re- 

placed easily. All can be reproduced. 
TAPES— opaque and transparent—1/32" 
to 2’ wide—14 colors — over 60 printed 
designs. 

OFFICE TEMPLATES, form and flow sym- 
bols and pictographs in a wide assort- 
ment. 

REUSABLE WORKBOARDS in transparent 
and opaque plastics, with printed re- 
producible or non-reproducible grids to 
assist in laying out material. Write for 
data. 


The Versatile 
Oraftsman 


CHART-PAK, INC. 
| nertinates 1-25 River Road, Leeds, Mass. 
| Please send information. 

Name 
| Company—__ 
| ee 
| 
l 


Title 








City Zone__State 


1 would like to buy Chart-Pak material from my | 
local dealer 


Ca ee cee cee cae ee 
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U.S 


uinted tor between 5 ind 10 of 

U.S. production in construction and 
nining equipment machinery, tractors, 
rugs and medicine ind grain. What's 

the itizens of the 14 Latin 


meicancomtncs were olecireh Ambassador from 


biggest per capita consumers of 


goods—save only the Canadians 
capita buving in the 14 countries New Jersey... 
is $20.08, compared with $18 for the 
| nited Kin gdom., $12 for West 
Germany, $8 for France, and $7 for , ee. 
Japan Our executives devote a great part of their time to 


¢ Breakdown—The Coffee Bureau went visiting companies planning to locate in New Jersey. 
1 from here to find out how all this They are able to help them in two important ways— 
Latin American wr hasing affec ted on with the intimate knowledge of New Jersey and New 
- eo ee "hee gs so ba ee Jerseyans that this 145-year old institution has, and 
whence of tas teas 9 that is s with the complete banking services of one of America’s 
rgelv financed by co largest banks. 
155 shipped $186 per — "ae If you would like one of them to call on you, 


hinery, chemicals, metal products, please write our Business Development Department. 


glass to the Latin American coffee 


nad 
md 


roducers 


Nebraska, generally thought of as 
primarily agricultural shipped them 


$15-million, with machinerv and auto The 


arts swelling, the figures, for, meal iM NATIONAL STATE BANK 


products and grain. Georgia’s total ran 
round $33-million, including textiles, OF NEWARK 
wearing apparel, pulp-paper-fibreboard, 810 Broad St., Newark 1, N. J 
ichinerv, and chemicals w ( 
Ihe survey went on to stress the im 
portance of U.S. coffee purchases 
hart, page 145)—and therefore of the 
fluctuations, sometimes wild, of coffec 


prices—to the purchasing powcl! ot these DESIRABLE BIG SAVINGS ON 
ee Latin American customers. MANUFACTURING PLANT TABLOID PRINTING 


| \ yf ou C TO 
In fi : of the 14 co pine ag otfec : - for LEASE or SALE 
vides between 600% ind 356% of a . : “ee liad : oe ; : 
, Ideally situated in San Carlos, California, on Many of A merica § biggest com 
foreign exch Ing¢ carned in world tradc San Francisco peninsula; centered in one of panies have discovered this way to 
Brazil. 60%. Haiti. 66‘ Guatemala the country’s best pools of technical and exciting savings on Tabloid-size 
71% Colombia. 84° Fl Salvador ae Serene ; 0,000 printing. High quality, fast, one 
6% ee 1) a a ee to four colors. Ideal for flyers, pro 
buildings. Good access and parking; conven- motion pieces, catalogs, bulletins, 
For the 14 countries as a_ whole, ient to railroad. Excellent personnel facilities, ete. Send specifications for prices. 
; ] : luding well-equipped cafeteria 
offee provided $1.8-billion out of ine 9 
, Zoned for light manufacturing. Fully sprin- A MER INC 
the $6.1-billion earned by ail exports klered. Excellent power, lighting, heat’ng, SOUTHERN FAR 9 . 
] 


(And this share was dragged down by ventilation facilities P. O. Box 509, Montgomery, Ala. 
the relatively small share of carnings 
that comes from coffee in Mexico, PRINCIPALS ORLY 
Venezuela, and Cuba—the three biggest pin nen oy ahr 


brochure. Ask for 
U.S. customers in Latin America be € 04 bohnene. 


e Favorable Balance—Despite the fluc- King ret d conversation pieces 


tuations of coftec prices and other fac VARIAN ASSOCIATES DEPT. 056 
tors, the. 14 Latin American countries 611 Hansen Way, Palo Alto, California, Phone DAvenport 5-563) rmm® r rr? ‘@ >.< 
over-all have managed to maintain a 


favorable balance of trade with the si [eor- taal —ig- | 


U.S. in every year except 1947, when 


the advantage swung to the U.S. by | LOEW'S INCORPORATED i 


in your pocket—ready 


$930-million as the Latin Americans A pril 30, 1957 

pent the cash they had piled up during & _ + ue = ee de- for instant ACTION! 

the war ct. (pam ™® “ ke — Takes sharp full-sized 

Their purchases here have been payable on June 30, 1957, to stockt Iders pictures. So easy to use! 
wing steadily in relative importance 14, 1987. Checks ser ag gual aaa 

In 1937 thev took 12% of all U.S CHARLES C. MOSKOWITZ 


Vice Pres. & Treasurer 
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merchandise sold abroad: in 1955 the 


figure was 20% And the figures are 13950 
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kelvy to increase further, with their " 
opulation, now 140-million, expected cues For literature, KLING Photo Corp. 
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to 1 ich 200-million bv 1975. eno are business opportunity advertising in 257 Fourth Ave., N.Y. 10 
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In Business Abroad 


Henry A. Arnold Picked to Head 
Olin Mathieson Overseas Subsidiary 


Olin Mathieson this week announced it had picked an 
old Latin American hand, Henry A. Amold, as the head 
of its new wholly owned subsidiary, Olin Mathieson 

International Corp. The new sub 

sidiary will encompass all of the 

company § activities—in 

cluding production and marketing 

of Squibb pharmaccuticals, Mathie 

agricultural 
sporting 


overseas 


son industrial and 
Winchester 


aTmMs and ammunition, non-ferrous 


chemicals, 


metals, cellophane, and paper-pack 
aging products 
Arnold has been vice-president of Olin Mathieson 
charged with South American operations and also presi 
dent and general manager of E.. R. Squibb & Sons (At 
gentina) S. A. His 30 years in Latin American business 
, 


ilso includes a long stint with International ‘Telephone 
& Tclegraph Corp. of Latin America. 


Machinery Gets the Fattest Part 


In Osaka’s Expanded Trade Fair 


Osaka’s trade fair—two-thirds bigger than last vear’s— 
bloomed this week with automation processes and ma- 
chinery. More than 60% of the 90,000 products displayed 
are machinery 

lhe U.S. pavilion this year is featuring finished prod 
ucts that seem to attract more Japanese attention than 
the appeal to movements and ideas in displays of previous 
vcear;rs 

[he most spectacular crowd-drawer is a million-dollar 
RCA color TV exhibit complete with studio, stage, 
dramatic cast, and eight receivers in an adjoining room. 
\tomics International and AME 
two model reactors. Westinghouse is showing a model 
1 its Shippingport atomic power plant and Atomic 
Laboratories, Inc., is demonstrating training devices. 


\tomics are showing 


West German Overseas Investments 
Growing Despite Reputed Lack of Capital 


Despite the fact that West Germany is generally con- 
sidered to be short of capital, the rate of German over- 
During the 
first three months of this year, investments of German 
companies in foreign countries totaled $31-million 

Since Feb. 1, 1952, German companies have put a 
total of $342.1-million into foreign countries. ‘The rate 


seas investment seems to be rising steadily 
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has been steadily gomg up from $36.6-million in 1952-53 
to $131-million in 1956. 

The biggest part of the investment is in Latin America 
($116.6-million), Europe ($114.5-million), Canada ($38.5- 
million), and the U.S. ($33.3-million). Africa’s share 
was only $20.8-million, Asia got $14.8-million, and 
Australia, $3.3-million. 

(he largest investors were the German metallurgical 
and steel industrv with $58.3-million, the chemical indus 
try with $45.2-million (page 133), the electrical industry 
with $37.6-million, machine-building with $26.7-million, 
and autos with $20.9-million. 


Fiat Refurbishes Its Own Ship 
For Carrying Autos to U.S. 


For months European auto producers—on top of all 
their other problems in cracking the U.S. market 
haven't been able to get North Atlantic shipping. ‘This 
week word comes from Italy that Fiat, the giant Italian 
auto and steel corporation, has attacked this problem in 
its own fashion—building its own shipping. Fiat recently 
announced plans to enter the U.S. with several of its 
small cars and sports designs (BW —Apr.13°57,p144). 
Fiat built its own ship, outfitted especially to carry 
cars. ‘The vessel, christened Italterra, is a converted 
10,000-ton Liberty that Fiat acquired in 1946 as part of 
the U.S. aid program for Italian industry. ‘The ship was 
stripped virtually to the hull, its engines replaced by 
Fiat-built marine diesels. The superstructure fore and 
aft has been converted into three-deck garages and the 
holds have been turned into four-deck storage areas. 
The Italterra set sail last weekend from Genoa with a 
full cargo of 1,000 Fiats. The cars were loaded unboxed 
in special frames slung from cranes. The ship is flying 
the flag of the Societa Italnavi, a wholly owned Fiat 
shipping subsidiary, which engineered and executed the 
whole transformation. Fiat hopes the Italterra will carry 
a return cargo—but it probably won't be high-cost U.S. 
autos, only 600 of which were sold in Italy in 1956. 
More likely it will be baled cotton and machinery. 


Business Abroad Briefs 


Budgeting for a foreign car: The British Automobile 
Manufacturers Assn. savs over 4,000 Americans—500 
more than last vear—will take delivery on British cars 
during their vacation abroad this summer. The price in 
Britain is 20% to 35% lower than in the U.S 


Openings abroad: IBM is building a second plant in 
Amsterdam . Iraq has chosen Welton Beckert & Asso 
ciates of Los Angeles to set up a combined architectural- 
engineering-contracting firm for the government in 
Baghdad. First project will be a new hotel to be ope: 
ated by Hilton Hotels International 


Bottoms up: G. Krueger Brewing Co. will distribute 
West Germany's Holsten beer for Holsten Brewery in the 
U.S. market. Holsten will market Krueger’s Cream Ale 
in Germany. 
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...and lets put 
another one there 





Consider your way of life. Then plan your telephone service around it. 
Modern living demands not only the step-saving 
convenience of extension telephones in the rooms where you now 
live and work... but extra outlets for future needs 
and phones in colors that add an attractive decorative note 
Help in planning just the type of telephone service best for you 


is only one phase of General Telephone’s contribution to better living. 


e Concealed telephone wiring inside the walls is one advantage of planning ahead. 
i i 


(as) GENERAL TELEPHONE SYSTEM 


© F AMERICA’S SRE COMMUNICATIONS SYSTEMS ° 26c0 MADI N AVENUE N EW ¥ RK, N. Vv 

















FOR MATERIALS HANDLING, Work Hulls with fork lifts or crane 


mor fep up ethcrenc of outdoor toruge amyl thar 
On or off the hard surface travel from assignment 








r own power. Work Bulls also shunt box ca tockpile 
naimtay treet mow gras md plow 1OoW . more 
nmnearn their keep throughout ever’, euson 





Where M-H-F WORK BULLS 





pay off in industry 


...@S primary equipment. ..as backup 
machines . . . as utility or cleanup tools 
Here’s a new line of versatile, low-cost tractors 

34 to 52 hp) with a choice of 20 interchangeable, 
switch-in-a-smoke-break attachments. With these 
mobile, low-upkeep job-speeders, it’s a snap to han 
dle scattered, work and run assignments .. . put 
hand labor on a paying power basis 

You can also team Work Bulls with medium- 
priced, single-purpose machines. This way, you get 
the exact job/equipment cost ratio the job rates. 

And when it comes to your cranes, dozers, scrap- 
ers and other “mainline” machines, there’s no need 
to dissipate their earning capacity by putting them 
to work on utility jobs. Let inexpensive Work Bulls 
handle the cleanup duties 


Pay off year-round 
Work Bulls keep paying off from season to season, 


from year to year. Use them on your own work or 





IN HEAVY OR LIGHT CONSTRUCTION, Work [Hulls br 


tween hand labor and more expensive 


ige the gap be 
ingle-purpose machines .. « 


efliently take over utility and cleanup dutie 





lease them out during slow seasons. There’s a Work 
Bull attachment right for the job'— costwise, work- 
wise. Attachments include loaders, backhoes, fork 
lifts and crane booms 


mowers, brooms. snow or 





dozing blades, graders and many others 

And with Work Bulls, you enjoy all the advan- 
tages of dealing with a single source . one 
responsibility for sales and service on tractors and 
attachments 


Write for the name of your nearest 
distributor and free 24-page illus- 
trated catalog. 


MHF 


MOR BULLS 


Division of Massey-Harris-Ferguson, Inc 






10-E Quality Avenue Racine, Wis. 


FOR MUNICIPALITIES OR UTILITIES, Work Bulls put maintenance and 
light construction work on a low-cost power basis. Attachments par 


ticularly useful are auger, and pipe and cable layer 
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Disarmament negotiators in London are likely to agree on a “pilot proj- 
ect.” This won’t inhibit the missile race between the Soviets and the 
U.S 

Best bet is that it will be an agreement for mutual inspection of Alaska, 
Canada, and Eastern Siberia. It may even include a start on limitation of 
convent onal arms 


This agreement will not change the pattern of East-West relations 
Soviet Party boss Khrushchev hinted in an interview that the Russians are 
aiming at another Summit conference. But Secy. Dulles made it plain this 
week that Washington isn’t interested so long as Moscow insists on the 
partition of Germany 


The President’s foreign aid program faces a new challenge from the 
special Senate committee on foreign aid. The committee has published a 
report that represents more than six months of intensive study and is sure 
to carry great weight with Congress. 


The committee backed the principle of continued foreign aid. It sup- 
ported Secy. Dulles’ proposal to shift all military funds to the defense bud- 
get. But it rejected most of the other key Administration ideas—long term 
commitments, more administrative flexibility. It O.K.’d a revolving develop- 
ment loan fund but wants Ex-Im, the World Bank, Commerce and State 
Depts., to administer the fund on banking rather than foreign policy prin- 
ciples. It opposes soft loans. 


The report, on balance, will encourage further cuts in aid. It is likely to 
set back the Administration’s efforts to get the whole program on a long- 
term basis. 


Simultaneously, it became clear this week that the President’s Atoms 
for Peace program is in serious trouble as committee hearings opened. That's 
in spite of new interest in overseas atomic energy development (page 45) 
The program needs Senate ratification of the treaty authorizing U.S. par- 
ticipation in the International Atomic Energy Agency—heart of the Presi- 
dent’s proposal. This week the experts were giving it only a 50-50 chance on 
the Hill. 


Defeat of the treaty would be a heavy blow to U.S. prestige abroad— 
particularly in the underdeveloped countries. Russia already has O.K.'d the 
treaty, was the first major power to do so 


London is worried about the European Common Market because it 
leaves Britain, Scandinavia, Switzerland, and Austria out in the cold. Talks 
have been suspended on a plan to include Britain in a free trade zone 
with “Litthe Europe”—the six continental countries forming the Common 
Market 


The British were miffed because France and Belgium put their African 
territories into the proposal, making London’s problems with the raw mate- 
rials producers in the Commonwealth all the more difficult 


Now the British are pressing to resume the talks. They see free Europe 
breaking into two economic blocs if the trade zone isn’t set up before the 
six parliaments ratify the Mar. 25 treaty to establish the Common Market 
(BW—Mar.30’57,p148). But the Continentals, especially the French, don’t 
want any complications added to their job of getting an O.K. on the treaty— 
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something that now seems to be moving quite well. Chancellor Adenauer, 
however, is reported sympathetic to the British position. 


The Macmillan government has weathered its first major crisis. When 
the Prime Minister accepted Nasser’s terms on the Suez Canal this week, 
he lost the support of the extreme right wing of the Conservative party 
But only eight Tory members deserted him. With luck, he may last out 
the two years the Conservative mandate still has to go. And that might 
even reverse the political tide that’s been running Labor’s way 


In France, in contrast, the Mollet government is just entering a crisis 
period. The National Assembly has reconvened in a restive mood. Mollet’s 
policy of backing Nasser has the full support of the delegates. But Mollet 
has had to present a new tax packet to the legislators. - It is, in effect, an 
austerity program to finance the Algerian war until a solution can be 
found. The combination of reluctance to vote these taxes plus Mendes- 
France’s campaign against Mollet’s Algerian policy could put the screws 
on the premier. 

e 


London believes the Soviets are having more trouble in trying to balance 
their international payments. Last year the Russians sold $150-million worth 
of gold. London estimates they’ve sold that much in the first four months 
of this year alone 


The Russians used the gold to buy foreign currency—mostly sterling 
The sterling, in turn, was used to pay the foreign trade debts of Hungary 
Poland, and East Germany. Furthermore, Russia probably ran a sub- 
stantial trade deficit of its own with Britain and the sterling area. 


New pipeline projects in the Middle East are beginning to take definite 
shape. Representatives of seven international oil companies reconvened in 
London this week for technical, legal, and financial studies 


The oilmen in London conference are planning pipelines that, in all 
would move 70-million tons of crude annually from the Middle East fields 
to the Mediterranean. This would give the companies the capacity needed 
to meet the demand expected by 1962. Several lines are under study, but 
the $1-billion project to connect Persian Gulf fields with the Mediterranean 
via Iraq and Turkey is farthest along 


This week the U. N. Economic Commission for Latin America sounded 
two warnings to its 24 member nations: 


* During 1956, per capita income in Latin America stopped growing. 
That’s because the region’s population grew more rapidly than did its 
economies. Export industries did get a big boost from stepped-up invest- 
ments of U.S. aud foreign capital last year. But ECLA says the region 
needs diversified industries that sell to domestic markets 

* Western Europe’s plan for a Common Market—and closer ties with 
Africa—could spell danger for Latin America. Already, ECLA notes 
Africa is stepping up exports to Europe of foodstuffs and raw materials 
These are the same things Latin America sells to Europe. If the Common 
Market spurs new investments in Africa, Latin America may see African 
goods seriously cutting into its share of the European market. 
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PLASTICS 


Tu RE’S no telling what an old-time 
sorcerer could have done with a magic 
button like the one that makes things 
happen for Mr. Jones. 
This button is plastic. The “magic” it 
contains may come from any of more 
than 100 Hooker chemicals. 

For instance, you touch off daily 
miracles with a light switch, gear shift, 
or TV control knob. Many of these are 
made of Durez phenolic molding com- 


pounds from Hooker. 


HOOKER ELECTROCHEMICAL COMPANY 





Fountain pens, skylights, raincoats, 
generator parts—plastic, too. Muriatic 
acid, lauryl mercaptan and other chem- 
icals from Hooker help make them. 
Tough Durez industrial resins put more 
mileage into shoe soles and brake lin- 
ings—and help make super-adhesives 
for bonding plywood 

Hooker’s own flame-resistant poly- 
ester resin, Hetron”, is shaped by fabri- 
cators into sleek sports car bodies, air- 


planes, and boats. . . translucent domes 


105 Forty-seventh Street, Niagara Falls, N. Y. 


NIAGARA FALLS @ TACOMA © MONTAGUE, MICH. © NEW YORK @ CHICAGO @ LOS ANGELES 














and the world of Mr. Jones 


for radar defense . . . colorful ceilings, 
patio roofs, room dividers. 

There’s no end to these magic propers 
ties—toughness, strength, beauty, soft- 
ness, economy—that come from chem- 
icals to make plastics the chosen design 
material of the modern world 

Constantly, the dependable supply of 


Hooker 


Hooker research—to find new ways for 


chemicals is expanded by 


chemistry to serve plastics and the 


hundreds of industries that serve Mr. 


Jones—and you. 


HOOKER 


CHEMICALS 





~— Plastics that fit the job 





PLASTICS 















a 


ALUMINUM FABRICATING 


4 


one of many industries locating or expanding 


in THE CENTER OF INDUSTRIAL AMERICA 


Today there are 74 aluminum fabricating plants employing over 8,000 
people in the Youngstown area alone . . . and many more throughout THE 
CENTER OF INDUSTRIAL AMERICA . . . producing machinings and products 
in which aluminum is a major or important component. 


If you use aluminum parts—you, too, might find many advantages in 
locating your plant in THE CENTER OF INDUSTRIAL AMERICA. 


In addition, this area is rich in natural resources, fuel, water supplies, 
and plentiful, low-cost electric power. It has the great advantage of strategic 
location astride the greatest turnpike system in the nation, is served by nine 
mainline railroads and is linked by eight harbors to the coming St. Lawrence 


from their congestion and traffic bottlenecks. 


Get the full story of this region. Learn why so many new plants are 
building here. Sent promptly and without obligation. Write: Area Develop- 
ment Department BW, Ohio Edison Company, 47 North Main Street, Akron 
8, Ohio; or Pennsylvania Power Company, 19 East Washington Street, New 
Castle, Pennsylvania, 





. pono , Ohio Haon System 


1967, O. B. Co, OnIO EDISON COMPANY PENNSYLVANIA POWER COMPANY 
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HELPS Robert Kennedy, chief counsel to McClellan committee, trace one of Dave Beck's intricate- 


eI 


and shady—business deals. 


Looking at Beck's Business Deals 


Revelations on Teamster 
boss’ business operations make 
it almost inevitable now that 
he will lose his union job. 


EFORE his troubles began piling up, 
B Dave Beck was an_ uninhibited 
philosopher of the world of business 
one who freely recounted his personal 
while running. the 
Brotherhood of ‘Team 


financi i] successes 


International 
ster 

milhonaire, Beck 
that preoccupation 
much of his desk 


it union headquarters. But, he 


\ self-proclaimed 
proudh 
with 


time 


idmitted 
finances took 
added, he was making money for the 
union, too 

(his week, the Senate 
headed by Arkansas 
look at 
complex activities 
ipparent that 
Beck had fared well, but there was more 
doubt that the 


Sclect 
sen 


Beck the 


Com 
mittec John 
L. McClellan took a 
businessman. As his 
were unfolded, it was 
ind more l'camsters 
had 

¢ Jig Up?—The 
those of 


idded to 
committee hearings 
made it certain that Beck is 
through as head of the IBT. Pressure 
within the union was building up fast 
With kev leaders taking a “Beck must 
go” position nationally, it appeared at 
midweek that there was onh 


revelations, 
earlic I 
ilmost 


1 que sion 
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ether 
ibout his rcla 


f when Beck would quit—not wl 


Involved testimony 


tions with employers, frequently to the 
detriment of the IBT, directly or othe: 


; 


clincher to arguments 
leamsters that Beck 


If anvthing more was necessary to 


wise, was the in 


side the must 
turn 
support in the union away from him 


testimony that Beck profited personally 


from a memorial fund for the widow of 
unionist—described as “‘Beck’s best 
friend” —did the trick. Revolt spread 


Midwestern Teamsters locals 
bokler. An anti-Beck leader 
said, in expurgated form he 
Beck sent tw per 
unions, imsisting 
Lhat 


Talib 


through 
ind it grew 
MICO 
rial fund deal stinks 

letters to local 
they ante up to the 
from the dues of 


son i] 
that 


money 


fund 
Canc 
mnd-filers.”” 

¢ How He 
ibout 
funds 


Did 


" ; 
iOans 


ilready 


It—Karlier te 
from 


fimon 
Beck's leamstei 
had 
the man 


been damaging t 


who rose from laundry truck 
driver to the presidency of the nation’s 


biggest union of $50.000 


salary 
Later hearing 


They indicated that 


ind a 
1 year, plus expenses 
took up from there 


Beck's financial operations followed 
two broad patterns 

e The developed through com 
panies set up by Beck or controil 
directly or otherwise—by Beck or hi 


relatives hese included imvestm ent 
firms, such as the National Mortgag: 
Co., and operating compani includ 


ing the K & L Distributing Co 

e Or thev made use of Beck's “big 
wheel ontacts with emplovers cd 
pendent on the ‘Teamsters. These in 
volved business projects, as in the 


of Anheuser-Busch, Inc.; mutual loan 


ind favors such as were exchanged with 


the Fruchauf Trailer Co., or favors from 


firms such as he received from the 
Occidental Insurance Co. after it took 

er the health and welfare program 
of the Western Conference of ‘Team 


{cr 

e Black Ink—Generally, the Beck enter 
priscs wer profitabl for the 

hief or hi \ beer distribu 
torship netted $78,000; the sale of tor 
trucks to locals and th 
purchase of for Teamster 
S70.000. and 


leamster 


relative 


leamster 

equipment 
brought in 
deal—a_ real estat 
ontract transaction—netted $5,79 
Nevertheless, de pite Beck's pride in hi 


shown to 


he idqu irter 


] 


the memorial fund 


DuUusimne ense, he was often 


be in need of cash. Many of his project 


were worked out iccording to om 
mittee testimony, to raise some quick 
Mone 

As revealed to the Senate committec 
the deals were complex ind often cr 
uitou [hey took adroit maneuvering 


] 


rant Beck that—but. in the words of 


one committee observer, the ‘Teamster 
hief had evervthing going his wav: he 
ildn’t lose 

Several 


deal illustrate the wav the 
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ayer Sentinel in Navy Blue 


He goes down to the seain ships, 
does business in great waters 

But no longer is the Navy con- 
fined to the sea’s surface. It plumbs 
the depths, ranges through the skies, 
penetrates outer space. Its labora- 
tories, even a thousand miles inland, 
are nautical battle stations. 

Research by the Navy, and by 
the industries which serve it, antici- 
pates tomorrow’s needs. Among the 
industrial leaders contributing to 


Mertner Electric « Kearfott « Librascope « Link Aviation * Pleasantville instrument « Precision Technology * Shand and Jurs * Simplex Equipment « Stro 


that research and translating Navy 
needs into production realities, are 
eight companies of the GPE Group 

Typical of the significant con- 
tributions by GPE companies are 
Librascope’s computers and _ anti- 
submarine devices . GPL’s auto- 
matic bombing and self-contained 
navigation system for the Martin 
Seamaster . . . Griscom-Russell dis- 
tillation equipment on every class of 
ship including nuclear powered 


GENERAL PRECISION EQUIPMENT 


craft. An indication of Askania’s, 
Kearfott’s and Link Aviation’s in- 
volvement is given in the adjoining 
column. 

Many GPE Group products 
serve vital defense needs today. The 
scientific advances they embody will 
one day benefit everyone. 


a] CORPORATION 


PRINCIPAL PRODUCING COMPANIES « Askania Regulator « GPL « Graflex + Grisc Russell 


2: Electric 
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“Portrait of The Future” is the well- 
chosen motto of this submarine. States U.S. 
Naval Institute Proceedings: “The Albacore 
will long be remembered as the pioneer de- 
sign for flying under water.” Albacore's revo- 
lutionary piloting tec hnique was conceived 
and produced by Askania, a GPE company. 


Be, 


i 
Link Aviation provides still another 
glimpse into the future with its F-11-F Flight 
Simulator in which pilots of the supersonic 
Tiger pre-experience flight conditions and 
maneuvers, “log” priceless familiarization 
time. Also “shipping out” with the Navy Air 
Arm is Kearfott, providing 400-cycle compo- 
nents for both planes and guided missiles 


The coordinated resources of the 
companies of the GPE Group, so effec- 
tive in anticipating and meeting the 
needs of the Navy, serve with equal effec- 
tiveness other fields such as: 

Automatic Controls and Instrumentation 
Aviation 
Chemical and Petroleum 

Marine 

Motion Picture and Television 

Paper, Printing and Textile 

Power Generation and Conversion 
Steel, Mining, Transportation 


eeeeeceeeseeeeesee 

For brochure describing 

the work of The GPE 

Group, write to: GENERAL 

PRECISION EQUIPMENT CORPORATION, 
92 Gold Street, New York 38, New York. 
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union leader operated in the world of 
hnance. ‘They outlined for the 
McClellan committee by sometimes re 


wcrc 


luctant witnesses whose memories were 
prodded by Chief Counsel Robert E 
Kennedy. 


|. Fruehauf Trailer Co. 


In 1950, trucking management and 
the ‘Teamsters set up a trade association 
to promote the industry through 
lation and the like. Members included 
Yave Beck as chairman, Roy Fruchauf, 
president of the Fruehauf ‘Trailer Co., 
and Bert M. Seymour, head of Asso 
ciated ‘Transport Co.—all of whom have 
ippeared as before the in 
vestigating committee 

While Beck declined to discuss the 
matter, the committee probed into two 
loans—$1.5-million from the 
treasurv to Fruehauf in 1953 to help 
him win a proxy battle, and $200,000 
the next vear to Beck. 
¢ Loan to Fruehauf—When Roy Fru 
hauf faced a proxy fight in 1953 with 
the late George J. Kolowich, he went 
to Beck for help. A loan was worked 
out. 

here was in existence an obscur 
Rov Fruchauf Foundation, Inc., estal 
lished to train leader dogs for the blind 
Fruchauf wa its president Phe 
s, with Beck as trustee, bought 
on the open market over a period of 
time $1.5-million of Fruchauf 
stock and turned it over to the founda 
tion to be voted by Rov Fruchauf. ‘The 
stock ownership was retained by the 
collateral, but Rov Fruchauf 
got the voting power and the foundation 
ted the dividends 

[he foundation, and Roy 
personally, guaranteed the 
4% return on the union’s 
well as full repayment. ‘The loan wa 
fully repaid by October, 1955, after 
out to be a good deal for every 


nS 


witnesses 


| camsters 


l'eamster 


ibout 


union as 


collec 
lruchauf 
l'camsters a 


One 


turning 
bod\ 
e Complexities—What intrigued—and 
confused—the Senate investigators most 
was the $200,000 loan to Beck at a 
time when, Counsel Kennedy said 
needed the money to make up a deficit 
in his debt to the Teamsters. Rov Fruc 
hauf testified that Beck asked his com 
pany for the mone 
over $175,000 to the Brown Equip 
ment & Mfg. Co., a subsidiary of Asso 
ciated I'ransport, to give to Beck 
When Beck couldn't | 
Equipment on time, Associated ‘ 
port’s president, Bert Seymour, came to 
his aid by arranging for a loan from the 
Manufacturers ‘Trust Co. of New York 
[he bank loan, in turn, was repaid 
by Brown Equipment when Beck still 
couldn’t furnish the monev. However 
in April, 1955, Beck sold his home to 
the union for $163,000, at which time 
he was granted life-time occupancy, and 


Beck 
Fruchauf turned 


' 
repay sTOWN 
Iran 





he used the money to pay off Brown 
I.quipment 

Lhe Senate testimony failed to cleat 
up the source of the other $25,000 of 
the original $200,000 loan 
¢ Plaything—The senators 
that Fruehauf and Sevmour paid $14 
000 into a Beck-inspired project for the 
sale of tov trucks to ‘Teamsters locals; 
the funds were used to manufacture the 
trucks—sold at a net profit of $54,000 
for Beck and friends 

ruchauf, with some 
tied about other favors 
Beck Among other things, he said, 
the compan allowed Beck to use the 
Fruechauf company plane and provided 
a car and chauffeur for Beck’s niece and 
three friends on a six-week tour of Iu 
rope. Beck reciprocated in kind. Cor 
respondence that went into the record 
showed that Beck and other 
intervened to withdraw 
sters pickets from Associated ‘Transport 
lines during a strike 
gaining information 


also ke iT1i¢ d 


reluctance, t 
granted t 


l'ecamsters 
leaders cam 
ind supplied bat 
ibout his busine 
friends’ competitors 

l‘estimony brought out that Beck 
ilso sought favors from the Occidental 
Insurance Co Subsequently, the com 
pany told Business week that it couldn't 
directh 


1 committec 


before an 
ince at hearing, but that 
ill of its transactions “will stand up un 
der most careful scrutiny and meet the 


comment appeal 


highest requirements of ethical, moral, 


legal, and business standards.” 


ll. Anheuser-Busch, Inc. 


In Seattle in 1949, at a time when 
Anheuser-Busch was 
fol the 
Dave Beck managed to secure the deal 
ership for his son, Dave Beck, Jr., and 
He put up $24,000 for his 
on’ hare rom. that point on the 
junior Beck rose rapidly in the firm 
l'estimony from the president of the 
K&L, Distributing Co. Irving J. Le 
vine, revealed that 


Anhe usel 


biggest distributing 


reentering the area 
distribution of Budweiser beer 


two others 


] rod 
K&l the 
territory. But Le 


+ 


under Beck’ 
ding Busch gave 
vine said he wa when 
the ‘Teamsters refused to unload a 
K&L, beer truck The company was 
idvised bv Beck that the trouble could 
be straightened out if Beck, Jr., became 
president. He got the job 
¢ Mother and Son—At the same time, 
Mrs. Dave Beck bought into another 
ompany, the K&L Beverage Co., di 
tributing liquor in Canada. Sev 
vears later both Beck Jr ind 
bought out by Levine at 
Anheu 
coming disenchanted with 

it about that time 

Wilson, executive vice-presi 
Anheuser-Busch, testified that 
other favors to Beck during 
including spec 


de mo ed ore dl 1\ 


mother wert 

good proht to the Becks 
Bu ch was be 
Beck, Si 

John I 
dent of 
there were 
the period ial beer ship 
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Here the Crown Graphic records the measurement of 
ceramic density in the Kearfott laboratory. 


Photo costs cut 50% by KEARFOTT. 








Dick Pruden, Kearfott photographer, uses a Graphic 
View camera to photograph test equipment in the studio, 














with Graphic*Equipped Photo Department ! 


Kearfott Company, Inc. is recognized 
throughout the world as a leader in 
the development and manufacture of 
precision-navigation and control sys- 
tems and components, particularly 
in the aircraft instrument field. Its 
products include airborne compass 
systems, gyroscopes, servo motors, 


automatic controls and electronic 


instruments, 


Faced with the necessity of obtain- 
ing photographs covering the widest 
range of subject matter— from small 
parts a fraction of an inch in size 

to equipment and 


machines many feet 







wide and high — 
Kearfott early estab- 
lished its own in- 
plant photographic 


department. Its 4 x 5 Crown Graphic 
and Graphic View cameras are used 
on location and in the studio for 
training slides in color and black 
and white, step-by-step progress 
shots, overlay system photos, metal 
photo nameplates and schematics. 
Grafiex flash equipment is used 
Kearfott to 
standardize on #5 and #25 bulbs. 


exclusively, enabling 
Kearfott’s photographic experience 
thus far indicates savings of at least 
50° through its Graphic-equipped 
in-plant department. 

To learn how you can cut photo 
costs, write on your letterhead to 
Dept. BW -18Graflex, Inc., Rochester 
8, N. Y. for your free copy of “How 
Industry Cuts Costs with In-Plant 
Photography.” 


70th Anniversary —1887-1957 








Wiring of Kearfott electronic test 
equipment is recorded for duplica- 
tion and as an aid in trouble-shooting. 
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ments to K&L. In tum, he testified, 
Beck furnished bargaining data about 
the beer company’s competitors. When 
the Beck K&L interests were sold to 
Levine, the company gave him $120 
000 credit to make the deal possible. 


Ill. National Mortgage Co. 


The National Mortgage Co.'was set 
up by Beck, represented once agai by 
1 relative—this time a nephew, Joseph 
A. McEvov. The Teamsters funneled 
mortgage purchases through the firm- 
several million dollars worth at a serv- 
ice fee of 0.5%. In addition, National 
Mortgage was involved in other busi 
ness deals through Beck—one involving 
the widow of his closest friend 

\ $75,000 trust fund for the widow, 
Mrs. Rav Leheney, had been promoted 
by Beck and, as trustee, he took over 
investment of the funds. Beck and Na 
tional Mortgage’s president, Don Hed 
lund, purchased—with ‘Teamsters funds 

real estate purchase 
discount 

In turn, on Beck’s advice, Mrs 
henev approved the purchase of 
contracts with the fund money at I 
value his netted Beck and Hedlund 
in $11,555 proftt, Hed 
lund testified that it was still a very 
profitable deal for the widow and that 
Beck did it “‘from the heart, not the 
head.” 


contracts at a 


hared equalh 


IV. Montgomery Ward & Co. 
McClellan 


involved Beck and 


the Sewell Averv mana if Nfont- 
gomerv Ward & Cx 

Lou Wolfson began buving stock 

in late 1954 in a battle to unseat Aver 

and win control of Ward's Phere 

ther contenders, but Wolfson 

the most feared BW —Oct 254. 

11°54,p27 The 

gan buving the 

“a sound in 


Another deal that aroused 
committee interest 
gement 


l’camsters 
companv’s stock, as 
estment,” and eventually 
umassed holdings estimated at 
S$2-million 

According to testimony bv a Wash 
ington attornev, Alfons Landa, Mont 
gomerv Ward consulted him about get 
ting Beck to vote the Teamsters stock 
for Avery in the proxy fight. The union 
at the time was reported in the press as 
planning to cast its votes for Wolfson. 

Ihe union was interested, in organ 
50,000 Montgomery Ward 
tock pur 
iterpreted as a 
pressure move, to smooth the wav for 
the drive. Landa told the Senate com 
mittee that he “‘advised” Beck against 
told him that 


ibout 


izing some 
emplovees nationally Phe 
chase plan was wideh 


voting for Wolfson, anc 
he felt that the Teamsters ould O1 
W ird’s employe if Aver 
tained control. Beck expressed 

est. On a trictly volunta 


canize 
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Landa said, he telephoned the Aver 
proxy solicitor and told him of his con 
versation with Beck, and was told that 
the solicitor would “pass the 
along.” The ‘Teamsters subsequently 
switched their voting and it was 
1 big blow to Wolfson’s hopes for suc 
cess (BW-—Apr.9’55,p27). After the 
Avery victory, the Teamsters moved in 
to organize Ward’s employees, and get 
claus¢ 
alwavs 


word 


4 hoice 


a “maintenance of membership” 
in mid-1956; the company had 
opposed any form of union 
clause before that. 


Stellato Wins 


Landslide vote sweeps 
an old critic of UAW’s Pres. 
Reuther back into office for 
another two years. 


security 


Members of the United Auto Work 

’ big Ford Local 600 take their union 
politics Phere’s never an 
question ibout the 
of its 
ind mo 


scrioush 
democratic right 


members. They have a vot 
t of them usc it 
Last week, more than 
to polling places to sweep their presi 
dent, Carl Stellato, back into ofhce tor 
mother two vears. The total vote 


of the 32,000 1 


25.000 vent 


more than SO‘ 
which Local 600 « 
ll above the average 
tions,” gave Stellato 
votes, his nearest of several rnvals on 
3,359. Stellato, a 
UAW ’s president, 
termed the vote an 


his le 


Was we 
tion i ( lec 


frequent crit 
Walter Reuther 
“expression of con 
fidence” in idership. Even so, it 
can’t be considered any reflection 
gaimst Reuther or his imternational 
union administration 

¢ Hands-Off Policv—lhe international 
UAW made no attempt this vear to in 
fluence the voting in the Local 600 ele 
tion. Its past failures to swing support 
undoubt 
hands-off 
there probably was an 
factor: StceHato 
no longer is regarded as a serious foc 


of Reuther, and _ his 


conceivabl 


to partisan candidate: wc'c 
edlv, a factor in this vear’s 
policy. However, 


even more important 
reelection was 
considered to be more ad 
vantageous than his defeat 
e “Nuisance” Value—As leader of a 
fight against a dues increase proposed 
to the recent UAW convention in At 
lantic Citv, Stellato mustered only a 
few votes. Other parts of his opposition 
program drew a similarh 
There were a few 
Stellato’s opposition 
nuisance - Py 


hight backing 
ibout 
being “onl 


comments 


ivatelv, though 

union circles ceé 
Stellato bloc sen 
‘loval 


in internationa 
mented that th 


purpost is a opposition : 








10 Day FREE TRIAL” 


Springtime Introductory offer of a brand new 
full capacity space saving water cooler. Just 
plug this handsome unit in any 115 volt 50 
to 60 cycle outlet, press button and enjoy 
cool bottled refreshing water every day. 


No plumbing, no waiting, 0 
order today. 10 Day Free Trial 11 g s 


Refrigeration 


CORPORATION fs tr Amaia 
321 E. Grand Ave., Chicago 11, Ill. 


and Government 





Gentlemen: ship freight prepaid. | under- 
stand | can return in 10 days (freight col- 
lect) if not satisfied. [-] check enclosed 


Firm 

City 

State 

Hermetically Sealed Refrigeration Cycle is 
Fully Guaranteed for 5 years. 
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General Electric Thinlines installed through the wall add the final touch of comfort to apartment in Shaker Heights, Ohio. 


General Electric Thinlines 








air condition luxury apartment 





“We wanted to install a permanent air Thinlines fit easily almost anywhere —in windows or 
conditioning system in our Shaker Club right through the wall. Only 1614 inches thin, there’s 
Apartments without marring the building’s 
appearance—and without the expense of 
plumbing or ductwork. That's why we de- 


no unsightly overhang inside or out. 
Economical to operate, too! Individual controls 


cided on General Electric Thinlines.” mean you don’t have to pay to cool rooms that are not 





in use. And Thinlines come in \4, %, 1, and 1% hp. 


Dien A, Cente models—one just right for every cooling need. 
The Keyes Trevhaft Co. Ask your General Electric retailer how little it costs 
Cleveland, Ohio to air condition your building with Thin/ines. 


16-inch General Electric Thinline fits easily almost anywhere 
a ; Aan 








rs 


Thinlines fit upper... or lower sash. . . fit casement windows . . . can go all inside . . . or all outside 


Progress /s Our Most /mportant Product Oy 
aol 


GENERAL @@ ELECTRIC - 











UAW) its tinua is a safeguard 
of democratic 
dcbate 
ground for new 

This last is particularh 
Stellato, Local 
thinking and pr 
quenth 


intee of 
testing 


proce s¢ a gual 
and, unobtrusively, a 
ideas 

signincant 
6VUU0s contract 
ypagandizing is fre 
more advanced and _ far-reach 
that of inte UAW 
It has been building up the issue of a 


hortened 


{ ndet 


ing than rnational 


several 


Now, the parent union is taking over 


vork week for vears 
Insiders sav it hasn’t just happened that 
Wa 


¢ Setback—Whatever is the interna 


Engineers 


tional’s posit te rd Stcllato 
than 


majo! 


hi 
SELL 
Other 
candidates on his ticket were 
with him. However, he 
sharp setback — that 
trouble ahead in 1959 
Car! Stellato’s brother, ‘Tony, lost a 
bid for reelection as president of the 
local’s Dearborn Engine Din 
largest in Local 60¢ Phe 
Paul Boatin, one of five 
suspended bv international 
1952 for illeged 
Communist 


is now ippa\%e 


HOT 


ever in his home base 
reclected 
suffered on 


could indicate 


unit, the 
victor was 
local officers 
UAW in 
subservience to the 
Boatin was 


Cause rein 


and UAW 


Turndown of union by Minneapolis-Honeywell engi- 


neers and technicians is severe blow to UAW’s white-collar 


hopes; carefully planned company campaign was the clincher. 


kngineering and_ technical 
Ninn ipoli Honevwell Reg 


1 ; 
ipol last WCCK 


mplor 


vf the 


itor Co., in Minne 


se a 1 4] 
whelmingly defeated t nite 
n the uni 


or 


\uto Worker 


¢ What Happened—Aft 
atin eo 


by the union 
e “Classic Drubbing’’—In th« 


one of it le Ter S [ A\W tor k a 
1957 
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drubbing 


It had expected a 
orv among cngince! ind 
technical employ 
th 


Wa itributc 
Hows 

ndu 

UAW 

Phre 

Nat 


ley ] 
1111IC 


al } 


¢ Basic Technique— Ih 


; 


il 


l 
] 


Onl ( it 
Hle warned the supervi 


guard against tepping over the 
cparates crsuasion from 


| 
vhi h 1S legal und I th | 





} 


tated four veal iter. He won \ 
over Tony Stellato, 1,989 to 1,35 
The local’s leftwing, 
portedly gave him substantial support 
¢ Clamp Down—W hik 
position in the 
worked with the 
After his election in 
he clamped down on their faction 
Now, insiders predict that Stellato will 
get rough with the left 
part 
blames them for his brother’s defeat, in 
part to block their possible political 


resurgence 


a Rebuff 


Act. And lh 
promising benefits for voting against thi 
union. As much as possible, he urged 
each hould 
ucs l i lose 


friend 


once strong, 1 
building his 
local, Carl 
leftists im a 
1950. 


political 
Stellato 
coalition 


again in the 


next two vcars—in because li 


cautioned them against 


discuss th 
than 


SUPCYIVISOT 

MOo;’re 

management representative 
And Binger 


e Individual employees Ol 


idded 
1] 
Lhketi 
ire not to be called 
office for the purpos 
clection. However, if 


uper isor’s office 


of emplovec 

upervisor’ 
ussing the 
cmplovec is in the 
other matter ind the cle 
then the supervisor should 


u it fully 


tion | 


Ol irc not to 


heir ome fol 


ng these subject 


the supervisor 
1 normal ocial 1 
happens to be 
the other, thei 


the UAW 


e Executives 


Helped—In 


11D) executi 


+} } 
Fi I 


W 1 hart 1] 
nplovec l 


ound 


Ill 
Paul B 
nt 

t and 


hOnVISTH he 


tatement of | 
ped in the contract with the 
lederation of Honevwell Engineers & 
Scientists (ESA). He said the 


statement 
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FOR RECORD-STORAGE 
BOXES 


ee 


Keep inactive records.safe, clean and 
neat with Liberty Storage-Boxes: You'll 
find them sturdily built...and so eco- 
nomical. The cost of a Liberty Box over 
a te r period figures out at just 
pennies @year! Write today for free 
catalog—find, out how Liberty Boxes 
can heip you lower record storagecosts. 
Sold pref pe ond office equipment 
from cogs! to coast. 


BANKER: ERS /BOX CO. dept. aw-4 
venue + Franklin Park, Iilinols 


OUTLASTS 


Ordinary Brushes 


Stol 


27 Styles and sizes to choose 
from— fully guaranteed. Write today. 


a MILWAUKEE DUSTLESS BRUSH CO. 


kee 
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bound the company to the past pra 
tices and was a pledge that “such im 
portant things as good salaries and ben 
efits ire not dependent upon a union 
to bargain for vou.” 

lhe company ended its campaign at 
i lobster or steak dinner at which union 
issues were officially ignored—but not 
forgotten 
¢ Union Side—Both the UAW and 
ESA depended largely on leaflets and 
mailings, but also used group meetings 
Che union figured at 
the start it had to pick up only 10( 


in their campaign 


} 


more votcs but it didn’t relax 

Its stake was a big one. Earlier this 
vear the UAW set up a new profes 
sional department and counted on the 
Honevwell group as its nucleus. At the 
union’s Atlantic City convention, 
UAW officers stressed the importance 
of a Honeywell victory as the opening 
of a national campaign for 
scientists, and professional workers 

This week, UAW’'s 
board, meeting in Detroit, began a glum 
survev of what might be done to sal 


to win 


engineers, 


general executive 


vage its long-term plans 


Last-Gasp Truce at Chrysler 


Colbert gets together with Reuther to avert UAW 
strike, and auto company calls off $5-million suit against Local 
212. But much old bitterness remains. 


Chrysler Corp. and the United Auto 
Workers, after letting tensions between 
them build up just short of the break 
ing poimt have both backed off 

itch their breath 

Last week, both sides 
their ultimate weapons—the union a 
local stnke vote that would have im 
mobilized the entire company, the con 
pany a lawsuit against that local. ‘Thea, 
Ver the weekend, UAW Pres \\ ilt 
Reuther and Chrvsler Pres. L. L. Cel 
bert got together and arranged a tru 

Ihe matters at issue were high] 
complicated and the 
between Reuther and ¢ 
bert is equalh so. Boiled down, it 
expected to mean that wildcat strikes, 
which have 


\W he ( led 


‘memorandum of 
iwreement”’ 


weraged two a week this 
vear, will fall off at least temporarily, 
and that one consistently troubleson 

area between company and union h 

been wiped out. But there is no assur 
ill Chrvsler-UAW labor 
relations are now on a smooth cours¢ 
here is such a heritage of wariness on 
each side (BW—Apr.13°57,p157)_ that 
no single mecting and no single agrec 
ment can wipe clean the entire slat 

« New Stamping Plant—In 
what happened over the weekend d¢ 
veloped from this situation: Chrvsler is 
opening a new stamping plant it ‘Twins 
burg, Ohio. Up to now all the stamp 
ings have been done in Detroit by the 
ipproximately 23,000 members of Local 
212. That local wanted assurance that 
inv members displaced in Detroit by 


ince that over 


outline, 


the Twinsburg operations would get , 


hired at the new plant. In March, the 
company and the international signed 
1 supplement to their contract, which, 
thought, gave transfer 
privileges to Local 212 members 

But the local president, Pat Caruso, 
thought the agreement was not specific 
enough, and that the company was not 
making office 


the company 


emplovees eligible fo 


transfer. So, he members t 
move no dies or oth 

1 Chrysler plant until 
surance of transfer righ t 
Dies from one Detroit-area plant could 
not even be moved to another Detroit 
plant where they were to be used. Th 
company supervisor would order dies 
would 

lischarg¢ 
ind the unit 


the stamp 


juipment out « 
had firm as 
I winsburg 


Il} mbers 
id 


loaded, the union 
TUSsC the 
them for insubordinat 


J ’ 
would strike Inasmuch as 


Ompan' W 


ings were needed for assembly lines at 
il] plants, a work stoppage of a day o1 
so at a stamping plant uld slow down 
or halt assemblv of ca 

Last Wednesdav, Local 212 voted to 
isk the international for permission to 
strike officially The same dav 
panv filed a suit asking 
$500.000 a dav f 


the com 
5-million, plu 
ch dav Caruso’ 
‘no-movement” order was in. effect, 
charging contract violation. At the same 
time, Colbert asked Reuther to ord 
Local 212 to live up t ts contract 
Reuther replied that he would be glad 
to discuss it with the Chrvsler presi 
dent, and so the Saturdav meeting w 
irranged 
e Terms of Pact—-Chrvsler agreed to 
drop its lawsuit The union agreed not 
to interfere with movement of dies and 
other equipment. Disch 
were reinstated: additional 
were sect to clean up a list 
grievances. The transfer ri 
burg were reafhirmed and Local 212 em 
plovees were given companvwide trans 
fer rights—which all other Chrvsler 
emplovees have had all along 


ged emplovees 
meetings 
f pending 
chts to Twins 


Local 212 didn’t because its members 
used to work for Briggs Mfg. Co. when 
it made Chrvsler’s bodies. When Chrvs 
ler bought out Briggs’ bodv operations 
three vears ago and later established th 
Local 212 
continued under a separate—and some 
what different—contract. END 


automotive body division, 
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TRUCKING ... Vital Transportation 


3 


e, 


; 


- 


sa 
as 
oe 
Stata ‘ oer 


: 


; 


ce) 


’ 


WHERBBPER 


. 


ie 
it) ope 


Herrin’s new rigs feature the Diamond T Tilt-Cab, Cummins turbo- charged diesel engines, and Fuller 5-speed 5-A-650 Transmissions. 


HERRIN of Houston adds 48 
more Fuller Transmissions 


Fuller Transmissions, used con- 
stantly in Herrin’s fleet for over 10 
years, were drivers’ choice in the 48 
new diesel tractors recently added by 
the Herrin Transportation Company, 
Houston, Texas. 

Test results and drivers’ opinions 
were the factors upon which the deci- 
sion to add this newest equipment was 


based. 


played an important part in our 


“Fuller Transmissions have 
efforts to improve our service and 
provide consistent dependable per- 
formance and low operating costs,” 

> 


says W. C. Padfield, Herrin’s General 
Superintendent. Company plans call 
for still more to be added, as present 
over-the-road equipment reaches re- 
tirement age. 

Herrin’s drivers say: “They ride 
better, handle easier, and give us the 
gears to keep engine speed up.” Fuller 
5-A-650 heavy-duty 5-speed Trans- 
missions, with overdrive in 5th speed, 
are specified by Herrin for . . . right 
gear ratios, smoother shifting . . . 
faster trip time . . . less driver fatigue, 
and greater profits. 


For efficient, dependable operation 
of your trucks, ask your truck dealer 
now for full details on the easiest- 
shifting driver controlled transmis- 
sion available today. From over 110 
different models—there is a transmis- 
sion designed with your specific job 
in mind. 

Ye 


Gp. 


FULLER MANUFACTURING COMPANY 
TRANSMISSION DIVISION * KALAMAZOO, MICH. 


Unit Drop Forge Div. Milwaukee 1, Wis. + Shuler Axle Co. Lewisville, 
Ky. (Subsidiary) + Sales & Service, All Products, West. Dist. Branch, 
Oakland 6, Cal. and Southwest Dist Office, Tulsa 3, Okla. 








You'll never put hand and 
foot to a car so quick, 
smooth and easy to control 
— a light touch does it. 
Chevy’s solid on the road— 
and that goes for the way 


it’s put together, too! 


A wonderful thing happens the very 


first time you take a °57 Chevrolet 
through trafhe or slip it into a tight 
parking spot. You begin to realize that 
this car is not only beautifully built, 
but beautifully behaved as well! 


In no time at all you're faced with 


youll love Chevrolets new light-touch driving ! 





et A) 
WASSYSS 


The Bel Air Sport Coupe with Body by Fisher—one of 20 beautiful new Chevrolets. 


the happy fact that this Chevy is a 
genuine pleasure to drive, and yet 
there's practically nothing to driving 
it! You can chalk this up to Chevy’s 
sure and easy handling. That and also 
the cat-quick responsiveness of its 
velvety V8 engine. 

Lively performance is part and parcel 
of Chevy's light-touch personality. 
That’s why V8 options go all the way 
up to 245 h.p.* That’s also why new 
Turboglide—the first and only triple- 
turbine automatic drive—is offered as 
an extra-cost option! You can get the 
light-touch feeling firsthand at your 
Make it soon. ... 


Chevrolet Division of General Motors, 
Detroit 2, Michigan. 


Chevrolet dealer’s. 


- = 

S57 CHEVROLET 
*A 270-h.p 
ance V8 engine also avail- 
able at 


Ramjet fuel injection engines 
with up to 283 h.p. 


high-perform- 


extra cost {/so 


{ 








In Labor 


Top AFL-CIO Group Plans 


Tougher Rules Over Union Funds 


lhe AFL-CIO executive council is going to set up a 
new, tight code of rules for handling union funds. It 
is aimed specifically at the financial manipulations of 
Dave Beck (page 153). 

Ihe council will meet in Washington next week. The 
urgency of a federation housecleaning is at the top of 
its agenda. As part of its program, the council will 
adopt a fifth ethical practices code, to regulate: 

* Bookkeeping and accounting practices of unions. 

* Periodic, full reports on union funds to members 
and to “interested” public agencies. 

¢In what way union funds may be invested. 

\ steering committee of eight international union 
secretaries and treasurers, headed by William Pachletr 
of the Utility Workers, drafted the code for the council. 

Other ethical practices codes bar unions from charter 
ing “paper locals where they have no members; union 
officials from invoking the Fifth Amendment for “per 
sonal protection” and to “avoid public scrutiny’; ex 
“commonly known crooks” from holding 
union office; union officials from profiting from health 
welfare funds and from having substantial interests in 


convicts and 


businesses with which they negotiate. 
Violation of the codes can lead to suspension or expul- 
sion of the officials involved, and of their unions. 


In Mississippi, Arbitration Clause 
Doesn’t Hold Water, Court Rules 


\ contract clause that requires the arbitration of future 
labor disputes isn't binding in Mississippi, the state’s 
supreme court held recently. 

Ihe decision by five members of the nine-man court 
held that in the absence of a state law upholding arbi- 
tration, common law prevails—and, under it, either party 
may revoke an arbitration agreement at any time. 

Unions said the decision will be challenged. 


NLRB Faces Problem of Penalty 


Against a Liquidated Company 


I'he National Labor Relations Board faces a unique— 
but important—new question: What remedial action can 
be taken against a company liquidated “in a clear viola 
tion of law” because its workers chose to be represented 
by a union? 

he question is raised by a case appealed to NLRB 
from a trial examiner's decision against the Darlington 
Mfg. Co., of Darlington, S$. C. The union, the Textile 
Workers Union of America, asked the full board to 
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consider the ruling in its favor as “a classic example of 
legal futility.” 

I'WUA won a representation election at Darlington 
last September. A week later, the company’s directors 
voted to liquidate. The union filed unfair labor practic« 
charges, but failed to get an injunction to block the 
liquidation. 

NLRB’s trial examiner found the company guilty on 
three counts under the Taft-Hartley Act. He noted that 
under the circumstances “there can be a decision to com- 
pensate [discharged workers| but we have no rule or 
basis for fixing the amounts.” 

Ordinarily, the compensation is back pay fot lost work 
time his is easily set if workers return to jobs after 
an NLRB ruling that they have been out of work duc 
to a violation of their T-H rights. But, in the Darlington 
case, there will be no return to jobs to set a limit on 
their compensation And, according to the trial ex 
aminer, there’s nothing to prove if—or how long the 
mill would have stayed open if the union had lost. 


Cleveland Utility Strike Ends 
With Freer Hand for Company 


\ seven-day strike of the Utility Workers against the 
Cleveland Electric Iluminating Co. ended last week in 
Workers got a 5% 
and th« 
company won concessions on management rights 

The walkout was based partly on a dispute over the 
company’s right to make changes that it might consider 
“necessary or desirable” in the interest of improved serv- 
ice, better operations, or lower costs. 

With the city government pressing for a settlement, 


an agreement on a new contract 


raise (from 10¢ to 15¢ an hour, by job grades), 


the demanded clause was toned down by eliminating its 
authorization to the company to proceed as “necessary 
it still “may make changes in 


equipment, operations, the organization of work or the 


or desirable However, 


qualifications for any job” under stipulated conditions. 


Union, Too, Would Like to Get 
Teenagers Out of Presley Garb 


l'eenagers are too interested in rock-'n’-roll and Elvi: 
Presley 
aren't buving at the stores these davs, ‘Toledo locals of 
the Retail Clerks 

These fads have put the younger set into bluejeans 
and old shirts; there’s a premium on “sloppy” dress that 
has cut into clothing sales, RCIA says. The union is 
interested for an obvious reason: It 


it’s reflected in what they wear—and what the 


International Assn. complain 


represents the 
clerks whose job security and pay 
volume. 

Last week, RCIA in ‘Toledo sponsored a 24-hour stage 
show featuring the “dress up 


depend on trade 


music of Guy Lombardo 
to trv to interest teenagers in a form 
of music that might get them out of bluejeans and back 
to store counters and clothing racks, and (2) at the sam<« 
time to bring in money to be added to the local RCIA 
strike 


Its purpose was (1 


“defense fund” before new wage talks. 


Lahoi 163 





Sometimes the right answer is where 





no one else is looking... 


To follow the herd is comfortable — 
and restricting. So Parker designers 
keep open-minded, always looking for 
a better way. And that’s how our cus- 
tomers profit. 

Example: this “fluid thinking” led 
to new-type precision sealing devices 
developed by our Franklin C. Wolfe 
Division, Culver City, California. For 
instance, one device called “Gask-O- 
Seal” encases synthetic rubber sealing 
rings in a metal plate. These unique 
sealing devices provide our customers 
with an easier, more practical and eco- 


nomical way to get leakless sealing. 


Parker specializes in hydraulic 
. tube 
and hose fittings, synthetic rubber 


and fluid system components .. 


O-rings and other precise sealing de- 
vices, highly engineered valves and 
related intricate units ... for the air- 
craft, mobile equipment, metalwork- 
ing, automotive, chemical and other 
industries. 

If you are seeking a dependable 
source for components resulting from 
“fluid thinking” leadership, why not 
call us in. The Parker Appliance 
Company, Cleveland 12, Ohio, and its 
subsidiary Parker Aircraft Co., Los 
Angeles 45, California. 


Parker operates 8 divisions — with plants in Cleveland and 
Eaton, Ohio * Berea, Ky. ® Los Angeles, Culver City and 


Hydraulic and fluid 


system components Inglewood, Cal. (129 distributors in industrial centers) 





THE MARKETS 


Wall St. Talks 


about auto earn- 

. market scuttlebutt . . . 

plight of nonferrous metals 
bond prices. 





ings .. 


Guesses on 1957 
Wall Streeters 


; 


auto earnings: cw 
Motor 


$3 02 


expect General 

» match last vear’s earnings of 
per share. But thev look for Chrvsle 
to boost last vear’s $2.29 a share to 
S11 or $12 and Ford to 


t $6.50 ompared with last 


{ 
Camm 395.1 
$4.35 


touched off stock 
will split its stock 


Rumors that have 
price rises: Gulf Oil 
icquire ‘Texas Gulf Producing, Sham 
k Oil & Ga or Anderson-Prichard 
ill three Bestwall Gyp 
ill be absorbed bv Johns-Man 
or Owens-Corning rlas 

Liquid Carbon: negotiating 

enith Radi 


‘ : 
ind Caterpillar ‘Tracto ill split stocks 
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promising merge! 


( opel Bessemer 
ernment missil Cl 
Crown Zellerbach | 
mun ¢ 


Nonferrous metal producers are no- 
where near the end of their troubles, 
Streeter think Phe 

livid imong the 


Cx pc t 
group, 


market: 
ha 
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that 
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running into 
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A High, But Few Cheers 


Stock indexes reach a peak 
for this year. 


But Streeters remain cautious 
in predictions. 
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NEED A 
LOW-COSi 
BUILDING FAST? 


Steelcraft standard steel l 
buildings can meet your 
needs faster and at less cost than | 
any other type of construction. 
Predesigned rigid frame and 
truss type structures can be | 
delivered very quickly. Struc- 
tural members are mass pro- 
duced to factory standards. . 
pre-engineered for fast, low cost 
field assembly with a relatively 
small work crew. Your Steel- 
craft dealer, who provides com- 
plete construction service, can 
erect your building in a matter 
of weeks instead of months. 
You quickly and profitably get 
full use of your new facilities. 


Steelcraft features give 
you more for your money! 


e Select any width, height or 
length, with spans up to 80 
feet . . . choice of wall and 
roof materials, doors, win- 
dows, skylights 
Easily, economically insulat- 
ed to your requirements 
Effectively combined with 
other construction materials 
Provisions made for inexpen- 
sive future expansion 


SEND FOR NEW 20-PAGE CATALOG 


describing building types, 
construction details, 


=~ and applications 


| 
| 
! 
| 
| 
! 
| 
l 


THE 


mSTEELCRAFT1 


| MANUFACTURING COMPANY 
9017 BLUE ASH RD. DEPT. 258 
| CINCINNATI 42, OHIO I 


I want to find out how to build at 
less cost, faster, better. 


Rush me your new catalog of sTEEL- 
| CRAFT STANDARD STEEL BUILDINGS. 


NAME 
co. | 
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extent whenever their vields come close 
together. When that happens, it is a 
signal to many institutions, for example, 
which are accustomed to holding both 
kinds, that stocks are dearly priced com 
pared with bonds. And under these 
conditions their buying policies are 
likely to veer toward bonds and away 
from stocks.” 

Moody's went on to say that “such a 
point was reached in 1956.” The situ 
ation was corrected later by an upswing 
in bond prices which lowered their 
vield, and by a concurrent drop in stock 
prices, which fortified their vield. Of 
late, the bond market has been so weak 
and stocks so strong, that the gap in 
vields has reached the narrowest point 
in years, except for late 1956. And it 
threatens to go below even that danger 
ously thin level 
¢ Stability—There’s still another factor 
that’s uppermost in the minds of many 
smart students of the market. As 
Standard & Poor's put it: 


Dividends Rise, But 


Common stock dividends of com 
panies listed on the New York Stock 
Exchange set a first-quarter record, but 
the rate of increase has slowed sharply. 
Cash dividends were $2,124,608,430, 
up about 5% over the 1956 period. 
Last year, first-quarter dividends were 
22% above the 1955 period (BW —May 
12’56,p178). 

Of 1,082 common issues cn the Big 
Board, more than 80% paid cash divi- 
dends in the first quarter, down a bit 
from the 83% last vear. More signifi 
cant was the fact that this vear, not so 


many dividends were increased. This 


“While we anticipate continued busi- 
ness stability int coming months, this 
is not the sort of fuel to feed a vigorous 
advance in stocks. Any lag in enthusi- 
asm on this score might well be ac- 
companied by a tendency to weigh cur- 
rent business news more critically.” 
After all, S&P’s warns, “interim uncer 
tainties remain, including the possibil 
ity that some first quarter earnings gains 
may be replaced by subsequent de 
clines.”’ 

Thus vou now find many market ad 
Moody, that 
this does not appear “the time . . . for 
stressing the buving side in the mar 
ket.” ‘There are exceptions, at times, 
it savs, “but when making purchases, 
one shouldn’t be tempted to use up all 
buving reserves.” And it adds “don’t 
delay selling anvthing of doubtful 
value” and “don’t count on ‘the mar 
ket’ to make capital gains for you au 
tomatically.””. With such sentiments, 
Standard & Poor's appears to agree. 


More Slowly 


vear, 40.2% of the companies that paid 
dividends increased them, compared 
with 51% the vear before. And 11.6% 
of the dividend pavers cut the amount, 
against onlv 6.5% cut in 1956. 

I'wo groups of companies—petroleum 
and utilities—accounted for 64% ot 
the entire gain of $99.2-million for the 
quarter, although they accounted for 
only 33.6% of total payments 


visers warning, as does 


If you 
add the chemical and machinery and 
mining issues, the four groups together 
furnished 86% of the dividend gain, 
though they paid out just 48.8% of all 
dividends 
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HERE to put a new plant 

\ V ... warehouse .. . office? 
At the top of any list are ad- 
vantages which Buffalo, in Up- 
state, N. Y.’s Niagara Frontier 
area, has been offering for over 
a century. 

One is a sound “industrial 
state of mind”. Another is a 
large, highly-skilled and co- 
operative labor force, plus ex- 
cellent transportation, with 
swift, short hauls to rich mar- 
kets. Niagara Mohawk helps 
with a building program that 


. 


assures its customers plentiful, 
low-cost power for future 
needs. 

Entire Upstate, N. Y. offers 
the necessary ingredients for 
success and expansion. It’s a 
great place to live, too, with 
fine vacationlands in your 


= 


backyard. Learn more about 
the healthful business climate 
of the vigorous communities of 
Upstate, N. Y. Write Earle J. 
Machold, President, Niagara 
Mohawk Power Corporation, 
Syracuse, N. Y. 





City o 


Buffalo, Queen 
econd irgest 
the westerr ter 
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PERSONAL BUSINESS 


BUSINESS WEEK Don’t be bluffed by the mere thought of picking up a second language— 

MAY 18, 1957 chances are you know a good deal more about foreign tongues than you may 
imagine. If you’ve had some Latin or a modern language in school, you may 
have a better background than you think 





SS 


And if you’re going abroad this summer, you'll probably have an ideal 
opportunity. There’s nothing quite like practice with nationals on their home 
| grounds to give the learner a fast start in French, German, Spanish, etc 


It’s a lot of work—there’s no denying that. But the new “conversational” 
A BUSINESS WEEK methods of teaching—where you dive right into practical, everyday speaking 
make learning faster, easier, more interesting. For example, with 40 
to 50 hours of private instruction, you can learn enough to read a French 
SERVICE or Spanish newspaper. In 80 to 100 hours you can begin to “think 

it fluently”—and speak fluently—in either of these languages 
| The trick to fast, efficient learning, of course, is frequent instruction 
and heavy practice every day. Experience shows that you'll move along at 
a good average speed if you can handle at least a one-hour lesson every 

other day or two two-hour lessons a week. 


Much less than this, and you’re apt to bog down and lose interest 





Decide first how you expect to use the language, and plan your routine 
accordingly. Do you need fluent Spanish for business in Latin America? Or 
scientific German—enough to read, say, engineering reports? Or do you just 
want to feel at ease with Parisian cab drivers and waiters? 


' Decide this, then plan the combination you need—of classes, tutoring, 
if phonograph records, self-teaching books, maybe even travel abroad 
, Private instruction is the best method—aside from living abroad—and 
the most expensive. At Berlitz, for instance, you’ll pay $165 for 30 hours, 
/ more if you have private instructions at home 
/ ; 
| Most commercial schools will send an instructor to your office or home 
Your best bet, though, for a private tutor, may be to contact the employment 
office of your local university 
Group instruction is less expensive—Berlitz charges about $100 for 36 
1 hours, with maybe four to six students in a class. Generally, the smaller the 
, class, the better. 
. Don’t overlook the university evening school in your town—often you'll 
i} find good instruction there. And if you’ve the time, look into schools that 
4 . . . 
i run special six-week summer sessions, where only the foreign languages are 
spoken—Middlebury College in Vermont, for example 
i 
Phonograph records are best used to brush up on a familiar language, 
a or to supplement formal instructions. But they’re a good buy, too, for solo 
study if you decide to tackle a language on your own. You'll find them at 
most good book and record stores. 
' 


Some of the best records are: The Berlitz Self-Teaching Record Course, 
$79.30; Linguaphone record course by Linguaphone Institute, Cortinaphone 
records by Cortina Academy, Funk & Wagnalls Language Phone, Henry Holt 
Co.’s Spoken Language Series (in which the speaker pauses for you to say a 

' phrase, then repeats it as a double check on your pronunciation), and Assimil 
records by Assimil of Paris (which give you the latest phrases in common 
usage)—all in the $50 to $60 range. In the cheaper bracket, you’ll find such 

PAGE 169 aids as the Living Language Course, $9.95; and Linguaphone’s Brush-Up 
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Series, $15. Usually you get four to six long-playing records in a series 
Good self-teaching books include: The Berlitz series, $2.95; and Prof 
Mario Pei’s Getting Along books, $2.50 


Practice, of course, solves the riddie of language-study. When you get 
tired of the usual routine, try listening to foreign radio programs and going 
to foreign movies—even talking to transplanted waiters helps 

And get over any idea you may have that you're too old to become 
expert at a foreign language—any language. That’s nonsense 


Here are a few ways to get the most out of your home air-conditioning 
system and keep the cost down: 


¢ During the night—especially between 10 p.m. and 7 a.m.—turn the 
system off completely and open the windows, except when it’s 80F or 
above outside. This can reduce the operating cost by as much as 50% 


¢ Don't turn on the kitchen exhaust fan except to dispel cooking odors 
Running the fan continually is like having a window open; it can boost the 
air-conditioning load as much as 25%, and add 10° to cost 


¢ Use an attic fan to help keep the second story four to five degrees 
cooler at night. During the day. the fan will push out warm air that 
would otherwise settle and add to the cooling load 


If you plan to install air conditioning, keep these things in mind: 


¢ If you have hot water or steam heat, you might try a new split system 
(separate from the heating) that calls for a remote water chiller in the base 
ment and piping to carry cold water to fan-coil distributors. Or you might 
try a combination heating-cooling unit to use year-round 


Or if you're planning to build a house and think you may want a 
cooling system later remember: 


¢ Install ducts capable of handling air conditioning. Often air ducts 
are too small and outlets are not properly positioned for cooling. If you 
need auxiliary ducts, the installation cost will be much higher 

* You may get by with less air-conditioning tonnage if your major window 
areas face south; large western glass exposures mean higher tonnage 


Now’s the time to check your power lawn mower, if you like to work 
with mechanical equipment. Here’s a checklist 

First, clean excess storage oil from the combustion chamber: While the 
fuel tank is empty, use the starter rope to pull the engine through several 
cycles. Then remove and clean the spark plug and check the firing gap 

Inspect the cutting blade and if it has small nicks, smooth them with a 
file. Ii the nicks are large, have the blade rebalanced or replaced 


Check the gas tank and filter screen for dirt. If they need cleaning, rinse 
with raw gasoline. Then fill the tank with fresh fuel—not last year’s. Let the 
fuel flow through the tube for a few seconds to make sure the line isn’t 
clogged. Start up the engine to burn out any excess oil remaining in the 
cylinder; adjust the carburetor needle—and the mower should be ready to go 


On electric power mowers—besides general servicing—the main thing 
to check are motor brushes. They should be replaced if worn down to %4 in 
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Opening Portland’s water faucet 
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LINK-BELT POWER TRANSMISSION EQUIPMENT 
used in operating new Bull Run Dam gates in 
cludes worm and parallel shaft speed reducers 

which reduce motor speeds to 4% rpm 
couplings and ball bearings. 
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PORTLAND _ RESERVO;R® BULL RUN 
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‘ Seale of Miles a 
THREE MASSIVE 20-TON GATES were added to expand Bull Run Dam BULL RUN DAM — 200 feet high — was built in 1929 


capacity to 12-billion gallons per day in 1955. Each gate is 8 ft. high, It stands near the summit of the Cascades, 21 miles 
40 ft. long . operated at two feet per minute northwest of Mount Hood 








Products of Link-Beit research 
and engineering respond unfailingly when <p 


dam gates must be raised or lowered Li N K« ih 3 Ke e iT 
ese left unattended for weeks without use — exposed to 

climate all the while — Link-Belt power transmission equip- eet ioe 
ment reliably controls water supply for a half-million Portland One source . . . one responsibility for 
(Ore.) residents. Similarly, whenever dependable power trans- 
mission is called for, all industry calls for Link-Belt. For facts on 


this complete line, write LINK-BELT COMPANY, Dept. AV, power transmission machinery 
Prudential Plaza, Chicago 1, Ill. 
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Motor-Borne Los Angeles Gives 


In Los Angeles, the auto is a way of life. It’s the key to the city’s pate its nearness to the Holl 
wood glamor industry, downtow! 


sprawling diversification, ties together the motorized pattern of [os Anvgeles is a dulle pot to find nits 


i¢ 
ee *.¢ . . ] rk ; 1 ilmost } ig 
living many other cities will soon be following. It also creates °¢!f i after dark than ny big 


tv downtown section vi uld think 


some problems the city is now tackling. f. That evening flight from downtow: 
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whisk trafhe into Los 


BROAD HIGHWAYS (above) 


Angeles; fast freeways (left) slice through its vast domain 
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DISPERSED CENTERS bring work close to living; this 


» offices, many 


area has big apartments. 


Ambassador Hotel 


2 ee le 


’ dot city fringes and outlying county 


“TRACT HOUSES 
~ 
. areas; freeways get people home in time for puttering. 
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OPEN AIR LIVING—Los Angeles office girls find the PELL-MELL GROWTH puts used-car mart next to motel, one 
great open spaces” right outside Prudential Bldg. door. of Los Angeles’ loonier offshoots alongside oil development. 

MANY BEACHES are in easy reach—here at Huntington MOVIE GOSSIP here is like hearing about the neighbors; Holly- 
Beach, kiddies can skim pebbles in shadow of oil wells. wood glamor spreads over L. A., lends slightly gaudy tone to life. 








the great, motorized arteries that tie  geles is testing out for the rest of the imple, it’s engaged in a fairly sweeping 
the city together and let it sprawl farther U.S. how the future is going to work mopping up” operation—going back 
ut over the landscape And, as you might expect, it’s finding over bypassed areas and redeveloping 
| nany, it’s the pattern that all out that the future isn’t entirely pleas them 
ur crowded cities will be aping in the int Its way of life is bringing problems, 
future—the nearest thing we have today Los Angeles has thrived on rapid too—trafhic pile-ups in moving the mo 
to the decentralized, motor-borne “city growth, the sort of growth that feed tor-borne tides on converging freewavs, 
if the future,” full of light, air, and open on itself (Los Angeles County gets new i problem of future water supply that 
pace, that municipal planners write residents at the rate of one every 140 _ is not immediate but mav be trouble 
books about. The pictures above give seconds). But right now, a number of some—and, of course. the celebrated 1 
: notion what life can be like in such a developments indicate that the city mog 
cits has entered a consolidation phase in Angelenos snort at the very suggestion 
e Mixed Future—In a sense. Los An its growth. In construction, for ex that Los Angeles—which went 200 miles 
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SPORTS CARS, domestic and foreign, find probably _ their BEDROOM SUBURBS —this 


is staid old Pasadena—are 
biggest U.S. market in L. A.—with their own used-car lots. handy for any 


who find even Los Angeles too citified. 


SWIMMING POOLS aren't just for stars; over half the new DRIVE-IN SNACKS, and even light meals 


are popular; 
apartments have them; office-girl tenants get in swim 


this one is right on Hollywood's Vine Street. 
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AIRCRAFT is Los Angeles area’s top industry, but it employs only 99 of labor force; L. A. is also key spot for missiles and electronics. 








FRUCKING center along Alameda Boulevard points up distribution’s role in L. A.—it’s the distribution center of Pacific Southwest. 
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fAS/EST 
WALKIE - TRUCK 
TO OPERATE AND 
MAINTAIN EVER! 


gEvoLtvator 

The MOST COPIED 

Lift TRUCK 
On The Market 











FINGER TIP CONTROLS INCLUDING DYNAMIC BRAKE 
D ELIMINATE “PLUGGING THE MOTOR GOING 
DOWN RAMPS, ANO ARTICULATED CONSTR- 
VCTION ADJUSTS TO VNEVEN 
FLOORS STEERS EASiLv 
AND WORKS IN LESS SPACE 

BECAUSE OF THE 








wOw about 
Main TENANG «? 


BRUSHES, AND THE OSa OOAKRE 
MAS A GIMPLE SCREW a0. UST MENT 


/we TE FoR our. 
FREE TRUCK 

INDEX 
OF GO-GeTree ELec- 


TRIC AND RED Giant 


WAND Lifr TRUCKS 


REVOLVATOR CO. 


6711 TOMNMTLE AVE. NORTH BERGEN, Nd 


MEET 


the Canadians 
you need to know... 








Ask Canada’s First Bank to arrange 
your business introductions north 
of the border. With 700 branches 
coast-to-coast, this two-billion 
dollar organization has nation-wide 
connections in every branch of 
Address our 
nearest U.S ofhice or Head Office, 
Montreal. 


% ” Wow York: 64 Wall St 
San Francisee: 333 California St 
70 2 WHLION CABADIANS §—CHicagy: Special Representative’ 
Office, 14) West lackson Bivd 


— 


Canadian industry 








BANK OF 


MonTREAL 
Canada's First Gank 


700 Branches Across Canada 
\, snounens EXCEED $2,700,000,000 } 
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MOVIES—along with oranges and sunshine—gave Los Angeles area its first business boost 
and are still important; here are Jean Simmons and Paul Newman in M-G-M studios. 





GLAMOR CAPITAL—Vine Street, looking toward Hollywood Boulevard; at left, the new 
Huntington Hartford Theater is bringing the legitimate theater to the movies’ front door. 


to redevelopment is vital if a city is to 
remain flexible in responding to future 
needs 

¢ Constant, widespread use of the 
suto creates an insatiable appetite for 


parking space. When plants and offices 


ran out of it, they simply had to dis 
perse. Los Angeles’ insurance com 
panies (44 home offices alone), for ex 


imple, have strung out 10 miles along 
Wilshire Boulevard and Sixth Street in 
search of parking space. ‘Today, factories 
ire being located on freewavs instead of 
rail lines or transit routes 
No company would think of putting 
up a new plant or office building with 
out adequate parking space 
e The mobility of labor has en 
couraged companies to direct new 
growth into outlving areas such as the 


San Fernando Valley, the San Gabriel 
Valley. and Orange Count 

¢ Mobile Ant Hill—This dispersion is 
possible because Angelenos think noth 
ing of driving 30 miles to work, 20 
miles for a business 
another 25 miles 


luncheon, maybe 
it night to plav bridge 

and all at an average speed of 40 mph 
From the air at rush hour, Los Angeles 
looks like a giant ant heap, with autos 
moving in all directions—people live in 
the south end of the county and work 
in the north, and so on 

The ant hill these people are so 
busily traversing is called “L. A.” for 
short. Actually, the term takes in not 
just Los Angeles city’s +55 sq. mi., but 
the whole 4,080 sq. mi. of Los Angeles 
County plus the 756 sq. mi. of adjoin 


ing Orange County—the Los Angeles 
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NEW, ELECTRIC _- 
DRASTICALLY CUT LABOR AND STAPLE COSTS! 


Think of the savings in labor and time your office “FEATHER 
can gain with electric stapling! The “SWINGLINE 66” TOUCH" 
staples up to 40 sheets at once with just a 
Feather Touch. Heavy collating work rolls along 

smoothly, effortlessly. There’s no pounding, 

punching or jamming. Every staple holds securely, 

goes neatly in place. And SWINGLINE’s 

exclusive “open channel” loading makes it easy to 

reload up to 210 staples at once. Call your 

stationery supplier and try it in your office now. 

Let a 10-Day Free Trial convince you. 


For full information write: 


\ including rubber gasket at stationers everywhere 
(Foot pedal model availabie at $35.75) 
S ” INC. LONG ISLAND CITY 1, NEW YORK 


World’s Largest Manufacturers 
of Staplers for Home and Office 


*Slightly higher in the West . #4 Office Stapier : Tet *S0"' Pocket Stapler. 227 Office Stapler 
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Unveil Sparton Packaged Remote 
Controls 


Announced last week: 
“packaged”’ 
remote controls 


At the American Water Works Conven- 
tion in Atlantic City last week, Sparton 
Controls Division unveiled the first 
standard packaged valve remote control 
system ever offered. 


Combining to demonstrate this new sys- 
tem, called Val-Con, were Sparton Con- 
trols, A. W. Cash Co. (operating 
mechanism) and S. Morgan Smith 
(valves). This system results in reduced 
operating costs for public water works, 
pipelines, and for industry. This pack- 
aged device controls valves at one or 
more key locations in central station 
operation, automatically maintains posi- 
tion, and can be installed without special 
engineering or fabrication costs. 


The master control unit can be located a 
few hundred yards from valve and “posi- 
tioner package” or many miles away. It 
operates over standard telephone, tele- 
graph or private lines. By increasing 
efficiency through centralized control of 
valves, while decreasing supervisory and 
operating costs, the system pays for itself 
in less than one year. 


Although primarily designed for public 
water works and pipelines, Val-Con is 
ideal for any application requiring pre- 
cise automatic positioning and indication 
and remote control. These include reser- 
voir, altitude and throttling plus many 
other applications. 


For complete information on Sparton’s 
Val-Con write: Sparton Controls Divi- 
sion, South Horton St., Jackson, Mich. 


CORPORATION 





New work space for 
existing plants 


At the National Materials Handling 
Show in Philadelphia this month, Allied 
Conveyors Division displayed publicly 
for the first time a completely automatic 
conveyor system which operates high 
overhead, serviced by work station ele- 
vators (see below) that occupy just six 
feet of work area each. 


In effect, this new system, called Trans- 
Free, adds con- 
siderable pro- 
ductive space 
in existing 
plants simply 
by taking prod- 
uct handling 
upstairs out of 
the way. With 
Trans-Free 
too, work can 
be loaded to, 
from or at any 
predetermined 
number of de- 
sired stations. 
Load timing, 
transfer, stor- 
age, control, 
dispatching 
and selection, 
all are auto- 
matic. 


For your free 
copy of a com- 
plete, illus- 
trated bro- 
chure describ- 
ing the many 
cost-saving ad- 
vantages of 
Trans-Free in 
detail, just 
write Allied 
Conveyors, 
17333 Healy 
Ave., Detroit 
12, Mich. 





New Allied Conveyor 
Increases Work Area 


arton ¢, 


JACKSON, 
MICHIGAN 


Formerly The Sparks-Withington Co. S-5 


CONTRIBUTING TO INDUSTRIAL PROGRESS THROUGH THESE NINE DIVISIONS: 
ALLIED STEEL & CONVEYORS DIVISION + SPARTON AUTOMOTIVE DIVISION + SPARTON ELECTRONICS 
FLORi PIPE CO. + HOUSTON PIPE & STEEL, INC. 
SPARTON OF CANADA; LTD 


DIVISION «+ SPARTON CONTROLS DIVISION -« 
STEGER FURNITURE MFG. CO. . 
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SPARTON BROADCASTING CO. . 













Long Beach Metrop litan area Popula 


t sixfold increase 
Angeles Citv has 2.3 


> } 


By 1970, the area 


on 1S 5.880.000 
since 1920. (Los 

million of the total 
expected to reach §8-million 


ll. What Made It Grow 


How did place that started with 


no river, no water supply, no great 


supply of minerals, no natural port, ind 
that wasn’t located on anv great trad 
huge popula 


ind keep them 


route, accumulate such 
tion in so short a time 
ll alive, let alone developing any civic 
patterns for other cities to look at? 


The answer, of course, is climate, 
ind the lure of the wide open spaces 
Climate made a citv where geograph 
ically there was no other reason to have 
one. People came for the climate, be 


cause they thought it wa good pla 

to live. So thev built the kind of cit 
where people would want to live for the 
sake of living—not just because it was 
the place for the job or the business 
Whatever else they needed to suppl 
ment the climate 
got—going 200 miles at first for water 
then 300. Thev built 

mudflats 25 miles from downtown. 

e Self-Generating—After a while th« 
growth 


th went out anc 


harbor on thx 


became _ self-gencrating Lhe 
rathering of people wh¢ 


equired goods 


+ 


ind services created jobs—and jobs at 


tracted more people. This im-migration 


iccounted for most f the growth 
seven-eighths of the 590,000 popul 

tion increase in the 1930s, three-fourths 
of the 1.2-million growth in the 1940s 


The bumper crop of postwar babic 


ilmost caught up, with the inflow but 
ifter Korea the flood from outside r 
doubled in force. It didn’t swamp the 
job market, though—there are onl 
$0,000 unemploved _ today igainst 
100.000 at the wartime p ik in 1945 
e Big Push—But to swell even 

climate-h ippy city hike Los Angeles t 
its present Oversize dimensions requirc 


1 more dramatic boost than this proces 
of evervbody taking in evervbodvy els« 
washing—however full the laundry 
basket may get. What gave Los Angek 
its real boost was World War II and 
Korea 

Up to World War I, Los Angeles 

} 


lived largelv on sunshine, oranges, and 
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Plymouth 
Torsion-Aire Ride 


fattens 


Puts bumps out of business. Reduces driver fatigue. 


fleet profits 


as it flattens 
the road! 


The smoother-sailing Plymouth ride can mean 
smoother selling for you. Torsion-Aire Ride 
takes the wear and tear out of travel, ke: »s 
your drivers feeling fresh and alert at the 
end of the trip. 


Only Plymouth has Torsion-Aire in the 
low-price 3. Plus greater interior roominess, 
by far the biggest trunk, Total-Contact Brakes 
(which last thousands of miles longer), and 


foolproof Push-Button Driving. 


Discover Torsion-Aire—and Plymouth’s 
other 3-years-ahead features! You'll fatten 
your fleet profits. (And at used car auctions 
Plymouth brings up to $200 more than com- 


parable models of other low-price cars!) 


If your fle et is 


Pinca 


you’re 3 years ahead! 


Stops “nose dive.” Puts the brake on costly maintenance. 





serves ‘Operation DEEPFREEZE’’ 


Horton Tanks 
erected for U. S. 
at Little America V 


Out where the Pacific Ocean ends in the South, Ross Sea, 
on the shore of a continent twice the size of the U.S., CB&I 
workmen supervised the erection of diesel oil and gasoline 
storage tanks, fabricated at our Greenville, Pa., plant. 


One of the Horton® tanks, 48 feet in diameter by 8 feet 
high and designed for excessive wind and snow loads, was 
completed in 54 hours after a tank ship, bringing precious 
fuel, started leaking. 


Our “cruise” with “Operation Deepfreeze” is an example 
of how Chicago Bridge & Iron Company has been serving 
Industry and Government with complete design, fabrica- 
tion and erection facilities for steel plate structures for 
over 67 years. Four strategically located plants are fully 
equipped and staffed to create special or standard struc- 
tures to meet your most rigid requirements. 


Top: Built by Navy and CB&I crew on volcanic ash, Horton 
tank holds 6,000 barrels of aviation gas, is 74 feet in diameter. 
Left, above: CB&I specialist fits up tank shell for welding. 


Tanks and steel plate work for Municipalities . . . Aircraft, 
Chemical Process, Petroleum and Pulp and Paper In- 
dustries . . . and Industry at large. 


Chicago Bridge & Iron C 
Atlenta * Birminghom © Boston © Chicago © Cleveland © Detroit © Houston 
New Orleans * New York © Philadelphia © Pittsburgh © Salt Loke City 
Son Francisco * Seattle ¢ South Pasadena * Tulse 
Plants in BIRMINGHAM, CHICAGO, SALT LAKE CITY ond GREENVILLE, PA. 
REPRESENTATIVES AND LICENSEES 
Australia, Cuba, England, France, Germany, Italy, Japon, Netherlands, Scotlond 
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the infant motion picture industry. Be 
tween the World Wars came the oil 
industry, an influx of branch plants 
of big Eastern companies—and most im- 
portant of all, the development of the 
aircraft industry 

World War II brought phenomenal 
growth to the Los Angeles aircraft in 
dustry, made Los Angeles a top wat 
plant town—and provided the basis for 
the postwar boom (BW—Aug.10'46, 
p21). Los Angeles businessmen, de 
termined to keep industrial workers 
in the area, began long before the war’s 
end to plan for peacetime industry. It 
turned out thev didn’t have to push 
verv hard. By this time the Los Angeles 
market had grown so big that industries 
of all kinds were glad to rush in 

Korea boomed aircraft again, and 
brought in the electronics industry, led 
by Hughes Aircraft Co., which grew 
into a giant with $200-million in annual 
sales. Los Angeles became a center of 
specialized electronics 


lll. Business Balance 


Los Angeles got a long start toward 
its present spread-out, motor-borne ex 
istence from the fact that it began as 
a place to live, then drew industry to 
it to help it live—rather than the other 
wav round. The nature of its indus- 
trial and business setup helps to keep 
things going in the same spirit. 

Industrial employment since the war 
has soared at a fantastic rate compared 
to the countrv as a whole—a 112% in 
crease for the Los Angeles metropolitan 
area from 1947 to 1956, against 17.5% 
for the U.S. over-all. This growth of 
industry has boomed Los Angeles to 
its present spot as third manufacturing 
center in the nation 

Besides its high rank in aircraft and 
clectronics, Los Angeles has become 
the kev citv in missiles. The chief of 
the Air Force’s ballistics missiles pro- 
grams, Maj. Gen. Bernard A. Schriever, 
makes his headquarters near Los An- 
geles international airport. Over-all 
technical guidance is vested in a Los 
Angeles company, Ramo-Wooldridge 
Corp. 
¢ Balance—Despite the boom and the 
apparent concentration in aircraft and 
electronics, Los Angeles’ economy is 
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WATER: ..:. 


ADV ERTISEMENT 


ao 5¢ aton “delivered,” 
. but costs may go up as supplies dwindle. 


city water is a bar- 


Modern Municipal Water Treatment Plant 


FROM 
RAW WATER 
SUPPLY 


~~ 


AERATOR removes taste and 


“sae 
ganese. 


= 


ia < 


==. 


PRECIPITATOR , a giant mixer 
and “strainer,” uses coagula- 
tion, precipitation, and a filter- 
ing action to remove hardness, 
iron and manganese oxide, 
dirt, silt. 


odor . . .oxidizes iron and man- 


Ww 
get “4 
a al 


HEMICAL 
EEDERS 


(capacity to meet overall needs of a community of 20,000) 


TO 
SERVICE 


FILTERS of graded sand and 
gravel remove remaining tur- 
bidity . . . provide clear, ‘‘pol- 
ished’’ water. (This clarified 
water is generally chlorinated 
to kill bacteria.) 


©The Permutit Company 


City Water Needs: Up 75% by 1975 


U.S. municipal water utilities distrib- 
ute more “tonnage” in one day (17 
billion gal. or 70 million tons) than the 
nation’s steel industry puts out in 6 
months! But 


dustrv, business and homes are grow- 


. de mands by small In- 


ing sharply with a total rise of 70% 
since 1940. About 40 of leading U. S. 
cities are already in tight supply, limit- 
ing their industrial growth. 

e Farsighted planning now will save 
monev for all water users . . . and pre- 
vent serious shortages that could im- 


peril health and fire protection. Here 


are 3 ways capacity of existing water 


works can be increased: 1—Use the 


river, lake 


most plentiful water supply 


or well—even though it may be lower 
grade. Today’s water conditioning 
equipment can bring it to top stand- 
ards. 2—Convert an existing settling 
basin to a modern Precipitator . to 
increase its capacity 2 to 4 times and 
save on construction costs, 3—Replace 
natural zeolites in water softeners with 
a highly efficient ion exchange resin 
such as “Permutit Q” 
output up to 900% 

e Pioneer and largest firm in the busi- 


. to Increase 


ness, The Permutit Company, designs or 


makes all the equipment shown above, 
also softeners, degasifiers, control pan- 
els, ion exchange resins, special valves, 
etc. As a result, Permutit supplies and 


stands back of the complete water treat 
ment plant . . . no matter how large or 
small. 

e If your problem is Water .. . for in 
dustrial, public or home use . . . we'd 
like to discuss it with you. Address 
The Permutit Company, Dept. BW-5 


330 West 42nd St., New York 36, N. Y. 


PERMUTIT 


rhymes with “compute it” 
WATER CONDITIONING for BOILERS 
PROCESSING, PUBLIC and HOME WATER SUPPLIES 
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WHA: : 
I MAKES CHESSIE’S 
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One of a series telling what Chesapeake and Ohio 


is doing to make this a bigger, better railroad. 


RAILROAD GROW? 





New eyes and ears for Chessie 


Somewhere on Chesapeake and Ohio's 5,100 
mile system a waybill is made out, a car passes 
a junction point, a passenger buys a ticket, a 
mechanic requisitions a dozen bolts from a 
storeroom, a brakeman works an hour over- 
time, an investor buys a hundred shares of 


Chessie common. 


By the million, such bits of information are 
flashed to data processing centers where they 
are translated into the language of tape and 
punch cards. Machines quickly classify, digest 
and analyze this information. Thus, up-to-the- 


a Ss ire, 
Switches and signals are electro nically activated from 
this control board, resulting im increased utilization of 
its roadway equipment for better service. C&O has over 
1.800 miles of Centralized Traffic Control trackage. 


Would you like a portfolio of pictures of 
Chessie and her family? Write to: 


Chesapeake and Ohio 


Railway 


3804 TERMINAL TOWER, CLEVELAND 1, OHIO 


minute reports on any phase of C&O operations 
are always available as a guide to manage- 


ment decisions. 


Electronics speed up Chesapeake and Ohio 
service in many ways. Closed circuit television 
gives the yardmaster a close-up view of what 
is going on at the other end of the yard. Radio 
and loudspeakers give him efficient control of 


the entire operation. 


Electronic hot box detectors and reflectoscopes 
spot troubles in journal boxes and axles before 
they happen. Result: better, faster service; 


dependable deliveries for Chessie’s customers. 


Out on the road, trains maintain contact by 
radio with other trains and with dispatchers. 
Electronic switching enables one central office 
to control all train movements over hundreds 
of miles of track. 


High-speed communications enable C&O to 
have final figures on its monthly operations on 
the first day of the following month; its annual 


figures on the first working day of the new year. 


Chesapeake and Ohio is a forward-looking 
organization; quick to adopt new methods and 
always ready to invest in improvements to 
better serve America’s industry. Chessie’s rail- 


! 
road IS Growing and going: 
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BRICK... your man Friday! 


No matter what you do—and in fact, no matter how you 
do it—refractories are your Man Friday 365 days and 
nights a year. 


Refractories, you see, prisoning and taming the searing 
flames of industry, produce the necessary steel, electric 
power, rubber and cement you use daily in everything 
you do...in everything you see...in everything you 
touch. 


This means, therefore, the making of refractory products 
is truly the most basically necessary industry there is. 
Refractories create industry . . . without them, there could 
be no industry. 


Providing industry with a complete refractories service 
General Refractories Company operates the world’s 
largest, most modern refractories research laboratory. 


GENERAL 
REFRACTORIES 
COMPANY 


PHILADELPHIA 2, PA. 

















perhaps better balanced than that of 


inv other big citv—and the Chamber of 
Commerce and other powers are bent 
on keeping it that way 

It’s certainly no one-industrvy town 
Onlv 9% of the labor force is in the 
uircraft industrv, compared to Detroit 
18 in motor vehicles and Pittsburgh’s 
17 in primary m tal Plenty of 
Angelenos get their pavchecks from 
1 string of other industri motion pi 
tures, of cours¢ ind food products, 
ipparel, furniture, printing and publish 
ing, chemicals, cerami fabricated 
metals, machinery, mot hicles 

This diversification helps the ar 
build up in dispersed centers, instead 


of a single towering ma 

¢ Non-Industrial—W hat nore im 
portant, all these industries togethet 
still don’t dominate the economy. Th« 
biggest proportion of bs is in dis 
tribution of goods and sen 
for the U.S. as 


ind it’s 
1 bigger chunk than 
whole, 63 iwainst 54 nationally 
I \. has become the distribution 
enter as well as industrial center of the 
Pacific Southwest 


rhere are also some pretty big pay 


rolls in finance and insurance. And Los 
Angeles is becoming more of a head 
quarters town, as outside companies 
move in their central offices, and ex 


panding homegrown industries set up 
branches or plants elsewhere 

When vou jot down the high spots 
of the Los Angeles economy, vou can’t 
overlook tourists—a $500-million-a-veat 
culture Los Angeles 
County, not so many vears ago, was 
top county in the U.S. in dollar valu 
of its crop. With the mversion of 
some croplands to tract houses, it ha 
slipped to third place—though it’s still 


the top-value dairy county 


business—or agt 


IV. It’s in the Air 


When a citv develop tapidly as 
Los Angeles, it grows a new personality 
that’s influenced by something mor« 
than just size. When people pull up 
roots and move to a new citv, they give 
release to new ambitions, new ideas that 
might never see the light at home, with 
incestors gazing down from the walls 

Add to that the buoyant effect of a 
favorable climate, and the results are 
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IN MULTI-PURPOSE MATERIALS HANDLING 





equipment to break concrete, dig, doze, tamp, load... 
do almost anything... from OTTAWA Division of LAYCO 


One man with one tractor and a couple of the Layco family, Ottawa has developed the 
modern Ottawa industrial tractor attach- nation’s most advanced line of specialized 
ments can do everything from ground outdoors materials handling and construc- 
breaking to back filling . . . from trenching tion equipment including mobile, self-pro- 
to truck loading. This amazing versatility pelled Hydra-Hammers, Tracto-Lift heavy 
makes Ottawa Front End Loaders and duty fork trucks and utility, cable reel trailers. 
Backhoes, Angle Dozers and Hydra-Way Ottawa is another division of LAYco 
attachments number one, nation-wide on currently introducing new products and 
the equipment list of municipalities and methods that — possible a better way 
independent contractors. As a member of yf doing thing 


t other LAYCO prody 


ARYCO) oo sna SPRING & WIRE CORPORATION 


9200 Russell S « Detroit 11, Michigan 





** 
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Clipper Cargo eases 


tight construction schedules 


Construction contracts run on tight 
schedules—frequently with built-in 
penalty clauses. And time-saving de- 
liveries of construction and 
equipment by Clipper* Cargo help 
keep jobs moving on time, saving 
costly delays. One firm, for instance, 
saved over $100,000 by having a piece 


tools 


of machinery delivered 10 days sooner 
than it would have taken by surface 
transportation. 


Another important feature of ship- 
ping Clipper Cargo is the assurance 
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that all goods will arrive intact and 
ready for use. This in itself affords 
valuable savings not to mention con- 
siderable peace of mind. 


Still another big reason why con- 
tractors are finding Clipper Cargo 
fills their needs is that pin-point de- 
liveries mean big reductions in inven- 
tory and warehousing. This, in turn, 
lowers insurance rates, reduces pack- 
ing and handling and eliminates time- 
consuming red tape. 


Are you making the best use 
of Air Cargo Services? 


oer 


For FREE booklet, ‘‘There’s Profit in 
the Air... with Clipper Cargo,”’ call 
your PAA District Sales Manager or 
write to Pan American World Air- 
ways, P. O. Box 1790, New York 17, 
New York. 


*Trade-Mark, Reg. U.S. Pat. Off, 


PAN 
AMERICAN 


filles more cargo overseas 
than any other airline 





likely to show up in an energetic tvpe 
bursting with confidence, warmth of 
spirit, and a general sense of content 
ment. The Los Angeles air stirs busi- 
nessmen to tackle problems from a fresh 
viewpoint, and they are more than 
likely to come up with new solutions. 
They tend to be neither wild plungers 
nor hidebound conservatives, but show 
a high degree of individual self-reliance 
(BW—Oct.10°53,p118 

This sort of atmosphere breeds a 
different kind of creativity from what 
vou find in settled, traditional areas 
not so much the creativity of art as the 
creativity that finds something new to 
tackle and make a go of 

There seems to be something-in the 
Los Angeles climate, too, that nour 
ishes an enthusiasm and exuberance 
that sets off the Angeleno from his 
otherwise not too dissimilar northern 
California neighbors. It’s this natural 
exuberance zealousness—perhaps 
reined in a bit now—that chambers of 
commerce sometimes envy 
when they don’t get too close to the 
loud end of the horn 
¢ High-Income—One reflection of Los 
Angeles creativity is 
high per capita income 
than the Another is 
that a heavy manufac 
turing workers are in high-talent, high 
pay industries, uircraft elec 
tronics, instruments, motion pictures 


and 


elsewhere 


the maintenance of 
one-fifth higher 
national average 

percentage of 


such iS 


and ‘T’V production 


¢ What Life is Like—lThe lack of in 
hibition and restrictions not only makes 
for unconventionalitv, but extends 
through social life. As 
Henrv B. Grandin, an investment spc 
cialist in Los Angeles since 1919, de 
scribes it, ““Che main thing about Los 
Angeles is that vou can go into busi- 
ness at anv level, and find any 
level vou like.” 


business and 


social 


That doesn’t mean there are no grada- 


tions, groups, and sets in Los Angeles 
societv—but it mean a 
number and variety of opportunities 
than most places offer. 

And the advantages of Los Angeles 
living seem to filter pretty far down the 
income scale 

l'ake the current phenomenon of 
swimming pool apartments. Paddock 
Pools estimates that 60% of new apart 


does 
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Styrofoam” delivers best combination 
of insulating properties—for trucks, too! 





COMPARE INSULATIONS 





STYROFOAM STYROFOAM, A » 


Low “‘K"’ factor 
Superior water resistance 
High compressive strength 


Light weight 


Superior resistance to 
rot and vermin 


Easy handling and 
fabrication 


Low-cost installation 


Lowest cost per yeor 
service . 








Permanent ‘‘K 
cu 


m<¢ 


factor average, 0.25. Avg. density, 1.8 
ft. Pleasont. Nc 


n tools. Does not crumble or settle. 


bs. per 


odor. No food value. Fabricates with come 


Lufkin, well-known manufacturer of 
refrigerated truck trailers, is enthu- 
siastic about insulating with Styro 
It can 


of hundreds of 


feerte fees 
tapenss 


foam (a Dow plastic foam 
the 


pounds without ever losing its orig- 


stand pressure 
inal shape. Styrofoam does not injure 
the skin. The amazingly light weight 
permits larger payloads. And Styro- 

foam prevents water absorption for a lifetime. 

Experience proves there are many applications where the best 

combination of insulating properties means new efficiency with 

economy. How can you use Styrofoam? Why not get the complete 


Write: THI CHEMICAL COMPANY, 
Midland, Michigan—Plastics Sales Department PLI711V. 


Styrofoam story now? DOW 


*Stvrofoam is a registered trademark of The Dow Chemical Company 


YOU CAN DEPEND ON 








Fixture by LIGHTOLIER 





\ ments, most of them with around 40 
units, have swimming pools. They're 
everywhere—close to downtown and in 
This handsome gloss part is as practical as it is beautiful. the suburbs—and all kinds of people 
Molded in 3 different sizes by Lancaster Glass Corporation for 


live in them, from clerks to executives. 
Lightolier, one of America's best known manufacturers P 





of fine lighting fixtures, the jewel-like unit skillfully combines Three or four office girls will share an 
transparent and translucent areas to produce ultra-modern styling, apartment—and they're in the swim. 
plus maximum lighting efficiency. A single fastener holds The same preoccupation with subur 


Re paw cover te ie metal Bese. ae ban living and the outdoor life affects 
No matter whot your product, if you use or are considering ie ° P] tH 
glass or plastics as a part of it, Lancaster can give your working conditions. ants are Mostly 
product greater beauty and utility, extra sales appeal. For new small and well lighted. Some elec 
Application Handbook, write Lancaster Glass Corporation, tronics employers have gone all-out in 
Lancaster 4, Ohio (formerly The Lancaster Lens Company). For this direction— Helipot Div. of Beckman 
immediate action: send biveprints, or phone Olive 3-0311. Retioemmate hee a mite plant oka game 


overlooking Newport Beach. In labor 

relations, Los Angeles has traditionally 

been an open shop town 
Minorities—Mexican, Japanese, Ne 





Visit our booth (#624) 
PRODUCT DESIGN SHOW 


eanmncast r New York City Coliseum 











gro—aren’t confined to “poor” sections 
’ May 20-23 5 ? 
ss | 
gia @ plastics and the city claims it has no really de 
to brighten your product's future pressed areas Or groups though perhaps 


some residents wonder what the defini 
tion of “depressed” is. Some areas 
have fallen behind; one blighted area, 
Bunker Hill, close to “downtown,” is 
in the planning stage for redevelop 





ment. 
¢ Cultural Push—Though Los Angeles 
is sometimes painted as a cultureless 


void, vou couldn’t call it that today 
Besides the grandiose Hollywood Bowl, 
now revived and profitable, there’s the 
Civic Light Opera; and the Los Angeles 
Svmphony was sold out this vear 
Chere’s a profusion of community svm 
phonies and little theater groups, a 


highly successful classical music radio 
Printing and addressing labels in the Addressing cartons with a stencil that station. KFAC 
same operation can be typed or handwritten 





even a series of mod 
ern music concerts that has a reputation 


. . bevond Los Angeles’ borders. 
Shipments go out faster, without errors Yet many, especially T'V station own- 
ers, sav the town’s taste, by and large, 


with modern Weber Marking Systems still runs to action movies and West 


erns. Angelenos are great race track 











Old-fashioned stenciling and labeling systems lar order-processing and material handling f foe il laid 

can seriously delay shipments and waste time procedure — will get your shipments ad- ans, and, for the crowd, a weekend in 
and labor. The real key to a smooth rolling dressed faster, with less help and fewer er- Las \ egas tops everything 
nipping ae Shi . gate system rors. Whether you use labels, tags or stencil ¢ Decentralized Politics—As in so much 
ra ressin the shipments . 7 ’ “J @ . H 
or ac ing P ; ee a tpn cee hae a system just else, Los Angeles lacks the centraliza- 
A Weber system — tailored to your particu- right for your operation. tion of political power suncisted with 
Write for your free copy of our New 16-page systems booklet so many cities. In the county, there 
; are 52 incorporated cities besides Los 
condo Angeles. T » sure, there’s < > 
WEBER MARKING SYSTEMS ——— Angeles. To be sure, there’s an inner 
- Dept. 15-E oP c circle of prime movers in area affairs— 
‘ a on creer a couple of dozen successful business 
WEBER DDRESS: ee - aa . > > > 

ae a it. = men and others—originally made up 
e r memes on s mostly of downtowners but now taking 

CS SS eee ae es . in the suburbs and newer industries. 
CREATORS OF SYSTEMS AND EQUIPMENT FOR MULTIPLE ADDRESSING AND MARKING This group’s main dedication, how- 
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TORQMATIC shifts at full throttHe- 
eases haulers out of muck and mire 


HE TERRAIN is rough. Some of the grades are 15% 
or more. You're hauling 50-60 tons. 


So you need Torgmatic Drive. 


You need TorQMartic because it quick shifts at full 
throttle. No lags or stalls between gears. You need 
TORQMATIC to eliminate the gearshift guesswork of 
clash box transmissions. TORQMATIC not only elimi- 


nates guesswork — it can increase engine life 47%! 


You need Torqmartic to get loaded haulers out of 
soft mud and mire quickly without towing. 


You need safety, too, the kind of downhill safety 
TORQMATIC provides with its optional hydraulic 
retarder. You just pull a lever for slow descents with- 
out riding the service brakes. 


Take a tip from 55 manufacturers of 122 different 


kinds of road-building and construction equipment. 
Get the Allison TORQMATIC story. 


Ask your equipment dealer or write: Allison Division 
of General Motors, Box 894B, Indianapolis 6, Ind. 


“fllison 


wr TORQMATIC DRIVES 
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Al G 
only har 4-0 thieves 


...and they could be cured through a light application of boiling oil. 

Chances are, most manufacturers have more than 40 unwitting thieves in 
operation at work in the plant. They won't be neatly aligned in so many stone 
jars, but these phantom pilferers are there nonetheless. 


You'll find them “accidentally” whittling away at profits in many ways. 
Check your own operation...are reject rates reducable...have you need for 
continual rework...are you afflicted with machine downtime...how about 
scrap losses from defective materials, are they there, too? 


True, each may only chisel a few dollars a day, but when you find them at 
work in scores of operations they add up. Their total may be a serious profit 
drain which can be plugged to achieve maximum return on your investment. 


Magnafiux sells nondestructive test systems which pinpoint faulty materials 
and processes before they start costing extra. These new production tools 
are used to find defects at any stage of “in-process” operations. Thus they 
curtail wasted time, labor and materials. These industrial “burglar alarms” can 
protect profit margins and control consistent product quality, too! 


Send for « copy of LOWER MANUFACTURING COSTS—our new booklet 


which explains where, when, why and how Magnaflux tests can help cut 
production costs. 


|. Oil can keep things running smoothly, but it takes Magnaflux 
* Test Systems to keep them running profitably! 


mera 


THE HALLMARK 
OF QUALITY 


IN TEST SYSTEMS To Test is to Economize 


MAGNAFLUX CORPORATION 
7306 W. Lawrence Avenve @ Chicago 31, Illinois 
New York 36 « Pittsburgh 36 + Cleveland 15 « Detroit 11 + Dallas 19 + Los Angeles 58 
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ever, is not the attainment of political 
power but civic improvement and the 
solution of area problems 


V. How Far Will It Go? 


As such men look ahead now, they 
sec a large portion of Los Angeles and 
Orange Counties already filled up by 
the splurge of the last decade—with a 
question mark as to how far the growth 
will spill over. 

Some more exuberant Angelenos say 
that what is now called L. A. will 
eventually stretch 200 miles from Santa 
Barbara on the north to San Diego on 
the south. But even some men who 
are the most expansive dreamers in 
other things concerning Los Angeles 
believe there are certain natural geo- 
graphic limits—particularly the mile- 
high mountains to the east. And in 
Orange County there are the canyons 
separating it from San Diego County, 
and an almost solid line of great ranches 
whose owners aren’t anxious to sell. 

Future population growth in Los 
Angeles is likely to come more from 
natural increase, which is now catching 
up with the inflow. In the five vears 
1960-65, the natural increase is ex- 
pected to reach 520,000—double the 
immigration of 260,000 that’s looked 
for in that period. 
¢ Consolidation—These are some of 
the portents of the consolidation phase 
that Los Angeles seems to be entering. 
You see other signs of it, too: 

e For the first time in 25 years, 
the central area—the five-mile radius 
from downtown—showed up this month 
on the city planning map with the 
black pins that mean population in- 
crease. In 1956, construction of multi- 
ple-unit dwellings increased 150% 
while the number of new single-unit 
dwellings declined. 

e Los Angeles is even beginning 
to build upward, since last November's 
vote to eliminate the 150-ft. height 
limit. There’ll be a 20-story apartment 
building on the Sunset Strip, a 22-story 
ofice building downtown, _ possibly 
others. This would require a change 
in habits. Angelenos refer slightingly 
to people who live in tower apartments 
as “cliff dwellers,” and the first tall 
apartment and office buildings under 
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HOW TO REDUCE OFFICE COSTS 


MALKIN 


N HAND WH 


) 





ANY COMPANY 
Anywhere . U.S.A. 
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...-with Moore-designed Register Forms 


Moore-manufactured Register Forms are handwritten, 
yet give some systems as much speed, convenience and 
control as any writing machine could. Industry uses 
Moore Register systems in dozens of ways and places 


to get legible records, save time, and hold costs down. 


The Moore Register, with Moore multiple-part system, 
comes in the size to fit your need. There are De Luxe 
and Electric models... stable, fast and trouble free; 


Portable and Pocket sizes to give on-the-spot efficiency. 


=N 
. oot ‘ 
MOORE BUSINESS FORMS Ye 


In all cases, Moore Registers are engineered for easy 
handling and simple operation. Forms are always car- 
bon-interleaved, ready to write. 


The Register is only one of hundreds of ways Moore 
can help you record information efficiently. Whether 
your business is large or small, it costs you nothing 
to learn if a better system can be developed for your 
office procedures. Call or write the Moore man—he’s 
in the telephone directory. 


oe) 
non 
aae® 
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Over 300 offices and factories across the U.S. and Canada, Mexico, Caribbean and Ce 











slash 


lighting 


costs 





HERE’S PROOF: 


in this 57,000 square foot fabricating plant 


ESTIMATED LIGHTING CoSr —*600 22 PER MONTH 
(72 NR. DAY, NO SKYLIGHTS, 


C4L@S33 TaN) 


ACTUAL LIGHTING COST —~ #/00 22 PER MONTH 
(WTA CORRULUX ) 


SAVINGS —*F5002? PER MONTH 


Obviously, one year’s savings will more 
than absorb original Corrulux cost — take 
it from there. Just figure your added 
profits in ten years! 

For new construction or existing daylight- 
ing problems...let us show you how you 
can make similar savings 


ment, Corru/ux 


L.O.F. GLASS FIBERS COMPANY, 
P. O. BOX 20026, HOUSTON 25, TEXAS 








the old limit were slow in filling up. 
So buildings over 20 to 25 stories aren't 
likely to become numcrous 
e Besides the multimillion-dollar 

Bunker Hill redevelopment plan, ther< 
is a private $51-million civic auditorium 
and music center project, and the 
Schine Enterprises have ambitious plans 
for redeveloping the 27 acres around 
the Ambassador Hotel. Some see thx 
old “downtown” growing all the way 
to the Ambassador district 

Another sign of building closer in 
the hills around the city are alive with 
construction Retired city engineer 
Llovd Aldrich sees light industry filling 
up the San Fernando Valley, with 
much heavy industry along the Los 
Angeles River to the harbor. The Port 
of Los Angeles embarked on a $10] 
million improvement program _ this 
veal 
¢ Problems—Because traffic is expected 
to double by 1970, some Angelenos 
worry whether freeways present and 
planned can handle it all. The free 
way program calls for tripling the pres 
ent 204 miles. Now some freeways have 
to handle far more traffic than they 
were planned for. In five vears, with 
i unified system, experts look for jamk 
travel 24 hours a dav 

Still, there’s a possibility that some 
sort of mass transportation will have to 
be added to relieve the freeways—pos 
siblv a monorail svstem. Yet the charac 
teristics of the area limit the usefulness 
of a mass transit svstem—decentraliza 
tion means less well defined commuting 
patterns 

By 1970, too, Los Angeles will prob 
ibly need an additional water supply, 
though it has no water shortage prob 
lem now. It’s looking for a new source 
in the Feather River Project 

Los Angeles’ most immediate—and 
best advertised—problem, of course, is 
the smog, a product of automobile ex 
hausts, industry, and backvard incinera 
tor burning. Industry has spent mil 
lions on controls; and the incinerators 
will give way next fall to citvwide rub 
bish collection. That leaves the auto 
mobile—the Angeleno best friend 
ind the hope of a cheap exhaust smog 
eradicator evervbodv would have to use 
But, as a Midwestern newcomer onc 
said of Los Angeles, “Even with the 
smog, it sure beats Indiana.”’ END 
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Printweigh Scales 
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THIS FAMILIAR FACE... helps solve plant-wide 
cost control problems Everyuhere! 


This “‘face”’ identifies dependable, versatile Toledo 
scales. You’ll see it plant-wide wherever manage- 
ments see weighing in its true perspective —as a 
vital element in the overall cost control system. 

This means the right scales in the right places 
...tosupply basic accounting records of materials 
received, processed, shipped or transferred. Weight 
records directly affect costs, inventory, quality 
and customer relations. They are fundamental to 
sound cost control. Today’s pressure on profits 


calls for integration of weighing in a plant-wide 
weighing system. 

To learn the job your scales are now doing, we 
invite you to send for the new Toledo Weight Fact 
Kit. It will help you determine how well your 
scales measure up as a weighing system—help you 
detect weighing inefficiencies that drain profits. 
REQUEST YOUR WEIGHT FACT KIT NOW, 
No obligation. Address Toledo Scale Company, 
1400 Telegraph Road, Toledo 1, Ohio. 


TOLEDO “3005 
FOR SCALES 





REMOTE DIGITAL 

WEIGHTS. Toledos —~. ELECTRONIC 

automatically } SCALES give elec- 

transmit weights ( J tronic wings to 
) to electric office { =< weights; head may 

machines located ‘7 i | be located any- 

anywhere. \i '* FS) where. 


CUSTOM PRODUCTS FOR INDUSTRY 





TESTING ' AUTOMATIC 
= . Toledos today test c : . BATCHING 
ei a wide range of { SYSTEMS 
~—if parts; this device A interlock bat- 
be for leaf springs. ° teries of scales. 








PROTECTION:..OUTDOOR STORAGE 


Yes, paper buildings are the newest 
concep! in weather protection for outdoor 
storage of supplies and equipment. 

Wet proof, tear proof, flame proof 
papers have become the most recent enemy 
of snow, rain, hail and hot sun. And Ken- 
nedy is fast at work converting these amaz- 
ing materials into pre-formed bags and 
covers for the countless needs of outdoor 
storage protection. 

Think it over. If you store ANY- 
THING outside, it ll be worth your while 
to call your nearest Kennedy engineer. He 
will be glad to show you why many indus. 
tries are turning thoughtfully to paper for 
outdoor storage protection. 


NTalal-yele 


CAR LINER AND BAG CO.,! 


SHELBYVILLE, INDIANA 
“Offices in 19 Principal Cities” 
Canadian Plant: Woodstock, Ontario 





An Angwer 


DISTRIBUTION 
PROBLEMS 





Trim the costs of getting your 
goods to customers through the 
many services offered by public 
merchandise warehouses. You can 
improve service, increase sales, 
<< delivery when you work 
through The H. Overmyer 
Warehouse Sales Company. 


Let this nationwide warehouse 
sales group work with you in ar- 
ranging low-cost, efficient distribu- 
tiomin any market . . . large or 
small. Sales offices coast to coast. 
Complete data available without 
cost or obligation. Clip and mail 
coupon below. 


OVERMYER WAREHOUSE SALES CO. | 
P.O. BOX 1735 ‘ ss 
TOLEDO 4, OHIO y 
Send complete information about 
your coast-to-coast warehousing 
service, without obligation to us. 


one | 
ore 





Name 





Address 





City State 





196 





CHARTS OF THE WEEK 





Changes in Installment Credit 


Millions of Dollars, Seasonally Adjusted 
ee aa: ee 


300 


Dota: Federal Reserve Board, 





Less Buying on the Cuff 


There were gains in consumer in 
stallment credit outstanding in March, 


but thev continued to trail the in 
creases shown a vear ago. After seasonal 
adjustment, installment credit out 


climbed $139-million in 
March, 1957. This compares with a sea 
sonally adjusted $273-million 
in March, 1956. 


standing 


mcrease 


Business Loans 


Billions of Dollors 
Kyi 


Dato: Federal Reserve Board 


The March increase of $139-million 


breaks down this way: $80-million m 
automobile paper, $47-million in_ pert 
sonal loans, $3-million in other con 
sumer goods paper, and $9-million in 
repair and modernization loans. Last 
vear, the March increase for automobile 
loans was $147-million; for personal 
loans, $84-million 





Market Is at a Standstill 


This year’s market for business loans 
is quite different from last year’s. Last 
vear, most businessmen wanted money 
to expand both plant and inventory 
This vear, demand for loans has been 
much less. As a result, loans 
outstanding as of May 2—according to 
reporting Federal Reserve member 
banks in leading cities—are at about the 


business 


same level as at yearend 1956. A year 
ago, in the comparable period, they rose 
$1.4-billion 

The traditionally tax borrow 
ing in March didn’t have much effect 
on loan totals, the reduction 
in loans during January and February 
was larger than usual. So March figures 
only restored loans to the 


heavy 


because 


level re 
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Threadneedle Street, London, a center of world commerce, home of the Bank of England 


How to do business 


in Britain today 


without leaving your desk 


London, Liverpool, Birmingham, 
Glasgow, Dublin—all are as near 


today as the telephone on your desk! 


There is no faster way to get a 
clear, firsthand picture of your for- 
eign markets than to telephone. No 
better way to call on a prospect, check 
a supplier, close a sale. That’s why 
so many businessmen get things done 


abroad by using the telephone. 


It’s easy and economical. Just tell 


the operator where you want to call. 


BELL SYSTEM OVERSEAS 


You can cross the ocean 
for *12 by telephone 


This is the daytime rate for the 
first 3 minutes from anywhere 
in the United States, not includ- 
ing the 10% federal excise tax. 


It applies not only to Great 
Britain but also to 27 countries 
in Europe. In most cases the rate 
is even lower at night and on 
Sunday. 
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TELEPHONE SERVICE (4A: 
ee 





The 

emphasis 
is on 
Quality 


AT SOUTHERN SCREW! 


Top quality Southern Screws are made in 
a wide range of metals, sizes and finishes. 
in Phillips and slotted head styles. Write 
for samples and Stock List, Box 1360-BW. 
Statesville, N. C. 


Wood Screws © Machine Screws & Nuts © Tap- 
ping Screws * Dowel Screws © Drive Screws © 
Stove Bolts © Hanger Bolts © Carriage Bolts 
Warehouses 


NEW YORK © CHICAGO © DALLAS © LOS ANGELES 


Here’s a man’s bag 
with a dual 
personality 


Top grain 
cowhide, 18"x 13"x5" 
or 17° x12" x¥? 

At Luggage and 
Department stores. 


this side - business, 
with roomy 

filing pockets 

to hold books, 
important papers, 
presentations, 
catalogs, etc. 


this side - living, 
with space for 
clothes, toiletries, 
etc. concealed 

by center flap 

on business calls. 


Cincinnati 25, Ohio 





corded as the year began. Last year, 
March tax borrowing pushed loans 


about $1-billion above the level at the 
beginning of the year. 


Man-Days of Idleness 


Millions of Man-Days 
4 


1955 : 


Dota: Bureau of Lobor Statistics, 


13.6 Million 


Relative Labor Peace Prevails 


The first quarter of 1957 has been 
one of labor’s most peaceful periods in 
eight years. There were fewer strikes 
beginning, fewer workers involved in 
strikes, and fewer man-days of idleness 
resulting from strikes in that period 
than in any similar span since 1949. 


U.S. Exports 


Man-days of idleness attributed to 
strikes during March dropped to 775,- 
000 from February’s 825,000 and from 
2-million in March, 1956 than 
0.1% of the estimated working time in 
all industries was lost because of 
strikes. 


Less 


Billions of Dollars 
el oS LS an a ee ss ee 


Dete: Dept. of Commerce. 


Foreign Shipments Soar 


U.S. exports reached a record high 
of $2,149,000 in March. This is nearly 
8% more than the previous high of 
$1,993,000 in December, 1956, and it 
brings total first-quarter 1957 exports 
28% above the year-ago period. 

Ihe March total was 34% above 
the comparable figure for the same 


month in 1956 
February. The 


and 33% above 
sharp increase from 
February to March can be attributed 
in part to the February dock strike. 
Other causes for the abrupt rise were 
increased sale of agricultural commod 
ities abroad and emergency oil ship- 
ments to Europe. 
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Modern Blaw-Knox Hi-Boy Trukmixers are used to supply ready-mixed concrete on many types of 


jobs—ranging from superhighways, dams and bridges to sidewalks, driveways and building foundations 


BLAW-KNOX makes what it takes 


—to mix and deliver commercial concrete 


Known in the industry as ready-mixed concrete— 
this versatile product is mixed in transit and de- 
livered at the job site by ingenious equipment like 
the newest Blaw-Knox Hi-Boy Trukmixer. 

Every alert ‘‘sidewalk superintendent’’ has 
watched Blaw-Knox Trukmixers roll onto jobs with 
loads of ready-mixed concrete. For these mobile 
units are used by construction and building con- 
tractors, sand and gravel dealers, and suppliers to 
the building trades to keep the work on the move 


BLAW-KHOX 


—and thereby increase productive work-time. 
Blaw-Knox also supplies the batching plants which 
load truck mixers with the proper proportions of 
sand, stone, cement and water. 

Providing this type of equipment is another 
example of how Blaw-Knox makes what it takes 
to help the construction industry—and many other 
industries—step up production and cut down costs. 
For an informative look at our many products and 
services, write for your copy of ““This is Blaw-Knox.” 


BLAW-KNOX COMPANY 


1201 Blaw-Knox Building * 300 Sixth Avenue 


Pittsburgh 22, Pennsylvania 
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HOUSEHOLD FORMATION —the increase in families or individ- 





vals occupying separate dwelling units —is the basic long-run factor 
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around which residential building has swung. It's down now — 


and so are HOUSING STARTS. This helps explain . . 
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@ Homebuilding doesn’t have to depend solely on 


the rate of family formation. It can find business in replacing 


housing that is substandard, over age, or making way for 


highways or urban redevelopment. 


@ Some experts foresee also a revived market in 


rental housing—both homes and apartments. 


@ So the outlook isn’t necessarily so dark as the 


household formation trend might suggest. 


$s EveRYBODY knows, homebuilding 
has been in a decline since the end 

of 1954, and a lot of businesses are 
worried about it (BW—May4’57,p1 36). 
Part of the blame for the slump goes 
to tight money, vet there are signs that 
housing is suffering from a more funda- 
mental ailment: a drop in basic demand. 
As the chart shows, the most funda- 
mental of the factors that make up de- 
mand—household formation—is on the 
downgrade and may continue on this 
course at least through the early 1960s. 
lo deal with this switch, the housing 
industry may have to shift into a differ- 
ent kind of building program. Up to 
this point, the mainstay of homebuild- 
ing has been the single-family house, 


200 Economics 






intended for sale to an owner-occupant. 
The future for the housing industry 
lies, according to at least one new 
study, in building for a growing rental 
market as well as in upgrading the na- 
tion’s housing standards. 

Meanwhile, the decline in seasonally 
adjusted annual rates of building con- 
tinues from the December, 1954, level 
of 1,458,000 annual starts (close to the 
best months of record-breaking 1950) 
to an annual rate of 880,000 this March. 

In the long run, the number of hous- 
ing units that are built is closely 
matched with the number of social 
units that are formed—not only family 
units but also households such as two 
or more career girls who join in renting 








1935 1940 1945 





Why the Housing Industry Wants 


a house or apartment, or single people 
living alone. 

In 1910-55, for example, 28,164,000 
new houscholds were formed, and 26,- 
223,000 dwelling units were built. The 
2-million gap was covered chiefly by 
converting big houses into apartments. 

Over a shorter span, of course, hous- 
ing starts will vary considerably from 
the rate of household formaticn. If 
they run higher, the effect is to reduce 
overcrowding of homes, to retire sub- 
standard housing, to convert residential 
to commercial property. If housing 
starts lag behind household formation, 
families have to double up in dwelling 
space, and housing standards go down. 
¢ Averaging Out—In 1951-55, only 
4,885,000 nonfarm households were 
formed, yet 5,871,000 dwelling units 
were built. That’s because housing was 
still catching up with the record peak 
of family formation in the immediate 
postwar years, when war-delayed mar- 
riages piled up, the marrying age 
dropped, and migration from farms to 
cities was at its heaviest 

Now family formations have slowed 
down, with the maturing of the short 
baby crop of the Depression. House- 
hold formations have dropped from an 
average 1,525,000 a year in 1947-50 to 
a mere 833,000 a year in 1950-55. And 
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1950 


1955 1960 


Dota: Dept. of 


a New Kind 


the Census Bureau estimates an annual 


rate of 521,000 to 778,000 in 1955-60. 

Ihe U.S. is at the bottom of the 
household formation curve right now, 
but it before the 
pronounced. The Census Bureau ex 
pects a maximum innual rate of $61,- 
000 new houscholds in 1960-65; 1,047,- 
000 in 1965-70: 1.200.000 in 1970-75 
The 1,52 rate of 1947-50 isn’t 


even in sight 


i] 


will be vears rise 1S 


5.000 


However, the rate of growth in non 
farm should be raised by 
continued migration fron: the farms 
¢ Raising Standards—" | »mebuilding 
ilso be stimulated by iprovement 
through 

‘housers”’ 


house holds 


can 
standards 
iction. So-called 
this kind of action regard the 
number of 


of housing govern 


ment who 
idvocate 
increase in households as 
the 


man 


only estimating 


units we should 


Starting point in 
how housing 
build 

Experts say that 
ind 300,000 housing units disappear 
from the housing supply, 
through obsolescence or demolition for 
If we don’t it least 
is manv dwelling units to the houshold 


rate, 


between 250,000 
( ich VCal 


new projects idd 
formation 
detenorat¢ 

The rate 


higher iS 


housing standards must 


of loss 


highwa 


is expected to go 


construction and 
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1965 


Bureau of the Census 


of Boost 


urban renewal programs step up their 


1970 1975 


Labor BUSINESS WEEK Estimote 


housing standards, the 
more enthusiastic “‘housers that 
the U.S. should build non 
farm dwelling units a year 
crate 


pace lo TAlse 
ITgUc 
2-million 
Mor« 
settled for an 
mnual rate of 1.5-million housing starts 
which is still better than the 1950 


mod 
housers generally 


peak year. 


|. Hard Facts of Money 
\n\ 


much 


consideration of how 
residential building the 
needs is bound to run up against the 
ston facts of life. However 
innual rate of at least | 
million housing starts can be justified 
on public welfare grounds, it’s true that 
the rate is currently, dragging along well 
below. the mark 
Ihe reasons are cleat 

e ‘lhe rise in interest rates through 

the tight money policy and heavy busi 


SOC ial 


nation 


cCconoTmmnIC 
much an 


l-million 


ness demands for capital is pulling funds 
awa\ hHA and VA 
with their pegged interest rates 
ing starts financed by conventional 
mortgages have held steady for two 
vears at 630,000 a year, but VA start 
have dropped from more than 400,000 
1 year in mid-1955 to an 
than 


from mortgag¢ S 


Hou 


annual rate 


250.000 last quarter 


ot less ind 


FHA starts from 300.000 to 180,000 
¢ The pattern of 
hifted, due to the pull ot higher im 
Robinson Newcomb, Wasi 
this th 


tic 


savings = tial 


terest rates 
ington housing economist, call 
single most important cause of 
Savings banks and sa 


DwAyOor 


housing slump 
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source of 


ings loan issociations, i 


mortgage funds, are getting 


personal sSuving 


mother 


i smaller share of 


Insurance companics, Wiyor 
still getting thei but 
re using more of it for business loan 
e Residential construction = cost 
climbing. In January-lebruar 
costs ran 74% higher than in the same 
1955. Wages are rising tar 


ource, are sharc 


; 


keep 


months of 
faster than productivity; heavy demand 
industrial and commercial con 
truction keeps prices of building ma 
terials up despite the housing slump 


from 


ind costs are rising, too, as 


uburban sites ind as zonimg 
tightened to the 


mass developments that throw a burden 


gct scarce! 
laws are screen out 
m public services especially schools 
yut of all proportion to their tax vield 
On 
builders put up bigger 
PCTISIVE And 
to provide more community facilities 


bigger and more expensive lots 


ind more ex 


houses they are forced 
trects, sidewalks, sewerage, playground : 
costs that the 


selling price of then 


schools—at 
the 


ind 


tack 


} 


evel 
ont 
muses 

e With 
I house how round 
than $3,000 higher than 1954 
uspect they are losing their mass mat 
They shelter 
fol tastes 


onsumect 


the sale price ot 


$16,000 


iverage 
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ket ilso blame the 


zines raising consumer ibove 
budgets. 

¢ Meanwhile, the money 
on VA FHA loans hits 


housing developer hardest 
issembling of 


UCC Z¢ 
the big 
And hie 
land and 
materials, was the one who introduced 
the technological improve 
ment in building since the war. It also 
hits residential builders in general more 
other most of 
under-capitalized. 


ind 
by large-scale 


only T¢ il 


than builders, becaus« 


them ar 


ll. Rental Housing 
rhe 


houses for rent ha 
been hit especially hard. Building of 
homes didn’t turn 
but rental housing peaked 
1950 and has sinc 
Builders usually blame 
this on Congressional “windfall” in- 
vestigations and the cautious FHA poli 
cies that followed 
Basicall investors’ cooln 

to rental housing stems back to the 
troubles of the 1930s, followed by rent 
ontrol through the 1940s. Many land 
got out of the busine during 
nd after the wat 
mtrolled but selling prices were not 
As a result the ub 
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ingle-famil down 
until 1955 
it 200.000 units in 
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Site Facts: Colorful, Industrial 
Colorado has the labor, power, 
water, transportation, resources 
and markets to meet your site re- 
quirements...PLUS the exclusive 
bonus of Pleasant Living in Amer- 
ica’s climate capital! 

Documented facts are offered 
for your study. Write for free, re- 
vised-to-the-minute analysis, “In- 
dustrial Colorado.” 


COLORADO 


DEPARTMENT OF 
DEVELOPMENT 
15 State Capitol 
Denver 2, Colorado 


within reach at last! 


AUTOMATION 


Lower production runs, which 
always cost more, are where 
you can save more with Baker 
Basics. These are standard 
machines designed for fast 
changeovers. For drilling, bor- 
ing, tapping, facing and other 
operations. Write Dept. 
BW-557. 


BAKER 
AUTOMATION 


BAKER BROTHERS, INC. 
Toledo 10, Ohio 
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urbs is only a fraction of its prewar 
availability 

e Under Study—Louis Winnick, econ- 
omist of the Ford Foundation-sponsored 
American Council To Improve Our 
Neighborhoods (ACTION), concludes 
that long-term earnings on_ rental 
property have been low. This, he finds, 
‘is the most important reason why life 
insurance companies have not only 
withdrawn from the new construction 
market but are also disposing of exist- 
ing holdings.” 

A research team headed by AC- 
PION’s vice-president, Prof. Martin 
Meverson of the University of Pennsyl- 
vania, and backed by advisory groups 
from industry, finance, government, 
and universities is making a_ broad 
study of the housing industry's troubles. 
Results will be published next year im 
a series of volumes by McGraw-Hill 
Book Co. 

The study covers all phases of the 
housing industry, and solutions for 
many problems will be recommended. 
¢ A Revised Market—ACTION re- 
search is already pointing some ways 
to revive the ailing industry. Win- 
nick’s rental housing study, for example, 
suggests that homebuilding for rent may 
play a substantially greater role than it 
has since the 1920s. This trend, says 
Winnick, is based on shifts in the U.S. 
social and economic structure 

¢ The bumper crop of babies soon 
after the war will swell the 20-29 age 
group during the 1960s, push up the 
marriage rate, and increase demand in 
the rental market—since newlyweds 
tend to be renters at first. 

e At the same time, there will be 
a marked increase in the number of 
older people and single people who will 
preter to rent smaller quarters 

¢ More wives will be working, and 
more couples will be looking for close- 
In, casv-to-maimtain apartments. 

¢ The white-collar class is growing 
and it wants good housing in the sub- 
urbs or in town. Yet families must 
expect to move afound the country 
more, so thev hesitate to buy—especially 
in tight monev conditions 

e The steep rise in the price of 
suburban land will cut further into 
low-cost single-family housing. High 
site costs in the past have meant 
a rise im apartment house construc- 
tion 

Winmick doesn’t see the trend to- 
ward rental housing as anvthing that’s 
automatic. All it does, he 
create an opportunity for builders. To 
cash in on this opportunity, as on the 
coming rise in. household formation 
in general, builders will have to work 
out the financing, the reducing of costs, 
the design and merchandising of houses 
and apartments to meet the tastes and 
pocketbooks of their potential cus- 
tomers. END 
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To The Solution 
of Management 


clues: =e 


Published: weekly—closes 12 days in 
advance. 


Rate—$8.00 per line ($4.00 per line 
for position wanted ads), minimum 2 
lines. Allow 5 average words as line; 
count 2 words for box number. 








REPLIES (Bow No.): Addreas to office nearest you 
NEW YORK: P. 0, Bow 12 (36) 
CHICAGO ON. Michigan Ave. (11) 
SAN FRANCISCO: 68 Poat St. (4) 


SPECIAL SERVICES 


Disaster Planning consulting, service to aid 
your industry or institution to prepare plana 
of action in case of fire, flood, natural disas- 
ter or civil defense situations. Timothy G. 
Stillman, P. O. Box 54B, Cornwall-on-Hudson, 
N. Y. 








Creative Electronic & Mechanical Engineering 
group can handle complete projects from idea 
to production model including tools and dies. 
Now developing electro-mechanical products 
for top clients having international distribu- 
tion. Standish Associates, Inc. 340 Boston 
Post Rd., Fairfield, Conn Tel: Clearwater 
9-8900. 


Sales literature with sell-appeal prepared 
from your rawest material by Lawrence G. 
Malone, Inc. 180 S. Broadway, White Plains, 
De ; 6-7551. 

institutional, mail order, series, all media. 
Fresh slants, ideas, illus. Former top inter- 
national agency executive. Fast air mail serv- 
ice. Rational fees submitted. Van Vreden- 
burgh, 5 Sevilla, St. Augustine, Fla. 


—== Registered Patent Attorney —————= 


Patent information Book without obligation. 
G. Miller, 57-BW 2, Warner Bldg., Wash., D.C. 


BUSINESS OPPORTUNITIES 


Free Catalog; Hundreds of Bargains on busi- 
ness, farms and income property for sale 
throughout the U. S. Deal direct with owners. 
Write: U 1 Buyers Digest, 1608 Hilhurst 
Ave., Dept. BW6, Los Angeles 27, Calif. 


Patent for sale No 2.567.616. Electric insect 
Destroyer. Willie Allen Moore, Grambling, La. 


Cut Office $ Overhead! Free Catalogue: Write: 
Accountants’ Supply Co., 305 Canal St., NY 13 


Clues: Successful Geophysical Engineer who 
has prospected for oil, uranium, and other 
natural resources in the U.S. and Canada 
needs capital to expand in the drilling of 17 
known oil structures, willing to post $150,- 
000 performance bond 4 & K Oil Co., Box 
232, Maryville, Illinois Phone Dickens 
41-7219. 


BOOKS AND PERIODICALS 


1957 Oklahoma Manufacturers Directory now 
available—Only $5 eac Cross classified by 
cities, products and alphabetically. Also num- 
ber of employees. Okla Dept. of Commerce & 
Industry, P. O. Box 3327, State Capitol 
Station, Okla City 5, Okla 


CAPITAL TO INVEST 


Commercial & Real Estate financing, ist & 
2nd mtgs, construction loans, machinery, 
equipment & inventory loans. Sales & lease 
back. Present financing consolidated & in- 
creased—payments reduced. Receivable dis- 
counting, rediscounting & instalment financ- 
ing. Long term subordinated notes & deben- 
ture financing. New Venture Financing Stock 
issues arranged U. S. & Canada. Sy Field, 


1457 B’way, N. Y. 36, N. Y. Tel: WI 7-7395. 





THE classified section of 
BUSINESS WEEK, which pene- 
trates the top management men 
bracket, is published every 
week. For further information 
write: 


“Clues” BUSINESS WEEK 


P. O. Box 12 
New York 36, N. Y. 


“clues, 
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THE TREND 









Peace Doesn't Come Cut-Rate 


An eminent historian once said, “The only thing 
we learn from history is that we learn nothing from 
history.” The current attack on foreign aid lends 
much support to this thesis 

Just in the past 25 years—to go back no further 

-history has offered us a series of lessons. Man- 
chukuo, Ethiopia, the Sudetenland, Munich and on 
through the Communist coup in Czechoslovakia, 
the Chinese thrust into Southeast Asia, and even 
Suez—all showed us that disunity and irresolution 
among allies may be disastrous. Americans par- 
ticularly should have learned that the quest for 
isolation from foreign allies does not lead to peace 
It simply exposes those allies to aggressive wars 
in which we are inevitably involved. Then the cost 
in lives and money becomes fantastically greater 
than if a strong alliance had been preserved 

Now, once again, we see opportunistic politicians, 
egged on by a tax-weary public, preparing to take 
steps which may cause a grand alliance to fall 
apart. For the fundamental purpose of U.S. for- 
eign aid—often damned as a sort of international 
WPA—has been to build up the military and eco- 
nomic strength of the free world against an 
aggressor even more tricky and powerful than 
Hitlerian Germany 

The first great Communist threat was against 
Western Europe—and it came in the form of in- 
ternal subversion that fed on economic weakness 
and mass poverty and hunger. The Marshall Plan 
effectively frustrated it. So the Communists, seeing 
that Europe would not fall to them from internal 
collapse, made their threat a direct military one 
Greek-Turkish aid and NATO again stopped them 

Frustrated in their designs against Europe, the 
Soviets and their Chinese allies shifted their at- 
tack to the Asian theater. The door was slammed in 
their face in Korea and Vietnam. So they have 
again switched strategy—this time to an economic 
and political offensive against the poor nations of 
Southeast Asia and the Middle East 

Foreign aid—economic and military—has thus 
become in the postwar period an absolutely indis- 
pensable adjunct of U.S. foreign policy. Without it, 
our present foreign policy would be speeches and 
the threat of atomic holocaust 

Powerful arguments could have been made for 
an even higher figure than Pres. Eisenhower's 
original $4.4-billion aid request, if a larger figure 
had been deemed essential by those in a position to 
calculate the costs of U.S. security. Now the Presi- 
dent has reduced the original aid request by $520- 
million to $3.9-billion—but apparently without 


changing future programs in any important respect. 
In the fiscal year now ending, deliveries of military 
equipment have run about $500-million lower than 


204 


earlier estimates. Assuming that Congress will reap- 
propriate funds to cover these deliveries, the 
Administration has accordingly reduced the new aid 
request by a like amount; so the lower aid request 
of $3.9-billion should not cause any actual short- 
fall in military equipment deliveries in the coming 
year 

The horrendous complexities of foreign aid— 
and the fact that it gets no backing from any strong 
political pressure group or lobby—may be its undo- 
ing. And this might prove to be disastrous to U.S 
interests. We hope that the President, in carrying 
his fight to the people, will arouse an apathetic 
public to some understanding of the fact that the 
price of peace is power and unity among the na- 
tions of the free world. Surely the past should have 
taught us this much 


Upgrading Talent 


The tremendous demand for talented personnel— 
especially engineers and scientists, has been a con- 
stant plague to industry in recent years. Especially 
critical is the need for graduate engineers. Yet the 
percentage of engineers taking graduate degrees has 
been falling off. One reason is that fewer engineers 
with bachelor’s degrees have been willing to give 
up the pay industry offers in exchange for several 
years of post-graduate work 

This poses a serious threat to both government 
and industry. For it’s just this type of personnel 
that is needed so badly as our research and develop- 
ment laboratories push out further and faster be- 
yond the old frontiers of technology 

Industry is aware of this problem and has not 
been sitting idly by. Some companies have tried 
to alleviate this problem and encouraged their 
employees to take graduate work by offering to 
pay part or all of the cost. 

Such programs have worked out well for those 
employees who live or work close by graduate 
schools. Now industry is moving in to help the 
number of employees who are not so fortunate. 

The most recent example of such a venture is 
the announcement that Bell Telephone Labora- 
tories and New York University will establish a 
graduate facility adjacent to Bell’s Murray Hill (N. J.) 
research laboratory. Bell will build the classrooms 
and faculty offices, will allow certain of its employ- 
ees to attend courses on company time, and will 
pay all costs of instruction. New York University 
will operate the graduate facility and supply the 
faculty. 

By taking such steps as these, American industry 
is taking another stride forward in developing the 
maximum capabilities and skills of its employees 
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Correct Lubrication in Action... 





LUBRICANT COST CUT 
iI8% PER MACHINE 


One of the many ways Giddings & Lewis 
Machine Tool Company has increased profits 


with the help of Socony Mobil 








To Giddings & Lewis one of the 
most direct ways to increase net 
profits is to reduce maintenance costs 
That's why this company, a leading 
builder of quality, high-precision ma- 
chine tools, relies on a Mobil Pro- 
gram of Correct Lubrication. 

In just three years a Mobil “team” 
of lubrication specialists, working 
closely with Giddings & Lewis plant 
personnel, cut lubricant costs 17.9% 


Giddings & Lewis is one of the world’s 
largest builders of high-power precision 
machine tools. Machine shown here 


is putting finishing touches on rotor 


hub of world’s largest helicopter 





per machine reduced lubricant 
application cost 7.6% 

These savings are but a few of the 
many and varied cost cuts achieved 
through Mobil products and Mobil 
service. They reflect the many hours 
spent by Socony Mobil field and labo- 
ratory personnel in studying machine 
operations, preparing technical re- 
ports, making analyses of products 
in use. Why accept less for your plant? 


Leader in lubrication for 91 years 


SOCONY NOBIL Mobil Correct Lubrication 


A proved program to reduce maintenance costs 


SOCONY MOBIL OIL COMPANY 





How Socony Mobil 
can help cul maintenance Costs 


Motor tailures are eliminated 
At the G & L and Hypro Division, 
frequent failure of electric motors was 
found to be due to over-use of lubri- 
cant. After Mobil engineer instructed 
plant personnel in proper application 
methods, trouble ceased mainte- 
nance time was cut 66 


Wear cut on spindie bearings 
To replace spindle bearings on boring 
machine cost $750 every 6 months 
Mobil engineer recommended a 
change in maintenance procedure that 
cost only $6 extended bearing 
life saved $1494 





Machine design assistance 
Mobil engineers work closely with 
Giddings & Lewis machine designers 

advise on lubrication and hydraulic 
system design specify correct 
Mobil product to assure top perform- 
ance from every new machine 














GOODYEAR INDUSTRIAL PRODUCTS 


@)-Specified 
COMPASS-V-Steel Belts for Air- 


» G “aD Conditioning Unit 


A load-carrying section of endless, dimensionally 
stable steel cable 


Vents open between pulleys, dissipating heat 


Vents compress rounding pulleys, giving con- 
tinuous gripping surface 


Highest-quality rubber underbody 


Sturdy bias-laid fabric cover resists wear 





How to keep cool with *100000 at stake 


Taking the heat off a jet bomber’s $100,000 worth of 
delicate instruments—during the warm-up period before 
take-off—was a job for a special kind of air conditioner. 
So designers put top priority effort into developing one 
not only powerful enough—but reliable enough. For they 
knew even a few minutes failure could cause costly heat 


damage in the plane. 


Key to their problem was the belting of the condi- 
tioner’s clutch-actuated, multiple V-belt drive. It jolted 
into action at 6.000 feet per minute had to be reversed 
suddenly to brake the engine. That snapped some belts 
immediately. Others stretched and burned. All failed in 
a few hours. Then the call went out for the G.T.M. — 


Goodyear Technical Man. 


He had the answer almost at once: a matched set of 


dimensionally stable COMPASS-V-Steel Belts—sinewed 


DIMENSIONALLY STABLE 





V-BELTS SY 


THE GREATEST NAME 


with endless. high-tensile steel cables. The G.T. M.’s belts 
soon proved they could handle this belt-wre« king job— 
serving jor more than 1800 hours of continuous use. 
Result: bombers can now be ke pt cool their expensive 
equipment safe from costly damage — at military bases 


the world over. 


Problem-solving skill like this is always at your dis- 
posal, too —no matter what your industrial rubber 
problem. Just call fer the G.T.M. by contacting your 
Goodyear Distributor — or by writing Goodyear, Indus- 
trial Products Division. Lincoln 2. Nebraska. or Akron 
16. Ohio. 

It’'s smart to do business wif) your Goodyear Distributor. 
He can give you fast, dependable service on Hose, V- Belts, 
Flet Belts and many other industrial rubber 
suanlies. Look for him ia the Yellow Pane 
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nd nonrubber 
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